THOMAS COOK

“The relationship with Samsung is more than just
a partnership; it’s around sharing innovation and
new ways of working, which is really helping our
colleagues and our customers.”

Keith Andrews, Head of Retail Portfolio & Innovation

HOW TO BRING THE EXCITEMENT OF
A HOLIDAY TO THE HIGH-STREET?

USING VR TO GIVE HOLIDAYMAKERS A “We’ve seen an 80% increase in excursions on our

GLIMPSE OF THEIR DREAM DESTINATION New York VR video and we’ve also won a Mobile
Innovation Award. | just can’t wait to see where it’s

going to take us next.”
Mat Wilde, Thomas Cook’s Head of Innovation
CONTINUING THE VR JOURNEY TO BRING

MORE GOOD DAYS TO NEW DISCOVERY
STORES
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