
Mini Content Portfolio

GreatCall / Lively / Best Buy Health 2021
(Some live links unavailable due to rebranding, expired contracts, etc.)



Digital Marketing Assets
“Jitterbug Phones” and “Lively Mobile Plus”

Content Type: Images, Videos

Funnel Position: Middle/Bottom

Platforms: Paid Social, Content Discovery, 
Website, YouTube

Objective: Driving Traffic to Product Pages
(CTR, CPC)

Collaboration: Product Brand Managers, 
Videographer, Talent 
(Actors and VO), Scripting

Examples: Jitterbug Phones Video
Lively Mobile Plus Video

https://youtu.be/tXsLFc7bf8I
https://youtu.be/29fc-MOc62Y
https://youtu.be/29fc-MOc62Y
https://youtu.be/29fc-MOc62Y
https://youtu.be/tXsLFc7bf8I
https://youtu.be/tXsLFc7bf8I


Interest Piece Assets
“Fighting Back” and “GreatCall’s Grandkids”

Content Type: Videos, Blog Article

Funnel Position: Top

Platforms: Paid Social, Content Discovery, 
Organic Social Website, YouTube

Objective: Brand Awareness, Site Traffic
(CPM, Time on Site, Retargeting Pool)

Collaboration: Videographer, Talent (Actors and VO), 
Script Writing, Interviewing, PR



SEO-Driven Content Hub
SEO-Driven Content Hub: “Resource Center”

Content Type: Articles, Images

Funnel Position: Top/Middle

Platforms: Website (SEO)

Objective: Organic Search Traffic (Users, Time 
on Site, Retargeting Pool)

Collaboration: SEO Team, Site Ops, Copywriters, 
Article Outlining, Web Team

Examples: GreatCall Resource Center

https://www.greatcall.com/resources
https://www.greatcall.com/resources
https://www.greatcall.com/resources


Blog for Target Audience
“Avoiding Scams” for GreatCall’s Currents Blog

Content Type: Articles, Images

Funnel Position: Top

Platforms:  Website, Content Discovery,
Paid Social, Organic Social

Objective: Site Traffic (CTR, CPC, Time on Site)

Collaboration: SEO Team, Web Team, Copywriters, 
Article, Outlining, Community 
Management

Content 
Management: Managed Currents Blog 2017 - 2021

https://currents.greatcall.com/
https://currents.greatcall.com/
https://currents.greatcall.com/


Brand Ambassador
Holly Robinson Peete

Content Type: Articles, Images, Videos

Funnel Position: Top/Middle/Bottom

Delivery Platforms: Website, Content Discovery, Paid Social, 
Organic Social

Objective: Brand Awareness, Site Traffic
(CPM, Time on Site, Retargeting Pool),
Traffic to Product Pages (CTR, CPC)

Collaboration: SEO Team, Copywriters, Article Outlining, 
Community Management, Talent,
Product Brand Managers, PR, Web Team

Examples: Holly’s Caregiving Tips Video

https://youtu.be/zSM9Eg7Ydpo
https://currents.greatcall.com/categories/news-policy/holly-gift-guide-2020/
https://currents.greatcall.com/categories/news-policy/holly-gift-guide-2020/
https://www.greatcall.com/holly
https://www.greatcall.com/holly
https://www.greatcall.com/holly
https://www.greatcall.com/holly


Thank You!

Aaron Chitwood
acchitwood@gmail.com


