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As someone obsessed with live music, I have attended 95+ concerts. This 
makes me an expert on live performance– but also emotional arcs, the 
art of camping, and unspoken rules and strange rituals that define my 
favorite subculture.  

Undergrad Major: Journalism 
Undergrad Minor: Advertising 

Hometown: Winter Garden, FL 
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Whether a celebrity couple breaks up or a company gets canceled, 
my friends ask me to explain because I’m their pop culture 
dictionary. 

And I’m not mad about it. 

My grandpa coached Little League for 
30 years. I grew up living and breathing 
baseball– an extension of my love for 
all Boston sports. Being a team player 
has coursed through my blood since I 

could walk, and I know when to lead or 
listen to others’ ideas. 

Conversation is everything. Asking 
questions and understanding people’s 

answers gives you a look into how 
people tick. I have interviewed pro 
athletes, SVPs of large companies, 

and local community members. 
Majoring in journalism has equipped 

me with listening skills to truly 
understand what someone says and 
the ability to tell their story efficiently. 

I have worked in a library for four 
years. You are asked every question 
from “Can I have a pencil?” to “Can 
you help me find this periodical?” 
Each day presents new questions 
and challenges, and I am always 

ready to solve any issue as quickly 
as possible… because there’s also a 

good chance the students are 
running late to class. 

Storyteller Teamwork Problem Solver 
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Strategy Skills 
❖ Qualitative Research
❖ Digital Ethnography
❖ Comms Planning
❖ Social Listening
❖ Using AI for Strategy 
❖ Creative Briefings 
❖ MRI Data
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Brief Background 
Challenge: Create a new flavor of Blue Diamond Almonds that becomes the top snack for theater kids. 

Theater Kids Subculture Research: conducted multiple interviews with members of the subculture, documentaries, 
pop culture media, academic sources, articles 

Myth 1: “Theatre Kids are “Quirky” and “Weird” 
● Reality: Just because interests differ does not mean these traits are accurate; kids in the theater world build 

communities that feel as close as family members, spending hours a week in rehearsals and getting to know 
each other on very deep levels. 

Myth 2: “Theater Kids are Only Performers.”
● Reality: “Theater kids are not limited to those who perform. Although many people start with performing in their 

all-school musicals or community theater, there are often more people involved in the behind-the-scenes than 
the cast. Tech, producers, directors, writers, songwriters, casting directors, stage managers, and so much 
more.”

Myth 3: “Theatre Kids Take Themselves Too Seriously”
● Reality: While some are intensely dedicated to their craft, many theater kids are there to have fun with their 

friends. 











Brief Background 

Key Action: Create an outdoors program for Dick’s 
Sporting Goods and drive awareness with the target 
audience.   

Insight: Nature doesn’t ask you what your post-grad 
plans are. 

Single Minded Message: With Boston Blue Skies you can 
escape senior stress.  









Brief Background 
Assignment Background: Students were asked to conduct primary 
research and write a brief for a sober bar that was considering opening 
near BU.

Key Action: Increase awareness of The Sober Social to establish a loyal 
customer base.

Insight: Energized Endorphin Chasers can’t complete their daily workout 
endorphin rush if they are stuck feeling hungover from the previous night. 

Single Minded Message: When looking for a night of clear-headed fun, 
go to The Sober Social. 
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