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THETHE  
PROBLEMPROBLEMBusy schedule

Having to skip meals
Low in energy

Convenient, nutritious
meals with sustainable
ingredients
Energy boosts

Pains

Needs






THE SOLUTIONTHE SOLUTION
Performance Energy

Goodness On-the-Go

Eco-Friendly Ingredients



MARKET ATTRACTIVENESSMARKET ATTRACTIVENESS

Dollar Sales of the Leading Nutritional/Intrinsic Health Value Bar
Vendors in the U.S. in 2021 (in million U.S. dollars)¹ 



Full-Time Male
College Students

in the Pacific Coast

Driven & Forward
Thinkers

TARGET MARKETTARGET MARKET    

Health-Conscious
& Active



Full-Time EconomicsFull-Time Economics
StudentStudent  

Full-time Cal Poly student
Dedicates hours to his
studies

Health-ConsciousHealth-Conscious

Values quality and
organic ingredients

AmbitiousAmbitious

A risk-taker and rock
climber
Believes in achieving
his  goals

MICHAELMICHAEL    



PLACE

Convenience and
quick shipping

times 

Full-time college students
are 11% more likely to
shop at Walmart than

those not in college



Price Point
MSRP: $1.45/Bar
Gross Profit/Unit:
$0.32/Unit

High Elasticity
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Price Strategy
EDLP



PROMOTION STRATEGYPROMOTION STRATEGY

Point-of-Purchase
Displays in

Walmart
Retailers

Bulk 6-Pack
Sizes Sold Via

Amazon



PROMOTION STRATEGYPROMOTION STRATEGY

Instagram
Travel

Influencer:
@Chelseakauai

Example Ad



+35%
In-Store Retailer:

+36.5%
Online Retailer:

+39%
Social Media:

RETURN ON MARKETINGRETURN ON MARKETING
INVESMENTINVESMENT  



$26 Mil$26 Mil




  $60 Mil$60 Mil

$29,000$29,000

$86 Million$86 Million  Total Promotional CostsTotal Promotional Costs
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