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The Biocompare Difference

The life sciences product market is constantly evolving.
With each discovery and tech innovation,
new products are launched.

products and systems options has more

than doubled’

The number of scientific research “ Labs are spending more on R&D
A U than ever before?

Biocompare.com is where the industry comes to educate and assess
the technologies and products shaping life sciences.

Biocompare provides our partners the opportunity to establish thought leadership, shape the
product dialogue and clearly establish market position. No other brand provides our rich
combination of robust lead generation and strategic branding.

1“The Scientific Buying Journey: The Adoption of Products & Systems by Today’s Life Science Researches”; Martin Akel & Associates; 2012 2 “The Scientific Buying Journey: The Adoption of Products & Systems by Today’s Life Science Researches”; Martin Akel & Associates; 2012
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Audiences That Buy

Research scientists. Principle investigators. Lab directors. Technicians.

They come from leading universities and biotech labs, from government health institutes and private
research firms. They span the fields of immunology, translational research, and genetics. They are
molecular biologists, biochemists, and they seek cures for the most virulent disease.

And they’re tasked with finding the very best tools to outfit their teams to do groundbreaking research.

Meet our audience.

Biocompare is where the decision-makers, the influencers, and the people shaping the future of
scientific research turn when they have a purchase to make.

Our audience can turn into your customers. We'll show you how.
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Compelling, Collaborative Content

Empowering great
decisionsis the primary
focus of the Biocompare

content Strategy.
Nowhere else can users find the robust
combination of world class editorial,

comprehensive product intelligence, user a

generated reviews and product specific
citations. This amalgamation of information,

intelligence and insight provides our users with a
a wealth of data, contextual knowledge and

pertinent recommendations across a broad
range of life science reagents, supplies,
equipment and services.

m B Iocom pa re Audiences That Buy, Leads That Convert

Side-by-side product
comparisons

In depth, unbiased peer
reviews

Comprehensive data on the
latest technology

Videos that foster learning

Expert analysis of
scientific innovations

biocompare.com
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Unrivaled Content Engagement

Here’s the thing about scientists: They do their research.

Biocompare customers are voracious learners, they:

O * ey v

Read up onthe Scour product Watch Comparison Then, and only
latest innovations in reviews demonstration shop then, they make a
their field videos decision

The top 3reasons visitors report coming to Biocompare:

To compare options within a product catalog

To learn of vendors/products may not have considered

It's more efficient to examine many options in one place
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Unrivaled Content Engagement

Biocompare visitors typically spend

@ 74 minutes ﬂa'l andvisit 3 PAZES

on thesite

The good news is, they don't just study. They buy.

97% of users take
action toward a

80.1% ultimately order
a product found on

pu rchase Biocompa re

e Adoption Of Products & Systems by Today's Life Science Researchers”; Martin Akel & Associates; 2013
and 2014 Publisher Data

kx: Biocompare Audiences That Buy, Leads That Convert biocompare.com


http://biocompare.com

Biotech
198,000

Audience

Academic

1,100,000

Govermment

144,000

Private Research

108,000

1.8

MILLION

Pharmaceutical

00 54,000 VISITORS
&% ) -Qn
Biocompare's
audience has Other
grown 30% from 180,000

2013 to 2014

Source: Publisher’s Site Data - Jan-Dec 2013
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Audience

Global Audience Position

Purchasing Agent

Other
Project Leader

b Lab Technician

Lab Director

Research
Scientist
3% Position/Title
) Principal
v / !
Investigator
Graduate Student Postdoctoral
scientist
. Asia . North America . Europe Rest of World

Source: Publisher's Site Data, Jan-Sept 2014
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Audience

The BioCompare audience is involved in a broad range of key disciplines

Molecular Biology/Genomics [:}:33
Cell Biology 55%
Biochemistry 53%
Immunology [eiiZ8
ProteinResearch/Proteomics [Sk¥.175
Genetics 25%
Clinical Research LTS
Microbiology 23%
Bioinformatics [/
Molecular Diagnostics |74 04
Drug Discovery 19%
Pharmacology/Toxicology [ [:3/4
Neuroscience 18%
Stem Cells/Tissue Engineering /A
Virology 11%
PlantBiology 6%

Bioprocessing 6%
SyntheticBiology 3%
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Purchasing Power

Products of Systems s Eenes
Antibodies 89% $96,606
Bioimaging/microscopy 75% $122,365
Cell/tissue culture media/reagents/equipment 89% $138,356
Cellular analysis (cell counting, flow cytometry, etc.) 73% $128,384
Chromatography (HPLC, LC, columns, media, etc.) 58% $125,447
Electrophoresis & gel documentation 86% $93,434
Immunoassay kits (ELISA, Elispot, etc.) 78% $98,071
Lab accessories (pipets, glassware, etc.) 97% $106,617
Lab equipment (ultra centrifuges, freezers, hoods, etc.) 82% $160,005
Liquid handling devices/systems 59% $99,581
Molecular biology reagents (enzymes, purification kits, cloning, transfection) 91% $111,824
Nucleic acid sequencing systems & reagents 71% $112,677
PCR/real-time PCR kits and reagents 84% $92,763
PCR/real-time PCR instruments and accessories 647% $101,572
Protein research tools (protein purification & analysis, western blotting, etc.) 847% $86,065

Source: “The Technology Imperative: How Scientists Learn About & Acquire Appropriate R&D Tools and Services”; Martin Akel & Associates; 2013

The Biocompare audience has the authority, budgets and scientific acumen
to make purchase decisions.
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Biocompare by the Numbers

Our audience stats ensure your programs success

We don’t need to tell you how engaged our audience is.
The numbers speak for themselves.

AN 49,000 opt-in subscribers

1.8 million

. . 50,000 E-newsletter subscribers
unique visits each year

3.35 million product detail
pageviews

9 out of 10 made a purchase

based on their visit
(2/3 have done so in the past 6 months)

1.1 million product click-throughs

12,000 sales-ready leads generated

246,066 monthly visits 760k monthly page views

POBOOD0

Source: Publisher Data: January - September 2014
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Impact the Process

Unrivaled access during each critical phase of the purchasing process

Editorial Content (Print and Digital)

Ad, Email, eNewsletters

Video, Webinars, Detailed Specs

Reviews/Applications, Product Comparisons

Request Quote

kx: Biocompare
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Awareness

Interest

Consideration

Evaluation

Buy

Biocompare drives
awareness through
sales-ready lead

generation

biocompare.com
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Media Solutions

Map your campaigns to program goals

Awareness

<

Social Media

Strengthen your social media
presence and visibility.

™

Brand Awareness

Strengthens your
company’s image.

Consideration

&

Thought Leadership

Be associated with credible
content for lead nurturing.

Demand Generation

Generate interest for your
product or service.

Native Advertising
¢ Provide relevant information to the audience

where and when they are searching for it.

Evaluation

@

Traffic Driver

Drive traffic to your website
for additional follow-up
and nurturing.

Audiences That Buy, Leads That Convert

Purchasing

Contact Lead
A high quality lead that

may require further
nurturing.

[0]

Directory Lead

These Biocompare Leads
are sales-ready and require
immediate follow-up to
ensure conversion.

biocompare.com
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Programs that Deliver

Awareness. Consideration. Education. Purchasing.

These are the pillars of the Biocompare strategy—and the touch points for your product. Each stage of the
customer journey provides opportunity for your company to be seen.

Our multi-layered, mobile-friendly media platform allows you to create brand awareness, connect with your
audience, and generate leads.

=lal=]l=] o

ProductListing Featured Product Email Marketing Online Banner Ads Bench Tips

olel ]+ m]o

Webinars Video Production Citation Widget Sponsored Content Surveys Microsites

Our expert media consultants will help you customize a results-driven
campaign specific to your marketing goals.
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Measureable Results

A t B i C r t] r ’S S S " econpare e o201t dunzots
p Total View, Click, and Lead Activity kx: Biocompare

no guess:i,ng on how YOur 4,133,150 287,936 3,082

Views Clicks Leads

investment is doing.

1.0K
1 : T 1 . l .
With our unrivaled comprehensive reporting and . . . . . . - - -
analytics, you can track the impact of each -
Activity Types and Top Products
.
t 'F t h Views, Clicks, and Leads by Type Top 10 Products.
cam Pa Ign b eve ry ste P o e way. Activity #Views #Clicks #Leads Product Name #Views | #Clicks  #Leads
Advertising 2,778,153 120,103 Top Product #1 600 13 1
Directory 957,302 252,890 3,082 Top Product #2 478 5 4
Email/Newsletter 387,047 22,943 Top Product #3 435 23 13
Video 10,656 Top Product #4 416 33 18
Sum 4,133,158 287,936 3,082 Top Product #4 403 28 14
Top Product #5 401 29 6
Top Product #6 387 34 2
Top Product #7 373 14 7
Top Product #8 362 118
Top Product #9 361 46
Top Product #10 42K 343 65

Geography and Institutions

Top Institutions by Clicks
640

=

42014 512014 612014

@ EliLillyand CompanyLillyCorporateCenterindianapolisN 46285 US
L hSan Francisco CA 94080 US

20892 US

Brigham& 10 02115 US
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Media Solutions

Our offerings enable awareness through sales-ready lead generation

Awareness Consideration Evaluation Purchasing
Q@ o 0
Brand Awareness Social Media Native Advertising ~ Demand Generation Thought Leadership Traffic Driver Contact Lead Directory Lead

Product Listing PY P Py
Sponsored Product Listing ) ) () o
Featured Product Listing ) ) ) ) ] °
Corporate Profile ) ) o )

Email Blast ) ) o

eNewsletter Sponsorship ) ) o

Electronic Display Advertising ) ) °

Bench Tips ) ) ) ) o o

Application Note/Whitepaper ) ) ) o °

Citation Management System ) ) o ®

Sponsored Webinars ) o o o ° )

On Demand Webinars ) ) o o ° )

Product Brochure Videos ) ) o o ° )

Poster Videos ) o o ° ° )

Customer Profile & Testimonials ) ) o o ° )

Product Demo & Training ) ) o o ° )

Research Services ] ®

Microsite & App Development ) ) o o ° )

Mobile Solutions o o o o ° )

Event Listings/Promotions ) °

h: B | ocom pa re Audiences That Buy, Leads That Convert b | ocom pa re.com
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Product Listing

Product Listing
Brand Awareness Life scientists come to Biocompare to research products and services
through our comprehensive database. By organizing products into
easy-tolocate product categories, users are able to quickly find and
Tratfic Driver Biocompare .. .. [ 2 compare products side-by-side with a view of all specifications and

) P 3 £ ) BCA TramasCptens B8 Tarmecyae ) viees 1

products information. Product |istings include links to drive traffic to

2720 Thermal Cycler from A
a i ——— e your website. Qualified leads are generated when the user clicks on

= - the request information or request quote buttons and fills in their

Directory Lead o dccon . .

oot G 7 information.

N Y- R
:‘;* A oorgims ) Gerduese G Quite for s et s::,:::“ Features:
e e— k” = * Product name, company name, and product image
* Product specifications and detailed description
i) mﬂTMmi@dElﬁumMpLiEﬂEisﬁmm! . . . . . .
e || * Links to technical articles, references in journal articles,
S 7”& supplemental tutorials, videos

+ Company contact information

* Links to company product page

* Request quote buttons (if applicable)

= + Complete reporting of product page views, clicks and leads
o= to demonstrate ROI

h: B | ocom pa re Audiences That Buy, Leads That Convert b | ocom pa re.com
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Sponsored Product Listing

cd10 i i
ey B Sponsored Product Listing
Snarch By = e L
oo Avareness s — Drive traffic to your key products by featuring them at the top of
U S — e the product category page and only pay when a visitor clicks! The
n e TR — sponsored product listing is available for select Search Tool Categories
. e _ == (Antibodies, siRNA, Assay Kits, cDNA and Biomolecules) and is “pay
Native Advertising gy, e e e o >od! ‘
e s e e o pfer C!ICk so you only pax when someone clicks tl.wrough Frf)m your
U e ' highlighted product on Biocompare to your website. Metrics on
B, i — e v e impressions and clickthroughs are generated on a monthly basis so
e o [ you can keep track of how your program is performing.
:r:.nm“w W P Hursan Mane. Rt Uncosprpeed 160w O i Featu res:
Directory Lead ik . . .
e * Highlighted in yellow
B = Ll * Product listing moved to top of the page
:.D'ﬂ:l”:] . M- i, Une ohpird. 1060 el O Suiplinr Page.
s Webinars and
COAO N pguilyting ELISA, Haman Uncorjupned QDSmg. L
nilbedy pleselcy 10 Sepplier Page
e . |
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Featured Product

T

|
oM:
&

Social Me

5

Date Published v

Native Advertising

Demand Generation

& selected Prod:

cile

Directory Lead

Featured Products

A ) Prosuas) Feanred Products

Molecular Probes®

Reautiful
“ience
{/ rtshere

) Producs) L) 1) ) LC/MS Mass Spectrometers ) Endura MD™ Mass Spectrometer

Endura MD™ Mass Spectrometer from Thermo Fisher Scientific

D
q
b
r
«
P
q

cimm - Thermo

..........

jtyfor a wide range of
Supplier Page
i by removing more solvent vapor

flesdMore-¥ Add to Inventory

kx: Biocompare

Featured Product

Showcase your new product launch or most important
products through Biocompare’s Featured Product Program.
Designed to provide maximum exposure for a product
offering, each Featured Product is promoted for one month
on Biocompare’s homepage, for one year within the
Featured Product section, and is associated with a relevant
editorial article. Metrics on the number of page views,
clickthroughs and leads that each Featured Product receives
are reported on a monthly basis.

Features:

* Placement within a relevant editorial article of your
choice (see Biocompare’s Editorial Calendar for topics)

* An image gallery that can include up to 5 images or video

* Inclusion in Biocompare’s Featured Products eNewsletter

* Action Settings can be tailored to meet your goal

e g and objectives
= * Detailed reporting is provided at the end of the campaign
Audiences That Buy, Leads That Convert b locom pa re.com
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Corporate Profiles

Enhanced Version

Brand Awarenese BioLegend Corporate Profile « Selection of your top 5 pieces of content on biocompare.com

. Company description and contact tab

Summary | Contact

* Request for information lead form, tracked as a separate lead type
* The categories and listing of your entire product offerings

BioLegend

9727 Pacitc eights Bvd )
San Diego, Calfornia ¥ BioLegends
st

etive Advertising * Reviews of your products written by our end users
a * Profile will appear in a site-wide search for your company name
. BIOCOMPATe s - s+ s - o
Thought Leadership ) Pruans) Bkt
BioLegend Corporate Profile Premium Version
N — = All benefits of Enhanced Version PLUS:
g‘iJTibnl:sI;yDesign: BioLegend's Collaborative Approach to o An article that includes:

I ——— Interview of your CEO by a Biocompare contributing editor
: s Highlighting your company’s positioning and capabilities
Embedded or link to corporate video - up to 2 images

At-a-Glance section highlighting pertinent facts about your company

* Article will be highlighted on the biocompare.com home page for 2
weeks and accessible in the dedicated Company Profile Section on
Biocompare.com for one year.

LAY By AT 3 B G M S O DA BP0 4D, A L
et et g kot
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Email Blast

Brand Awareness

Demand Generation

Topics Include

Antibodies
Biomarker Discovery
Bioprocess

Cancer Research
Cell/Tissue Culture
Cell Biology

kx: Biocompare

Cell Signaling

Chromatography
Cloning

Drug Discovery
Epigenetics

Flow Cytometry

Lab Equipment
Genomics

HTS
Imaging/Microscopy
Immunoassays

Immunology

Email Blast

Through Biocompare, life scientists request to receive product

information, event, e-seminar announcements, and promotions via

email from third parties. Advertisers can promote their products in an

exclusive email message to this extremely targeted email list as a

low-cost, efficient, and effective way to reach their target audience.

One week post deployment, Biocompare will send you a report that

includes the following metrics: Total emails sent, open rate, views,
total clicks and clickthrough rate. Our goal is to help you optimize all

of your campaigns with us. Email blasts may be targeted to one of our

36 interest categories and/or geographic areas. Translation service is

also available.

Mass Spectrometry
Microarray Technology
Microbiology
Molecular Biology
Neurobiology

Nucleic Acid Analysis

Audiences That Buy, Leads That Convert

Nucleic Acid Delivery
PCR

Plant Biology

Protein Biochemistry
Protein Expression

Proteomics

qper
RNAi

Robotics
Next-gen Sequencing
Software

Stem Cell Technologies

biocompare.com
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eNewsletter Sponsorship

e e e eNewsletter Sponsorship
B Avareness kx: Biocompare i Biocompare eNewsletters currently total 50,000+ unique
- subscribers and growing, split among our Life Science audience and
m Proteomics 12 unique scientific areas of interest. One week post deployment,
Demand Generation — Biocompare will send you a report that includes the following metrics:
eature icles . . .
total eNewsletters sent, views, total clicks and clickthrough rate.
@ i 2] | o || e
Ot PRUPCR | =" ey | | oscopy .
Traffc Driver wﬁﬂ:ﬂ%"“  hEaTa Maw eNewsletter Targets & Subscribers
st routinel . .
references and standards ... more » mg;.[;i?:i;;:uu thesa images still Ll'Fe SC|ence 43,200
—— Genomics 11,200
Molecular Biology 19,500
Guick Western it — IRDys® 600RD e Proteomics 127200
Eﬁ%ﬁ%&ﬁ:ﬁ%ﬁlﬁ?ﬁ &= _ L.- Cell Signaling 17,200
oy con sy iy o w8 | - I”' N ; 8700
creates h?mﬁ:g\m;mhm;;gtmm;:;:lw —a— euroscience )
e e e Immunology 12,800
Cancer 13,100
a2 Cell Biology 14,600
v A — e L Microbiology 10,300
Drug Discovery 10,700
Mass Spectrometry 7,200
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Electronic Display Advertising

Electronic Display Advertising

Brand Awareness

Notice higher clickthroughs, better branding, and more
interaction with successful rich media advertising. Ads

m _ appear throughout Biocompare and are available in two
LEADERBOARD ) ' i )
IAB standard sizes. All ads are sold on an impression basis

Demand Generation

MPAre products -~ Articles +  Videos + More

and can be targeted (for an additional cost). After ad run is

Featured Products . . . .
R 7 complete, a report is generated with the following metrics:
300X250 number of impressions and number of clicks. Roadblocks

Traffic Driver b Thermo Fisher Scientific Tuesday, October 07, 2014
o ] Develop in vitro diagnostic tests that leverage the sensitivity, quantitative accuracy, and
confidence of mass spectrometry with the Thermo... Read More

e —— Ad Sixes:
* Leaderboard 728 x 90 pixels

Newsletters and start receiving
+ Relevant content specificto your
a/ research nterests
+ Special offersand promos hat . .
i sne g e e Medium Recta ngle x pixels
signup

are also available, please inquire.

BlockAid™ Blocking Solution
Life Technologles Tues
Life Technologies' Block King Solution is a more effective blocker than bovine
serum albumin, normal serum, or casein when used with e

Product Review

Thermo Scientific Precision Digital Water
Bath, with Lab Armor Beads

kx: Biocompare Audiences That Buy, Leads That Convert biocompare.com
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Bench Tips - The Story

™

Brand Awareness

Social Media

Native Advertising

Demand Generation

Thought Leadership

0
E

kx: Biocompare

Bench Tips: sl
Cellular Toxicity Caused by Transfection: o
Why is it important? Mirus.

s Bt Ty

e Related Products from: Mirus Bio

Lo ""‘"”“"’" + TroasiT®-TKO siRNA Transfection Reagent + TransIT®-LT1 Transtection Reagent
+ TronsiT®-5iQUEST™ Transfection Reagent + TransIT®-mANA Transfection Kit
* Ingenie Electroporation Solution o TransiT®.2020 Transfection Reagent

Audiences That Buy, Leads That Convert

Bench Tips

Bench tips are articles that address a particular area of research and
are designed to help researchers improve a particular laboratory task
or technique. Sponsor a Bench Tip article to position your company as
an expert in a particular discipline.

The sponsoring company will receive:

* Recognition as sponsor with logo inclusion at the top of the page

* Byline as having authored the article

* Relevant product listing links within the article

* Reporting on Bench Tip page views as well as clicks the products
associated with the Bench Tip received

Bench Tip promotion includes:

* Inclusion on homepage of Biocompare

¢ Inclusion in relevant eNewsletters

* Posting on Biocompare’s social media channels

* Placement throughout the Biocompare website

* Links to relevant products from sponsor at end of article

biocompare.com
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Bench Tips - Video and Webinar

Bench Tips Video Bench Tips Webinar
e Avaronece Increase engagement in your bench tip and build your brand Biocompare’s Live Bench Tip Webinars position your company as
by adding a 2-3 minute video. Bench Tip videos feature an expert in a designated field or technique. Bench Tip Webinars
Biocompare’s chief editor discussing the bench tip to help life last approximately one hour and feature an introduction from a
Social Media scientists solve their most challenging technical issues. As a Biocompare editor followed by a presentation given by a person
sponsor, your brand and message designated by the sponsor. Biocompare’s webinar
m appear during the opening and Bench Tip Video: Measuring Interactions editors work with the presenter of your choosing

Using Microscale Thermophoresis

Demand Generation closing clips of the video. to shape the content through a highly targeted

Posted: October 24,2013 W Tweet [0 |[Lke | 0| NancTemper Technologies  ymy Emai ) Comments ()

promotional campaign that solicits questions from
Benchtip

the registrants prior to the webinar. This unique

S h. I I d MST Experiment Setup:
Thought Leadersitp t°“s°rsd'P nclu ;s . é3 e approach will ensure a highly relevant webinar that
° i ™ .// . . .
R 0g0 and sponsorship recognition - will result in excellent registrant to attendee
during the opening and Cancarianion .
) ) ) T ———— conversion.
Traffic Driver closing clips of the video
B * Demand generation button on
In this Bench Tip Video, Dr. Mike Okimoto discusses MicroScale Thermaphoresis o MST. MST is ﬁ
. a WChnique that allows you 10 obtain binding CONSLaNTs for virtually any type of Diomolecular .
video console o e T o Sponsorship Includes:
Contact Lead . . . affini 3 fec tc: learn mare abaut MST including how this technalogy works . o . .
* By-lined Bench Tip article oo 1 ST it 53 * Logo and sponsorship recognition during
* Relevant products associated with the opening and closing clips of the video
bench tip article e Demand generation button on video console
* By-lined Bench Tip article * By-lined Bench Tip article
* Relevant products associated with bench tip article * Relevant products associated with bench tip article

 Contact information of those who registered for the event
* Two custom questions included on registration page to help
qualify the registrants

kx: Biocompare Audiences That Buy, Leads That Convert biocompare.com
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Application Note/White Paper

Brand Awareness

Native Advertising

Demand Generation

Thought Leadership

Contact Lead

Biocompare

Determination of Endogenous Cellular
Kinase Activity Through the Use of an
Automated, High Throughput
AlphaScreen®-Based Assay

Monday. Octaber 08, 3017 Wlewst 8 [Elike 0 1= Eman [ prie ) Commeots )
Introduetion o
ssBiolek
Get a Betrer Reaction

Cellular kinases are & kiey component in rumerous cell signaling pathwars.

Because of this, cel llub(\lmhlm_luﬂwqml. e miuw and protein kinases, continue to be one of the
Mt highly srsened argets n smalh and Lrge molecule drug development. The abilty o pu:ﬁwm sereens on
compounds or antibodk arvuqu st Mfects an these signaling melecules i a rapid and robust
tashion is fore critical to curent efforts in this anea.

Here we deseribe a cell-ba Logy ta muantty the
of Signal Transducer and Actvator of Transcriptian 3 (STATS). Fauovr mmnnmmo by cywiines or
‘growth factars, STATS | by
wihere the peatein 3T 38 8 TRASEROBOR BET oo reotion
AIpnascreen® Sanor and acepior beass, in
Tyr705 phosphorytation site. Activation of th - AMIFIG™ Mcratee Diperear
tuminescent sQnal berween 520-620 nm, v
toerar 3 sarane and tae nerge pumis,
L e
TV BSERY W BUIDMBECIUSING DL BN founadho ol ac optor e e b i e o T
accomplisned using non-Conact dispensing
model. Rapid quantification of the Lumines
accomplished though the combination of
incorporated -::P:J:mmrs BRI Sty YT

themnagh s Dust e tion™ Mantld 1t

5450 0TS PRGN CAPERSing CADMDA S LDSGN U sk RS DEFBLALLK G AFINGE DUMES. Wi voSames nging
o 05000 il The anarern ool sy £
1Ean® SurgFire® STATS (pTyr705) '=15% T WS AT ks Aatancat SAE S0 (RSS, 4 3503 L velime of o 15 Eater

Sanchwih antibody complexes.ane formed b
AlphaScreen® donor and Jccetor beads, B ERITY™ WEC TN M- MIGE MOROLER KEaEl
880 i provies the releass of singlet axy
beads, resulting in the emission of tight at §

.
SRTHOIIaNGS L35 ar FlLEr-Diied T GESECTAN BT M LER 120 $RCIIEON Of NG 0o S 40
auartfcaion of te emine luminescent sgnal

’-','B&'I nm
Straptavidin-coated 0,
Donor Bead \
Biotinylated .r 520 =620 nm
STAT3 Kinase Antibady

Aoy ;
7 )
72 Phospho(Ty7os)-  ProteinAconjugated
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Application Note/White Paper

Deliver technical, protocol, or application-based information to life
scientists by placing your Application Notes, Whitepapers or
Technical Articles on Biocompare. The articles you choose to include
will be archived in a dedicated section on our site and linked to
relevant products your company has listed on Biocompare.
Registration can be required to access your application note making
this a great demand-generation vehicle.

Program includes:

* Placement of Application Note/Whitepaper within a relevant
Biocompare eNewsletter

* Archived for 1 year in dedicated Application Note section
on Biocompare

* Linked to your relevant products listed on Biocompare

* Contact details of those who downloaded your whitepaper

biocompare.com
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Citation Management System

n The Biocompare Citation Management System offers:

Native Advertising

Demand Generation

Thought Leadership

B

Traffic Driver

Journal
Search

*
p

Aggregation

Brings all sources to
one place. Reduces
manual search.

kx: Biocompare

Current Process
Product Copy/Paste Associate
Identification to Excel file with Product
Process with CiMS
L N NN NN 0
=z
Association Curation
No copy/paste - all records Data written to dB as part of
tied together. Time and process. Improves efficiency
errors minimized. and minimizes errors.

Audiences That Buy, Leads That Convert

tessnes o sssnnns o

« Automated, real-time access to thousands of articles that reference your products,
saving you time and money in gathering the data

« Ability to associate citations to product pages on your site, for efficient organization of content

* Credible third party validation of product usage, which can help increase sales conversions

Add to Place on
Data Sheet ‘Website

Publish

Citations can be delivered either
in CSV files or by automatic feed
for automatic publication.

biocompare.com
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Sponsored Webinars

Sponsored Webinars
e Biocompare’s Sponsored Live Webinars help you get in front of a large
S audience without the travel costs. Fully customizable, webinars may
e ST foc: Biocompare @ be used for customer training, educating potential buyers on your new
Sociol Modin - z‘“';.&':.}mm@mmm ! e products, hosting online classroom:s or other educat'lor\al events. We
R e SR ey i can help you reach your target audience, reduce training costs,
n ;-45;.: e = eliminate travel expenses, and generate highly qualified sales leads.
Native Advertising i m'T =
- . Features:
m bcouomoe ) * Streaming 60-75 minute audio broadcast live and/or on-demand
) _ %f‘é?fé”ﬁé?;&%‘:&fﬁgl over the Internet
erendGenertion sy * PowerPoint slide synchronization
* Browser based Q&A capabilities, advanced polling and

D
|
i

fox: Bioeom survey functions

Thought Leadership

. = | « Complete registration management

«.mp4 file of the webinar that the sponsor may use will be provided

* Complete registration list, distinguishing attendees from registrants
ContactLead * Complete promotion of live webinar through 4 email blasts,
eNewsletter placements, social media, inclusion in calendar of
events and placement on our homepage.
* On-demand archive creation and hosting of broadcast with links
to biocompare.com for 6 months
* Assistance in recruiting authors and key thought leaders
to participate.

h: B | ocom pa re Audiences That Buy, Leads That Convert b | ocom pa re.com
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On Demand and Live Webinars

@3 Agilent Technologies

Prmsanas Yugin Dl PR

kx: Biocompare

| An Automated Online Card Extraction LC/MS System: Quantitation
| of Alprazolam in Drisd Blood Spot

An Automated  Quanttaton of
Online Card Extraction  Alprazolam in Died
LC/MS System  Blood Spots
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On Demand and Live Webinars

Repurpose content and get mileage out of your conference
presentations. On-Demand Audio or Video Webinars allow life
science professionals to view seminars and presentations in their
own time, making them cost-effective and convenient. Designed
in HTMLS5, webinars are fully mobile compatible and interactive.
Scientists can skip between chapters, request a quote, send the
link to a colleague, or click through to your product page.

Features:

* Audio and/or video recording and editing up to 30 minutes

» Custom-branded webinar interface

« HTMLS5 format that is mobile compatible

* Interactive chapters and search tool

* Prominent call-to-action buttons for lead generation

* 12 months hosting on global server network

« Featured on Biocompare video page

« Copyright owned by client

e Deliverables: final URL and HTML embed code for
placement on webpages

* Turnaround time four weeks from start of project including
three rounds of changes.

biocompare.com
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Product Brochure Video

Product Brochure Video
e Avaronece @ Rigalas Product Brochure videos are mini-commercials of your offerings
that can be |everaged and multipurposed towards any marketing/sales
Sequential benchtop WDXRF spectrometer . . . . . .
needs. This video features a combination of compelling graphics,
Social Media music and audio narration.
m Supermini200
Features:
Demand Generation » X-Ray Fluorescence . . .
* Production coordination
E 0022 0223 * Script development/storyboarding with client
Il rause M eman  «f share (D getcose = W) 4 MvENU . . . .
Thought Leadership * Professional voiceover narration/recording
* Video editing, motion graphics, sound design
@ « Optimized for online and mobile devices
Traffic Driver * 12 months hosting on global server network
B * Featured on Biocompare video page
* Deliverables: .mov/.wmv/.mp4 copies and HTML embed code
Contact Lead

* Turnaround time six weeks from start of product including
three rounds of changes

* Client owns the copyright

« 3D Animation services available at an additional cost

h: B | ocom pa re Audiences That Buy, Leads That Convert b | ocom pa re.com
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Poster Video

M

Brand Awareness

"

Social Media

Demand Generation

Thought Leadership

B

Traffic Drive

[]
4

15
5
ga
g

Waters

THE SCIENCE OF WHAT'S POSSIILET

Prosenter: Joomd A, PHD

Chapters

kx: Biocompare

An Impi HDX
and Data Analysis

Postec: Jon 17, 2013

Audiences That Buy, Leads That Convert

Poster Video

Turn your poster presentations into an enduring video to expand your
reach and extend the life of your conference posters beyond the
conference. It’s quick and easy - Biocompare can film your poster
presentation at a venue near the conference. Designed in HTMLS5,
poster videos are fully mobile compatible and interactive. Scientists
can skip between chapters, download the poster, request more
information, send the link, or click through to your product page.

Features:

* Production coordination at a room close to the meeting venue
or at your location

* HD camerallighting package

* Video editing

« Optimized for online and mobile devices

* Complete reporting of views, clicks and downloads

« Contact details of those who downloaded your poster,
if gated option selected

* 6 months hosting on global server network

* Deliverables: .mov/.wmv/.mp4 copies and HTML embed code

* Client owns the copyright

biocompare.com
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Customer Profile & Testimonials

Customer Profile & Testimonials

Customer Profile and Testimonial videos feature a customer

Brand Awareness
discussing your product and how it’s applied in their research.

These videos allow scientists to see how others have benefitted
from purchasing your product.

Features:
* Production coordination

a 0000 1 * HD camerallighting package
B PLAY emsil & share @ oot code o W) 45 MENU

Thought Leadership * Professional voiceover narration/recording
* Video editing, motion graphics, sound design
« Optimized for online and mobile devices
Traffic Driver * 12 months hosting on global server network
a * Featured on Biocompare video page
p— * Deliverables: .mov/.wmv/.mp4 copies and HTML embed code
ntact

* Turnaround time six weeks from start of product including
three rounds of changes
¢ Client owns the copyright

h: B | ocom pa re Audiences That Buy, Leads That Convert b | ocom pa re.com
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Product Demo & Training

Product Demo & Training
™
) , . ) .
e Avaronece T Biocompare’s Product Demo videos allow you t.o give an overview 'oF
R ———— your product’s features and benefits. We combine video with motion

o] [ emee & graph.lcs to point out |mport?nt aspects, show hov.v a product N

Social Media Chapters T functions, and demonstrate its ease of use. Your video may be divided
m ;:.:;Mmmm into indexed chapters so that you can cover multiple steps.

Demand Generation
‘Wrat Do Cusment Users Say

ot RPST
What Are The Recuirments for
Placing RPS?

More Information

Features:

* Production coordination
* Script development/storyboarding with client

* HD camerallighting package
* Professional voiceover narration/recording
Traffic Driver * Video editing, motion graphics, sound design
B « Optimized for online and mobile devices
b—— « Custom interface design and web development for interactivity
ntact

* 12 months hosting on global server network

« Featured on Biocompare video page

* Deliverables: final URL and HTML embed code for
placement on webpages

« Turnaround time is six weeks from start of project, and
includes three rounds of changes

* Copyright owned by client

» 3D Animation services available at an additional cost

h: B | ocom pa re Audiences That Buy, Leads That Convert b | ocom pa re.com
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Research Services

Research Services

Demand Generation

Our survey team provides a complete range of survey services.

Surveys Include:

* Survey programming / production
. Survey Email Blast design service

Contact Lead

* Delivery of survey (email blast) to targeted audiences
* Survey incentives and administration

* Survey Reporting

Advanced Surveys Include:
* Survey creation

» Statistical analysis of results
* Presentation-ready survey reports
* Survey translation

kx: Biocompare Audiences That Buy, Leads That Convert biocompare.com
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Microsite & App Development

Microsite
Brand Avvarenocs m A Biocompare Microsite is a webpage designed to educate
P i iyl — buyers on your new product or upcoming event through detailed
Aitomatiig the SursSeleset workdiow information, interactive video and an easy form where they can

Social Media request more information. Fully customizable to meet any
marketing needs, a Biocompare Microsite will help you boost
awareness, drive sales leads and registrations, and precisely

measure ROl on your marketing spend.

Demand Generation

Custom Mobile App

Our award-winning team can develop apps
for iPhone/iPad/Android to your exact
specifications. Reach the ever expanding
mobile market by creating an app.
Features:

Contact Lead

* Complete creation of mobile app
. Ongoing maintenance and updates to mobile app

kn Biocompare Audiences That Buy, Leads That Convert biocompare.com
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Mobile Solutions

. N
Brand Awareness [ A — == —

Contact Lead

kx: Biocompare

Audiences That Buy, Leads That Convert

imSMART Customer App
The imSMART Customer Engagement App is designed to engage

your customers and potential customers. Customers may download
the app in the app store to see product training, purchase additional
products, view whitepapers, and more.

imSMART Sales App

The imSMART Sales App is used to empower your sales organization
with sales collateral and marketing materials that are quickly
accessible via tablet app.

The Interactive Mobile Sales and Marketing Tool imSMART) is a
mobile content management system, tablet app and robust tracking
system. iImSMART is available in two versions - one for sales
organizations and one to engage customers.

Both versions of iImSMART feature a beautiful, template-driven
library of product collateral easily accessible via a tablet. Product
collateral may include everything from PDFs and videos, to ROI
calculators and interactive presentations. imSMART also provides
complete tracking of app usage through a sophisticated and powerful
tracking system. With the rise of closed loop marketing, metrics are
crucial to measure the success of sales materials and strategies. To
learn more about imSMART, please visit www.imsmartapp.com.

biocompare.com
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Event and Promotion Listing

Brand Awareness

Traffic Driver

kx: Biocompare

Point of Care Diag — Market P and
Technology Trends o

Monday, Oclober 25, 2010 - Wednesday, October 26, 2011

Lendon., UK

Drawing on key opinion leaders in this field, SMi's Tih Annual Point of Care

Diagnostics: Marke! Adoption and Technology Trends will present an insight

o the many challenges tacing the industry and provide an unsupassed oo s
for you ko oblain you nead in ofder 1o remain compatitive in this avolving markal

Promotions

Complimentary sample- from Advansta

amy, bay 13, 2012
Contact Advansta today 1o request a free sample of our WestemnBright Quantum HRF subistrate. This offer i valio
for a limited time and includes free ... Raag Mare

Ower 3000 Antibodies. Mo Shipping Fees!
Enzo LWe Sclences, Inc. Thissday, Moy 40,1017
Enzo Life Sciences offiers over 3000 thoroughly validated and widely ¢ited antibodies. Order any antibody betare
July 31, 2007 andd we'll pick up the . Béad Maore

Ug o 5185 off a Duolink® In §itu Starter Kit from Bothyl Laboratories

Betinyl Laboratocies Tusscday, May O 101

Receive a 20% discount on the purchase of a Duclink PLA In Situ Starer Kit until June 30, 2012 {use promo code
PLAKIT). Bead Mare

Promotion from BicTek
BioTek Instruments Fricay, hged 13,2012

Purchase any 405 Touch Microplate YWasher, getan upgrade 1o buffer switching 2t no charge!
Oifer valid April 9, 2012 to June 29, 2012

Contact BioTek.. Read More
20-50% DISCOUNT on 1 mg size vials of cytokines, growth factors, chemokines and more...

C#ll Sehences Tuesday, March 19, 204)

Far 2 limited vime Coll Srisneos i offesing ibaantial diseounts on many millinam e geme Theds armduces e
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Event Listing

Use Biocompare’s popular Event listings to generate awareness and
drive attendance for your events. Placed chronologically in
Biocompare’s event page and may be featured in email newsletters.

Features:

* Image

* Description

 Date and location

* Optional: featured in eNewsletters

« Optional: featured on Biocompare homepage

Promotion Listing

Use Biocompare’s popular Promotions to generate awareness of your
rewards programs, discounts, free samples, etc. Promotions and Event
listings are placed in chronological order on Biocompare’s website and
featured in relevant Biocompare eNewsletters.

Features:

* Hyperlinked Title

» Company Name

* Text Description

* Link to More Information

¢ Inclusion in relevant eNewsletters

biocompare.com
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Biocompare

The Buyer's Guide for Life Scientists

For advertising inquiries contact:

Joan Boyce

VP & GM
386.585.4009

Jboyce(@biocompare.com

For editorial inquiries contact:

Mike Okimoto, PhD
Editor-in-Chief
mokimoto(@biocompare.com

650. 416.0493

395 Oyster Point Boulevard, Suite 321
South San Francisco, CA 94080
(650) 243-5600
sales@biocompare.com
twitter.com/biocompare
facebook.com/biocompare
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