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Purpose of This Guide   

This guide was developed to support employees who interact with Arabic‑speaking customers, colleagues, or partners. 
It provides cultural context, communication guidelines, and best practices for writing English content that will be 
translated into Arabic. The goal is to strengthen cross‑cultural communication, improve clarity, and ensure employees 
feel confident and prepared when engaging with global audiences. 

 

 

How This Resource Supports HR and People Operations   

This guide contributes to HR and People Operations by: 

●​ supporting employee training and development 
●​ improving communication across diverse teams 
●​ promoting cultural awareness and inclusion 
●​ reducing miscommunication in global environments 
●​ providing standardized, accessible reference material 
●​ enhancing the employee experience through clear enablement resources 

This document is intended for internal use and does not reference proprietary systems or tools. 
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ARABIC LANGUAGE GUIDE 
How to Approach Customer Support   

Tips for achieving better translations and respecting cultural norms 

 

Introduction 

Global businesses today serve customers who speak different languages, come from different regions, and bring 
unique cultural contexts. With more than 6,900 languages spoken worldwide, each with its own nuances, it’s essential 
to understand cultural and linguistic differences when providing customer service. 

Communicating in a customer’s native language — and doing so in a culturally appropriate way — builds trust and 
strengthens relationships. For this reason, customer‑centric organizations benefit from developing cross‑cultural 
competency within their support teams.​
 

Purpose of This Guide 

This guide was developed to support employees who interact with Arabic‑speaking customers, colleagues, or partners. 
It provides cultural context, communication guidelines, and best practices for writing English content that will be 
translated into Arabic. 

The goal is to strengthen cross‑cultural communication, improve clarity, and ensure employees feel confident and 
prepared when engaging with global audiences. 

This guide provides helpful context for supporting Arabic‑speaking customers in a clear, accessible format 

 

 

 



About the Arabic Language 

Arabic has over 315 million speakers and is one of the six official languages of the United Nations. It is the official or 
working language of many countries across the Middle East and North Africa. 

Arabic is a Semitic language derived from Aramaic. It uses diacritical marks, is written from right to left, and consists 
of eighteen shapes representing twenty‑eight phonetic sounds. There are two primary forms: 

●​ Classical Arabic — used in religious texts 
●​ Modern Standard Arabic — used in media, education, and formal communication 

Arabic does not distinguish between upper and lower case letters. Instead, quotation marks are used for emphasis. 
Due to linguistic similarities, Arabic is relatively easy for Hebrew speakers to learn and vice versa. 

 

 

 

 

 

 

 

 

 

 

 



Core Cultural Concepts Relevant to Customer Service 

Family 

Family is central in many Arabic‑speaking cultures. Honor, loyalty, and reputation are deeply valued. Gender roles may 
be traditionally defined, though women increasingly pursue higher education and professional careers. 

Hospitality 

Hospitality is a defining cultural value. Being helpful and generous is seen as a reflection of personal and professional 
integrity. Customers often expect warmth, patience, and a willingness to go the extra mile. 

Collectivism 

Many Arabic‑speaking societies emphasize community, hierarchy, and social responsibility. Respect for religious, 
political, and family structures is important. Euphemisms are often used to avoid discussing unpleasant topics directly, 
and it is essential to avoid disrespectful references to religious figures or beliefs. 

 

 

 

 

 

 

 

 

 



Best Practices for Communicating with Arabic‑Speaking Customers 

Cultivate Patience 

The concept of “time is money” is not universal. Showing impatience can damage trust. Use clear, confident language 
and avoid overly complex future‑tense constructions (e.g., would, could, might). Arabic speakers often appreciate 
expressive, eloquent communication. 

Demonstrate Values 

Many customers may practice Islam. Using respectful greetings and well‑wishes can build rapport. Be mindful of 
cultural restrictions and focus on products or services that align with customer values. 

Be Observant 

Cultural preferences vary across regions. For example, shopping online may be newer for some customers who are 
accustomed to in‑person interactions. Provide clear information about shipping, pricing, and policies. Live chat and 
email can help build trust by showing that a real person is assisting them. 

A significant portion of the Middle East’s population is young and tech‑savvy, but many still prefer communication in 
their native language. 

 

 

 

 

 

 

 



Best Practices for Optimizing Machine Translation 

When writing English content that will be translated into Arabic: 

1.​ Avoid long sentences (over 30 words) 
2.​ Avoid idioms or slang 
3.​ Keep language simple and direct 
4.​ Proofread carefully 
5.​ Use active voice 
6.​ Avoid abbreviations and contractions 
7.​ Be consistent with terminology 
8.​ Follow standard English grammar rules 

 

 

 

 

 

 

 

 

 

 

 



How to Write in English for Arabic Machine Translation 

1. Use Formal and Informal Tones Correctly 

Arabic allows both formal and informal registers in customer support. When writing in English: 

Formal greetings (advised): 

●​ Hello, Mr. Smith 
●​ Hello, John 

Informal greetings (not advised): 

●​ Hi! 
●​ Hey! 

Formal closings (advised): 

●​ Best regards 

Informal closings (not advised): 

●​ See you 
●​ Bye 

2. Avoid Emojis 

Emojis may not translate well and can appear unprofessional. 

3. Avoid Interjections 

Interjections like “Oh” or “Ah” are better suited to spoken language. 

Not advised: Oh, I’m so sorry about that​
Advised: I’m sorry about that. 

 



​
Golden Rules of Customer Service 

1.​ Every interaction matters 
2.​ Read carefully — don’t skim 
3.​ Communicate concisely 
4.​ Prioritize quality over speed 
5.​ Reduce customer effort 
6.​ Be respectful 
7.​ Stay neutral on sensitive issues 
8.​ Remain positive 
9.​ Use simple, clear terms 

Businesses that communicate respectfully — including in the customer’s language — build stronger relationships and 
long‑term trust. 
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Project: Arabic Language & Cultural Communication Guide 

Role: Training & Documentation Contributor 

Function: People Operations / Employee Enablement 

Overview   

I developed an internal training guide designed to help employees communicate effectively with Arabic‑speaking 
customers and colleagues. The guide provides cultural context, communication best practices, and recommendations 
for writing English content that will be translated into Arabic. 

Problem   

Employees supporting global audiences needed a clear, accessible reference to help them navigate cultural nuances and avoid 
miscommunication. Existing resources were either too technical or not tailored to real‑world support interactions. 

My Contribution 

●​ Researched cultural norms, communication patterns, and linguistic considerations relevant to Arabic‑speaking 
regions 

●​ Translated complex cultural information into clear, practical guidance for employees 
●​ Structured the content into a look‑book style format to make it easy to reference during live interactions 
●​ Ensured the guide aligned with HR and People Ops goals around inclusion, employee readiness, and global 

communication 
●​ Created a standardized resource that could be used during onboarding and ongoing training 

Impact 

●​ Improved employee confidence when communicating across cultures 
●​ Reduced miscommunication in global support interactions 
●​ Provided HR and People Ops with a reusable training asset 
●​ Strengthened the organization’s ability to support diverse customers and colleagues 

This project demonstrates my ability to create training materials, support employee development, and contribute to a 
more inclusive and globally aware workplace. 

 



End of Guide   

Arabic Language & Cultural Communication Resource   

Internal Training Material — [Company] 

This guide is part of a broader effort to support employees through clear, inclusive, and culturally aware communication practices. It 
may be used during onboarding, training, and ongoing development. 

For questions or updates related to this resource, please contact the People Operations team. 
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