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WHY IS IT CALLEDWHY IS IT CALLED
"GUMGUM?""GUMGUM?"



ABOUT GUMGUMABOUT GUMGUM

Overview: 

Artificial intelligence company that

specializes in advertising services

founding:

Founded in 2008 and based in Santa Monica

Core values: 

thoughtfulness, agility, and grit

 



 GUMGUM KEY PERSONNEL 

Ophir Tanz, Founder Phil Schraeder, CEO Erin McCallion, CMO Kelly Battelle, CPO



GUMGUM AIGUMGUM AI
Doesn't use personal data in preparation for a cookieless future 

Digital technology features like image recognition and brand safety

Verity, a contextual intelligence platform



VIDEO: VERITY™VIDEO: VERITY™



700 brands700 brands  
Partnered withPartnered with
publishers likepublishers like

VarietyVariety

GUMGUM'SGUMGUM'S
ACHIEVEMENTSACHIEVEMENTS

30,000 publisher30,000 publisher
partner websitespartner websites

  

Partnered withPartnered with
Microsoft andMicrosoft and

StarbucksStarbucks



Offices across the globe

Participates in various markets

Acquired Just Premium, a Dutch

programmatic company

Acquired Playground XYZ, an

Australian attention platform 

 

GUMGUM'S GLOBAL PRESENCE 



GUMGUM SIZE ANDGUMGUM SIZE AND
REVENUEREVENUE

Employees: 480

Revenue:

2019 - $155 million /// Record

2020 - $100 million /// Decrease

2021 - $113 million /// Improvement

2022 - $??? million /// Unknown



HOW DOES GUMGUM WORK?
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COST OF USING GUMGUM

Dependent on FactorsCost is Unknown Reach Out to Company



BENEFITS TO MARKETING ORGANIZATIONSBENEFITS TO MARKETING ORGANIZATIONS

Improved 

monetization

Better 

brand safety

Increased 

engagement

better 

data insights



GUMGUM'S TARGETINGGUMGUM'S TARGETING



GUMGUM'S
COMPETITORS



  3 TOP COMPETITORS3 TOP COMPETITORS

Gumgum Sharethrough Viant Inc. Madison logic

2021 revenue: $113M 

Ceo Rating: 81/100

Product quality score: 3.7/5  

2021 revenue: $1.2M

Ceo Rating: 79/100

Product quality score: 3.3/5

2021 revenue: $224.1M

Ceo Rating: 74/100

Product quality score: 3.8/5 

2021 revenue: $54.2M

Ceo Rating: 73/100

Product quality score: 4/5 



CASE STUDY: PACIFICA

 contextual and vertical targeting

with GumGum Verity™ 

generate content based on beauty-

related keywords and categories

gumgum's strategy

CASE STUDY: PACIFICA
Campaign goal

Generate awareness around Pacifica’s new Vegan

Collagen Recovery Eye Cream



CASE STUDY: PACIFICA

vegan, moisturizer, and ulta

PACIFICA CAMPAIGN INSIGHTS

Top category: 

Top keywords:

Women's health



CASE STUDY: BOSECASE STUDY: BOSECASE STUDY: BOSECASE STUDY: BOSE
  

 

https://www.youtube.com/watch?v=ccKThyaDR30


Bose successfullyBose successfully

raised awarenessraised awareness  

TAKEAWAYS:TAKEAWAYS:
BOSE CASE STUDYBOSE CASE STUDY

contextual adcontextual ad

placement canplacement can

strengthen brandstrengthen brand

message & impactmessage & impact

Click-through-rateClick-through-rate

viewabilityviewability

desktop engagementdesktop engagement

Metrics improved:Metrics improved:  



"By partnering with GumGum...This"By partnering with GumGum...This
campaign unlocked a whole newcampaign unlocked a whole new
segment of customers..."segment of customers..."
–– Susanne Hartkorn, Associate Marketing Manager
at OH HENRY! at The Hershey Company

  TESTIMONIALSTESTIMONIALS



"GumGum was the only partner [that"GumGum was the only partner [that
could] support relevant and non-could] support relevant and non-
intrusive ads without sacrificing ourintrusive ads without sacrificing our
users' personal data..."users' personal data..."
–– Julia Wilson, VP of Ad Partnerships at Tumblr

  TESTIMONIALSTESTIMONIALS



CASE STUDY: BOSECASE STUDY: BOSE

 

WHAT'S THE WORLD SAYING ABOUT GUMGUM? 

a top place

to work

Awarded "best use of

content with AI"

Enables effective

digital marketing



WHAT'S GUMGUM'S WORKPLACE LIKE?

"AGILE"

"VOICE WON'T 

BE HEARD"

"CUTTING 

EDGE"
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THANKS!THANKS!  
ANY QUESTIONS?ANY QUESTIONS?


