
Experiencing music 
beyond hearing it

Heineken

Original Sound Experiments

for music fans across Asia.



HEINEKEN / ORIGINAL SOUND EXPERIMENTS

• Concept

• Campaigns

• Events & POS

• App development (UI & UX, content)

• Film & Social

As creative lead, I worked on 
concept development and 
production oversight what became 
one of the world’s largest branded 
music events at the time — Heineken 
Green Room. We were tasked with 
transforming the series into a large-
scale experience, ultimately toning 
into a series of 34 events in 17 cities. 
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