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Overview
Future Builders was
founded in 2016 

In 2021
We built 150 properties
We raised about $50 Million

Our Goal
Grow and Maintain our existing Volunteer
and Donor base to help more Families!

US 
Canada

Mexico
Armenia

Indonesia 
El Salvador
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About Us !
Mission Statement Stay focused on building
homes and teaching underserved families how to
live sustainable lives.

Value Proposition To utilize our skills and
technology to impact impoverished families in a
way that not only allows them to improve their
quality of life but also prepares them to continue
to live sustainably.

VALUE PROPOSITION
Business overview
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Executive Summary 
—  Reach 1000+ members in each of our Volunteer Networks by partnering with 
—  philanthropic influencers to drive awareness
—  Hit $100M In funding/donations by growing our partner network to get more 
—  Individual donations and corporate sponsorships
—  Increase our CTA conversion rate on the site to 20% by A/B testing and 
—  collecting data to guide our design decisions
—  Convert at least 50% of our volunteers and donors to primarily use the app by 
—  making certain functionality exclusive to the app and rewarding sign-ins
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Future Builders EXECUTIVE SUMMARY
Marketing Plan



Market Analysis 
—  The cost of living has increased disproportionately compared to average 
—  household income and minimum wage
—  What was considered middle class 40 years ago is now lower class or poverty
—  Affordable housing that remains affordable is needed now more than ever
—  Unlike others who might also be in the position to help, when it comes to helping
—  our fellow man, we are not interested in how we may benefit from such a deed
—  To fulfill our mission, we must make our voices heard and build a community 
—  whose values align with ours 
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MARKET ANALYSIS
Marketing Plan
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Competitive Analysis
COMPETITIVE ANALYSIS

Marketing Plan
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OBJECTIVES, KPIS, AND A MEASUREMENT 
Marketing Plan
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Personas Overview
A one-time donor persona is someone who has only contributed financially to a   
nonprofit once or rarely. —  

Corporation / Business, Donors who make significant financial / Supplies
contributions.

We can always count on this type of donor who donates regularly. 

Volunteers who need to earn credit for school or court.

  

 

PERSONAS
Marketing Plan
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Corporate / Major Gift 
Donor

One Time Donor

Frequent Donor

Community Service 
Volunteer



Personas 
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SEO Keywords Phrases
KEYWORDS

Website Planning

Online Fundraising
Donations
Volunteer Work
Donate a gift
Birthday Volunteer
Gift Donations
Volunteer Abroad
Mentoring 
Teens Program
Places to volunteer

Non-profit Organization
Volunteers
Financial Donors
Community Services
Charities
Donors
Car Donations
Social Organization 
Volunteer Group
Online Volunteer 
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USER FLOW
Website Planning
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SITE MAP
Website Planning
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WIREFRAME
Website Planning
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Backlink Outreach

—  Submit Guest Articles
—  Create Infographics
—  Give a Testimony
—  Help Fix a Broken Link

We chose to partner with other companies who
also place great value in improving the lives of
the community around them. These companies,
in particular, also fund foundations of their own
and have donated billions of dollars collectively
to communities of their choice. They all also
happen to be companies who we can work in
tandem with to provide all of the resources
needed for communitiesand families to thrive. 
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Website Planning
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Changes that will enhance UI
— Lighten up the text load
— Add more space between lines with smaller fonts
— Create uniformity with color
— CTA should be the most prominent
— Ensure icons share a visual style
— Use white space

SEO
Recommendations

SEO
Website Planning

Changes to Source Code



Content

SEO
Website Planning
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—  Why we chose the color Green 
—   
—  Creating from the users perspective
—   
—  Integrating Keywords into the Header, Blog Titles, and Captions
—   
—  Backlinking throughout our own website

—  Explaining the countries we chose to help and why 
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Website content pages 
using SEO best practices. 

https://futurebuilders898438767.wordpress.com/

CONTENT
Website Planning
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https://wordpress.com/home/futurebuilders898438767.wordpress.com


Thank you!

STAY UPDATED!
@FutureBuilders
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