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T H O M A S  W R I G H T  CEO & Principal Broker

801.923.5805 | thomas.wright@sothebysrealty.com

54 North B Street ,  Salt Lake City
Sold, Listed at $1,700,000
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1470 E Military Way, Salt Lake City
Sold, Listed at $4,800,000

2 1441 E South Temple Street ,  Salt Lake City
Sold, Listed at $3,300,000
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2310 E Walker Lane, Holladay
Sold, Listed at $6,600,000
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2828 E Kennedy Drive, Salt Lake City
Sold, Listed at $2,500,000
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Rooted in results, Thomas Wright's passion for helping his clients buy and sell real estate has led him to be 

named by esteemed brands such as Who's Who in Luxury Real Estate and America's Best as an industry 

leader not just in Utah, but around the world. His approach leverages the most comprehensive marketing 

and data strategy to bring qualified buyers to his clients' listings in all areas of Utah and at all price points.

T H O M A S  W R I G H T

The questions are simple: If you were 

selling your home do you think it 

would sell for a fixed price or would 

it sell within a range of prices based 

on the quality of the marketing and 

the experience and negotiation skills 

of your agent? Does it matter to you 

if your home is photographed and 

videoed by internationally published 

and Emmy-award winning talent versus 

images from your mobile device? 

Would you prefer if your home was 

marketed on just 50 websites or on 

over 10,000? Good food for thought.

U t a h ' s  R e c o g n i z e d  R e a l  E s t a t e  L e a d e r

I M A G I N E
a n  a g e n t  r e l a t i o n s h i p  t h a t 
a p p r e c i a t e s  i n  v a l u e . 

U N M A T C H E D  R E A L  E S T A T E  E X P E R I E N C E

P R O V E N  M A R K E T I N G

A W A R D - W I N N I N G  R E S U L T S

For  Al l  Areas  and Pr ice  Points A  S E L E C T I O N  O F  O U R 

S I G N I F I C A N T  S A L E S


