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The CBD beauty mar-
ket is on track to reach 
$25 billion globally in 
the next 10 years—a 
mind-blowing fi gure 
when you consider that 
fi ve years ago, most of 
us hadn’t even heard of 
CBD. I hadn’t. Then I 
had, and soon it was ev-
erywhere, being sold as 
a potential cure for ev-
erything, hawked by ev-
eryone—the gas station 
attendant pushing CBD 
gummies. The elderly 
neighbor talking about 
the CBD tincture that got 
him back on the pickle-
ball court. The girl from 

high school who stum-
bled into my DMs reciting 
practiced MLM scripts 
and urging everyone in 
her orbit to join her mar-
keting mission, to get in 
on the ground level of the 
cannabinoid craze.

I think about that 
girl often, especially 
as I click through my 
inbox, which received 
an average 11 unsolic-
ited emails related to 
CBD every day of 2019, 
many of those pitch-
ing stories on the latest 
and greatest and most 
innovative, game-chang-
ing CBD product to hit 

the (already saturated) 
marketplace. She’s got a 
whole lot of competition. 
And it grows by the day.

The “it” cannabinoid 
roared onto everybody 
and their grandmother’s 
radar in 2018, and today’s 
infused off erings run the 
gamut from awesome to 
abhorrent. Sometimes it’s 
not easy to tell the dif-
ference between the two, 
but fret not: we’re here 
to help. CBD is a beauti-
ful thing with beautiful 
potential in the beauty 
industry. So many read-
ers have asked me about 
CBD beauty products, 

so I put together this tu-
torial for you all. If you 
like it or if you’re new 
here, don’t forget to click 
“like” and subscribe and 
let me know in the com-
ments. Appreciate you! 

First, the Legalities
Late 2018, the Drug En-
forcement Administra-
tion amended federal 
law, changing the defi -
nition of “marijuana” to 
exclude hemp—a type of 
cannabis sativa that con-
tains less than 0.3 per-
cent THC by dry weight. 
Any CBD derived from 
hemp is A-OK with DEA. 

 CBD
The “it” cannabinoid is the hottest ingredient in skincare, but will it make you hot?

TEXT STEPHANIE WILSON
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Saint Jane Luxury 
CBD Beauty Serum
With 500 mg of full-
spectrum CBD, plus 20 
potent botanicals, this 
antioxidant-packed 
superblend promises to 
hydrate, calm redness, 
detoxify pores, and 
restore your natural glow.
 $125 / saintjanebeauty.com 
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PEACH BELLINI
SATIVA

INDICA
PINA COLADA

WITH A HINT OF SALT
CBD/THC 1:1

STRAWBERRY 
MARGARITA



T H E  L I F EDON’T TRY THIS AT HOME

CBD pillows exist. The science 
behind the makerʼs claims that 

sleeping on one delivers any can-
nabinoids to your system, however, 

does not. Buyer beware.

Oversight of the popular 
cannabinoid now falls 
under the purview of the 
Food and Drug Admin-
istration, which retains 
authority to regulate 
products containing 
cannabis or cannabis-de-
rived compounds (hemp 
included). 

That said, the FDA 
doesn’t do much regu-
lating of the cosmetics 
industry in general, only 
stepping in to prevent 

products from maiming 
or killing consumers. The 
FDA defi nes cosmetics as 
“articles intended to be 
rubbed, poured, sprin-
kled, or sprayed on, in-
troduced to, or otherwise 
applied to the human 
body or any part thereof 
for cleansing, beautifying, 
promoting attractiveness, 
or altering the appear-
ance, and articles intend-
ed for use as a component 
of any such articles.” 

Basically, anything 
you’d fi nd at Sephora. 

So to recap: cannabis 
+ cosmetics = legal. But 
are cannabis cosmetics 
benefi cial, or are com-
panies just capitalizing 
on the hype, snake-oil-
salesman-style? Ingest-
ing cannabis is known to 
have benefi ts, but does 
it do anything when it’s 
just slathered on your 
skin? Does it have any 
beauty benefi t?

That’s subjective, since 
beauty is in the eye of the 
beholder and all. The sci-
ence behind these canna-
binoid-laden skincare and 
beauty products is defi -
nitely not full coverage. 
To use another makeup 
analogy, it’s more Alicia 
Keys than Ariana Grande.

But you can fi nd wor-
thy products that fi t your 
needs: do some research, 
ask friends for recom-
mendations, and read 
up on the products and 
the companies you’re 
considering. And do as 
any Sephora VIB (Very 
Important Beauty, of 
course) would: check the 
customer reviews, which 
more often than not of-
fer more insight about 
whether a product is right 
for you than any market-
ing campaign ever could.

Talking Shop
Most department and 
specialty stores have 
a growing number of 
cannabis-related prod-

ucts in their portfolio 
of off erings. But to fi nd 
the high-end products 
worthy of your attention 
and your dollars, start 
with the high-end stores 
employing discerning 
buyers whose job it is 
to vet products before 
agreeing to sell them to 
their customers. You’ll 
fi nd top-quality lines 
with price tags to match 
at Neiman Marcus, 
Nordstrom, and so on. 
At Sephora, you’re likely 
to fi nd the most robust 
number of cannabis-de-
rived beauty boosters for 
your perusal. 

Sephora’s lineup in-
cludes items such as 
Herbivore’s Emerald 
CBD + adaptogens deep 
moisture glow oil ($58), 
made with full-spec-
trum CBD oil, plus hemp 
seed oil. Farmacy makes 
the Better Daze Ahead 
CBD moisturizer ($68); 
Kiehl’s has a cannabis 
sativa seed oil herbal 
concentrate ($50); and 
Milk Makeup has KUSH 
mascaras and lip glosses 
made with hemp-derived 
cannabis seed oil. 

It’s worth noting here 
that cannabis sativa 
seed oil, cannabis seed 
oil, and hemp seed oil 
are the same thing, and 
that thing is very diff er-
ent than CBD oil. You’ve 
likely used hemp seed oil 
before—it’s been around 
for centuries, and it’s 
often used as a base in-

370%
The increase in online 
searches for “CBD beauty” 
after the US legalized 
hemp-derived CBD in 2018
SOURCE: Allure

Humble Flower Jasmine 
& Rose Body Lotion
With 500 mg CBD, botan-
icals, and pure essential 
oils, this silky cream 
delivers instant hydration.
$75 / humblefl ower.com
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T H E  L I F E

gredient. It’s inexpen-
sive; it’s a good moistur-
izer; and it doesn’t clog 
pores (so it’s unlikely 
to cause breakouts). 

CBD oil, on the other 
hand, comes not from 
hemp seeds, but from 
the plant’s stalks and 
stems. Because it comes 

from the whole plant, it 
contains the same valu-
able vitamins, minerals, 
and nutrients found in 
hemp, as well as the can-
nabinoids. This magical 
combo is thought to be 
why CBD oil may calm 
irritated skin and com-
bat acne. CBD has anti-
oxidant properties more 
powerful than vitamins 
C and E. It’s antibacte-
rial and anti-infl amma-
tory, and it has condi-
tioning/lipid-producing 
properties that makes it 
a great moisturizer.

Dr. Cheryl Bugailiskis, 
a board-certifi ed pedi-
atrician and cannabis 
specialist with HelloMD, 
spoke with online mag-
azine Bustle about why 
our skin can potential-
ly respond very well to 
CBD. Turns out, the 
skin has the highest con-
centration of cannabi-
noid receptors, to which 
cannabinoids like CBD 
bind upon application, 
working with our endo-

cannabinoid system to 
help the body reach a 
state of balance. 

Bugailiskis says when 
CBD is used for thera-
peutic purposes tied to 
the skin, it’s believed to 
work by impacting our 
skin’s cannabinoid re-
ceptors “to better regu-
late pain, infl ammation, 
bacteria, lipid produc-
tion (which can lead to 
acne), the release of his-
tamine, as well as skin-
cell proliferation (which 
causes psoriasis). While 
more research is needed, 
some studies indicate 
CBD could be eff ective 
in calming irritated skin 
and reducing redness, 
helping to lessen visible 
signs of aging, and as a 
potentially powerful way 
to combat acne.”

Clearly, there’s a lot 
of goodness packed 
into one plant. And 
our bodies are basical-
ly designed to reap its 
benefi ts, so slather on a 
liberal application and 

Check This List
Thinking of adding some CBD to your skin-
care routine? Look for quality products that 
mention these components or practices on 
the label:

• Full- or broad-spectrum CBD, with the 
quantity clearly listed. Some companies 
are adding trace amounts to justify jacking 
up the prices. No offi  cial dosage recom-
mendations exist, but if itʼs more than a 
single serving, expect triple digits.

• Organic cultivation practices, free 
of pesticides, herbicides, and other 
harmful materials.

• USA-grown hemp: imported hemp 
may have been exposed to chemicals 
banned by the US.

• Third-party lab testing, with results 
available online.

Clean wellness and 
beauty brand Prima uses 
hemp-based CBD in its 
award-winning line, which 
will soon be available 
at Sephora stores 
nationwide. 
$16–$96 / prima.co
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