
LinkedIn Copy x RatPark Magazine
Promotional post for new issue launch  
Brief:
The challange was to create a LinkedIn post to promote the latest issue of RatPark, a 
cultural Italian periodical magazine. The post aims to highlight the magazine's unique 
themes and storytelling while informing the audience about where and how to purchase 
or access the publication.

Insights:

Strategy:

The audience includes creatives, indie publication enthusiasts, and literary readers 
who value fresh perspectives and thought-provoking content.
The tone needs to balance LinkedIn’s professional standards with a playful, youthful 
edge to engage a younger, dynamic audience.
Posts that combine clear calls to action with a visually engaging presentation 
perform well on this platform.

Use compelling language to emphasize the magazine's unique themes and ethos.
Blend a professional tone with playful, personal energy to resonate with a broader 
audience.
Include clear instructions or links for purchasing or accessing the magazine, ensuring 
ease of engagement and follow-through.




