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Types or Forms of Sales Promotion

Competition & 
Challenges

Product Bundles Flash Sales Free Trials
Free 

Shipping/Transfers

Free Products Early-Bird BOGO Specials
Coupons & 
Vouchers

Upsell Specials

Subscriptions Donations
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Challenges
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Sales Promotions as a Customer Focused 
Campaign

Sales  promotion  (or  simply  promotion)  refers  to  all  promotional  activities (excluding advertising, 
public relations, personal selling, direct marketing, and online marketing/social media) that stimulate 

short-term behavioral responses from:
 (1) consumers, (2) the trade (3) the company’s sales force



Case Study#1:



Burger King 
Whopper 
Sacrifice



Consummating 
the transaction



Case Study #3



Key 
Performance Indicators 
(KPIs) for Sales 
Promotions



Introduction to KPIs

"A Key Performance Indicator (KPI) is a measurable 
target that indicates how individuals or businesses are 

performing in terms of meeting their goals."

"Key Performance Indicators (KPIs) are the critical 
(key) quantifiable indicators of progress toward an 

intended result."

“What if a Key Performance Indicator (KPI)? KPI.ORG, What is a Key Performance Indicator 
(KPI)? - KPI.org Accessed 11 April 2024

Hennigan, Laura. “What Is A KPI? Definition & Examples.” Forbes, 24 April 2023, What Is A 
KPI? Definition & Examples – Forbes Advisor. Accessed 11 April 2024

https://www.kpi.org/KPI-Basics/
https://www.kpi.org/KPI-Basics/
https://www.forbes.com/advisor/business/what-is-a-kpi-definition-examples/
https://www.forbes.com/advisor/business/what-is-a-kpi-definition-examples/


How to choose 
your KPIs | SMART 
Framework



How to  choose 
your KPIs | 

Budgeting for 
Sales 

Promotions

Percentage 
of Last Years 

sales

Competitive 
parity

70/20/10 
budget mix



KPIs in 
Action | PT1



SMART Criteria of Previous Example

Specific
Increase sales by 
10%

Increase 
engagement by 5%

Measurable
Increase sales by 
10%

Increase 
engagement by 5%

Achievable
Promotional tactics: 
Instagram, 
Facebook, Email and 
SMS marketing

Relevant
The goal is relevant 
to the business's aim 
of selling more 
products and 
engaging with their 
customer base

Time-based
Within the next three 
weeks



KPIs in action | PT2

Conversion Rate: 
Tracks purchases made 
from the promotions.

Click-through Rate: 
Monitors clicks on 
promotional links.

Engagement Rate: 
Likes, comments, 
shares on social media 
posts.

Revenue Generated, 
Customer Acquisition 
Cost, Retention Rate, 
ROI



Few more example of KPIs

CUSTOMER 
LIFETIME VALUE

CUSTOMER 
SATISFACTION

WEBSITE 
TRAFFIC

UNSUBSCRIBE 
RATE

TIME ON PAGE

16 marketing KPIs to improve your business strategy (webflow.com)

https://webflow.com/blog/marketing-kpis#:~:text=Website%20traffic%20measures%20the%20total%20number%20of%20visitors,include%20social%20media%2C%20email%2C%20or%20search%20engine%20results.


Thank You
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