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Walraven connects businesses with local schools, creating
partnerships that foster education and community engagement
through custom, co-branded supplies. Our mission is to enhance the
educational experience for students while providing consistent brand
exposure for a wide variety of businesses. 

We support schools and help businesses through our core values of
integrity, loyalty, honesty, and consistency to continue our
commitment to provide high-quality, dependable, and needed
supplies to schools.
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BRAND OVERVIEW



Consistency: All communications and materials should maintain a consistent look and feel, build and reinforce brand identity,
and make the brand easily recognizable across different platforms.

Professionalism: Everything from marketing materials to internal documents should meet a high standard of quality.

Efficiency: Streamlines the design and production process by providing clear guidelines on how elements (fonts, colors,
logos, and images) should be used. Saves time and resources by eliminating ongoing decision-making and revisions.

Brand Integrity: It prevents misuse of brand elements that could dilute or damage the brand's reputation.

Coherence: Ensures that all team members and external partners are on the same page when it comes to brand
presentation. 

Guidance for New Employees: Serves as a reference for new employees, helping them  understand and adopt the
company’s branding practices. 

Adaptability: The style guide can be updated to reflect new strategies, design trends, or marketing goals--allowing the brand
to stay relevant and competitive.
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PURPOSE OF STYLE GUIDE



Hex: 1b3e6
RGB: 27, 62, 111

CMYK: 100, 84, 30, 16
Used as primary design and anchor color in marketing materials and on website. 

Hex: fcee1f
RGB: 252, 238, 31
CMYK: 4, 0, 94, 0

Used as font color against dark backgrounds on marketing materials and website 

Hex: 00a651
RGB: 0, 166, 81

CMYK: 83, 6, 96, 1

Used sparingly for emphasis; used for symbols and paragraph breaks, buttons on website -
part of the logo

Gradient Blue To be used on marketing sheets

Gray: 1B1B1E
Black: 231f20

White: FFFFFF
Font Colors
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COLOR PALETTE



Raleway
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FONT AND TYPOGRAPHY

Regular

Connecting Brands to Local Schools and Families
Regular Italic

Connecting Brands to Local Schools and Families
Medium

Connecting Brands to Local Schools and Families
SemiBold

Connecting Brands to Local Schools and Families
Bold

Connecting Brands to Local Schools and Families
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THE LOGO
The Walraven logo  communicates the brand's nature of business
while also symbolizing the brand’s story around providing supplies for
kids. 

The rules about how to use the logo are meant to make sure that it is
used the same way every time. This can help the logo gain value and
recognition over time. 

The logo is available in all basic formats for print and digital use. The
primary full color logo should be used whenever possible
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STANDARD LOGO
Used for standard marketing materials and web content, social media
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100th ANNIVERSARY LOGO
Used for email signatures
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PRODUCT PRESENTATION
(Click the image to download)

Backpack Tags

https://drive.google.com/file/d/1MhgmHehXcIv4_ny02skKn1dymXRKsZaU/view?usp=drive_link
https://drive.google.com/file/d/1MhgmHehXcIv4_ny02skKn1dymXRKsZaU/view?usp=drive_link
https://drive.google.com/file/d/15hFwlJadRiW2KUMYP_SDsip1vp0Vx-RN/view?usp=drive_link
https://drive.google.com/file/d/15hFwlJadRiW2KUMYP_SDsip1vp0Vx-RN/view?usp=drive_link
https://drive.google.com/file/d/1YT2VoOnLIl-pSC5l0FiLI8png1--T7vG/view?usp=drive_link
https://drive.google.com/file/d/1YT2VoOnLIl-pSC5l0FiLI8png1--T7vG/view?usp=drive_link
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PRODUCT PRESENTATION
(Click the image to download)

Pick Up Tags

https://drive.google.com/file/d/1fnq3jpUQc-fdcVv6x-K7qDwHGFTzsOoV/view?usp=drive_link
https://drive.google.com/file/d/1fnq3jpUQc-fdcVv6x-K7qDwHGFTzsOoV/view?usp=drive_link
https://drive.google.com/file/d/1ywCCl8rVN8wmuZwDSaFzBDDHNA87eo1e/view?usp=drive_link
https://drive.google.com/file/d/1ywCCl8rVN8wmuZwDSaFzBDDHNA87eo1e/view?usp=drive_link
https://drive.google.com/file/d/1OWttBPF3hfV1yR-FirzmOmT07BT-SPaD/view?usp=drive_link
https://drive.google.com/file/d/1OWttBPF3hfV1yR-FirzmOmT07BT-SPaD/view?usp=drive_link
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PRODUCT PRESENTATION
(Click the image to download)

Take Home Folders

https://drive.google.com/file/d/1Vkw7P7858kRrGmJ87vVKqKHEKKC7HcDT/view?usp=drive_link
https://drive.google.com/file/d/1HdREJuW6cxmFAJlguptgKDX8UMVqIDxB/view?usp=drive_link
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PRODUCT PRESENTATION
(Click the image to download)

Calendar Magnets/Sheets

https://drive.google.com/file/d/1oxu0XpbubjdCnR2Z5LcSwdjjPiA-uCCa/view?usp=drive_link
https://drive.google.com/file/d/1OjWo-vhje1BjtiJLtr9TrzzIiG4SWRqw/view?usp=drive_link
https://drive.google.com/file/d/13GQK9GAXW6G37A4WbDcKmUpZzlOD70_Z/view?usp=drive_link
https://drive.google.com/file/d/13GQK9GAXW6G37A4WbDcKmUpZzlOD70_Z/view?usp=drive_link
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GRAPHICS
(Click the image to download)

https://drive.google.com/file/d/1vMY2Huu0aWyFKo_5M1KFvzMmXpcJ0qoB/view?usp=drive_link
https://drive.google.com/file/d/19UdU_eow8LhPA1SUyPCCRWak7MwntT7V/view?usp=drive_link
https://drive.google.com/file/d/1L92KKp1J6mfwg1RBJn0vSKFzQPqIPl_9/view?usp=drive_link
https://drive.google.com/file/d/1Vx5ZSC6PgwXVe6fXZZIs6HIUABiu-jSw/view?usp=drive_link
https://drive.google.com/file/d/1sSG03arQ8jeelwF5QAgxn1GX57XTPuvG/view?usp=drive_link
https://drive.google.com/file/d/11lCxmP8vIYNgUbVNRDbSc8NUJ7evX1b1/view?usp=drive_link
https://drive.google.com/file/d/1q8y2IRxFRAyzfj0M5t_ySOuC12x_EAAP/view?usp=drive_link
https://drive.google.com/file/d/1TJBrF48IbOQuNu6_JsYoXLYtFEE1JJid/view?usp=drive_link
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GRAPHICS APPLIED
Walraven’s vibrant, cheerful imagery showcases
warmth and community spirit, while reinforcing
the brand's commitment to fostering supportive
educational environments. Each design piece
aims to convey a sense of connection and
gratitude, making it clear that every donation
truly matters.

https://drive.google.com/file/d/1TJBrF48IbOQuNu6_JsYoXLYtFEE1JJid/view?usp=drive_link
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GRAPHICS APPLIED
Linkedin Post

Marketing Banner

Website
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TONE & MESSAGING
Logo Tagline: Keeping kids covered since 1918
Primary Tagline: Connecting brands to local schools and families
Secondary Tagline: Trusted provider of sponsored donated products since 1918

The tone of Walraven's communications should always reflect 
our core values of community, support, and professionalism:

Friendly and Approachable: Use warm, accessible, and inviting language to build trust and foster
community connections.
Professional and Informative: Ensure clarity and conciseness in all communications, conveying
reliability and expertise.
Encouraging and Positive: Focus on the benefits and positive impact of our services, using
uplifting and motivational language.



“Design is the silent
ambassador of your brand.”
- Paul Rand, American art director and graphic designer known for his corporate
logo designs, including IBM, UPS, Enron, Morningstar, Inc., Westinghouse, ABC,
and NeXT


