
Mortgage application content
A UX writing case study



The product & users



Solution: Optimize content for UX

Easy to understand
• Short sentences
• Active phrasing
• User-centric, not Rocket-centric
• Minimal buzzwords and jargon
• No unnecessary, filler words
• No ambiguous words or phrases
• No repetitive ideas

Easy to scan
• Bulleted lists
• Highlighted key words, phrases
• Front-loaded titles, sentences, and 

links



Solution: Incorporate brand voice for user intent

Sell – We help people consider their 
options and compare solutions so 
they can feel confident that the 
decision they’re making is the right 
one for them.

We show that we’re
• Trusted
• Proven
• Understanding 



Solution: Brand voice in practice 

Old voice New voice



Solution: UX re-writing the form (WIP)

Artifact: Content audit and UX writing matrix

Rocket/Case Studies/Mobile Friendly/AT Content_Mobile_Optimization .xlsx


Research: Testing clearer, shorter content 



Results: Re-writes in context

Artifact: Full before and after screens

Rocket/Case Studies/Mobile Friendly/Before_After_Screenshots.pdf


Results: Business impact



Results: Industry recognition

Source: Center for Plain Language 2022 ClearMark winners

https://centerforplainlanguage.org/2022-clearmark-winners/
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