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Brands Are Spending More on Microinfluencers Than Big Celebs
When it comes to influencers, micro is the new macro. Marketers are spending less on big celebrities
and more on microinfluencers (those with less than 30,000 social media followers).

We’ve talked before about the power of microinfluencers to reach niche audiences, and it appears that
brands across the board are quite literally buying into that idea. According to a survey, U.S. marketers
are willing to spend up to $32,000 to work with a microinfluencer on a campaign, versus $39,000 to
work with a celebrity influencer with more than 500,000 followers.

Social media users are also breaking out their wallets for influencers; 88 percent of consumers have
been inspired to purchase based on what they saw from an influencer, 81 percent made a purchase by
clicking a link shared by an influencer and 66 percent trust product recommendations as long as an
influencer is transparent about their relationship to the brand.

https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W4n_gDG8PCwnnW766Wc6296Tv-0/5/f18dQhb0S65P2WsqNmVM-_412B7hMqMCpLmh98W6bW3Mr8j41f9Fw4VJTQnD7SyY5GW8pqzqP5CRls_W87fBYl3cCS66W4f7hM03njdn7W7CYGCD4gvGz0W3qM1YC6QjsVtW57r9Pq8pQbylW7xYbDW2WS-TZW6ptzhX54Gl5NW3jvy3x92XcjQW17JQgB3WPTwtW1WZcNl4wXTykW4XhvwZ1gg9gtN3679MMphF81V2B68v1l646SW8nRpQz7DzcjLN2Z7Lp08bNLvW69J3q41kv4qtN1PQ2GCmCRTpW40109_306cXtW2BvZtg5vKghZW9j8wXl7hdd6VW5Tp05k6tD1vkN761T8D2M9CXVpdBf264yTZlW9cNGyg1NPZR4W4QByGs9kblK4VvmQkh5_2rT3N6NdSrd_0j_zW59XkB82tlMMWW80gGZw59Y4WdW1JC0NC3xNFjZW7jhwv822bBV4W57PPNd1MXlL9W77wf0j1X2gP1W6Kl9mC2BrtLpW3l5H2v8MY9-SN8Nd6ByxLxDLW45xBZM7P7YPhW2Jvn-X1RvgjpW22bwX37SB7H9W9360nw903HqXN79MKWMHSXGZW60kBZs1zsR-LW3w17Qr841vlVW4xCnl75fSr5dW8tKJNJ2kqg5tW4lCgN88twjtYW4Pplc049_JY7W3jyTkP76MZFM0
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W4fGmFW4fYh74W95Nsx32H0B4f0/5/f18dQhb0SnGT9jx9CxW8zxQyB2qwv31M6w2c16H-QcMf59GzXD6prW7cmS1s8pCQ6vW2JjVq94s2NvpW8p0X0_4vgKM1W98cdbX7dDL61N6PkRk8dVhPKN7fK0Djf6v1MW3Nb2VL90G7thN8S3yR5bY02SW4s89kB7mNKT5W6c-1lz5C9jWMW1yg3G62G_sgvW4Nw_Mh30j5WsW8hGVGz1ZJb4vW9dSlS635rgClW94-4T07sLptqW41TlcR3TwTqzW19BjML1ks0KjW7SYJr5854_ntW94q7cq6VKJl2W1hC_8g5lppFZN6j14G5pLx0dW5Kqzdm8Y7GdwW8Nc1fY8FWv2rW5p9ZN53nWXZDVszr_y94VG99W53FVc43p8tMzW6j78T-2KM5jmW3w8NJp6J7KHdW8F19D271lDh-W2cZvKH7Nq8WPN7tB_yFzdWJNW4NK38n3qY36qW4XBmmq6hz0s8W2bzNQY5-Rhm6N4c2s3NJq2cjVJpcdr1277yNN1Sh_bGJ_Mn4W714h8Q1nzB6jW7M8TM31KCpkNW4--nD78kB1PVW390-P51G97QhN89fY6KmRw0WMdXyXb1WMKZf8Rys0M03
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Snapchat Gaming Platform in the Works
Snap Inc. is reportedly planning to release its own gaming platform. According to reports, the mobile
game platform will work within the existing Snapchat app. As we’ve previously noted in Social Hits,
Snapchat has been appealing to its young audience already with in-app augmented reality
experiences and games in the Lens Carousel, so the dedicated gaming platform shouldn’t come as a
surprise.

Stay tuned as we await the launch, which is set to happen next month. We’ll be curious to see if and
how this addition might help the platform’s slowing user growth.

Facebook Gives Relevance Score the Boot and Introduces Three
New Metrics
Facebook recently announced the replacement of its old relevance score, the one-number score
measuring how relevant an ad was to the audience reached, with three “more granular ad relevance
diagnostics metrics.”

The changes are reportedly aimed at more accurately measuring how people use the platform. For
instance, many users might not scroll through their news feeds, but instead engage with specific
private groups or pages. Facebook describes the new metrics, which include quality ranking,

https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W8H3r0F42nXnDW54L7FX3k9zWt0/5/f18dQhb0SnGV9jx8hqW8zxQyB2qwv31M6w2c16H-QcMf58fKXD6prW7cmS1s7lPvWXW1wZxNd7nwMJHW6Pkt_V52fcZZW50mf_V50CyV7W96LyH_62vS85W6RPRk35CRk-zVbjHC_3V568NW90G7th8S3yR5VbY02S4s89kBW7mNKT56c-1lzW5C9jWM1yg3G6W2G_sgv4Nw_MhW30j5Ws8hGVGzW1ZJb4v9dSlS6W35rgCl94-4T0W7sLpsd7ll0x4W3lSFBt56M_SRW2HT8mr6m40_kW2x-ccw7d094fW6G7Fbl4DFfS3W6Q8XZm6RcqzlW2j6YTp1pxgV7N2gJnC13GczSW5kfKyc24ZfpxW7dhqc-15yY7QN3JRlZ7Qc4zbW8mVly78LkXMFW5PSLHY2y-YmrW8Kq4LL2h7PqDN1Jj2BnNzRvpW8R9j5Z2HdljzW7fw-lJ4KP5BHW1VtdWZ2lcPfGN22TNxn9Mb4NW4ctcKQ5V-M8VN69N0zxLB329VPDr4t7cMXfgVKdzRl8j1VZFW8Qlw861mbbhSW3h6gq-6G-T7mW1TZWKW8PJQqPW5ZvkmK3pxWL3McTSRKcSF8Mf4zg6xk02
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W3_ZMt47F971nW1wgxxN3MLCd60/5/f18dQhb0S1Wd2k6_h3V1x9Zr74X4wFW3zp_Jg2wGxKqW82rCdx8JZt64W1cGM_y8JV6GwW51WfLw5Nt9vnW9dGN6N8FvWBvVqnQxy3ZnfXzW7gdgWM3K4cw3VhqxSr3wKbXvW20p0yt8QMzKlW2RG1N589sdKsW10_SHX82H_FpW5yVQNd939F7dW2BXL1f7ntg4DW2xLnGc1t9Y5PV92ZdH1NMHBlW29CrH_3F7tSHW1sZZqk5VN4h6Vl3Wtb56dXl5VtNPqR5qgpqHW8NJzFz7w5mKzW2y92-H45_N9SW4mtxSs6zpCjzW7cQHZz301nPTW4k3kcJ83b9dXW7ZhdFq14K5dlW2-S2HW5PY3rHW5-p0c46FxyDbW56fCyf78-H3JW3Q2YKN56g-dJW3lqS7X6L6kc9W6nZrsW1-kbVqW6YvQkX4bZHWhVkCVXw4D9WzWW4p50yk4nqmF0N60HQ3ymBSN3W6XYNhZ20SGDGW8h8pkB5Shp7rW4wnHX01-CqSBW80BSpG2C86m7W9jBFfP65YGHcW5-0vLf48Mn8VW2NqQwD55nyY1W9dLXZ73zqJRlW7tWdXZ96mK0FW7wfcFQ1-MTHHM8HgjKY372yW4W68rS3Y-7smW6YlfJ08Sj1HkW9m1H_r7VQTsNW5Sr8fD5nKVZ1W7433py49NRrcV7x8Xy46ls0j103
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W3vqKWQ1gf1V0N1z8Vv2nYS_z0/5/f18dQhb0S3j42nRNKtN12NntdF2zlZN2nRMR9LC4YVW85tF-C55kJrTW2Pt_R17_JHy3W9f_hNY5MZPL2W3ZwRpy3vHNwCW2YPySW2sz139W5VX6R_7XbJjRW8rTJ1N7C_2SrW8Vskst8czMCrW4BC4_S9f75dfW6Hymkr1Q_-McW1Fwt8z8-hPQTW1z1D_x5knv2JW1fcTCY7vqnfXW2L9RLk2nBd2bW76nYCn7Mldl5W8qBTJn8v0KfcW5y5PbH47Zg23W48L0zs5qgkrdW6GZ2Cc6qn8M-W2Z_VNW1jQgrSW1-5Pwm2N7N0HW2KQf_Y1s7hjdW19Jjzc4q_zlKW6KhcZZ5NQHqFW19Tslx2vPg3sW2CdGSY4Q-GvmW7tJ7yH5LCwBQN3dybz_s7pFSW4dzTY398Q0l-W99sybZ5dMYQYW5R7x3S457LKPW6Wnw7B2Smz6GN4Q2FsTxzzBSW6CnGjh58zN8tW8HTncf7L7DFYW86KFCw5P8WqGW85d_SZ9hmvh7N1LjpB0-cwLDW5ch4dz2LcLQJW7H65FK6kMV5NW6bn91t4c21sWW1zgp9d2Shs5mW5Rczrr6ZGzgrW1Q94BX8ShlSDW7x7SSJ9jVc2bW930Q2K4CKtw9Vhbnfs8NxXjzVTNwXZ1Fk-mpW8gZn1z6crj360
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W29yPwC8m5YPDN20rg5-jhJpL0/5/f18dQhb0S1W96v3gBLW12PbKv1wXTnYVp20Nz73qZNJW29MVLX33TgJ-W5F_Q9M5ZhX-SW8kCl3_4bhqNXW87Q0LR8-xY2nW2l1XtD6LCVjHW7dj-t9725PxcN5JchRnHdjg2W8MD5Cw96gF1bW8S7v4r5tTwjFW5ZqLP47hl2wJW6zVJp16tD902W7_2tJ_6F9B3lN5sbBbjHrbqSW5xXYX_7ldhSKW1Xpps66BNfgjN1QMtY84ybWPW1hzN9q5qcyGKVtQ3pV8S0h2XN6LzYplv7dMHVh-pgX8mTMb3W2-WTRH6p73nxW737p4L8FtfZKW1SgC568rjrqkW3tPRL52-Cyh3W17Y7Fv8TMDF8W3rFT5D5DLDDHW1Brf6Z7Kg5N7N7hdvYBVTflBW4jg7rN7sKcFjV3lYtZ4dYDr5W4hNwfM6kRg11VywQhp6Y7DTJW4Cl4Vm2TdN40W6RMqxX1KzKVMW4Pl2g787TvkXW67bvcS8Hq-hgW58j-PD1G0bq7W4n-FxD23zZWNW6FlkcZ5zVXHbW1Mcn4S3SBKfCW6DTF8t6YjqtlW2QBvmK6bd7vwW67TpJb8yzb2GW1nRpqp61ND7tW9k5MKZ6M_RghW6VzqG38rJbSDW7M6Dst8TYr6cW5QZW7Z3j-MYqW3X5d4-66RCcl111
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engagement rate ranking and conversion rate ranking, in a recent blog post.

The SXSW Quick Hits
The force that is SXSW just tore through Austin, and we’ve been parsing through the news to find
some key themes and interesting nuggets — plus some agency humble-brags — from the annual
event.

Beauty: As we noticed at CES, beauty brands are rolling out innovations at lightning speed, and
the trend continued at SXSW. Lush debuted a visual search app and “digital packaging” and
L'Oréal announced a partnership with microbial genomics company uBiome. Similarly, several
brands announced self-care initiatives at the festival.
CBD: CBD brands took to Austin to educate consumers about the everyday uses of CBD
products. Attendees could sip on CBD-infused cocktails or explore CBD from a wellness
perspective through products like cooling creams or sleep aids. Those more business-minded
attendees could sign up for a “Cannabusiness” track and choose from 44 sessions that were
more business- and marketing-focused with CBD industry leaders.
AR/VR: Perhaps more mainstream than beauty or CBD, but still interesting, were the
augmented reality (AR) and virtual reality (VR) innovations at the festival this year. Accenture
Interactive showcased several retail applications at the conference: an AR visualizer for
DuPont’s Corian bathroom counters and a try-before-you-buy AR tool for Kendra Scott earrings.
Bose also showcased updates to its AR platform for headphones and its Bose Frames,
including some exciting technology for the visually impaired.
Gaming: While SXSW might be more widely known for music, people are also coming to Austin
in droves for the SXSW Gaming Festival. Festival-goers travel from all over the country to play
computer games, arcade games, board games — the list goes on. Brands are taking note of the
gaming world, but they have to tread carefully and authentically to be accepted into the
community. Arby’s (an #agencyclient) has done just that, after realizing a few years ago that its
audience was largely made up of gamers. Our very own Moxie team represented Arby’s in a
SXSW panel discussing its work on social media.

https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W90PtYr1RrqmjW8yysrZ9c_lFV0/5/f18dQhb0S1W96_HXFDW12hVdC2_V9mqVM53G34NM2CrW8L0JXH32dTs1N3QSbSKRQF-6W1729cG3tjBYqW4CmrHB5-PfmBN9k80yMBMnBmW6wFGmN181Yj0W8mFB2M5JRYwkW8pKFKj7skrybW5qbm7N5szYLpW8WX_BD3qqCTYW7lvgTm1mJSqPW84Y98s6qRgrTN1lywc-8P5FmN1s_1Zzy2RT-W3QNr2Y1qPLb5VnyncP12fYgVN3ywJ5sBTQD8W5crsFd34GXH9W1bJBX31rFTL1N5FVw3ytjtFhW5NS0C998VlMwN3535RMlG3TpN2cCCvj4lBn6W2pCwtt2X1fMKN2mp9kgWFn8pW6ZCHtb5-FS6GN5521ZYf9JYrW8PjpwJ3zFF0wW1c0Kd64-hSrrW13fsbv4cmQbnW8p8cVD5NyxwFVtJ_Jz6-zGL5W8G0Z_29d6VmgW5RG4m92_q8WtW4l8c037gnyq_N41KCKlxkXtzW5SSKyX5HZQdcW4-cJVq626NNvW3XswhZ6QvfCTW1XhdXy42MfCHW3_Wn5F4tCHxDW7cf7gY1kq6RNW4QxDtc5_tmbLW5xtCtW6XYKxZW5SJqg76Mw4DRW4hCl0770RVwVW80VG__66pCZBW8Qqkf83m6w9tW3PVyFR5cMbzs111
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W5hfvdn4ffSlwW6P5BRB1BLFDP0/5/f18dQhb0SfHn9dZxZKW7N-8CF4T_wDdMf04q2fmZCqVscTKn1SddPTW53DQ4N328w35W31WXb55mZ50NW4c2-9x32lFT7N7KdYYzK3KN4W4hSRyh51fsW1W7d7lM97YGnDhW4NKgKT85Q1KFW49WKRF5mNLNvW2wpZ544tYC0WW4Dvsxv5cvzZ7W2CVmBm5hbrXyVb_Qy75sd_pFW6wTdWr6zCtntW2xfnmG23-nGKW265VBJ22-vhJW1Q40wb5w8KG8N3gPWlhC72nLW1BqcjB6th4TzW4jyhKb6G2lbzN7NMdQN4cNXyW75WRHJ55BH0_W2VZMjL8YFmX1N5_vMZyVdnH8W8Gtr3F2N6pxCW5RrssP8rVp4QW5yT2tH5-HP30W8TbT5x4NRNNyW8P64jV2CRJqPW4ncbyN6C-FWrW6CFmBX5Y5QWKW4_-NQY6f00MHVrPYt_6K4lyvW5gSHY56H5W1XN9dyjDgVR6H2W4q1GxS1kXzjQW54pS4g52rhpCW1TSK311BdrJkW54pZJV1srgBwW7gYsy38cCBXGW2Mlwxw6zdxSYW40RnQN3NWlTdW8dhL-92yTNYNN6Q3Qs6rLh9QVrH-2089t-Z7102
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W86tR2g8_qjkGW1qwR183JlxHv0/5/f18dQhb0S2C62nRNKtW12NntL4Mzt36MMhYZmbptbwW3r82WQ4R_8xCW1fnwfh3YwRBnW7nqc0Q83gdvyN7tlCncVkTV-W8Y2QxJ8g9sLRW4P_m3v1Lc4m-W2fNx0F1zMSsCW7rvq8r8kvBZBW5H0Vv-3srFB1W8G-MSM5KDH9GW397tRY4xCd5vW1jZlsS3NXsL0W2JdtNY5WLJ8pN6drSS-qX5SXW62MspF8V_h6qW7PBCvx3FF1-_N2YqwqJjdxrSVRs3m65Yr5mRN4_5769DyVcbW7ymqdG5Pp8d-F8JwQhFw6WDW59dp1R2nq6TNW7V1j8c2D07Q6N1hWQnPWSvkMVh6GTT5yt430W2HbYNC7GTHZTW3JpGl35hq6FwV15yZ15-7psCW56KWvZ34k62pW3cVyWg5J9RBHV9cRk56sG26CW1jZPLF2BzFmkW7cG0xR5cvKkFW1-vGJZ2xtq4lW7FfqtG2ptsG5W5pBrV06-C-K5W3-vtJw9bCMrhVzPywL41Fm_jW4DGQzg1s5bK5W77sNsY3-4gRcW32MBld3-HHTRV-ZFdx4ZK1-cVsZGMY7-chplW1_tH_f5KDrNJW82dQtp1M11lHW4FxV1y992JnQW3w5CDH8Ns04hW2jm7716TlXpDW56by447y8jsxW4NWm9D1Vzh-qf6B8N4-04
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W7QvRVL2rFtJBW8XvvTX12WB6y0/5/f18dQhb0S65P2f9Wg_VMvN9079KFXVMBXxB2H2rwyN771WcP6Y9wmN6wqP3kJ8gCjW24bqqf6ST6hpW3Y-fSx8Kwz6yN1BbkQHkYrhlVL038n3F4DsrW404QSC2GR2w3W7vX-_X93c8bLW8yF4yd8VksS3W6vKj234v6kH7W7SflZx9m4N26W57T-Ns3kK8qkW3zyd3r6W5Q73N33W6hbxGbBVN2YS2G82fKtrW1klp4d64jl5mW7HPRxD38HznYW6trzml3HT3HnW3xpPgF4X_GltW5jZ1Gb4CQ79JW6l545d5DprwXW5-p-YS5BfTX8W5ndpPc3PLm2KN10np0jgr988W3XHzMm20V39jN1bJM9grRV31W1QdZWN7Gmh7vW421DMx8ZgN-CW7_NSRV71-bS4W808Nzw2zkTnsW8_Qb0q5fDl-VW4x0Y594ZV0QSW3PF0kg6HNmVhW5p40942bC0nQW8jFKjv2rsbXsW7mW2Bp84WQyxW8Kq00Q18BpR3W9gF0yL8dg52BW7gY4Ys7wd7mNW7JCXBL7kc2TLW4r8gv-4ghnxKW4cS9D37yZvQsW6lSCXC75fhS-N5z53yT-trC2W5JT99S8L9G-mW4Bxz5c8DsXFcW6PBrs318FFhrW2QXDyJ6-5sMXW47ZHl82D9-_1N5NfwqVqsJfV102
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W88W11v1K_NsVW4WqLSF75nnqM0/5/f18dQhb0SfHw9dsRZgW8zxQyB2qwv31M6w2c16H-QcMf5gB2XD6prW7cmS1s8pCQ6vW3V566J6b-xmrW96Ls9r5C9gvtW98r0sD50S-CDW69_66F97QLGjW5wW0Nj98jBjzW7bTJwV7d03r3W7mFZkL999f65W6PVKcr6N3nBLW8xGZNL96SZdyW25P0xz16n71ZN2lCxCVM1jbYW38JjBW7r97VgN7vfVVqLV5q3W5JB8vz5ZpycSW57-ZBT83C5JPW1Z66s183KHrFW7J39pB2przrYN6W3RDgHd1g_W18dKPT1VJrykW5lX8fq13bD4hW6dkdG830JC9VVsFwm_2qRl7jW4cV0mF31PVWrW54x94X30HsjYW7wyJw57s-_QxW1Cqcjg755Qn7W2SvB7x53_JvZW4B5Ltm4BKwhLW1gPv6q77KvsPVqqYVj1D7_zYW2tYZ1j1VMKnxW2Q2zBM48Zd4KW8nDXSj38H3ydW1-YQQ92RlGX3W1Z9yrC6BXj_PW8Ph58-594Tk-W7t3Xd92LFPtxW2LBsLx46xNmNW7kb-L32SYvWmV10N9F5xftw-W2XlJsN6Ps3XQW1fDXLk591Tb2W3g-GJS6KBQ8kW4BL-S41yf53YvVL6QT9N2f6fjfFX02
https://hs-527765.t.hubspotemail.net/e2t/c/*W1LPtz53nfLj7W6sLDMv4xZVzL0/*W1hSS214fhNkwW7Mh2cJ2NGZSp0/5/f18dQhb0S65P2jVZsxV1xfRF1xYr5PN4g-C_KG7lz-W3_pNwD3dtlVRVNrmzd8DrRLRW8mJ-f554TlXTM4yG8-j2yq_W9ccQKK6mHdJWV2NF7M1lsqDgW3pf1JG8cS2SVN4nbbdmT2VP_W8_7Sgx2_mx-6W34G8nZ18SNvfN2qH3n7xvWKhW5n6nyc2V80QVW1gGRGc7dHgTJW4NzFP24nZLTNW1fDSKF2Zr1HDV38hdS4M-SqvW5v3zHK31r85bW4Xws1z7_Wc-dW3xY5_s2wK-2BW8tptVC3zwR8jW57Tqjd7bj_CKW5nwk3v3lNNDBN4TK2SSLXyhxW7RLfjC1xtywrW1W3xTg3D09zxW3MP_d17d5grjV3WdN639yRmQVw36D75xCx0wW4qtZ2_4DmzD3W1yNlmx4s9hQcW2V02JY1rQr7zW1hxk-t85kjvgW3d-jCl8TcK-sW89jc-v7NmW6tW8gp9gp5QSR4qW5tn2ky3zMv7dW2-B96z6FP6K9Vcc0Pt91zHy7W91pYW245frVnN4qRYbG8rNlTW1rM2W974FTHTW5Jrdl76T7lmJW81wLCZ8yH_2GW6B5Lg24nwwByW6R_Y_R5zJPP9W7-fpW95YhL1L102
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Moxie is a modern marketing solutions agency that expertly leverages the value of channel, data, content and
technology to help our clients grow with unprecedented pace. Founded in 2000, Moxie has over 400 talented

employees in Atlanta, Los Angeles, New York and Pittsburgh and is a transformational component of Publicis Media.
Moxie's client roster includes Verizon, The Coca-Cola Company, Arby's, Porsche, Ainsworth Pet Nutrition, Qurate Retail

Group, American Cancer Society, and Delta Air Lines.
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