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The Psychology Behind Social Sharing
Marketers know that social engagement is key, but it isn’t always easy to achieve. A recent infographic
breaks down the science – and psychology – behind why users share social content. 

The 18–29 age group is driving shares, with 91% of shares on YouTube and 81% of shares on
Facebook coming from this group. Unsurprisingly, Facebook and Twitter are the most shareable
platforms. Content type also matters; users share infographics most, followed by lists.
 
Users are also driven by emotions and their perceived identities when sharing. The most popularly
shared emotion is Awe, followed by Laughter and Amusement. In terms of identity, 62% of users said
they avoid sharing that makes them look bad, and 32% share to maintain an image of themselves. In
order to create social content that resonates, brands should consider who shares, on what platforms
and why. 

https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*W6CGPwV83HkxlM_M4Zt41fWl0/5/f18dQhb0SmhY9ctxxCW8zxQyB2qwv1SN32xzMwJwMBQMf5bVYXD6prW7cmS1s8pCQ6vW7dDC2_50MVkrW1x4jj595DkW9W4vgKM198cdbXW7dDM4N6bW3L3W5Db6Y56bW8fQW6RwGny2ykB33W6RXswj5K53J8W6jG69x4fh00vN8V6g9-q4WKhW8-07h61FWkWXW8HbRxP8k1dMQVpSBF38WhY8DW64SX174pyr2HV7djmP302v-QW3cJT9H1Dpgd9W1SLpnh33pJ5jW548GrJ5lKvt_N5420y5JVPWsW2xkNFX2KWtrpW2x9Z1s8Xl1blW8W1LYJ6qfJ-gW55T8LR6Ry_z0W7ldyjx608vBdW72jZHm7NPX1XW1TkzQY7jTTqzW1S30W-22THtHW7CPYxY1gGyc9W76hXnd7c-dJHW1bKgqM1mhwFLW1Wkj2T81NdhtW68_KvD1yjmdxW72vrXN799JWHW7B_Hvm7F0xjBW7WC8Vw7TCmQXW1fs_QT3bwBFyW3xkmmV4Pw1VkN2sbPxnqV10FW3C9nlg3s5DnTW3sm1cJ420GgKW3VZQ9s3D4PxDVd8y6q1QNYxhVQN8wy8yqPsDW56fDVD4h4CRGW3YSyD356n2vvW6lxp5c2D4BKZN73Q0vR1-YvMdsDBLm02
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User Interests and Marketers Align on How-to Content
According to a recent survey, there is one important area where social media users and marketers
have the same priorities: how-to content. Of the internet users surveyed, 59% said they want to see
social posts that teach something, and 61% of marketers said they prioritize the same type of content. 

That alignment is significant, considering the ways social media users and marketers might differ in
their priorities. For example, the users surveyed said they also want to see discounts or sales, whereas
only 18% of marketers said they prioritize discount content. When planning social content, marketers
should take note of similar survey data, which serves as a reminder that content should be helpful and
useful, above all else. 

Privacy Please: Instagram Adds Polls to Direct Messages
In another move aimed at augmenting features for its direct messaging services, Instagram announced
that users can now send polls privately in Direct. Recent reports have noted a trend in social media
toward private networks, as opposed to public sharing. The latest addition to Direct by Instagram
appears to be in line with this movement, as the platform continues to offer more services for those
looking to engage with one another privately.

While the addition of polls to Direct doesn’t directly impact brands, its implications are worth
considering, as social media moves toward more private sharing. For instance, brands could create
Instagram groups of top followers or brand advocates and use Direct to share exclusive content with

https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*W77ssmt8Kbj0cW1-xKs67Nn2rC0/5/f18dQhb0SmhZ9dZyjHW7N-8CF4T_wzTW6537w01p1w9CVscRZz1SddPTW53DQ4N7s5LskW30HJBf6wSXDjW567LJ14dQ28ZW8W1JLS2KwfT1W3T1kpL6v4H-vW3s21yx3B_xM6W41RLM62TJgqPW3Wcxzf3LRkQ8W47YmLC3CsKQ2W4GZdDG4Dt_xSW4BsChd536XwsW5WGTGB3jn_BWW4yym9n2nwPYBW3_rHs56dyrMGW3LRblR53TnqXW5my3MX1bnQPPW33TDmS6LtXTJW6jK3HQ6Bt4HJW1_QrtH8wfRPMW1Z66rZ83KHrFW7J3nH-3n1qZdW8Zw83891RPBLW7cvxVf8q5qBxVVQf4X5vDhWYVSzF-c5Fz037N35N1V5ZvVnCN36MkBqXnWk1VPnjS72B7vclW2BhMLM6R96QsV-46SC6R0zL6W4twwWk4vG8TQW10r97-2xb5BtVXgBlx5sXzRdN94fWyX852K-VcjzTc941kSdW2xqJpj8GclM4VPNtBv44y064W8csLSq112nkBW5D0XyM5rk1xCW5rbmZT8f36fXW5kh2yx5JTBdMV215_B1J7MWhW3NpwkX4nClPQW4rRnCw3P713cW6SQ3zk7cNYcJW4DZ50P2RtRQLW4Q-5SV4HzlXmf8lqCVj11
https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*W5bwC2Y4tSDBnVKjvq613xkSz0/5/f18dQhb0S8359dsRqRW8zxQyB2qwv1SN32xzMwJwMBQMf5mk2XD6prW7cmS1s8pCQ6vW7dDC2_50MVkrW1x4jj595DkW9W4vgKM198cdbXW7dDYjt7b_fSBW2yc13x50D_5cW6Q1R6y3Klg9wW6Q25W525_ry3W96Lxhr2ysmCNW6RqWlN7cN1KtN7dDZtxcVQS4W999f656PVKcrW6N3nBL8xGZNLW96nJ-l6c-1lzW5C9jWM1yg3G6W2G_sgv1RLH1qW5wdKjb5332VfW66PCDQ5Fz2yXW5x5KNk7-XB_5W67h1CP8r97sxW7zdlsp6FgYFWW2JDZKm2JDgVLVPW6-X2Fq95DW22WLyB6HBHnDW6qG73421_rPCW3hgsxv7BMlS2W7ZQ6rq62T_8CW1gGzV62hF-9yW1whgr21mrqRRW7NWKQb7NXhgZW6FNb0472vtfNW6qXn3S24b0ZlW7Tzgjj2hR5gBW1lm8wD1lwXvGW22Q91T71bQZ7W240YBC20VG_VVClwbq64TT7ZW4PFxqB4PxC8jW448g7J3GXg09W2_3RZ82-BbBsW4WXgZR2xYkvtN48cr43mLW2JW4r5l5j1rMctcW9b92n37BmHYgW6SNdjK4sb67yW6b-yVn1rY1HyW4kqFdk2pglVTW6vc-Z62P0Txpf5BW0v-04
https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*W66_dzB1JN_ysW1TLhK02604S40/5/f18dQhb0SnGY9jx9CxW8zxQyB2qwv1SN32xzMwJwMBQMf59GzXD6prW7cmS1s1nNNN3W1njGYF7nwMJHW5CRgN7525YGLW6PZdtx60-GQ1W7DVVts7bk_1vW7l79lC7NV4BqW7v1lFY6BrqyWW24SS1z1Q45jcW1--Xj_1V0ndSW7l5dZ95_NKj5W8q-wGw89wxSbW2YCFDd4_tF4nW5K_BS-7J0PgmW3jL1hn5Hsr_pN5G2Wvy656QcW2StQ5c6DGDBzW8tzC3F8q-1xgW5CNkvG2Z605kW2_1rp53ZQ23FW8vr5Ss61NyfKW8cj7S08fLcnyW8Fv3q45gMYVLMZrs6CVC8ldW5C1ZKN8qYtvkW3Cb22z30D4TnN8nxZyMJfs3hW8Hj47G3YkzwlW8hLkfw11vmj-W3YfmJW13mJVXW3Kv7BY3RY4NKV-ww0r5D47GGVVqLx7228cG2W8WtChm4Pw1VkN2sbPxnqV10FW3C9nlg3s5DnTW3sm1cJ420GgKW3VZQ741vn5LbW61lQ4C23KCX3W6C-Yg943wf4fVpyY_r4swn_MW4BXS7y2LcN6_N3MYytZ9XfwsM7s2GR1nPGdf8WvZvM03
https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*W7RZR6q7jRKL0W6-fF4v5MCj2G0/5/f18dQhb0Smj39cLjJHW3Z7jPT1m66N_N3DqL7y6vY3dW5-k2Yf1mhDJwW39Dr-N8pCDMDW96SZdy25Wql_W5CYHnD1wZGPvW7nwMJH4s2Rj5W98tG5v6RkyKVW1Sz5gc2KFPnFW5nDD3_8Wxp5XW54WgcN1TNMDHW1Wwlv91VgcRzW558-lL1yNNgYVH5gQZ1VwMjvW54RNN92LW5RDW59Pt-k8Zg3YmW4bJ02h4b_rKwW7MbC4w73KS0KMYfNn2LvspvW9cSTHk5HwkC6W2KlTMS8l1Fq8W1JmK-93DM1CnW7xR9_s2Vjhb0W5bPQ0k7v4x2tW3zCfsS5FHM5wW1v3hCQ4fvqbpW6m3_kf2x-ccwW7d094f6G7FblW4DFfS36RSYt0W7yWdzF4DlcbtW7yLMFF1wz16tVFh_1h8R7Cw4W2J8g5c1Kb8tjW64zycW62KBR5N6nBQZQ3rVDVW4DNcK67glCRSW6ZLL218Qx5pdW1pGTJC1c6G9RN7f665CdR1RFW736Rm46NZt5BW4KP5BH1VtdWZN10CnlCVR6H2W4q1yXq1kXzjQW54pS4g52rhpCW1TSK311BdrJkW54pVXt39KYS2W7mtWSc2bRQ0xW7ZF9z74FbLWMW7WGHPB7ljzVtW2TfwF424m429N6B--vTrVprCW56gBW-2sy8FBf65wGyz04
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them. 

Facebook Offers ‘Create to Convert’ Tool
In a recent blog post, Facebook detailed how advertisers can use its Create to Convert tool to add
motion to still images. While most marketers know that video is one of the most engaging formats,
many brands are priced out of creating their own video content. 

Create to Convert is a production tool that Facebook hopes will make it easier for advertisers to add
motion to their still ads and to create more effective direct-response ads. Facebook has found success
with the tool; 69% of brands that used Create to Convert saw a positive outcome with ads created
using the tool.
 
Not only does the tool add light motion, but it aims to make it easier to add a CTA to an ad, making the
next step to conversion easier for users and advertisers alike.

Leveraging Facebook Groups to Reach Your Audience
It has been hard to miss reports in recent months and years about the tightening of Facebook’s organic
News Feed algorithm. As a result, brands are having an increasingly difficult time breaking through and
reaching fans, especially if they don’t have big budgets for paid ads on the platform. 

While Facebook Groups are nothing new, there are ways to leverage them that many brands are not
taking advantage of. Marketers can “cheat” the algorithm by using Facebook Groups to collaborate with
and receive feedback from their target audience. Brands could create a new group for a niche audience
or to drive excitement for a product launch or join an existing group to talk to an existing audience.

Brands should avoid blatant advertising in Groups and, instead, focus on discussions, answering
questions or providing behind-the-scenes content fans can’t find elsewhere. Updates in Facebook

https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*N8BgygZF5n41W8y4qD-739d_t0/5/f18dQhb0S8389c-h9gW7N-8CF4T_wzTW6537w01p1w9CVscJYj1SddPTW53DQ4N7s5LskW7HvtbG5pXrfXW8-y10r8-y8GkW1Ww7fN568jDxW7rD8K14grWr9W558N9s4hrg2hW8TnL6c1SymQgW1VwM_S32H40GW53b9zw4HYX4SW1xc7L26nhg93W41_WgK41yjTPW4tYC0W4DvsxvW5cvzZ72CVmBmN5hbrXyb_Qy7W5sd_pF6wTdWrW6zCtnt2xfnmGW23-nGK265VBJW22-vhJ1Q468pW7G46qc1YTF-HW7TVphb1pqBNSW1ks0Kj39ycTBW1gvjSz8hz0YsW806yj370ml3sW85Z-7D3NZ6hkW2kGByg3NTVmJW5rkY_Y4-KGf6W94Dxsr6173rYW5yF47N32hgGkW30ndpg7TSSs-TLVj86_rl2ZW8jLdT63vTlwqW93kw7X5pmYjhW5g6P2c8k52ZXV7phGX8b6THcW83xG_v2mp2PSN5DhyW9vjXqKVrX3l16Vzw8CW5lwKFt2ybXvNN2ybXspXrPz5VPDr4t7cMVnvW1zVbKj8mhVQYW5PZpsM8Gn19pW2l4FGC8FV2ycW8mJvBG65Hv0YW5LKM907-ycskVcYJKQ7dJ18nW5Yz6J_5wYXvC0
https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*VdkbG_9gjWjQW3-mj9c3wcjXt0/5/f18dQhb0SmhR9dsStKW8zxQyB2qwv1SN32xzMwJwMBQMf5wM8XD6prW7cmS1s8pCQ6vW7dDC2_50MVkrW1x4jj595DkW9W4vgKM198cdbXW7dDZtj8nWnsJW6Qh3rQ1nrQ9hW7mWgWk96-GMSW2z3CpV7d7n81W4s9zs924wxsXW50SXRJ1njGW-W4hnW6k6cnGk-W5wLXX-999f65W6PVKcr6N3nBLW8xGZNL96nBG0W6c-1lz5C9jWMW1yg3G62G_sgvW1RLH1q5wdKjbW5332Vf66PCDQW5Fz2yX5x5KNkW7-XB_567h1CPW8r97sx1Kx4ZwW6FgYFW2JDZKmN2JDgVLPW6KJW2Fq95D22WLyBW6HBHnD6qG734W21_rPC3hgsxvW7BMlS27ZQ6rqW62T_8C1gGzV6W2hF-9y1whgr2W1mrqRR7NWKQbW7NXhgZ6FNb04W72vtfN6qXn3SW24b0Zl7TzgjjW2hR5gB1lm8wDW1lwXvG22Q91TW71bQZ7240YBCN20VG_VClwbqN64TTbkgPMBdMfTlLH1KsVSW1Kk2kg7JCgFNW60SlL28kZPpTW9dhslC7K4W_2W8b2ch27mtWScW2bRQ0x7ZF9z7W4FbLWM7WGHPBW7ljzVt2TfwF4W24m4296B--vTVrVprC56gBW-W6WR2t65VHnxs0
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questions or providing behind-the-scenes content fans can’t find elsewhere. Updates in Facebook
Groups don’t get buried in the News Feed – they pop up in users’ notifications, as long as they have
them turned on. Brands will have to provide value if they choose to participate in Groups, but for a free
tool, the possibilities for engagement might outweigh the low risk involved. 

Social Buzz + “Crazy Rich Asians” Success
Social media buzz and a blockbuster hit are a match made in Hollywood heaven with the successful
opening week of “Crazy Rich Asians.” The film earned $5 million on its opening day (August 15), and
the hashtag #CrazyRichAsians also topped the charts as the most popular movie-related hashtag on
social media last week, with 73,100 mentions. 

In addition to the standard social media buzz, the film also earned the support of a group of wealthy
Asian-American businesspeople in Silicon Valley who aimed to create a cultural phenomenon by
supporting the film. They started the #GoldenOpen hashtag and rented out dozens of movie theaters
for screenings of the movie and to boost excitement around its opening week. 

Social media support doesn’t guarantee a film’s success, but it can be a part of the perfect storm when
combined with good reviews and a social movement for greater diversity on the silver screen. 

Adidas, Twitter Gear Up for “Friday Night Stripes”
Adidas recently announced a partnership with Twitter to livestream high school football games in a
series called “Friday Night Stripes.” The brand created a specific Twitter account, @adidasFballUS, in

https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*VGc3p11VpmhDW8h85F07hlmPw0/5/f18dQhb0S5fg9dZy2sW7N-8CF4T_wzTW6537w01p1w9CVsc_nJ1SddPTW53DQ4N7s5LskW4bQGFY4cy7XtW55F8NJ30V2L8W8Wm1wp31mwXwW5p6bDf1yNTWlW5nrLpD54GbYrN53bh6YK7869W7qYg0b4fZDMLW1TNZRM4cywB-VKvdCz2HRrF8W2nVSMt420J62W3M7sqF47KGhnW6vK39V4LBPyGW6ZT0d141_WgKW41yjTP4tYB_KW3d_bl54L4bDwW1QPYbM1KN_XxW51sXyV7b5jxWW1sl5Ng1Z5JDYW6kP7w61tmXX4W5-2ql-7gf716VWWKcM3ndms4W3YbSkH3ryrTkN6H5HhfMNBCZVMMQxX80gSRfW97rB1b8yfMjjW24jGh494f_MbW29CPzf60dJYKW2B7d4L7fcNgbW1pwC3P6PP4yvW5z69f65qKmybN6P9QJY9QCt8N99WKw1-56prW94N1bf7gJHJFW5FF0644YpRHtMZ5QBx_crj7Vf7b4F8rBw1bVdSNwx7wTZy2W42pwyT3ygvH8W8c3fNV5mFPMnW1GmLqm1ys4bVW7ykvvD6qR-KtW1Gpb443hScSgW1nCrbg8SgWwjW3LfnZG99J4_QW3ykxLx1hXwRXW29QQ-_8hrl9VW7LH4g-1NwBMnN1MVsRj1Fg4_f5mvlXF03
https://hs-527765.t.hubspotemail.net/e1t/c/*W3qtwd76YpQ9mW5tgxQ-6SgG-00/*W2J7X8J2zQ29-W7_CVcy44Y0tx0/5/f18dQhb0S1Wf2WJLfBVM_4Fx5VRw7zN2wPCXF8q5lBW8qqKhM60v97HN35HgqSJD_MgW7wm0NM1nVK7BW1VNf5J3jc-10W9cc_cY8vgy6fN5RcRqtpSdg2W9cfxt76hpPJPW5pDLnC4c13HbW931Fx13N31jVW7R7t9H76cz7XW5B3Sgx5-PmgLW2qyg1Q5WtMcmVK7N_z4JQtRTW6p4v6B4_t4FJW3t4wJg3K3zDfVLTbyf2QrtFcW1dGnlD7v-JXKW6tVgpH3Lq7W8W3ZjV4x3zwV68W2K80TW1tY29HW1yTycP44_jzfW73_dCH1F4TqGVFJMLZ1pnKgfVrV_364N6WkHW3ycKWk3RSvklM218Mg_ZrwCW6XDLVk19MCnJW3FDSKC4Y0nfJW88P0q04k-rKpW6Qrb1k4plLR3VKvvQc6FC1ZdW2bGJrm4V1FwWW68LmLy4c5YLYW29-SGk2FbZnKW2NwY_f3Js1l-W1WWm5j87Y8qgN13bk8cfhtCXW2XklQ-69wDMLW7jClqg7gVMGdN4WZ9rySfFzlW7GMH064F3kD_W4tzcHQ79XFYxN6DgYvqyFSD_W6lPJJB2d9FgNW9fW1Kt4gdwZ5VwlLlL9bXhn7W23nJ_R7xJcxxW3m641R6Zl6kBW1JjYdL3cTk1zW5nX8nr2W3v8JW7xYWXR38xSB0W3wmxtB7wY29XW4HyRdC2Md1RXW9m4BHB66TfZhW8TGnlQ3wpXChW6dMxVC5Fb1SVW3Zmp6-8ZqgR00
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order to cover the games. The livestreams will include game-calling by traditional ESPN and SEC
Network announcers, in addition to sideline reporting by YouTube personality Cameron “Scooter”
Magruder and appearances by special guests from the sports and entertainment world.

The announcement appears to signal an effort by Adidas to reach a younger audience – one who
streams sports on mobile apps. Especially as viewership of the NFL declines among the 18–34 age
group (down 17% in 2017 from the previous year), brands and partners are seeking new ways to reach
those sports fans where they are – on social and mobile.
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