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The Dos and Don’ts of Political Logos
It’s a fine line between memorable design and campaign embarrassment
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L ittle has united Hil​lary Clin​ton and Don​ald Trump over the past year, but

they could have sup​por​ted each oth​er through dif​fi​cult cam​paign-logo rol​-
louts.

When it was un​veiled last April, Clin​ton’s logo was trashed by a num​ber of design

ex​perts, who cri​ti​cized its con​ser​vat​ive-look​ing, right​ward-fa​cing ar​row. However,

the cam​paign stuck with the logo and it has since been ad​ap​ted and em​braced by

many of her al​lies.
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When Trump se​lec​ted In​di​ana Gov. Mike Pence as his run​ning mate, the logo that

ac​com​pan​ied the an​nounce​ment las​ted only 24 hours be​fore be​ing scrapped. The

design, which fea​tured a mono​gram of the let​ters “T” and “P”, was mocked in some

quar​ters for evok​ing the ab​bre​vi​ation for toi​let pa​per, while oth​ers made com​ments

about the nature in which the “T” in​ter​sec​ted the “P.”

With more than 200 mil​lion Amer​ic​ans eli​gible to vote, can​did​ates can only share

their story in per​son with a few at a time. While they cam​paign in one part of the

coun​try, their logo has to do their re​tail politick​ing for them across the coun​try.

And the stakes can be high.

“Lo​gos are a way for people to have a con​sist​ent visu​al mark​er for what the cam​-
paign is, something they’ll in​stantly re​cog​nize, something that sinks in​to the back of

your brain and doesn’t leave,” said Matt Ip​car, a graph​ic de​sign​er and lead​er of the

team that evolved the brand for Pres​id​ent Obama’s 2012 cam​paign.

While an aes​thet​ic​ally dis​har​mo​ni​ous design can be met with both de​ri​sion and

apathy, voters also want to feel as if they are be​ing told an au​then​t​ic story about the

can​did​ate.

“The most im​port​ant thing is at the end of the day com​mu​nic​at​ing an au​then​ti​city

about the brand,” said Ben Os​trow​er, founder and cre​at​ive dir​ect​or at Wide Eye

Cre​at​ive, a di​git​al design agency that worked with the Bernie Sanders cam​paign.

“[The pub​lic] is very sens​it​ive to a feel​ing of au​then​ti​city.”

Os​trow​er also seeks a sense of ori​gin​al​ity in the designs he makes, which can be dif​-
fi​cult in the world of polit​ic​al lo​gos. In​stead of re​hash​ing the same red, white, and

blue mo​tifs, he looks out​side the polit​ic​al sphere for designs that have worked in

oth​er spaces, hir​ing de​sign​ers with back​grounds in art and fash​ion in hopes of gain​-
ing a vari​ety of per​spect​ives.

So how does the pro​cess work ex​actly?

“We sit down with the cam​paign and try to peel back the lay​ers of what story

[they’re] try​ing to tell,” Os​trow​er said. “We really seek to fo​cus on what story we

want to tell, what mes​sage we want to con​vey about a giv​en cam​paign or can​did​-
ate.”

This is not an overnight pro​cess, by any means. The de​sign​er and the cli​ent sit

down and dis​cuss the goals for the logo. Then, the de​sign​er goes to work, com​ing up

with mul​tiple op​tions be​fore present​ing them to the cam​paign. In an ideal situ​-
ation, the cam​paign falls in love with a design and the work is done. More of​ten, the

cam​paign has com​ments and it’s back to the draw​ing board for the de​sign​er, a pro​-
cess of​ten re​peated many times un​til the two sides fi​nally settle on a design.



When the pro​cess is hasty, the res​ults can range from a for​get​table logo to a cam​-
paign em​bar​rass​ment. Enter Don​ald Trump.

“Giv​en how last-minute the Pence pick was, something was rushed out without a lot

of thought and of course landed with a thud, be​cause it wasn’t giv​en a lot of cre​at​ive

con​sid​er​a​tion,” said Os​trow​er.

While Trump’s se​lec​tion of Pence was last minute, Ip​car said that is no ex​cuse for

the “sexu​ally sug​gest​ive” logo, ar​guing that a well-run cam​paign would have cre​ated

a gen​er​ic im​age of what the logo would look like months ago. On the oth​er hand, ac​-
cord​ing to USA Today, the Clin​ton cam​paign was pre​pared for any scen​ario, as they

had a graph​ic de​sign​er mock up 16 po​ten​tial lo​gos bear​ing both first and last names

of po​ten​tial run​ning mates.

With Pence on the short list, the Trump cam​paign should have de​signed and vet​ted

a logo ahead of time and rolled it out with the an​nounce​ment. In​stead, both Os​-
trow​er and Ip​car be​lieve the cam​paign was un​pre​pared, and they rolled out an awk​-
ward logo with no co​her​ent mes​sage.

“It had no mean​ing. It didn’t com​mu​nic​ate any story or au​then​ti​city about who

Trump or Pence are,” Os​trow​er said. “We’re deal​ing with a very savvy pub​lic. They

know when they see something that is either sloppy or not well thought-out.”

So how can logo de​bacles be avoided in the fu​ture?

There are two car​din​al sins when it comes to logo design, Os​trow​er says.

The first: “ap​proach​ing the design without much thought. The Trump-Pence logo is

a clas​sic ex​ample of that hap​pen​ing.”

The second?

“Nev​er use com​ic sans.”
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