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KBBDIGICON

REACTIONS TO 
KBBDIGICON 2018
 » “KBBdigicon really opens up your mind to

new ways of marketing and helps you to 
stay ahead of the curve. I came away from 
this year’s conference with an abundance of 
new, fresh ideas for our digital strategy that 
stemmed from both the talks I heard and 
discussions I had. The calibre of speakers  
was very high and it was a great environment 
to network with other people in the  
KBB industry”
Rebecca Slater, digital marketing 
executive, Vitra 

 » “The KBBdigicon event was really 
insightful and, I believe, attending the 
conference is valuable to anyone within the 
KBB industry. As a technology company 
ourselves, we know how important it is to 
keep up with the latest advancements and 
digital marketing is no different. The way 
consumers shop and search for information 
is ever changing and it’s vital that we all keep 
ahead of the game to ensure the success  
of the KBB industry”
Nathan Maclean, managing director, 
Virtual Worlds

 » “KBBdigicon lived up to its reputation in its
second year, and was, if anything even more 
informative. I’ve got five pages of notes! With 
everything from digital storytelling, through 
how to deal with faux pas tweets, to the 
amazing human technology, the whole day 
was full of useful tips and a good few laughs. 
Somehow even GDPR sounded interesting!”
Jeannie Long, owner, Kyalami 
Communications

A REAL
BUZZ
Here’s a snapshot of this year’s 
attendees working the room...

“DIGITAL MARKETING IS CRITICAL 
TO THE SUCCESS OF ALL 
ORGANISATIONS. WE LEARNED A 
GREAT DEAL FROM KBBDIGICON, 
AND AS A RESULT, WE’LL BE 
MORE EFFECTIVE WITH OUR 
DIGITAL MARKETING ACTIVITIES” 
Theresa Turner, marketing director, ArtiCAD


