


                             The Approach
● AJ Marshall is a steel supplier, that is rapidly expanding its empire 

within the metal industry.

● I represented this client on behalf of a marketing agency that I did some 
freelance work for.

● My main responsibilities were: 

- Creating an SEO strategy 
- PPC campaign, 
- Content marketing 
- Email marketing



      Client Aims My Solutions

● Compete with the large competitors in 
the marketplace

● Increase clicks and impressions on 
Google Ads

● Conducted a SWOT analysis of some of 
some of the UK’s biggest steel 
suppliers (AJ Marshall’s competitors)

● Conducted a SWOT analysis of AJ 
Marshall's website and suggested 
improvements

● Tweaked existing PPC campaigns to 
improve visibility on Google



      Client Aims   My Solutions

● Generate new business

● Increase website ranking

● Drive online conversions

● Created a targeted multi-channel 
marketing campaign

● Set up several new PPC campaigns for 
separate keywords  which doubled their 
client’s ROI within 3 weeks:



Client Aims     My Solutions
● Increase brand awareness

● Build organic visibility

● Increase leads

● Created email marketing campaigns that 
were successful in generating leads

● The online newsletter and email marketing 
strategy was successful in generating 
several dozen product sales.



Client Aims My Solutions
● Rank on page 1-3 of Google for their 

chosen keywords

● Rank above competitors

● Increase both organic and SEO visibility

● Created SEO site structure document that 
outlined a keyword plan for the entire 
website, which included:

- highly targeted and tailored keywords, 
- meta tags, 
- image alt tags, 
- title tags, 
- URL link changes
- descriptions

● Google Adwords campaign that targeted a 
list of the most profitable keywords and 
successfully increased ROI



Content Marketing

● A major part of my overall marketing 
strategy was creating content for 
different aspects of their campaign.

● In addition to writing advertising copy 
and email communications, I was 
responsible for writing blogs, website 
copy and newsletters.

● I’ve included a brief snapshot of how 
this content matched with the client’s 
overall objectives below.



   Blogs (Click right to view)
I created a series of blogs for AJ Marshall. The 
blogs served 2 purposes:

● Increased brand awareness

● Contributed to SEO ranking

● Educated consumers about steel 
products sold by AJ Marshall

● Encouraged consumers to buy steel 
products

https://ajmarshall.com/5-reasons-to-use-corten-weathering-steel/


Newsletter Marketing
Another way I engaged prospects and existing customers is by creating newsletters and promoting it via 
email. The campaign successfully increased ROI by 30%. You can see 2 newsletter examples below:



Results

Brand Awareness & Lead Generation

● 10X increase in newsletter subscribers

● Average 1,000 views on blogs - up from 
200 previously, as measured using 
Google Analytics

● 500+ leads from email marketing 
campaigns, as measured by email 
insights data 

And now for the most important part...below I have outlined how the results matched up with client  
demands and expectations.

                   Email open rate



  SEO and PPC Results
● Paid PPC ads brought in more than 

£4,000 of sales - (see proof on the 
right)

● Increase in domain authority

● Increase in quality backlinks

● AJ Marshall now ranks in the top 
organic search results on Page 1 of 
Google for several keywords 
(examples below)



      SEO in Action (Below are 2 examples of organic search results)

Left > Corten Steel Suppliers Harrogate     Right > Steel Suppliers



                              Overall results

● 33% increase in traffic

● 9 of their keywords now appear on Page 1 of Google

● AJM occupy 90% of the paid search impressions for selected keywords 

● 20% increase in enquiries traced back to organic search results

● And let’s not forget the £4k sales from PPC ads alone!



The proof is in the pudding..visual representation of overall results below


