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The Challenge

Data Center Northeast is part of Data Center Inc, which is an 
umbrella organization

They already had a high number of followers (1,030)

However, they were more interested in increasing their product 
sales via LinkedIn

They were also aiming to improve the performance of their 
LinkedIn adverts



The Approach
Advertising copy

● I refreshed the existing copy on their website to include 
video demonstrations, updated ad text and graphics

Networking

● I partnered with other IT technicians and industry players to 
increase brand awareness

Influencers

● The same approach was also used to connect with IT 
publications and other influencers to help spread the word 
about the client’s services





Results
This was a unique campaign in that the LinkedIn advertising platform itself 
connected to our CRM system, which recorded the results in terms of how many 
of their specific products were sold.

● More than 625 critical server products were purchased
● Performance increased by 42%
● Engagement rose by 58%
● Followers increased from 600 people to 1,400


