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When you think of online marketing channels, what jumps to mind is email, online ads, and SMS marketing
—maybe a few others. But one thing marketers often don’t think of as a channel is blogging.

Honestly, that’s not surprising. For many, many, many years, blogging was thought of as more of a creative
online outlet. But fact is, retailers maintaining a blog will gain huge benefits that their competitors are likely
going to miss out on. Blogging is a low-cost, easy-to-manage tool. 

This guide will show you the benefits of adding this marketing channel to your strategy by breaking down
the following:

Traffic Booster

Product Placement

Brand Leadership

Customer Connection

OVERVIEW
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Emerging retail brands are always
looking for more traffic. More traffic
means more window shoppers and
that leads to more sales. There are a
number of ads you can run to drive this
traffic, but keeping a blog on your site
can bring traffic 
in organically.

The one thing that is vital to bringing
traffic to your site through the blog is
maintaining good SEO practices. While
in general your site should have
optimal SEO, the volume of copy in
your blog calls for a little extra
research to make sure you’re hitting all
the right notes with search engines.

TRAFFIC BOOSTER
INDUSTRY EXAMPLE: CONSUMER GOODS

APOS AUDIO  BLOG FOR PRODUCT
REVIEWS, RELEASES & UPDATES

INDUSTRY STAT

Brands using a blog as marketing channel can see
up to twice as much traffic as brands that don't. 

https://apos.audio/blogs/news?page=1
https://apos.audio/blogs/news?page=1
https://optinmonster.com/blogging-statistics/
https://optinmonster.com/blogging-statistics/


SPRING 2021

As an extension of your ecommerce store,
it only makes sense that you leverage your
blog to push out new and popular products
you have in stock.

Blogging allows for a lot of versatility with
how you present your products. Obviously,
you create blogs that straight up promote
sales and new products, or you can be a
little more creative. For instance, a
cookware retailer could write up recipes
and feature kitchen items readers can use
to make them. Or an outdoor retailer can
detail a trip they just took and the products
they used on their journey.

The possibilities for blog posts as product
placements are endless, and range from
as simple to as detailed as you want them
to be.

PRODUCT PLACEMENT
INDUSTRY EXAMPLE: BEAUTY & HAIRCARE

URBANBELLA 'S BLOG
"A BEAUTIFUL LIFE"

INDUSTRY STAT
In 2019, brands that had a blogging strategy had upwards
to 13x the ROI over their competitors that didn't.

https://urbanbella.net/blogs/a-beautiful-life
https://urbanbella.net/blogs/a-beautiful-life
https://urbanbella.net/blogs/a-beautiful-life
https://blog.hubspot.com/marketing/business-blogging-in-2015
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Maintaining a blog allows you to create
thoughtful and compelling content that your
ideal customer will enjoy.

With this in mind, do your research when
you’ve started blogging. Check the metrics
on posts to see what’s really resonating
with customers. When you do this, you can
keep creating posts that people will come
back to site to read. Think back to that
cookware store writing out recipes - when
that store hones in on what makes for
successful recipes, they can create more
and readers will keep coming back to their
site for more.

When you get in that sort of rhythm, you’re
generating views for your site because
people see you as the expert in the industry.

BRAND LEADERSHIP
INDUSTRY EXAMPLE: FOOD & BEVERAGE

BIG FORK BRAND 'S
RECIPE BLOG

INDUSTRY STAT

Brands that optimize their marketing with blogging
can see up to 67% new subscribers monthly.  

https://bigforkbrands.com/blogs/recipes
https://bigforkbrands.com/blogs/recipes
https://bigforkbrands.com/blogs/recipes
https://blog.hubspot.com/marketing/business-blogging-in-2015
https://blog.hubspot.com/marketing/business-blogging-in-2015
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When you really get in a groove and people
look to you for your expertise, you develop
deeper connections with fans and
customers. Now these visitors aren’t just
readers and shoppers, they feel like they’re a
part of your brand and your brand’s journey.
What develops is a loyalty to your brand,
which can lead to word-of-mouth
recommendations that drive more and more
visits to your eCommerce store.

Customer loyalty can’t be understated.
These types of shoppers are repeat buyers
and free advertisers for your store. Unless
you’re using influencers, brand advocacy
isn’t something you can buy. But once you
develop it, it ends up being a truly organic
marketing channel that only brings new
traffic and revenue to 
your store.

CUSTOMER CONNECTION
INDUSTRY EXAMPLE: HEALTH & WELLNESS

LYFEFUEL 'S BLOG
"MIND FUEL"

INDUSTRY STAT

57% of marketers report they've gained more
customers through their blogging efforts.

https://urbanbella.net/blogs/a-beautiful-lifehttps:/lyfefuel.com/blogs/lyfefuel
https://urbanbella.net/blogs/a-beautiful-lifehttps:/lyfefuel.com/blogs/lyfefuel
https://urbanbella.net/blogs/a-beautiful-lifehttps:/lyfefuel.com/blogs/lyfefuel
https://optinmonster.com/blogging-statistics/


Want to learn more about this new Springbot feature? 
Reach out to us at contactus@springbot.com

 today and we’ll be happy to assist you!
 

Visit us at
www.springbot.com

CONCLUSION

Leveraging blog post ing for  your store has a low barr ier  of  entry.  Everyone has the
abi l i ty  to write ,  and those who are pressed for  t ime can f ind content l ibrar ies that  do
al l  the heavy l i f t ing for  you.

In fact ,  Spr ingbot ’s  Matcha Blog Creator  is  the best  of  both worlds.  You can create
your own content ,  or  access thousands of  pre-writ ten posts that  you can simply
customize to f i t  your brand and post r ight  away.  With a pr ice point  that  is  perfect  for
any store,  i t ’s  a tool  that  every ecommerce store should be using in their  
market ing strategy.

QUESTIONS?
LET'S CHAT.

http://www.springbot.com/

