&

T TSN L
[} L.I.-.._..‘r. X

i
o

- =

K i
)

B i, K

2 ol
L
" -.lr ”-
af i
e
= .... I ._ﬁ.l|l i
r

A LTINS




Pains

e Busy schedule
e Having to skip meals
_OW In energy

' THE
‘ PROBLEM

T

Needs

e Convenient, nutritious
meals with sustainable
ingredients

Energy DOOStS
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THE SOLUTION

Performance Energy

4

Goodness On-the-Go
»

Eco-Friendly Ingredients



MARKET ATTRACTIVENESS

Dollar Sales of the Leading Nutritional/Intrinsic Health Value Bar
Vendors in the U.S. in 2021 (in million U.S. dollars)?
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Full-Time Male Health-Conscious Driven & Forward
College Students & Active Thinkers
in the Pacific Coast




MICHAEL

Full-Time Economics Health-Conscious Ambitious
Student

e Values quality and e Arisk-taker and rock

e Full-time Cal Poly student organic ingredients climber
e Dedicates hours to his e Believes in achieving
studies his goals



amazon Walmart

Save money. Live better.

Convenience and Full-time college students

ick shippi are 11% more likely to
qUuiICK SNIPPINE shop at Walmart than

times those not in college




e Price Point

o MSRP: $1.45/Bar
o (Gross Profit/Unit:
$0.32/Unit

e High Elasticity
* Price Strategy
o EDLP

—
Demand Curve Graphic
DF Qua ntity Price Point
245% 24 S 264
403% 20 $ 240
7.72% n S 216

Price

$3.00
$2.90
$2.80
$2.70
$2.60
$2.50
$2.40
$2.30
$2.20
$2.10
$2.00

Demand Curve

10 20 30 46 50

70 80 90
Demand Quantity

(per 1,000 Reached )




PROMOTION STRATEGY

Point-of-Purchase Bulk 6-Pack

Displays in
Walmart
Retailers

Sizes Sold Via
Amazon




PROMOTION STRATEGY

Influencer Costs and Reach
Social Media Title Follower Minimum Engagement Reach
Handle Count Cost Per Rate
Post
(@chelseakauai Traveler 1.1M $2.375/Post 4.38% 52K
and (Instagram) Consumers
Adventurer

chelseakauai @

Instagram
Travel

Influencer:

@Chelseakauai
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RSl RS N IS AN VI JFANER SRl o N
IRV SSEVIREAN

+35% +36.5% +39%

In-Store Retailer: Online Retailer: Social Media:

amazon




Walmart

amaZon

(©)

Total Promotional Costs

$26 Mil \

$60 Mil \

-

$29,000

$86 Million
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