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Human attention is now a 
scarce commodity 

The new scarcity: attention

In one day, a person spends 6.5 hours looking at 
internet-connected screens1

2.5+ hours on social media

3+ hours streaming audio, podcasts, music

1.5 hours on other activities - shopping, news, etc.

1. Comparitech,

https://www.comparitech.com/tv-streaming/screen-time-statistics/#:~:text=Worldwide%2C%20the%20average%20person%20spends,for%20internet%2Dconnected%20activities).


Decreasing Consumer Focus

In total, the average person is 
exposed to between 6,000 and 
10,000 ads per day2

All of these competing 
messages effectively “shrink” 
consumers’ ability to focus on 
one single thing 

Increased Screen Time is

 2. AdLock

https://adlock.com/blog/how-many-ads-do-we-see-a-day/#:~:text=Even%20despite%20the%20lack%20of,of%20people%20on%20this%20planet.


Messages miss more often

How is this affecting consumers’ 
response to advertising? 

1.Dentsu, 2. Adweek,

Only ⅓ of ads — maybe even fewer
 — get their audience’s full attention.1

of people say they 
receive irrelevant, 
mistargeted ads.2

https://www.dentsu.com/attention-economy
https://www.adweek.com/programmatic/70-of-people-receive-irrelevant-ads-from-brands-at-least-once-a-month-report-finds/


1. McKinsey & Co

https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-value-of-getting-personalization-right-or-wrong-is-multiplying


1. McKinsey & Co, 2. SalesForce

https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-value-of-getting-personalization-right-or-wrong-is-multiplying
https://www.salesforce.com/resources/research-reports/personalization-trends-2020/


Reaching 
the consumer 
is an art form  



Aki + Mondelez 
Approach to 
Personalization 

Where Art 
Meets Science


