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Their Prerogative: Users Willing to Change Minds Based on Social Media Posts

Social media users are willing to change their minds because of posts they’ve seen in their feeds. On
average across all age, demographic and political groups, 14% of U.S. adults said they had changed
their opinion in the last year due to a post they saw on social media.

This news might come as a surprise, given the stories about users being stuck in social media bubbles
that reflect their current beliefs. Unsurprisingly, the data showed that young people were more willing to
change their minds than older generations; among the youngest group (ages 18 to 29), 23% said they
had changed, whereas just 6% of the 65 and older set said they had changed.
 
In the time of #MeToo and similar movements, it is also notable that young men (ages 18 to 29) were
the group who reported having changed their views most, at 29%. 

https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*N44sKhd6-NY9W4LvzKM71wxXN0/5/f18dQhb0S3gW1Qx3tzVMXY4S6d3X5rVBWhVg5t222gVJq_FZ8FcVwJW4TSccn5H47TsW6Qx9fD6PvxdQW25Yq045x_PVNW2tgyQQ6wByz2N7NKVCLGyf60W2PwzJY2QxvjsW6WdDF-93kq-3W5G2S_R3vWrlKW59mStw57CsN-W5JLvlT4CZXqPW2-G0-65QxGt4W2G_Ddp5wDhY4Vt-Md_3D3XjNW34TSCg73kR9VW19f0Lv7kTdl_W6qxxSH1Q0Y7jW4VqP6L8CMSSfW3JRtwn1CjPXmN2xR7NwrJ-wTW2ZhGv84TLpwgN3jTBrvHFckRVWQjp98jQPtwW8dFwRJ6c1wy6W2N2GKp7fwbldW31Ddtg7lYpDYVwhX7H5vwQ9sW8-KNtH7BsmK4W62Yr4J83Fz0XW3hPDN07dk_DTW8rx9xG2mQTr6VRPdHW5gVdZGW86GnV662XsdqVkF4T56w4mQMN4l8rgT_s7DBW88Zkl57QHfB2W1Rcl9_4kjbZVW2DRFXL1091_cW3W5rhw2Gty_RW21trNv5z1q3RW99xS5N4rdhTfW4KFdn99gKrn3Vq6ZNj62Rwn8W2HDRZ31dcFz7MMFDTmffDyJW83fVkC8Snm2mW4nFRyC5tyDBkW1LdjLh8SsvMZW7J-yjG18kYJCW3c80Cj5q8M6ZW5Rc5Qb6G5T5l0
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Today’s Teens Self-Monitor Screen Time
Modern parents – and teens – are concerned about the amount of time they spend on their cell phones
and on social media. In a recent survey, 54% of teens surveyed said they think they spend too much
time on their cell phones. Interestingly, only 36% of parents reported being concerned about teens’
screen time.

The data also showed that teens seem to feel personally comfortable around how much time they
spend in front of screens, but societal pressure makes them feel more obligated to cut back. The
survey responses highlight an interesting paradox; while there are links between social anxiety and
depression associated with posting on social platforms, today’s teens are also interacting on their
devices and building social bonds that would have been impossible in the past. 

GIPHY Launches Curated Stories 
Giphy is getting into the Stories game. The popular GIF search engine and database recently created
its own version of Stories, which are curated on its mobile and desktop sites. Giphy is taking more of an
editorial role with its twist on Stories, which are published daily and typically center around a common
theme, like the season finale of “The Bachelorette” or cat puns. 

Users can browse current stories on Giphy’s mobile or desktop site, which makes the feature more akin
to Twitter Moments or the Discover feature on Snapchat than the traditional Story formats on Snapchat
or Instagram. Giphy plans to roll out the feature to partners later this year, so stay tuned for future

https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*W2FzbB66QvfjyW9dhBZt3mnkD20/5/f18dQhb0S3j41QvpH4V11Qkw458mLDW1FrMcv2KmcGMW2MzQP15_KrGwW8CptDM28-T8lVRwtpy4nnq2JW4x6wk51JY9glW8mDL6b7nc6KpVTVffQ45SSctW20z97V7ng9GsW9m5Br193dhWgW22-HJ06_z3pJW3nVbj02s8CsxN89Dx2wSFPlBW6v2Tzy5QpR0hVM-YmB1x1gddW2xfwjC3wJtrSD2vhQY-m4zM2fBwK1wHT-W5YKTfm8qVYjxVXDwRL1cCVV6N2HxFkvjhFLvW9d3W8F9jwbBmW7LK_RP2dF-b2N2zHT4sGqFskW3Yswpx7Zq6nHW90pDxT6JJyghW6nyKwh3Q0gNFW1kMjcN6p2mG_W79RKzm1l4C4wW4dR_h71n-fhTN490g_VJdTh5W9jfl4y3rMm9DN4Drd-hBm5FsW5LjkQP3mThdMW7L945r8kqRt7W76Hhw_6LTwc8W5cSqMg4gHTGZW2YjJm73ykzxzW7KPZN81dblq0W14VWp15d4c_ZW4F2Mkn7wdd90W6wcRB687B5XSW4DGSdp1C4XrTW8y89pM6l8hYJW29PY874s-wf0W2tCfN21PWK8yW4ybgLC3R4rKpW6TpHny63rfR8W8WQZjw88trqXW3b7Tb191lwsyW8NqdBv95tNGjW4FxfW72Jt_phW4v1Rk57SKsQhf6J4pCx04
https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*W3VMJgw4nbfnkW5VMdDW2Z8WbC0/5/f18dQhb0SbTW8YHrCHW8zxQyB2qwv1SN32q1vZK763QMf5kBqXD6prW7cmS1s8xW_mGW5sYwFX6PZxrZW1nrCGB51LTg5W5DHNj274Lq2fN50MS-vd40K1W7cblfR6_0Q2YN1pFNpYJ4sF5W5LnwgY7MsdXPW6HSX4z5ZpycSW57-ZBT83C5JPW1Z66s183KHrFW7J39pB2przrYN6W3RDgHd1fdMz74JcYSX-5W7m_B1R5c8d-SW3785gT5sxRxTVQZbz52z93vzW74NjCq3gFFvFW5wgw5R5QgLZMW1dgwv65Py88tW8L1Jcm6Q0m3mW42nWTF36fR73W63LrCJ2hRxfsV2qjP53MK-NsW3TJJxv72-sGGW1nCfPq1w_XqpW25DWjq524cxLW49kJ936fW2PLW1Q68w61MMh8vW6NVQP61lb7g5W8y_hcV8q5dqdW8mFrDl64J8KcW4N0Crq2nRzM3W57_k4j6yyptSW7-Cg8P5_5jDsW86fL6289J-crW1tjDY26zVTVbMLG01PrTzpYTcdKc7pdB3Y103
https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*VH2PFh1kfNPvW3B5Bby7n6ks90/5/f18dQhb0S8389c-h9gW7N-8CF4T_wzTW64R2_W1qgd7CVscJYj1SddPTW53DQ4N7s5LskW2KpnfJ30T_KQW8-y10r8-vzkgW1HHcsH5rvbVLW6Pgm575kh5KPW3LMWpL41XfsYW2-CVz141BrJRW3VG6Tq6dgPYKW3jc35h4Xf8GnW47xh9M2-BkCXW3SLYcb49JfBwW3C8bwH3_Yn78W3M0MnY5k51vzW2HqwJC7sV1vPW6ZZ3Nq5X9RLFVBVglx22WNq5W60XJGk6Bt4HJW1_Qrvg1Y_Y5JW2D9R2r1fwyVVW6yBPJM30q8CNW2kGjZw6qQkM-W7Nl3SQ94q7cqW6VKJl21hC_8gW5lppDN6yMGlhW1h7-bM3mPSd7W5Rtf0C8s6SkjVrgSx432nCcjW4PCm792jXnNJVCvF0l1Pqqn0VjcpQN54BJhHW1Th8sh4yW4m1W7rxrJl1tkrYHW5S5Z6h934pSWW74XGhh7KtL1_W8SJ_LS6qQn9YW3qY36q4P7LlRW6kxyZl2bzNQYW5-kFW44c2s3NMJq2cjJpcdrW1277yN1Sh_bGVJ_FML714h8ZW1nxQzc8Bnq5pW21mHjW5CwH9bW4xxWTw5b2Wn5W3xzhZK8Sbnd3N26wV0qrLh9QVrHH4b6vftKD102
https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*N2gCPcLf2-n2W7SDjBl6mBbYn0/5/f18dQhb0S1Wd1Qf6vHV120By1gBxJWW2wtXH63wyXC0W2PywtP4QDTGcW30FdgT8zl2SmW62tXrp62_n4vW5M-ZPn33NX_mN43W1kwC6q1NW6Jyqyz18DhXjW25hXRw8tKXHZW9jTdB44jGJdmW4q2LMp44QwnFW7xjcFk2J0jWkW4Tvbpc5xNgKxW1skVJ124Rrg-VD8X7z4HBl44N4xRZNVDqMhqW4zH4807_G2NvW1PWMw13yDPZ7W2sVVgf40wbSsW5hwCf_3LD4C6W60WvH98cJvzGW8hNjzH2HWhWcW67xXxr7NTdqJVcsSbM2xkdprW2vrh6c8TdpcxVRtjZw5K1X45W19MRZb8Ykgk4W1-Y0KS3Y8bCPW3LQxM87KVC0SW6FmFL01yzLXxW18jzfj5m45hMW8XSr-s6HJ7ynW5F-S_d4JkzxRW8Gmgsp2LMb29VxxvJj1ZgXmpW2j2mr06W77gZVQn1JR4-LsvrW2NV0bc7NZg49W7z-2212j8TxQW30msVs59rDyXV7qWyT1hvQT4W1NB1hG6w-H2qVxB6SL60Kd-9W5XD-L97W9X6hW17xmVB7NTL09W8kHx1X9bsLFkW9986fG8N7Pj-W1mkt5T4zFWykf8G24s102
https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*W6tdv7k11GnvQW8K2BmM4fQslh0/5/f18dQhb0S9r69jx7M-W8zxQyB2qwv1SN32q1vZK763QMf5cqnXD6prW7cmS1s8xW_mGW5sYwFX6PZs5hW95S0C17dF0xkW1nrFpL4sgpPKW65jGYz64zM3MW50TfNR90G7thN8S3yR5bY02SW4s89kB7mNKT5W6c-1lz5C9jWMW1yg3G62G_sgvW4Nw_Mh30j5WsW8hGVGz1ZJb4vW9dSlS635rgClW94-4T07sLptqW41TlcR3TwTqWW4HYrT22kGjZwW6qQkKC7ZbQmLW94q7cq6VKJl2W1hC_8g5lppDNW6yMGlh1h7-bMW3mPSd75Rtf0CN8s6SkjrgSx4W32nCcj4PCm79N2jXnNJCvF0lN1Pqqn0jcpQNW54BJhH1Th8shW4yW4m17rxrJlW1tkrYH5S5Z6hW934pSW74XGhhW7KtL1_8SJ_LSW6qQn9Y3qY36qW4P7LlR6kxyZlW2bzNQY5-kFW4N4c2s3NJq2cjVJpcdr1277yNN1Sh_bGJ_Mn4W714h8Z1nxQzcW8Bnq5p21mHjWW5CwH9b4xxWTwW5b2Wn53xzhZKW8Sbnd326wV0qMrLh9QrHNvMf3Zsm4S02


Page 3 of 5

updates as we learn more about how brands can leverage the immensely popular and engaging Story
format through Giphy.

Snapchat GIFs Get Musical
Snapchat just added a fun new feature to its GIF capabilities. Snap Inc. recently formed a partnership
with TuneMoji, which will enable users to send musical GIFS. The GIFS will play a snippet of a chosen
song along with the moving image. 

The TuneMoji musical GIFs and similar integrations are now possible thanks to Snap opening up to
third-party developers within its Snap Kit platform. The process of using a musical GIF isn’t perfect yet
– users must have both TuneMoji and Snapchat installed – but it will no doubt be a popular addition to
the platform. TuneMoji, founded in 2014, now has 20 million users, most of whom have come this year.
 
Stay tuned for future “Social Hits” updates on the new capabilities Snapchat continues to add as it
seeks to keep users entertained and active on the platform. 

Facebook Adds Pinned Comment Feature in Groups
Facebook group moderators can now pin comments to keep conversations on topic. As we discussed
in last week’s “Social Hits,” there is a broader trend in social media toward more enclosed, private
sharing. As a result, Facebook groups are an excellent resource for brands as they seek to reach
highly engaged, relevant audiences. 

This new pinned comment feature is one of many that Facebook has recently rolled out around its
groups feature. The move appears to be part of an effort to reach the billion-plus Facebook users who
are currently active in groups. 

https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*W6bGbsV7KtsRNVZvp0_82whz60/5/f18dQhb0S65P1Qv4QBVMw5qn50kFcsW50Lyq02pNp3BW8F5l1571C0crW8LR-PC7mDSV3W5c-5XF8GSdQ9W4w7St57Z2-VxVQLNTx40p9njW6sHbQT1q_YLhW3wJ8CX4wW1ZjW2g42BN4yNHMQW8pwNy07nhlhQW7n85xm1RByprW8ZTGyX4t23fjN31-VCXL_ML7W751H-H3Mvv8HN3KhRnzqpxQ1MmjgN-ZQjqhW79QYbM30bCBNW4VJNTW4xKR-QW1v4Tyj5BwQtPW4Qg8Fd7X46WqN3G2_zlyGXqRW7WMbz_4WbFmXW4g2P9p901DgNW854p1M1N_ff6W5rgHBW4j7h8pVkTmnX5SXcCKN746dV3BzkTbW8sqCmX17WzMGW8p8v-n2-kDLqW85LLqj3DvR8JW6TPWrZ4SW9MmW5989W24q5M0gW8XR3GZ1SshH4W8Gt_7_9b4FtWW5THfSY8dTlLLW8FQwlx6BY2_xW4NtKP098KLQWW2Zfpp75khg_sW76FrGD2F4-GBVMD92Q46Q_n2W81s_BB5cRyp8N943SD8n1v_sW6ypsP51_-ChMW7MCMyn6j3YFYW1JvpSK48RSFrW6S4t0Q6YcZ6LW6ZR8yQ8NrRgcW8MpdMr2WTd5QW4DxL1s3_wzVYW97kJVW8dMwrw102
https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*W2wWWhn7ls73GW8Tn2Dv2K6C1J0/5/f18dQhb0S83b9c-kh2W7N-8CF4T_wzTW64R2_W1qgd7CVsd5m21SddPTW53DQ4N7s5LskW5lFPSy8W56v_W2w2lSH3WgqtHW4DZqjl6bqZS4W3BTPcR3CqM1MW2YkCK_2CwPcXW6l1r_21W-38wW2jFsvc7l5x5dW7VKx3q1-ZhGLW1W9bmF6lLvK3W2gNHF319wZTJW7zSGN_24TsdhW7QQY1f6zs54xW2yXH8v2JN0RvW5gM75h1yXPDZW3nLrVn7RW-h5W3jL1hn5Hsr_pW5G2Wvy78zctgW5J10-t5FHX-zW1B8qrg5L1yJ8W5FxwsV7fDLXNW5jPVDH47P0wCW403tVS3vbpkwW6nBVP55kqDYpW2-mHkG4LWgZ6W4GM0gY3zGVTfW3WnPbG47ZxTRW62CC8r5CR9sLW41RnJC2m7Q11W6gSmZh2-Cy9VW4XhnMr6sD_w2W2Tr_x_44bTYKW6vDpWH2xZz7hW6zxn-25-C60qW62XZMg260G-sN2PGKtHBz2GFMwKJnC3qXTqW3nG6GL6254VMW2HzRzJ7lPflNW95t1QQ634mG2W2X_NNz5mSYQ1W6Ls_nj7s38ksW2X4qLK46nqshW7j3csZ920RpRW2QpllW91sq3wVcYJKQ7dJ18nW5r8Z3L5BW0v-0
https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*W7fSfY16sKNd9W60B27t3K7DwS0/5/f18dQhb0S1Wd2jTMdsV12cQ7452Sd1VP3fF04T_xKXW5y60B12xc930W90-kG-39XQ1mW5c-2-c8Wj46LW6PtL5b6tVjYGW5WG0f48v0ZyXW61QJLr29S25JW2tdWG549Bc78W8pL_vr9531C0W14H_ZN4DRT26W2bLrQ67j0rcVW92q7mh5dHztMW3CXh0z1F7ddTMjTK4glWD4MW4qX1Sj1NX92QVyLFb99cks1fW6NBVg41wFNTMW7jDFDG2F6HnfW5sMfTy5glLd5N2_QSSvLBQgwW786l0B4kXkpjW7HBrp24Ljl2pV3F9rS5jVyZPVLwjv51yP5NRW99cXy272Nm4MVDzlrX6QJxVvW61DVZc8vw7LQW4yx2_t30rgTQW6mP7Mj7n4YSkW4CKCcr3rMqFVN4DmX9btrtRRW3WBc587QCCjPW65dJKl9bldy7W6WP7nZ7yFWFdW5Hy_3_6m6qYlW2qcgCn4QQD7pW7xqhFy17CnlrW6J5BTm7ghhN3W6YFsYh2zwzp6V7BZxF6MHf_0W7BpyTG28BTX8W8pH2hk5_YwkQW6kQnTr4yvPRqN1yWG2pLSNzSN32LW-jJn0h8W3gQnQZ5H9mn0W9k5SGs8_5d8LW4vFD8f7nvRGfW9jVrbc320xWTW3v8j457KyYXjW5Pz1hG7NyF-7f6crj3604
https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*W7TkKvJ5-FJg4W3xlXD4643d2Y0/5/f18dQhb0S2C81Qv4QBTxVSw711kjjN2pmwdzd56sHW6Pv6B84x7f3LW4RSK9h1KbmV7W5YsrY183Sf_sW7z1R4T3Zwxr9W34pMKq2HR4YLW6lrmtL3K52cpW1xd5jC5kqHkrW6B5sGn8VY_cSW7Q0htt7Vhwn7W80p47B8mB4t7W6TsnB275TnCHW6dgDFt3t6dzRW11ldxV7Xv1YzW6cZbHG7J3nJ1VQqgS41Rr3CrW2sSgQb3bhNGgN30lQD46gQ0nW7GwZRd6ybHp8W59dZHj1yh81RW10D2TP8VjT_3VF0VZ74PqNhMW7GmpqF32C3ytW7hzZtC47QVVHW31xy_s7x3553W3T8Bfj99YMZLW5VY2g11yf8y1W3MC1bY1qtX7nW2S9R4c5_GqF3W2BXpVN3Sv-fPW24jM-Q4b_RXkW45pKyD3zW0QLW8HXCcK239hFRW4J1SDN41HBxpW3kgzW64BXR1yW66Tx_V4x4sPsW5fmSm26vgG1_W42FWyQ6nLxqGW87J0cR4g0_QLV79tL-1s2RT3W1RgzVx74jYvLW2-D8zC4KK0RqW8F6__d5f1pTYW8zrbyr3zcFqNW4880cP4s5P_8W41Fjh53qd7pVW9g-k116yT82fW8X1Ccp4GbHNKW4GqfNG4Hy4ZLN81zr2MhslfgW9cdZ7D1Dp65Z102


Page 4 of 5

By pinning relevant comments to the top of a group, page admins will be able to steer the conversation
toward what they want to focus on. Pinning comments that are already engaging will give them more
visibility and likely lead to even more engagements – a win for brands trying to spark conversation with
fans and consumers.

Thrillist Debuts Always-On Snapchat Discover Channel
Can’t get away on vacation this month? You’ll now be able to live vicariously through Thrillist’s new,
always-on travel channel on Snapchat. The lifestyle website recently launched its first Snapchat
Discover channel, which will publish from Wednesday through Sunday each week with platform-
specific travel content. The channel will include travel-related games, tips and advice on travel deals
and destinations. 

The channel taps into insights around Gen Z and millennials who are tech-savvy and willing to spend
on travel – and willing to share those experiences on social media. In a recent poll, 90% of Gen Z said
they were influenced by social media in the initial travel-planning stages. Travel brands could find an
advertising opportunity on the channel as they seek to reach millennial and Gen Z social media users
who are finding travel inspiration on Snapchat. 

Lucky Numbers, a Fortune, and...an Ad? 
On August 19, Buzzfeed’s Ben Kaufman tweeted a photo of his fortune cookie from an NYC restaurant,
which included a Capital One advertisement printed on the slip of paper inside. Social media users had
a field day in reaction, including suggesting that Cookie Monster was the Capital One ad buyer behind

https://hs-527765.t.hubspotemail.net/e1t/c/*W3MQ3058-rWN5W7C88z948QSPt0/*W27wPF21gnxfMW5tHNp69dHzF90/5/f18dQhb0SmhY9dZxZKW7N-8CF4T_wzTW64R2_W1qgd7CVscTmq1SddPTW53DQ4N7s5LskW4bQGFY4cy7XtW55F8NJ30V2L8W8Wm1wp31mwXwW2Mn0Dx4cPmrJW2MVp6Y5nDdMYW4hrmDs7r9dfzW5nrzV98TtHQHW5PChJ-3BnbsGW34Tn-H5Ky0RvW60r-BP3xgpWKW43MkXM10w9QvW3lGWyZ5PydT0W5RY2zR5-rld8W5jPprT5_T839W4LPXzb1mzby2W1q1CDc3nLrYlVfsRhY3v7CBPN3Wlz2MzvD0YW5bnHbQ2w15NMW3M3Kx560RkcxW4Dl4vz3sxGC-W6Dffl28QKpyrW4sj3hV2BcyM9W1mGWlY3MpTgPW2zhwS76NzcZsW2hRD7Q7y7QNcVRzL8564MNY_Vd5fTz4DRNsFW1dZnZw3zRqgpMFpm6KR3wDcW3KzjWz95P8PPW5t-t052-D0WXW2h7Wql8L4pkcW4TKpG-63S_BsW8nh4B43sxMsWN6SSJNccb0hTW3kYc044p7yDTW2ByqWN8q4W2PW1nQGY_1nP03_W24fTDX3HB-jzW1rZDNT4J35SnW2N3Dc87NHpRcW44JtGm1SXts_N914SRZ_1nmDW7369xy8hjl8hN4f1M0RVs7V_VVm7j33CffY9102
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the idea. 

All jokes aside, Capital One is not the only brand interested in using fortune cookies to reach
consumers. A startup called OpenFortune has spent the past eight years exclusively devoted to helping
brands get their messages printed onto the tiny paper slips inside fortune cookies.

Judging from the sentiment on Ben Kaufman’s tweet, people seem to find the idea of an ad inside a
fortune cookie unwelcome, but the idea has certainly created buzz. It remains to be seen if brands can
find a way to play on the format of the fortune cookie slip – perhaps utilizing the lucky numbers for
contest entries or to gain access to exclusive content – or if users want ads nowhere near their
fortunes, and that’s just the way the cookie crumbles.
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