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SOCIAL HITS YOU MAY HAVE MISSED

Stats and facts to get you thinking

It’s all About Trust: Data-Backed Ways to Build Trust on Social

According to a recent report on brand trust, social media is the key channel where consumers fall in
and out of love with brands. When asked about where they discover new brands, those surveyed
ranked social media above traditional media, search, owned and online media.

Consumers also highly value direct communication with brands. Thirty-nine percent of those surveyed
said they were unlikely to become emotionally attached to a brand unless they were interacting and
communicating with it via social media. In the same vein, 59% of those surveyed said they believe a
brand is telling them the truth when the brand is in direct communication with them, whether it is over
email, social media or instant messaging.

Consumers also have high expectations when it comes to the quality of communication from brands.
When ranking attributes that are most important in deciding whether or not to trust content they see on
social media, respondents placed the highest value on the quality of the writing or visuals.
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Hispanic Consumers Over-Index on Social Media Time and Online Purchases

Recent research shows that 52% of Hispanics spend at least one hour per day on social media, as
compared to 32% of non-Hispanic whites. In addition, the Hispanic consumers surveyed share social
media content five times more than non-Hispanic white consumers.

In addition to using social media more often and being more likely to share, Hispanic consumers also
favor the internet as their go-to tool for making purchasing decisions. Eighty-two percent of Hispanics
say that the internet is one of the best ways to gather product and service information, and 78% say th
internet is a great way to make purchases. Hispanics are also more likely to read online reviews before
buying a product, and 38% like reviewing and rating products online.

Marketers hoping to reach Hispanic consumers should take note of this recent research when deciding
how and where to reach their target audience on social media and other digital platforms.
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Platform updates that drive ingenuity

LOYAL AFFLUENT

=) 20y

Twitter Unveils Audio-Only Live Streams

If you’ve ever wanted to post your voice on social media without the potentially awkward video of your
face, Twitter has a new feature for you. This week, it announced the roll-out of audio-only live streams,
first on iOS, with Android to follow shortly. According to the platform, audio-only streaming has been a
highly requested feature. In fact, some users have been creating makeshift audio-only live streams
already by simply covering the camera.
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While video is still the most popular format for digital content, audio-only is increasingly popular,
especially considering the rise of podcasts in recent years. The audio-only option opens a new door of
opportunity for brands that are looking for unique ways to engage with consumers. In the case of audic
the barrier to entry is low, and the nature of Twitter and Periscope allows for easy engagement and
feedback from consumers.

Facebook Renames and Revamps Canvas Ads

Facebook announced an update to its Canvas ad format, starting with a new name — “Instant
Experience.” According to the platform, the new name is a more accurate reflection of the opportunity
the format affords to advertisers.

In addition to a new moniker, the ad format also has some back-end updates in store as well as
creative templates. These updates might make Canvas, or “Instant Experience,” ads more accessible
and functional for brands to implement. The back-end updates have reportedly improved load speed fc
the units, which are now loading “15X faster than standard mobile websites.”

The templates, which include some new additions, are intended to allow businesses with a variety of
objectives to easily leverage the format. “Instant form,” for example, allows Facebook users to share
their contact information within the ad. “Instant storefront” is exactly what it sounds like — a grid-like
format for selling products. In addition, the platform announced that it's now possible to integrate
Facebook pixel or third-party pixels into the Instant Experience format to glean more insight and data
about users’ progression from interacting with the ad to completing a purchase.
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At Your Fingertips: Instagram Adds Emoji Shortcuts to Keyboard

Instagram commenting just got even faster. The platform added a new feature to its most recent updat
allowing users to see the most frequently used emoji on their keyboard when they comment on a post.
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Instagram has been reportedly testing the emoji shortcuts since May but made them available to all
users this week via the latest app update.

The platform appears to be capitalizing on the insight that many Instagram comments are solely made
up of emoji, so the new update will make commenting with your favorite emoji even faster and easier.
When you go to comment on a post, you’ll see a bar pop up above your keyboard with your most
frequently used emoiji.

The implications for brands are unclear because the shortcut bar will not appear anywhere else where
users utilize the keyboard in the app... yet. We’'ll update future Social Hits with any inspiration for
brands or hacks for playing with the functionality of the new feature.
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Innovations that move brands forward
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Adidas Prereleases Sneaker on Snapchat Show — and Sells Out

Adidas recently became the first brand to launch a product on a Snapchat show that was integrated
with mobile commerce support. The athletic apparel brand prereleased — and promptly sold out of — its
new Falcon W sneaker on the Snapchat show “Fashion 5 Ways.”

Users viewing the show could swipe up to buy a pre-release of the Falcon W sneaker, which a
fulfillment company would deliver to them by Sept. 6. According to Snapchat, millions of users viewed
that particular episode of “Fashion 5 Ways,” and 70% of the audience were women ages 13 to 24 — the¢
demographic Adidas was trying to reach with the sneaker release.

The sold-out launch, in addition to a similar Nike and Snapchat AR activation, shows Snapchat’s powe

in the social commerce space. As the platform aims to retain and entertain its 188 million users, brand:
looking to reach a younger audience should also note the success of partnerships like this.
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No Movie Glasses Required: How Big Brands Are Using Facebook 3D

If you want to create interactive content, Facebook 3D is an exciting place to explore. The feature
allows Facebook users to interact with and explore 3D images, objects and videos directly in their
News Feeds.

In order to better understand the opportunity for brands, we’ll dig into how three big_brands have used
the feature. Wayfair, the online homeware retailer, used Facebook 3D to allow users to look at a
product from all angles and even visualize how it might look in their homes.

Jurassic World created a spin on user-generated content by letting fans use a 3D image of Blue, a
raptor from the films, and add it to their own photos and videos. Users posted their own content
featuring Blue perched in their bathrooms, playing with their kids or even roaring.

Coach, the luxury design house, took fans behind the scenes from the beginning to end of creating a
fashion show. Users could self-guide the camera as they watched people building the runway, models
lining up backstage or front-row guests grabbing their seats.

GUESS #InMyDenim Campaign Launches on TikTok

The fashion brand GUESS recently launched the first-promoted hashtag_challenge in the U.S. on
TikTok with its #iInMyDenim campaign. During the promotion, users who opened the app were directed
to the #InMyDenim challenge, which encouraged them to post videos using the hashtag.

The fashion brand chose TikTok, the short-form mobile video platform that merged with and replaced
Musical.ly, in an apparent effort to reach young adults and teens who share images of their personal
style on social media. GUESS’ partnership with TikTok may be one of many that we begin to see as
TikTok gains momentum as a competitor to other platforms favored by teens, like Snapchat and
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Instagram. In fact, TikTok was the most-downloaded iOS app in Q1 of this year.

MOXIE

Moxie is a modern marketing solutions agency that expertly leverages the value of channel, data, content and
technology to help our clients grow with unprecedented pace. Founded in 2000, Moxie has over 400 talented employee
in Atlanta, Los Angeles, New York and Pittsburgh and is a transformational component of Publicis Media. Moxie's clien
roster includes Verizon, The Coca-Cola Company, Arby's, Porsche, Ainsworth Pet Nutrition, Qurate Retail Group,
American Cancer Society, Walmart and Delta Air Lines.

oy mn

Page 6 of 6


https://hs-527765.t.hubspotemail.net/e1t/c/*W4N_ST590LwYLW5TxNzs8L_0VT0/*W4ZMnhh16MmX4W1Ct1YV3kkpFq0/5/f18dQhb0SbTK8Y9-zHW7N-8CF4T_wzTW63Kdhd3My1YlMscKrlXD6prW39DrZZ95t1QQW634mFl7nwMJHW90G7th8S3yR5VbY02S4s89kBW7mNKT56c-1lzW5C9jWM1yg3G6W2G_sgv4Nw_MhW30j5Ws8hGVGzW1ZJb4v9dSlS6W35rgCl94-4T0W7sLptq41TlcRW3TwTqz19BjMLW1ks0Kj7SR3D1W8CbwTP4yc3CKW3sSDqD5kmcLGW2Jb9Pg2YxFq3W49Y8Bl2KVjHgW3K8lVM4DT6ntW3JYHnR2MwtD6W3lm-gg3gwVcYW5tdHNk62kFG5W3Pb5V55nGjw7W5vJN275gXRbbW4L55CS3gdCN9W3jsMXP6bkwtnW38wc-53LW5sSW4LPxvn6Zt6q4W6p0MKL2tSK3NVcWbVf4Wpz-0W3NBMnR7blMBPW6Y9PgW6WJDZNN3ndpGh42cYPW3nNLJ_6_4jQXW44x-xK7cNWSDW63NQj64C7rsGVmT-NX8rNgfJW5_5dj93xWwfqJRrKd3th102
https://hs-527765.t.hubspotemail.net/e1t/c/*W4N_ST590LwYLW5TxNzs8L_0VT0/*W5cmZ3c5Ltmn-W3QW5BF5_nRMc0/5/f18dQhb0SbTT8YHsGzW8zxQyB2qwv1SW31T67D1Vgw-9Vf5dBH57mvFqW3BJFQw841jyqW7NXCg86YHzwYW4CB5ys83_PyqW834DLz8XWFDlW9d-X2-11WLwJW5fLgGW19jtyfVn0G5t1BlGlkW3KBzWg3M6YYKW52vl8Z47YlYyW4bfcHb47Xx4zW3C8dd25_1kXRW3VKVtL6nGl8CW2r5Kr42HT8mrW6ky5PB4YFc44W57-WqM3H_PtyW2DzCtR1yC0M0N6s8Qk25J-zMW8bw2wM8hcJpFW2qQjzh6dwcC3W50bcSy7NyytWW8FZbRl2sMrR6W7hpFJX93tVP7W5RNPFC6_qHXvW7B2ylG5nmbZCW5YczJK8m9kvQW8kfBnj7Nq6_6W5_Y6Z82F3dHdW5xS0Mp6Pc2NRN7PBBfbwKJnCV3qXXn3nG6GLW6254VM2HzRzJW7lPflN6GD1xWVWDM002vDgd6W25mQ5R53vZ0BVXmNcB2ldTVsW4Tfnq81kdDnDW9b7Z834L1MmrN4JXQH_1kh7tf2sRkg803
https://hs-527765.t.hubspotemail.net/e1t/c/*W4N_ST590LwYLW5TxNzs8L_0VT0/*W3SM-0q90799dW4Gzv2r25HGc_0/5/f18dQhb0Sq5v8Y9_DzW7N-8CF4T_wzTW63Kdhd3My1YlMscPFWXD6prW39Dr-N8pCDKXW51TPdt97d1DWW7nwMJH6-QtLmW6bJGvg90G7thN8S3yR5bY02SW4s89kB7mNKT5W6c-1lz5C9jWMW1yg3G62G_sgvW4Nw_Mh30j5WsW8hGVGz1ZJb4vW9dSlS635rgClW94-4T07sLptqW41TlcR3TwTqzW19BjML1ks0KjW7SR3BS7_9lTXW94q7cq6VKJl2W1hC_8g5lppHtW5V2Tlw8kVNMdW5rMbTX7qjJNvW9cLgP77rSWb4W5x_vFH6KKv1KW6y1MrT1ynZdQW2Lyql37CllJ1W1s9K5H1FhGbVN1bLNqf72VStW6xsQ2L6CXwMRW33x6286k0rYbN7tNPs34w38xW4yRPkF3qY36qW4Xpm-j6hz0s8W2bzNQY5-Rhm6N4c2s3NJq2cjVJpcdr126S-JN2YyqJbmVn7HW1wlbN35cDzBHW85v28P3PZfknW4L2Kk12hPFpcW97CvMD4X28dqW85GTCj7D7HxjW1Dy_KC4T2v-Hf412wT004
https://hs-527765.t.hubspotemail.net/e1t/c/*W4N_ST590LwYLW5TxNzs8L_0VT0/*W5l4BNN6-RZPcW5wTrGh63FJkB0/5/f18dQhb0SbTZ8Y9Wm6W7N-8CF4T_wzTW63Kdhd3My1YlMsd2JqXD6prW39Dr-N8pCDLLW96zN-t2JlqM1W96Ls9j95t1QQW5X8xc461SSZmW7mG7sD51vX4yW6HC98p5CYK5-W2z8PNQ1nxjN4W1T6SCH97zyvlW4RBYSH2psNMzW8hyM975hxPQlW7JCxGl81bhDKW7N_KqM12CJpdW3VKVtL6mGW-jW1Z68gc6pzHWBW7bnnzZ8zM4XVW94q7cq6VKJl2W1hC_8g5lppHtW5V2Tlw8kVNMdW5rMbTX7qjJNvW9cLgP77rSWb4W5x_vFH6KKv1KW6y1MrT1ynZdQW2Lyql37CllJ1W1s9K5H1FhGbVN1bLNqf72VStW6xsQ2L6CXwMRW33x6286k0rYbN7tNPs34w38xW4yRPkF3qY36qN4P7M98rPpMvVrJh2D7y94chW51BFnX4th89cW4shQwM6P4R7YW634mFF30n1dRW61lPZv26jpLQW4gGVzY5MM1BcV9-HYZ998yGzN8y496RZX0brW4hpBVm2pglVTW6vc-Z6742Rswf3NdJkK04
https://hs-527765.t.hubspotemail.net/e1t/c/*W4N_ST590LwYLW5TxNzs8L_0VT0/*W99rxjC1MS1j_W8Rgq7T80GZ0X0/5/f18dQhb0SbTV8XJ9RdW8zxQyB2qwv1SW31T67D1Vgw-9Vf5fhC57mvC2W1BQYfT6WJ0PWW8YJ2-46YHzwYW4CmwYP7v81D6W2F1Cms83_PyqW834DLz8XWFDlW9d-X2-11WLwJW5fLgGW19jtyfVn0G5t1BlGlkW3KBzWg3M6YYKW52vvb52RQjvJW2-J-SL2z_tPYN41Q2Wg-zgqsW41TlcR3Tx3JbW5Tc3X-3s1XjFW51FWmf8k-X_MW8QKpyr4sj3hVW2BcyM91mGWmCW2p0ghd7lFd1wW1xnZl25twxGBW96kFGH5vDn4kW1HWz_w42lyHSW3KZF0k36MrW2W5t4RMT5QCJyRW2Tnsdy3gBjpMN2ptxXdd7d9MW3JR7JH3TL8K_W653g5w3gX0-_N5Cs6vlb-ffVW95GzGg6SSJNcMcb21gVzQv-VVn7DD5Ldhy9VH5gTT8-xSMTW8WBD6d495d01W2L4jWJ62KB-RW2GD9D74bFg38W8wlQ932blLPcVmZmVW8ZdHYyW7L2VYC1XQBRwW8CNL984Pxhj5W3DlwBb94fg6Xf3rtNQ204
https://hs-527765.t.hubspotemail.net/e1t/c/*W4N_ST590LwYLW5TxNzs8L_0VT0/*W2-CryR1xHF08VG291k8-dMLD0/5/f18dQhb0SbTL8Y9ZwPW7N-8CF4T_wzTW63Kdhd3My1YlMscLSbXD6prW7cmS1s1nNNN3W1njGYF7nwMJHW6-QtLm6bJGvgW90G7th8S3yR5VbY02S4s89kBW7mNKT56c-1lzW5C9jWM1yg3G6W2G_sgv4Nw_MhW30j5Ws8hGVGzW1ZJb4v9dSlS6W35rgCl94-4T0W7sLptq41TlcRW3TwTqz19BjMLW1ks0Kj38yYYwW1gvjSz8hz0YsW806yj370ml3sW3rc2R84gCzfRW8kQv2-2wVsYzW68V68l2M7cGnW56ynNv8NH4z0W5Z1KJz694r0rW2DrMmS3B-N4RVLNd354_S6ttW2GPb-h2YzqLkW1v3kBR2LdWCnW6cr0Z96sKJ0jW5hV3L61DRzxrW9lDrrN4f_s-tW5DhyW91965kgN11rnNb4VjkzW6Njfks2N2TphW5m7dGN5lt2c0W2pfl0b5JTBcGV215-p1Jp479W3tz4Yy6JRYN1W3BWVX17LqWCyN2h4GcybX-k_W8WrzCX2-zyFjw1NsfDK1Q3f2wtGB302
https://hs-527765.t.hubspotemail.net/e1t/c/*W4N_ST590LwYLW5TxNzs8L_0VT0/*W25snMC6-ZDxyW7HhgDR98Njxl0/5/f18dQhb0Sq5w8XJblHW8zxQyB2qwv1SW31T67D1Vgw-9Mf5b0xXD6prW39Dr-N8pCDK1W5CRjzp1x4gXRW7nwMJH2l_vBgW3b-7193vzw5WW3jPgwJ3jJ_1yW5JTC8x2Qy-dfW7y3NjW7t7fQ-N8Q4rDLdtFMNW6236Wr6vmCB6W1qlw0t7bjWksW2TvPX_8x36l3W1GmwJ37vPVHQW7w4nLl3yy-CjVbzkzY3XsqW0W5pfw1S5mg0ggW1Bhbdw5jPVDHW47P0wC403tVSW3vbpkw6n8-TnW6QT0n947XtgWW5YvsH934rz6yW62Dk_c2Bf-4-W4pRj_d2-wTlPW34yqPp5-hxV1W6vxnsx53qR9tW2vXNty60s1XSW68RqwB5qBn_QW6299w436J_qDW3dmlw82FYxTzW5vtcMh4GkGc5W27_ctF2PGKtHM4g_Z1cZLWRW86l5Qs7mQ3wxW5Y96tT5Z8p8WMrLK47Pn760W2qM8hr2L5GhqW8kLkw_4nFm72W7Zz-tw8cBl-cW2Xd6R89hLHMPW8fBtr94mJkLlN1WPqF4pV__hf1J5mqW11
https://hs-527765.s.hubspotemail.net/hs/manage-preferences/unsubscribe?d=eyJlYSI6ImxhdXJhLmJyYW5jaEBtb3hpZXVzYS5jb20iLCJlYyI6NjU4Nzc2NTEsInN1YnNjcmlwdGlvbklkIjo0MTAwMTM0LCJldCI6MTUzNjc4MDkwMzY4MCwiZXUiOiIyMGQ0NWM4NS03Y2IxLTRiYzItYTMxYy1lNTQ1ZWI5MGJhNWQifQ%3D%3D&v=1&utm_campaign=Social%20Hits%20You%20May%20Have%20Missed&utm_source=hs_email&utm_medium=email&utm_content=65877651&_hsenc=p2ANqtz--RVgMcp3_dSa-ysZfoq949zhZDXWTFerfvkZUz1AJyAsII_dBBLXqjNYMRIU-04Z4vryLfczP53VnjeTsibj0pAOQoDg&_hsmi=65877651
https://hs-527765.s.hubspotemail.net/hs/manage-preferences/unsubscribe-all?d=eyJlYSI6ImxhdXJhLmJyYW5jaEBtb3hpZXVzYS5jb20iLCJlYyI6NjU4Nzc2NTEsInN1YnNjcmlwdGlvbklkIjo0MTAwMTM0LCJldCI6MTUzNjc4MDkwMzY4MCwiZXUiOiIyMGQ0NWM4NS03Y2IxLTRiYzItYTMxYy1lNTQ1ZWI5MGJhNWQifQ%3D%3D&v=1&utm_campaign=Social%20Hits%20You%20May%20Have%20Missed&utm_source=hs_email&utm_medium=email&utm_content=65877651&_hsenc=p2ANqtz--RVgMcp3_dSa-ysZfoq949zhZDXWTFerfvkZUz1AJyAsII_dBBLXqjNYMRIU-04Z4vryLfczP53VnjeTsibj0pAOQoDg&_hsmi=65877651

