FORD IN-STORE DISPLAYS

“We’re trying to make the customer journey as
seamless as possible between what happens

at home and then what happens in the retail
space. When a customer at home is configuring
a vehicle on the Ford website, they can save that
configuration and then walk into a FordStore
and see their vehicle in full life-size, in 3D, on the
nine-screen Samsung powerwall.”

Martin Gorniak, Ford Europe’s Retail Experience Manager

HOW TO PUT THE BRAKE ON UNIMAGINATIVE
CAR SHOWROOMS

DRIVING THE FORDSTORE CONCEPT ACROSS
EUROPE

USING LARGE FORMAT DISPLAYS TO MAKE
CAR SHOPPING EXCITING AGAIN

“10 years ago, the customer would visit a dealership
four times before actually buying a vehicle. That
visit pre-purchase has now dropped to an average
of 1.3 times, and with the FordStore, we are giving
visitors a bit of excitement and some vibrancy.
Right now we have 220 FordStores around Europe.
The eventual aim is to get to about 500.”

Martin Gorniak, Ford Europe’s Retail Experience Manager
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