
Content with integrity 
• Started content team at Walgreens 

• Oversaw concepts and production of 
hundreds of articles, photo shoots, look-books, 
and videos  

• Developed marketing strategies for all 
deliverables 

• Created content series and playbooks 
• Authored Walgreens style guides 
• Maintained community and connections 

• Created looks as MUA for shoots



https://www.youtube.com/watch?v=-t66UYEVOfc 

Stand for something 
• No Photoshop—person, product 
• “Real” models, patients, talent 
• Names of models 
• First of many “inclusive” models 
• LGBTQIA  
• Black- and women-owned businesses 
• Normalizing mental health 
• Authentic creative

https://www.youtube.com/watch?v=-t66UYEVOfc


Maskne Beauty Editor 

Content director 
• Blog 
• Long-form 
• Advertorial 
• Promotional 
• Site 
• SMS 
• Email 
• Scripts 
• Podcast 
• Social  
• Infographics

https://www.walgreens.com/health/p2/a/900002/maskne-face-masks-acne/2449086
https://www.walgreens.com/topic/beauty-editor-what-I-love-to-use-every-day.jsp
https://www.walgreens.com/topic/beauty-editor-what-I-love-to-use-every-day.jsp


Strategies to 
atomize content 
• Editorial 
• Educational 
• Promotional  
• Advertorials 
• Social



Walgreens blog 

Vision 
• Conceptual 
• Relevant 
• Resourceful

https://blog.walgreens.com/beauty/makeup.html


Permission to share: 
Videos 

Video

https://vimeo.com/taylorbanasik


Podcast

Feel More Like You 

Cancer is not only a health crisis, 
it’s an identity crisis. And there’s a 
real, positive psychological impact 
to looking and feeling good—which 
goes a long way to help heal. From 
skin to wig care, makeup tips and 
more, we’re here with expert 
advice on what to expect, and 
personal stories to help you feel 
more like you.

https://open.spotify.com/show/2hSxCT4SjsciRIrAaubOZs


App



BeWell SkinVive Botox 
“SkinVive before after” — ranks page 1 Google search

https://themidst.substack.com/s/bewell
https://the-midst.com/skinvive-before-and-after/
https://the-midst.com/saying-yes-to-botox-why-most-gen-x-women-dont-raise-a-brow/


Pioneer beauty, wellness and style verticles 
BeWell newsletter (40%+ open rate) 
Build rebrand (Jan. 2024) 
Oversee editorial and content development 
Develop creative strategies for top of funnel 
Direct marketing campaigns 
Manage budgets, staff and freelancers 
Launched model for affilaite and paid partnerships 
(Ember Wave, Alloy, Nouri, etc.) 
Target: women in midlife 

The Midst traffic growth, Feb. to March: 
Total users = + 55.55% 
Total sessions = + 52.94% 
Total pageviews = + 37.85% 
Avg. time on page = + 7 seconds 



Events & collaborations

NYFW. Birchbox partnership. On-camera instruction. Podcast interviews.



Passions 
• Words in all forms 
• Lifestyle marketing 
• Art as a lifestyle 
• Advocating for customers 
• Community



Background 
Writer 

Publisher 

Editor 

Creative strategist 

Blog curator 

SEO expert 

Presenter 

Team builder 

Storyteller 

Advertising professor 

Marketing  

Makeup artist 

Leader 

Social equity advocate 

Mentor 

Industry expert 

Social media vet 

Photographer 

Visionary



Beyond words 

• Content: brainstorm to sign-off 
• Digital and e-commerce branding, content, campaigns 

• Strategy — full funnel  
• Storytelling, positioning, naming 
• Multiple clients, collaborations, presentations  

“Lauria’s superpower is making you believe.” —boss 

• Writer, editor, mentor, culture-maker 
• Create for all: Brand manifestos, scripts (video, podcast), campaigns, social, taglines 

• Manage freelance writers and junior team members 
• Lifestyle: Outdoor, sports, beauty, luxury and tech 

• Public Works: Gallery, exhibits, shows, clothing line 
• Range of voices, clients, audiences 
• Bring in my voice and community to this voice and community 

• Grow with company, collaboration, respect 


