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Gain the edge by enriching your ist-party data with the
most recent and predictive Al-powered data
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The back-to-school shopping season is short, but the spending is BIG. %
You need the most up—to—dote understanding of your customers and
prospects to capitalize on the shopping season. Start with two

@D shoppers who are similar on the surface but so different as consumers:

Get 1o know back-to-schoo!l spenders vs. savers
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Top-of-the-Line Budget-Conscious
Tammy Brendd

Age: 35 years old | Gender: Female | Household Income: $85K

Maintaining traditions = Being in charge
Values

W

Romantic love *J Living an exciting life
Driven by

Bowling Q Going to theme parks
Favorite hobby

Family-oriented (areer-oriented

Food & drink

Business tools
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Top-of-the-Line Budget-Conscious
Tammy Brenda
207 will do almost all 137 will do almost all
shopping in a physical shopping online
store
157 would stop purchasing
567 will buy green from a company that
products that help the doesn't lower greenhouse
environment gas emissions
BOYL more likely to shop at Q57 more likely to shop at
* a retailer with good a family-friendly retailer
cUstomer service than than Top-of-the-Line
Pudget-Conscious Brenda Tammy
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ir shopping list beyond

£, notebooks Qﬁ

Top-of-the-Line | Budget-Conscious
Tammy Brendd

/)
Garden and | Bedroom furniture
outdoor products and bedding
Health and Kids and baby
beauty products products
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Home goods Toys and

and furnishings games

Where can you find them

ey of FPudget-Conscious
Frenda AND Top-of-the-Line
Tammy lookalikes use
Pinterest

3€7. of consumers who are Budget-(onscious Brenda lookalike

stream (BS All Access on 2 Smart TV
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Get the freshest data on how back-to-school shoppers are going to
spend and how to reach them with the right message on the right

channel.

Quickly and Effectively Activate

Here’s how data-driven, personalized ads for a new laptop would look

for these two nuanced audiences on one of their favorite social media

channels:
Top-of-the-Line Budget-Conscious
Tammy Brendd
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Don't compromise looks or quality this

Get an A+ in school prep! #
back-to-school season =# prep: =

., /
More fikely to consider 1077 more likely to use
quality as important when Fuy Now, Pay Later service
purchasing a tech product for low interest rates
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Increase ROAS @

Enrich your understonding of your audience to serve the right message
at the right time with the most predictive models from Resonate

Al—powered data. Qur back-to-school data:

,j s fine-tuned to dynamically generate scaled consumer data

} Aligns daota to consumers and their related devices for

seamless omnichannel activation

W Has the most comprehensive view of US consumers for more
=

effective morketing decisions

\Jij4 Shows intent rather than what they did last month or even

—
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4 v, last week

Regardless of your product, access to fresh, in-market Al-powered

Resonate data will help you increase your share of this season's spending.
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Use Resonate’s 14,000+ proprietary attributes to create

vate Resonate back-to-schoo! daia =

well-defined, multi-attribute segments and deliver individual device IDs

to any DSP, DMP or social platform for activation across all

digitol channels.

Programmatic

Activate audiences immediately
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Enrich your CRM data in your ecosystem
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ABOUT RESONATE

Headquartered in Reston, VA, Resonate is a pioneer in Al-driven data and intelligence, delivering proprietary, privacy-safe consumer data for insights,
analysis and activation. The Resonate data set includes more than 14,000 rich, relevant, real-time data points that holistically describe more than
230 million US individuals. Resonate data is delivered through Resonate Append, which allows customers to leverage Resonate data anywhere and
anytime; the easy-to-use Resonate Ignite platform; or through the highly-rated Resonate Managed Media Services. Hundreds of companies use
Resonate to drive more effective marketing strategy and execution fueled by a more comprehensive understanding of their audience that extends
beyond traditional demographics, psychographics and behavioral data to uncover why people choose, buy or support certain brands, products or

causes. For more information, please visit www.resonate.com.
www.resonate.com | 855.855.4320 |success@resonate.com
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