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TACTICAL BRIEFING

Creative brief developed 
based on market and 
product insights resulting 
from a landscape analysis.
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CONTENT OUTLINE

• I chose to include the Monotherapy-1 trial 
because the efficacy data are aligned with the 
messages the client wants to emphasize.

• The dosing section highlights that doses can be 
reduced after symptom control is achieved by 
week 12.

• I have placed the efficacy data on the left side 
(p4) and the safety profile on the right (p5) to 
help physicians weigh faster the benefits vs 
risks for their patients. 

OBJECTIVE
Inform dermatologists and pediatric dermatologists 
in Canada about the availability of IMOLCET, which 
can be used as a second line of treatment for 
patients with moderate to severe atopic dermatitis.
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