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Snapchat Wins with Teens, While Facebook Wins with Everyone Else 
Facebook is still king on social media among all age groups, with the exception of teens, who still favor
Snapchat. In fact, recent data shows that Snapchat will continue to add users ages 12-17 in coming
years, while Facebook will continue to lose those same teens. 

Since Snapchat surpassed Facebook in 2016 as the most popular social network among teens, it has
continued to remain dominant, and projections show that it will stay ahead through 2022. While Stories
on Snapchat and Instagram seem to be a driver of growth in the teen category, Facebook Stories don’t
appear to have taken a similar hold with teens. 
 
Facebook still leads the pack with millennials, Gen X and baby boomers. 58.5 million millennials are
expected to use the platform this year, and that number is steadily growing. Among Gen X, 45.1 million
are on the platform, which is predicted ultimately to fall to 43.8 by 2022. Forecasts also predict baby
boomers, with 31.9 million expected users this year, will hang steady on the platform.

https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*VpSrMr5fmBZvW73-m6R6SJVBQ0/5/f18dQhb0S83d9dZyjHW7N-8CF4T_wzTW65jM6F1pNgX4VscX961SddPTW53DQ4N7s5LskW30HJBf6wSXDjW567LJ14dQ28ZW8W1JLS2LWkB-W5nJ5nT8WSsBkN558N9sqNFnmW1Vc8JT33k-nwW1zMtSj4h_dbrW4fsLc_8WxBG_W5nrHxR9g7Th3Vs1cG42MTPSyVKng6q1Wg4bjN4RlZc5KnnzNVs7CYr53hd5TW4CY7Dl2SfGMJW1n8XlY23HC9hW69Nz0f7dDxTNW7mWsnX7dz2gcW3J4zQQ49z-4PN2MV0-151rN2W96DR533Z7qZPW1tzckS1txG9NW6GsfdK8XNh8_W7JM7b46CchnRW1XJ8SF1Tcql6W1Yw4hb7wzfwhW6s6T3F1Qh82bW8-hc_Q2XLx-MW4fjhv91MQGsNW1WbW0L2KW8w2W8R60cM8_KS3wW8VSWY07t3JWKW473gS07QCNDRW2LkY8Q4d-_29W6dPcJC2H589rW5HFsHj9gHXC6W73Qsnm1d5pgbW4T_ZZD6vDJ4fW1M24pG1L9KSGW21_ClB6FwWtGVMtTWx31GHfxW11TnMR4xGKH7N7RbccQb3CfnW3vlCbT49P6FBW7bC_dV5FKjnCW1NwBMn1MVsRjTtLx-4yWlss103
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Gen Z Talks Local, Sustainable and Walkable Brands
Gen Z continues to prove that they are not just mini-millennials. While millennials avoid brick-and-
mortar stores, Gen Z shows a preference for “walkable” local spots, like Starbucks and 7-Eleven. They
are also 23% more likely to visit shopping malls than other generations, including their millennial
counterparts, who prefer online shopping. Not only does Gen Z appear to value brands close to home,
but they also talk more about cultural and political topics like sustainability. 

Conversation around traditional retailers like Nordstrom, Kohl’s, Macy’s and Sears has dropped
significantly in recent years among Gen Z, while certain household brands like Breyers, Scott Tissue
and Post have received more attention. From a brand perspective, the trick to marketing to Gen Z is
finding a balance between a mobile component and in-store experience, which stores like Zara and
Sephora are doing successfully.

Instagram Reportedly Building Standalone Shopping App
According to a recent report, Instagram is in the process of creating a standalone shopping app. The
app would allow users to browse products from accounts they already follow on Instagram and
purchase them directly from the app.

This development comes as Instagram continues to develop its e-commerce capabilities, and it would
likely create more competition for e-commerce platforms like Shopify. With a standalone app, the
platform would be able to further expand its shopping functionality and create additional opportunities

https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*W6My-_G1T9zz9N18qH7vLtrBF0/5/f18dQhb0S1Wd6X_7QQVWpvC_8dngg6VD6L7Q4Z5SBQW6xM-q75xpc8MW7jH1Vt7yQpPbW1XlTDJ7YnT-9W7ZLBll3fR8B1W7HTgXT8D_G8cW6sKlzF7q3dldW7pK7_G8K0WvVW9c00TT71KZhCW3Jmxqm448RByW7SbKpp86TFSrW10rBWB2Qhjd2W4k2KgJ3dh4kKVKLV5y1NXQBRVJ55Hj5WV63TW5ggrVb5vd5PMN68QnpVNGfdTW1dknln6B8pJrN2574ZF9W42vT3SPr5QtT9JW6g0Wkf5y1M63W7QKWqV80X1njW5gqjKY2cjPT4W4W2N8b6DG3VxW38qNNl4lzbFcW8c9HRL36Pf0TW6XVq3r1hbcwHW1YT0F75yN8v1W2zvjJg7WvSqzW2lVjXW53N1RzW2ct4z_1tv9JHW73plZg26h25NW48HC6069X4NnW33vj_42j6DLRW3Bc-BN2WQ-3CW1FjPTS9ltZ7vW8ZFMjs8HzcQCW3k7Z8r7JWJKxW9c87FF53RpbGW84zFFC9b8_dSW5S6sZG5-TY_XW2CxM3V5VCPYXW46G1DX28518LN4Qlp6cnRmC9W828BJS5zlDp2W1v5dVw3dQ03JW3v8CD3935J6mW4Hjjg86tkzL4W178Dfd2ghmWYW1Kdb_68yDHkfW3mbV513VsvK3W1kc7YT6G5T5l0
https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*W4qJYMT4h-WHrW4x3_7X45L56z0/5/f18dQhb0SfHB9dZz0CW7N-8CF4T_wzTW65jM6F1pNgX4VscPvR1SddPTW53DQ4N7s5LskW2KpnfJ30T_KQW8-y10r8-vzkgW1HHcvS2SQFPkW1FVGn17x3jt5W8WxkqP7Lp8R3N4hXTrspPfMVN7JfsXSnDVqyW4M4LYQ55nSFyW2MznrN5nbq6BVGXpVf3-5XYcW1TNZR858j6-2W2N2DCW3Hh7PWN8Y1Fv8l2zk7W4MYBxk7d021dW19_9d5622R7YW1VJH714c2Rr9W71B_tr1x4lQBW6G8-Rx9dH8_6N6V4mdxzgSHDW1tzckS1txG9NW6GsfdK8XNh8_W7JM7b46CchnRW1XJ8SF1Tcql6W1Yw4hb7wzfwhW6s6T3F1Qh82bW8-hc_Q2XLx-MW4fjhv91MQGsNW1WbW0L2KW8w2W8R60cM8_KS3wW8VSWY07t3JWKW473gS07QCNDRW2LkY8Q4d-_29W6dPcJC2H589rW5HFzj080SYb4W72zrXT712wFPW1nb79K3jL2m5W34VLY75Ly615W3vzw5W3jPn9FW6Qwjd12LdjVlW8kJdsy8MySV9W27qDGy2m2h95W55SS677y2N4sW5BnkrL7L8JwhVcYJKQ7dJ18nW6MWjJx5DTz080


Page 3 of 6

for revenue. 

The app and release date have not been officially announced, so it remains to be seen exactly how it
will play out and if users will be open to using an additional app for shopping. Nevertheless, brands will
surely welcome another opportunity to drive sales through the platform. 

Twitter Tests New Reply Formats
Twitter is testing new reply formats in an effort to better emphasize tweet engagement. The platform is
experimenting with a few different options, including threaded replies to individual responses, color
coding to highlight replies and green dots on profile images within conversation threads to show when
a user is active.

A Twitter product manager recently posted examples of the different formats asking for user feedback.
As expected, Twitter users responded with other potential options and ideas of their own. While
changes are not yet final, it will be good for brands and users to stay informed as these changes could
boost engagement and add more clarity to tweet threats. 

Snapchat Adds ‘Bounce’ – Its Answer to Boomerang
Snapchat recently unveiled a new feature called “Bounce,” which is similar to the ever-popular
Boomerang feature on Instagram. The new Instagram-like video feature is just the latest in a series of
updates the platform has made, seemingly in an effort to keep its audience active and engaged. 

To use Bounce, Snapchat users record a video and then tap to hold the “Infinite Loop” button to scroll
over to Bounce. Unlike on Instagram, where the entire video clip is a Boomerang, the new Snapchat
feature allows users to have more control and add Bounce to only a specific portion of the video. 

https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*W1_D5kJ1pwy-nW4t7Hzw5B_jmd0/5/f18dQhb0S65M6XxvW8VMZ52b1bpTtQN2pFyMJGBr1nW5KdRGN5gt05HN2vtRrMfZ17CW8vFwGv2D2spGW84QhPq8whvmgW4jFRl16f5XVcW3lC1QL27lGSCW4j8BXz5WqR9WW2N8dbp7LgTH7W2gYWZR1xmHNBW1NbBYn4lFXlpN4vjfD3-ZHncW4L8KKF5HD9-mW1nyWzp1dF3PNW53dH4k1cKDrMW3F83Gb1tZglfVMDBpg17GQGQMD3JMVbp-0vVDKv-11S-L66W7WcwTt2qN5dwW8TjfDl8vx9ZmW1Tv713394Gb_W6m74dk1y6GyhW9cb79v3Ht0jRW7lYxFR7yclSMW25tmG2443Bq6W1KysdY8BLVFrN5g82CtlDg1sW6CrRlw4H_nmhN7BFS-NXHqg6W50wrW17QYxqnVN5d9B97xhvkW4BMPLk3P38qkW4SRq2Z3qm87nW8JdNMr6LBsp9W2XN0C_9gzL6HW7qTD2z1Zp-9hVxbNGJ75GWWDW5_KW_H3jWzJgW2F_8R61x5c0PW5GmH1r2NWXdhVHrNcK4gBKgCW7_GMJ_9g-hvJVDn7V04WxsklW7XsHMM3wNyxtW8bJrkg4wyzCgW98QNZ970cCz1W4CwKRM2bSrG9W4rKZjy7r3PyCW7Qj-0h6ZmllHN38NrNLX0Pg9f2Ch58_02
https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*Vp5QCK3Ccp4yW59V28L161yYp0/5/f18dQhb0S65P2dXD1gV11vrZ33TG17W6Qjv3c2yL80GW3SkWRy6BS9D8W4GJY6_7VPfvNW81yMtc55YQbFW7ST0FW11ZW_wW74sq-y7ZMccQW46mZKC68m09cW5g3ff973F9rtW16sbkt5-DXhQW15qx5J2zDSxsW2JKQyf1GQTc5W3J-gyR1dtn1fW11B4vR3gN_2nW7pgN2X4cC0HvTbgkC3bjCyGN2lTfyLbCCVMW4P7tQ67gf72LVGcdfX5qdynjW7Vh7hD6gl7v2VF0zXZ1blzThVS3nVk4vMPlFW1LvWyQ8j_Hj4DFNKF3rSM-W1pzrRW86Z6NYW7ZYxNc7L-gS5W2R3tMx7wLzglW55vWYv3jypslW6-zQpF5rD2ZLW4h1FgL4VR3PpW3hqD212JMS6sW38HZr_1ZXbFYW3L7-gR1M9MG4N5YN_8DtPZ7xW8ThjbX7cx3pjW7ZDlJL3QQk5QW4633-75NC9CsW2Mj5RQ40-9WTW4B8bZg4wz67jW2phH2C4hZ24zW24zyRz2LwFXLV6pcg720N5RcW1Lq6z58wjCbVW6YTZRj4xRZ6RW6MvsPk5M0wn2W1kkryM2kH0y2dlQ5Jq03
https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*W1f84_h5PB5bLW2DJD4R8ljBvR0/5/f18dQhb0S1Wc7BfGH_W12Nv3c2qxL-zW1FrG-n1BxdrFW3-tlx_416WSVW1kcYKJ9h-hVgW2LXQZC6wGT-cW6zTmDw20dNPQN6kNwCnfYr8sW8Bq_ZJ8tvDBnW211vFP5fNMWKW1MBjlb8sfZQmW7vrs9-9blNRhW5pLtsw3sV2CbW33csfG89lVYFW2y1wg87HMsnmW4KSNJV8QRQnfW787HWf1V3hKSN1cyTGq8XT4hW1mcfZq3FltllW2GkFDL2rq_zdW45gphb4bdHsMW4Lfwtb1hrX0HW6sCl4S6xhxKSN3CkBLz485g7W638Xvw5bTQ1mW2fPwQL5lWlKvN98GY16Hv25sW2KBd1L4Chb6gW50JFp-7YsQVYW957bsT3n4tWmW3f3KC_3bHyhkW8Zjytn8xNLdnW8F9Rz13Ym-d4W2Vlcdc8Gk-VKW1V9vzY6jZmzwW6XRK0J358s1wN69mcP94Y17xW2hcDjV91fzt9W6Y_-dk4CkbCGW3--G9C5M41ScW4ZVbJ88Gn9wBW5GZ80D5R6H4yMdPFSWn4WYRW8Z_3w18DmlD0N7JzRPN-HYhkW2FRbgZ8V2Q9bW3x9ts62wHhDRW5yb6lB7T3ykjW6qNmQ93ptfb3N4g6SjQzJw15W3qswWk65V0l-W4vGXhk9fv0PYW39j1FS2kMqStf5G83m203


Page 4 of 6

YouTube Debuts Tools for Charitable Giving
YouTube recently announced new offerings on its platform that will make it easier for users to support
charitable causes that align with their interests. YouTube noted that users have already been
leveraging the platform to amplify causes they care about. Now it’s simply tapping into that behavior by
testing four new features (three of which are in beta) to allow for direct fundraising from the platform. 

Through a feature called Fundraisers, YouTube creators and qualifying non-profits can create and
embed a fundraising campaign right next to their videos and live streams. With Fundraisers, viewers
will be able to directly contribute to a cause via a “Donate” button. YouTube is also testing a feature
called Community Fundraisers, where multiple creators will have the ability to co-host a fundraiser. St.
Jude Children’s Research Hospital recently used the feature to team up with 12 separate gaming
creators.

The third feature, called Campaign Matching, will allow creators to receive matching pledges to help
amplify their efforts and inspire more fans to get involved and maximize impact. Lastly, the platform is
launching Super Chat for Good, which enables creators to raise funds for qualifying nonprofits on live
streams and Premiere videos. 

Shameless and Twitter Partner to Remind Fans to Watch Premiere
The Showtime original series, Shameless, is tapping into Twitter to make sure their viewers tune-in for
the premiere on Sunday night. In a recent tweet, the show plugged the upcoming premiere and asked
fans to “like” their tweet to receive an auto-reminder on Sunday. 

https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*M7VBcbF_T1qVyXTsd1W7D4W0/5/f18dQhb0S8339ctx9FW8zxQyB2qwv1SN32Gn3kJVFsyMf5nKWXD6prW7cmS1s5tXjJhW626QD87m6QRpW1nXZYp4vx1ZmW8x9jcB26p8nbW7nwMJH2z8ZTqW97k6L05CR0LcW95DnmV5CRk-zW4MPW135CGTljW17rv0Y7rrLpjW8WlT691SdjlrW8Fdh1C8k1dMQVpSBF38WhY9yW5nrzXy34RChlW1SdMY534wKRDN5j0m6x7Z_BCW62zlLL7dcWxtW3Vpqb996zRPSW6bT6L38RRjRDW5CkCbg1T4BRJW5D8zFF6bJ-pxW7nwG0k6bnMRgW4PhgDz6b-vF0N67h1zcQC5z2VPC2cV3hLC-PW79x3Bn2zh6BVW3Jld_x4wmPvbW2z3xGz6LdLSgW64jZr-6MRxqZW93vlS-5HT4k2VdVqRk3Mxs2tW257dY41pG7kXVRHxj95CGL4PW60fdpF4WJgRYW38DrZV37tPnYW4XS5pQ3cS7P4W4Rj6Nh6BkmNHW8bRWRs72zrXTW712wFP1nb79KW3jL2m534VLY7W5Ly6153vzw5WW3jP6301FQ0H9W4r5l5j65_KccW9m1K6K9dHzTqW58jJZt27qC2fW21FxGj9946q1W6J-KqR1WPqF4VpV__k8gMt0_111
https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*W3gFrcM4zTHbVW5HC1nL7g8Szd0/5/f18dQhb0SnGZ9jW35qW4jfVKR5VQHv_W6bVDtm51vMDCW4R4B4l57mvFqW3BJFQw8Vm6N7W7qwBPl7JD6_VW8mQCyL8V01MCVtD5B_8WxByYN3DmzRRKMljSW6CPWvK7JCj0QW38NKh02JlpkwW1nrCGB51LTg5W5DHNj274Lq2fN50MS-vd40K1W7cblfR6_0Q2YN1pFNpYJ4sF5W5LnwgY7MsdWqW4c_2PW7JCxGlW81bhDK7N_KqMW11XgK583KHrFW7J39pB2przrYN6W3RDgHd1d1W18dKPT1VJrykW5lX8fq13bD4hW6dkdC21hqcS9W1fHV-K6dwrJXW1DX1HL4dPdvCW2dJPHn2sPBnTW2t8P9p7K-dMbN1gPW1xsgbpyW8Vz2R259kSMBW3qsGFm6wHGz2W7t-1Tb13DqjbW2PGXTm2MVZmKN5NpsKKnsvkBW5lpklJ2LDYHgW8nDXSj38HdK3W3Cdk0d3wv7SmW4bH93K2HngCYW7MV61-7t50qHW7lbVqs2PjkCbV8XNP84QDgwJVWWh3D7sfL1WW4GvvQ42B6fWlW7xFntt5cnNc2W1tjssp6dKkDjMmRw0WdXyXbV1qZ5S6M0z2x103
https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*W3qwCP86LZp7tW42FcRJ3J3TYt0/5/f18dQhb0Sq5y8Y9Xq0W7N-8CF4T_wzTW65jM6F1pNgX4Vsd1Sr1SddPTW53DQ4N7s5LskW1zMc4L2L7MjyW5mZ50N7qHYSRW1Wsqyq9gVQ5cW5Y1yt06yPd-SW2KBRYB5nbq6BVGXpVf3-5XYcW1TNZR858j6-2W2N2DCW3Hh7PWN8Y1Fv8l2zk7W4MYBxk7d0212W40BZhL2yJF1WVYT2jk6P4lCXW3xPtL65rC5Q6W3lCkpt56M_SRW2HT8mr6m43s3W2x-ccw7d094fW6G7Fbl4DFfS3N6Q8_QwSgmK1W648qv12BPG_xW7gnRbf4rn72KVQNnHX64lMwBW2hHC6p1wTSYkW8Kny6T64xF-tW4X4F9M2J7df8W6-rCBL5NPtyHN3sg3cCY7vWqW6nzpKy6QGmvTW3SRYV36p2PskVPC0XV8w-XYYW1VtdWZ2lcPr7N22TNxn9Mb77W45yZdM5v79hnW1m90XM1mQ9wqW8qv1Xx5v79qYW4N2mY92LdjVlW8kJdsy8MySV9W27qDGy2m2h95W55SS677y2N4sW5BnkrL7L8JwhVcYJKQ7dJ18nW63QVVk4jRVVv0
https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*W7f8vtD5WwhrpW9hDVkZ2QLGCC0/5/f18dQhb0S9r49jx7M-W8zxQyB2qwv1SN32Gn3kJVFsyMf5qGbXD6prW7cmS1s7c-jY9W95RRpd8yGlqJW25NHJ396Ls8yW96zN-t2JlDZGW4sgtBc2z3_zqVQsW861qVqnSW6PVKcr6N3nBLW8xGZNL96SZdyW25P0xz16n71ZN2lCxCVM1jbYW38JjBW7r97VgN7vfVVqLVcY6W8hTJV48lwVXYW8hS2967bj20MW3dv1Ss3M3KtLW2w8wGM1fB4pgW1ZY5-P46X2r8W6G2lbz7NMdQNV4cNXy75WRHJW55MQqQ94pVJkW68t-158DWnDfW8N70zW1tGqyyVTVMCQ6C-JGNW7VXr4s6_TBcNW6yjt2m72rzKBW6jgw-j7hczpDW8m9w154MGrrkW6yNMK06BtThSW7F8HbX1yLqyKW6dVdHL468jsvW2Nf2-R5gSHY5W6H5W1B37P0d4W15hnZl2-9yLRW25xrdk51fMjyN51fy2Xy32KXW5DbbPD51nkNkV84rVz6PxM74W9hSQkn7W9VmyW91LN-C1_s504W9d6Mvj2vKwztW6g3L5Q7RTPHCW3wPByY3wqsplf4ZyckW11
https://hs-527765.t.hubspotemail.net/e1t/c/*W3LHr7t1VC9WnW1vnl8W4WN7n30/*W8zt_Db7mBTn1W27dgPh8DsCgs0/5/f18dQhb0SnGZ9jx8hqW8zxQyB2qwv1SN32Gn3kJVFsyMf58fKXD6prW7cmS1s1nNNN3W1njGYF7nwMJHW732lPf73046pW69Wl217dF07wW50Cx4y98jn2PW3M2qYl2BgPFlN63BrF6RrT1jW90G7th8S3yR5VbY02S4s89kBW7mNKT56c-1lzW5C9jWM1yg3G6W2G_sgv4Nw_MhW30j5Ws8hGVGzW1ZJb4v9dSlS6W35rgCl94-4T0W7sLptq41TlcRW3TwTqW4HYrT2W2kGjZw6qQkKCW7LmxlD94q7cqW6VKJl21hC_8gW5lppFZ75lb6RW56PQdH4MRNNFW19KTtX7qgdDYW3tz8XD76VylRW8FghB183ZPnLN4N3b6VBCl3KW7CTYmY4g7g_tW2KbmRC6dg93dVLTdsZ2QvB3qW1y1c5T8lw36lW44js0b6VsxVKW5ybNN15-M0BKW3qY36q4P7LlRW6kxyZl2bzNQYW5-kFW44c2s3NMJq2cjJpcdrW1277yN1Sh_bGVJ_rwW714h8ZW1ny0Sz7j1cqrW9hWzQJ5xztzNW5Xycxc6pzz0gW1Sdd_X6Ydpm0W5bbDYK4Pv86fV5XPvq1VkykV102
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If a fan likes the Shameless tweet – and has their Twitter notifications turned on – they receive a push
notification on the night of the premiere reminding them to tune in to the show. This auto-reminder
functionality is being used by brands in various ways to prompt fans to opt-in to experiences, content
series, games and ongoing reminders within the platform. 

This tactic is an effective way to engage followers and understand who is most engaged. When a user
has opted in to an experience from a brand they like, they’re more likely to be pleasantly surprised,
rather than annoyed, when they later receive content from the brand.

Instagram Eyes Beauty Brands with IGTV
Among active Instagram users, 25% follow at least one beauty or makeup account, and those users
appear to be enthusiastic and open to brands and influencers. Beauty brands have taken note, tapping
into IGTV more frequently to engage in new ways with this audience. 

A best-in-class brand example is Benefit Cosmetics. The beauty brand posts a mix of educational
content and aspirational footage on IGTV. Recently, the brand created an eyebrow shade matcher
IGTV video to promote its Brow collection of products—that video received nearly 41,000 views on the
channel.

Although beauty communities on Instagram are already the top producers of video content within
Stories, feed and IGTV, it is not yet possible to add a link to purchase from IGTV. Until this monetization
becomes a reality, beauty brands and beauty influencers will need to leverage IGTV for more of a
brand awareness play.
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American Cancer Society, Walmart and Delta Air Lines.
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