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Make Them an Offer
Customize the vehicle health report sent to 2019 RDX 

clients to boost your service revenue

WHAT IT IS

A vehicle health report 
(VHR) sent to clients who 
have purchased or leased a 
2019 RDX and signed up for 

AcuraLink, or otherwise opted in to 
receive communications from Acura.

“ It’s a report card to assure 
clients that their vehicle is 
operating properly or to let them 
know it’s in need of service,”

says Julie Currin, Acura national marketing 

manager for service and connected 

vehicles. The report goes out once 
a month via email.

WHAT’S NEW

Now, dealers can customize 
the VHR with the same 
offer that’s sent out in 
AcuraLink communications. 

It’s as easy as setting up the AcuraLink offer—

and can be done by the same person, says 

Currin, whether it’s the service manager or 

Business Development Center manager.

THE 
OFFER 
COULD 

BE:

 A PERCENTAGE DISCOUNT
 SAVINGS IN DOLLARS

 POINTS IN YOUR DEALERSHIP’S 
LOYALTY PROGRAM

WHY DO IT

It’s just one more easy way to 
stay connected with clients 
and keep them coming back 
to your service drive.

30,000
VHR EMAILS SENT:

Average 

open rate

Average 

click rate

57.47% 4.83%*

*According to third-party email providers such as MailChimp and 
Constant Contact, the average email campaign open rate is around 20%, 

and the average email campaign click rate is about 2.5%.

275,000
ACURALINK EMAILS SENT:

Response rate

47%
Average RO

$223

$31,852,423
Total service revenue

OUT OF NEARLY

OUT OF NEARLY

HOW TO SET UP YOUR OFFERS

YOU CAN ALSO UPDATE OFFERS USING 
THE ACURALINK ENROLLMENT PAGE 

ON THE DEALER PORTAL.

1.
2.
3.

The VHR was a 

favorite among 

focus-group 

attendees with 

other vehicle 

makes

Clients can use the Schedule Service button 
if you’re an Acura Service Connect dealer. 

 LOG IN 
to the PCSC Dealer Portal.

 CLICK THROUGH 
to “Opt In to Participate” on the right 

side of the screen.

 MAKE CHANGES 
to your offers, then activate them by 

clicking the red Enroll Now button. 
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https://www.acurasurveys.com/se.ashx?s=3FB418BF70DD85C5
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