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Hi, I'm
(- = Jennifer Nestor.

—NEW MEDIA MARKETING
GRADUATE STUDENT




Personal Goals

* Goal #1- Conduct a brand audit and analyze my
overall online presence.

e Goal #2- Increase brand visibility and increase
LinkedIn followers by 10% in 2021.

e Goal #3- Develop a strong bank of various brand-
related content on my social media channels to
show authority in the marketing and
communication industry.




Building a Personal
Brand on LinkedIn.

LinkedIn is a great tool to incorporate into a
communication professional’s toolbox. It can
help you connect with others in your
industry, find available jobs, learn new skills,
connect with recruiters directly, and help
enhance your online presence.
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Objective Timeline

Goal #1 - | will analyze my social media channels and June 2021
determine where | could be making improvements. For G I
example, am | on the right social media channels for my O a

brand’s tone of voice and persona?

e
Goal #2- | will work to grow my LinkedIn following, 2021-2022 Atta I n m e n t
since my LinkedIn presence is tied directly to my career as

a Senior Marketing Leader.

e (]
Goal #3- 1 will begin to develop more video content to 2021-2022 O b e Ct I Ve S
identify who | am as a professional online, which ties J
directly to my brand voice and personality. I plan to write
more blogs and develop a healthy mixture of social content
on LinkedlIn, Instagram, and YouTube, so that | have a

variety of creativity out there and can accurately represent
who | am, and what my brand stands for.
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LEARN ONLINE MARKETING STRATEGIES
FOR YOUR BUSINESS. CREATE. NETWORK.

With Jhe Weddiag Vender Crealie CO

2 Edit

The Wedding Vendor Digital
Strategy Networking Group

& Private group - 55 members

SDVEBDEDOTNEID

About Discussion Announcements Rooms Topics Members Events Media Q

‘ What's on your mind, Jennifer? About

This group is for all wedding vendors who are
ready to step up their digital marketing game

B¢ Live Video (&g Photo/Video 3 Room and enhance their online digital footprint. This
gro... See More

Jennifer Nestor
e April 12-&

Are you a wedding professional who is looking to generate more leads
for your business this year so that you could ultimately double or
triple your income? %3

Are you trying a bunch of random marketing strategies spending a ton
of money > and hoping that something eventually sticks?

Do you want a simple step-by-step guide to help you learn how to
turn prospective clients into leads, easily? 1% Then, The Wedding
Professional's Expert Lead Generation Guide will be PERFECT for ... See
More

The Wedding
Professional's
Expert Lead
rewee oo | (Gemeration Guide

wide to closing leads and growing a
uccesstul online business. Learn how to turn prospective leads into new
i sl 6 W s O € business with this training guide that easily walks
through closing leads, customer service, crafting
the perfect email response, and keeping clients
for life, instead of just their wedding day.

@O Ashley Hitchcock, Kathi Frye and 9 others 1 Share

oy Like (J Comment &> Share
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My Instagram bio for my business clearly
NINCRONVER States what | do and that | offer 1:1 coaching,
weddingvendorcreativeco  Messge & - as well as a free digital strategy overhaul training.

43 posts 808 followers 1,869 following

Jen | Marketing Strategist

I help busy wedding pros create an online marketing strategy & get leads for their biz.
Work 1:1 with me! @ FREE Digital Strategy Overhaul training
linktr.ee/weddingvendorcreativeco

weddingvendorcreativeco
@ Tamps Florida

Followed by laura_valdivia, stefjoanne, markmfotografia +12 more weddingvendorcreativeco As a

[ wedding professional, there is nothing
more rewarding than following your
passions and doing what you love.
The best part about this industry is
you have an opportunity to build

B some incredible (and lasting), client
Strategy Nuthenticity “Traiuings Creaticity relationships just by doing sme?ll
things that can really make an impact
on your business. Here are a few tips
on how to build sustainable and
Strategy Authenticity Free Training Creativity positive relationships with your cliepts.

Scroll through to see more tips.
#wedding #weddingphotos
#weddingdphotography

BULLDING SUSTAINABLE AND POSITIVE i

#weddingprofessionals

] - . - X e X . #weddingprofessional
i posts CLIENT RELATIONSHIPS

#weddingvendors #weddingvendor

PROVIDED BY THE WEDDING
VENDOR CREATIVE CO.

ed by amanda_tewey and 22 others

Scroll through to see each tip,

Add a comment...

* My IG posts include relevant wedding hashtags and
free tips that can help wedding pros feel more confident
in their online strategy development and other hot topics.

DRIVING TRAFFICTO YOUR WEBSITE To
BENERATE NEW BUSINESS

PROVIDED BY THE WEDDING
VENDOR CREATIVE CO.
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_— WHY WORK 1-1 WITH ME IN 2021?

HERE ARE FIVE REASONS YOU SHOULD:)

i Over 10 years of marketing
: experience
Expert at creating copy for blogs,
02 social media, ads, emails,

websites, etc.

Experience generating leads for
03 different industries and small
businesses

My top 3 values are leading my
04 business through strategy,
creativity, and authenticity

Expert at paid Facebook and IG
ads

MORE INFO IN THE BIO

VENDOR CREATIVE CO.

®QY

weddingvendorcreativeco
St. Johns County, Florida

weddingvendorcreativeco It's almost
2021, and with the pressure of
cancellations, rebookings, and the
uncertainty 2020 brought to the
wedding industry, | want to help you
gain that business back this upcoming
year with new online strategies that
convert and gain new leads. If you
haven't taken the FREE Wedding
Vendor Digital Strategy Overhaul, or
joined the Wedding Vendor Digital
Networking Facebook group, click the
link in my bio! It's going to be a busy
year, and | want to help you enhance
your online presence while you focus
on your creative passion as a wedding
professional! In The meantime, be sure
to pop in on my profile often as | will
be providing golden nuggets of

Qv W

samarzo and 19 others

@ Add a comment...

weddingvendorcreativeco e

weddingvendorcreativeco The
Wedding Vendor Creative Co. is a local
strategic marketing company in Saint
Augustine, Florida. Our mission is to
help all busy Wedding Vendors such
as: photographers, florists, hair
dressers, makeup artists, event
companies, bridal shops, and other
small businesses, succeed in adding
new leads to their business. We show
small business owners how to
flawlessly capture more clients without
having to think twice about their own
marketing strategy. That's where we
come in! We handle the heavy lifting
for you.

We provide creative and strategic
services to help enhance your online

d by stefjoanne and 2 others

W

" weddingvendorcreativeco

: weddingvendorcreativeco Lead
- generation for wedding professionals!

Q

Transitioning from a corporate
marketing leadership role to an
entrepreneur has been exciting. Can't
wait to show you what I've been
working on! #weddingprofessional

workflowmamas | love it ) o

13w 1like Reply

minter.gems Can you DM V)
@passion.victoriady @
13w Reply
F Qv N
P‘ 45 views

Il 0:15/544

@ Add a comment...
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nior Mari
jor Mai

With the vaccine roll-out now well underway, the post-COVID world is coming
into sight. And it looks a little different - which means that your strategy needs 5
Jennifer Nestor . EverCheck

to evolve in-step. Some helpful tips from LinkedIn. #socialmediama ...see more . 8 . .
Senior Marketing Leader | Digital Storyteller | Brand Champion | s .
¢ % outhern New Hampshire
Social Media Expert | Marketing Grad Student | U .
niversity
Metro Jacksonville - Contact info

500+ connections

Infographic 2 K
|

° ° ‘
TC] ke Ste pS N ow / Show recruiters you're open towork—you X Share that you're hiring and attract qualified X
v ) control who sees this. candidates. °
Get started Get started
for the Future ¢ ‘

of Your Brand

. .
Linked[[) ) N
Jennifer Nestor
I O e S S I O I l a LinkedIn Shares New Insights and Tips on Effective Branding Through ot Marketing
Content [Infographic] “ v ®

socialmediatoday.com « 1 min read

Have empathy in marketing and life. It's free,

‘_ -

(5 Like &) Comment (= Share
Great billboard Madhappy.

& 28 views of your post in the feed

Jennifer Nestor
Marks Leader

Did you know you can easily save time, streamline your verification and
compliance processes, and make it simple for your caregivers to share license
updates? Nearly 400 healthcare organizations across the nation trus ...see more

SNV

D Like & Comment (> Share < Send

ml. 9 views of your post in the
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The Wedding Vendor Digital Strategy Overhaul
Free training was filmed and uploaded to YouTube for those
Who opt in for the free video training delivered via email.

(11| Tube:

VENDOR CREATIVE (0.

This Photo by Unknown Author is licensed under CC BY

Free training for Wedding Vendor Creative Co.

found on my website & in my Instagram bio- This is a
lead gen item to get followers into my sales funnel
by providing their email.

Wb

o S
- 4 B $‘ ¢
- SNV ety
THE WEDBING VENBRI e
i

BIGITAL STRATERY
AVERRAUL
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Measuring the
Effectiveness of
my branding
content

In creating a strong personal and
professional brand that aligns with
my goals from the first
presentation, | found that my
brand presence is easy to
understand with the content I've
selected in addressing my branding
goals. It also aligns with my
authentic self, by sharing my
business more on my personal

pages.
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Professional Branding i)

A 5-day Email Video Training Series for
Busy Wedding Vendors

Confluence
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