
      AFerry 
(formerly known as Travel Gateway)



The Challenge

Aferry  offers online travel distribution & dynamic travel packaging and operates the 
AFerry network, one of the UK’s largest ferry tour companies.

The client was in an exciting period of planned growth and expansion and they were 
in the process of offering new tours.

They were keen to promote these new tours and destinations 
and reach a much wider audience.

Increasing ferry tours and newsletter subscribers was 
also very important to the client.



                      Content Strategy

My content strategy included the following:

SEO keyword strategy

Produced newsletters

Analysis and tracking, using Google Analytics, 
Chartbeat and Salesforce

Travel blogs, designed to promote destinations offered by the client
(examples below)



http://journoportfolio.s3-website-eu-west-1.amazonaws.com/users/40464/uploads/428868f2-f666-468b-a78c-31f7c64041f9.pdf


http://journoportfolio.s3-website-eu-west-1.amazonaws.com/users/40464/uploads/afa5b4ce-9ed6-486f-8e15-4a1c0d2cad80.pdf


                      Facebook Posts

● The blogs I wrote were promoted on 
their Facebook page

● I used a combination of videos, text, 
and shared content to engage 
Facebook users

● The Facebook strategy was successful 
in engaging customers and prospects 
and contributed to an increase in their 
revenue



                      SEO Strategy

My keyword strategy consisted of the following:

Keyword research using Google Keyword Planner

Keyword site structure plans designed to optimize every page of the 
website using demographic data, insights and structured snippets

Google Search Console to track and resolve keyword 
issues with the client’s website

End result: aferry.co.uk ranks for 45 out of 50 of their selected keywords





Outcomes

10X increase in ROI

More than 14,000 Facebook followers - up from 12,000 before the content 
strategy

Increase in engagement (blogs shared widely on social media, 
40% increase in traffic and impressions)

Page 1 search results for selected keywords

45% rise in bookings as tracked via Google Analytics


