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2017 Highlights

v Message volume increased by
1,791.4%

v Total impressions increased
by 2,086.2%

v Engagements increased by
495.1%

v Total followers increased by
291.7%

v Highest reach on a Twitter
post: 142,079

v Most engagements on a
Facebook post: 40

v Most impressions on a
LinkedIn post: 1,751751

* As compared to 20166
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v 376 Follower
gained

v 662 po t  ent

v 257,930 i pre ion

v 2,904 engage ent

v 1,066 hare

v 99 co ent

v 1,075 like

v 490 click

2017 Total

Co pared to 2016
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Face ook 2017 Overview
v 157 fan  gained
v 156 po t  p li hed
v 82,520 i pre ions
v 1,731 engage ent
v 898 hare
v 52 co ent
v 781 like
v 490 click

Top Po t

 ea red  Spro t Social
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Twitter 2017 Overview
v 76 followers gained
v 465 tweets sent
v 157,782 impressions
v 762 engagements
v 151 retweets
v 45 mentions
v 178 favorites
v 231 clicks

Top Po t

 ea red  Spro t Social
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LinkedIn 2017 Overview

 ea red  Spro t Social

v 143 followers gained
v 41 posts sent
v 17,628 impressions
v 411 engagements
v 17 shares
v 2 comments
v 116 likes
v 276 clicks

Top Po t
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Website 2017 Overview

v 3,828 users from
Facebook

v 351 users from Twitter

v 110 users from LinkedIn

v 4,289 total users from
social

 ea red  Google Analytics


	Blank Page
	Blank Page
	Blank Page
	Blank Page

