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*Welcome, and thank you for taking the time to
explore my writing portfolio. This collection
showcases a range of samples that reflect my
versatility, voice, and commitment to clarity and
impact across different formats and audiences.
Whether it’s crafting compelling content,
articulating complex ideas, or adapting tone and
style to suit specific goals, each piece has been
selected to demonstrate both skill and intention.




Pistolero's Tequila & Taco Bar

(Houston TREND, Feb 2018)

*This excerpt uses bold, repetitive taglines to
immediately grab the reader's attention. The short,
punchy sentences create a rhythmic, catchy tone
that reads like a slogan. It showcases the writer's
ability to craft snappy, memorable copy - a key
copywriting skill. Despite its brevity, the language
is grammatically sound and the style confident.
This demonstrates creativity in marketing copy
and the precision of language expected in polished

writing.




(

Yokus!

ni Robata

ouston TREND, June 2018)

*This engaging hook uses a problem/solution
framing ("you don't want a brick in your belly... so
the solution is Yokushi Robata"). The language is
vivid ("brick in the belly," "satisfying meal that
won't weigh you down") and relatable to young city
dwellers. The tone is friendly and smooth, with no
errors, reflecting careful writing. Such an approach
is effective in lifestyle writing and advertising copy,
showing creativity in connecting with readers'
experiences and delivering the recommendation

naturally.




"Summer Enrollment

Increase Campaign" Proposal

(Writers in the Schools, March 2019)
*This excerpt from a proposal letter displays

persuasive, professional writing.The enthusiastic
opening ("great excitement") and respectful address
set a positive tone. The writer praises the
organization with strong language ("highest regards,"
"vital part of Houston"), showing careful word choice
to build goodwill. The sentences are well-structured,
each flowing naturally into the next, indicating
thorough proofreading. The excerpt illustrates the
author's ability to write persuasively for stakeholders
and to maintain an earnest, polished tone—
important skills in copywriting and communications.




Case Study -
Coca-Cola Acquires Topo Chico
(Public Relations case study, 2017)

This factual introduction demonstrates clear,
concise exposition. The writing efficiently provides
historical and geographical context, with specific
details (dates, locations) to ground the reader.
Parenthetical citations show attention to credible
sourcing. The tone is formal and objective, as
appropriate for an analysis. The sentences flow
logically, and the writing is polished. Such
precision and clarity are essential in both case
studies and any content that requires strong
editing and accuracy.




entral Market Fall Events Press Release

(Central Market, October 2017)
*This excerpt highlights professional, promotional
writing. The formal dateline and introduction
follow PR format ("(City) - ...will offer..."). The
inclusion of a quote from a manager adds
authenticity and a human voice. The language is
clear and upbeat, focusing on benefits to customers
("have fun, be inspired, and enjoy the holiday
season"). The excerpt is error-free and precisely
unctuated. It demonstrates skill in crafting official
copy that is both informative and engaging,
showing competency in PR writing and meticulous

editing.




"Sparrow Sleeps"
(Personal Music Blog, May 2018)

*This excerpt is engaging and conversational,
illustrating strong personal voice and humor ("...
aren't pumping me up to the point of...fetal position
and cry myself to sleep!" on the full text). The writer
uses relatable scenarios ("if you're like me") and
rhetorical questions ("If only we had lullabies for
adults?!") to connect with readers. The enthusiasm
("OH, Sparrow Sleeps has us covered!") adds
character. The style is informal but carefully written,
showing that the author can adapt tone for blog
writing and still maintain clarity and error-free prose
- key skills for creative writing and copyediting.




Mia Bella Trattoria

(Houston TREND, June 2018)

*This passage showcases vivid, descriptive
language and strong narrative setup. The writer
sets the scene (a "strip of delectable dining
experiences") and introduces the restaurant with
adjectives ("classy, yet accessible"). The details
(high ceilings, large bar, visible kitchen) bring the
setting to life. The tone is confident and
knowledgeable, indicating a well-edited final
product. These are qualities of good copywriting
- painting an appealing picture for the reader - and
proofreading (everything reads smoothly and
clearly).




Cowboys & Indians Tex-In Kitchen

(Houston TREND, April 2018)

*This excerpt demonstrates engaging journalistic
style and strong descriptive skill. It opens with a
relatable problem ("deciding what kind of food...is
always a chore"), then offers a solution (the fusion
restaurant). The tone is conversational yet
informative, with vivid details like location and
cuisine. The sentence structure varies (a question, a
semicolon, a descriptive clause), keeping the reader
interested. Such writing shows skill in creative
feature writing, attention to flow, and careful editing
(no grammatical issues), which are valuable for both
editorial copy and proofreading roles.




Wedding Ceremony 2

(Personal Delivery)

*This passage highlights the ability to make
personal, impactful statements. The repetition of
"story" and the-rhetorical prompt ("Think about
that for a moment") are effective copywriting
techniques that engage the audience. The tone is
heartfelt and reflective, showing narrative skill in
emphasizing the couple's journey. The language is
clear and polished, demonstrating strong
proofreading. Overall, it showcases creative writing
skill in a formal context, using economy of words to
evoke emotion and perspective.




Custom Wedding Ceremony
(Personal Delivery)

*This excerpt was chosen for its warm, inclusive
one and eloquent phrasing, which are hallmarks of
strong creative writing. The use of a literary quote
("everything is illuminated in the light of the past")

adds depth and shows confidence in blending
sources. The writer's voice is compassionate and
polished, demonstrating careful proofreading (no
errors or awkward phrasing) and the ability to
craft memorable, emotionally resonant lines. This
kind of voice and attention to language would be
effective in copywriting contexts that require
empathy and literary flair.




