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PUBLICATIONS & AWARDS

Sharks and Starfish, Don’t Talk to Me About Love.com, November, 2015

No One to Rescue Me From My Drinking, The New York Times, Modern Love column, August 30, 2015
The Stand-in, The Sonder Review, September 2014

The Stand-in, Honorable Mention, Glimmertrain’s New Writers Award, May 2014 
Owning It, GO Magazine, October 2012

Passion for Equality, GO Magazine, February 2011
Review of Follow Me Down by Kio Stark, JERRY Magazine, Issue #3

Review of Plants Don’t Drink Coffee by Unai Elorriaga, JERRY Magazine, Issue #1

Most Frequently Asked Questions by Bookstore Customers, McSweeney’s Internet Tendency, May 2002
EDITORIAL

Managing Editor, Arts & Letters, Milledgeville, GA



                     Fall 2014 – Summer 2015

Fiction Editor, JERRY Magazine, New York, NY





  April 2011- July 2012


Founder & Host, 2nd Draft Reading Series, New York, NY



               June 2007 - July 2011

Founder & Host, 7th Avenue Reading Series, San Francisco, CA


  September 2004 - April 2005

READINGS

Word of Mouth Reading Series, New York, NY




            July 2013, August 2011

Fireside Follies Reading Series, Bushwick, NY 






          July 2011


EDUCATION 

The New School, New York, NY, The Personal Essay, Madge McKeithen



     Spring 2010

The New School, New York, NY, Writing the Novel, Nick Fowler


   

     Spring 2006

New York State Summer Writers Institute, Saratoga Springs, NY, Advanced Fiction Workshop, Mary Gaitskill

  Summer 2004

Private Fiction Workshop, San Francisco, CA, Matthew Iribarne,



                  Spring 2004 UC Berkeley Extension, San Francisco, CA, Short Fiction Workshop, Matthew Iribarne

          Fall 2003                                          

Smith College, Northampton, MA, B.A. English Language and Literature 



         May 1999
                                                       

VOLUNTEER
Publicity Manager, Carolina Mountains Literary Festival






     2016
Literacy Volunteer, New York Cares





            December 2005 – August 2009

PROFESSIONAL EXPERIENCE
FINAL WORD AUTHOR MARKETING     
                                                                                       
 2013 – Present

Consultant


Final Word Author Marketing provides writers the tools they need to reach their readers and sell more books. 

· Research, create, and launch a marketing plans that include social media marketing, online outreach, promotional giveaways, SEO and metadata diagnostics are just a few elements included in your marketing strategy. 

· Train authors in social media best practices with hands-on, online sessions. 

· Consult with authors on navigating their marketing and publishing options. 
ARTS & LETTERS JOURNAL, MILLEDGEVILLE, GA





      2014 – 2015 

Managing Editor

· Managed the day-to-day operations of leading literary journal. 
· Solicited and evaluated manuscripts for publication. 
· Assigned interviews and book reviews for website. 

· Planned and managed marketing efforts for subscriptions, contests, and regular submissions including ad placement, social media, and participation in AWP annual conference. 
· Created and managed production schedule. 
· Managed ad budget and vendor payments. 

· Maintained website and all social media accounts for journal. 

· Managed team of 12 editors and journal employees. 

PERSEUS BOOKS GROUP, NEW YORK, NY/BOSTON, MA
                                                    

        2011 – 2013

Manager, Client Services, Argo Navis Author Services


· Partnered with President of Perseus Distribution in client acquisition and ongoing business development. 

· Managed all aspects of client relations for self-publishing division of Constellation digital distribution. 

· Managed authors via their agents to digitize and distribute titles in both epub and POD formats. 

· Worked closely with operations and production departments to streamline process of conversion and file delivery. 

MCGRAW-HILL PROFESSIONAL, NEW YORK, NY 






        2009 – 2010

National Account Manager, Amazon.com

· Met and exceeded fiscal 2009 sales goal for a net increase of 7% over previous year. 

· Managed POD titles and relationship with Amazon’s CreateSpace division.

· Managed Kindle ebook sales and promotions in partnership with MHP digital group.

· Managed coop budget and planned promotions that drove sell-through.

· Presented new titles on a seasonal basis.

· Prepared and presented bi-annual business reviews. 

· Reported regularly on sales goal achievement, efficiencies and overall performance.

· Analyzed sell-through to maximize sales and lower return rates.
OXFORD UNIVERSITY PRESS, NEW YORK, NY

National Account Manager, Barnes & Noble





         

        2006 – 2009

Managed relationship with all divisions including: Barnes & Noble Inc, B&N.com, and B&N College Trade Booksellers.

· Achieved 95% of fiscal sales goal in fiscal 2008.

· Increased BN.com sales by 100% via targeted marketing to professional and academic consumers.

· Developed proprietary titles with B&N’s in-house editorial group and OUP’s rights division.

· Forecasted, tracked, and analyzed sales information and created strategic growth plans.

· Developed and executed co-op marketing and sales promotion programs and budgets.
· Started as Senior Sales Associate in 2006, promoted to National Account Manager in 2007
PUBLISHERS GROUP WEST, BERKELEY, CA
      

             

        
           
        2003 – 2005

Inside Sales Representative (Gift)

Solicited frontlist and backlist adult and children’s titles for approximately 100 publishers to national and regional accounts in nontraditional markets, including department stores, national parks, and mail order catalogues.  Maintained and grew more than 200 existing accounts.  Represented organization at sales conferences, trade shows, and publisher marketing meetings.

