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Intfroduction

Companies have leveraged branded freebies
or promotional products to build brand loyalty
for decades. However, the need to adopt a
digital-first strategy, especially post-Covid,

has left marketers deliberating their efficacy.
Moreover, many believe it's difficult to track
the ROI from promotional product campaigns.

The aim of this whitepaper is not to establish
the dominance of promotional products over
digital campaigns. But rather to illustrate
how marketers can offer tailored customer
experiences and generate increased returns
by incorporating customized promotional
products in their digital marketing strategy.

Current Outlook and Future Scope

Ashley McCune
President, Facilisgroup

The promotional product industry has come a long way since George Washington coined the first
promotional item (an electric button) for his elections in 1789. The market faced strong headwinds
with the onset of Covid-19 and the halt of in-person meetings and events. However, the growth
witnessed post-pandemic paints a rosy future for those in the industry.

Here are some key facts retrieved from PPAl's 2022 Sales Volume Report.

* In 2022, the promotional product industry hit record sales at USD 25.5B - the highest in history.

» Average-sized distributors (less than USD 2.5M in revenue) contributed to 46.6% of total sales volume.

» The sales of eco-friendly promo products (around 3 million) in 2022 increased by 20% from 2021 figures. This
indicates a bright future for promo companies willing to adopt more eco-friendly measures.
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https://media.ppai.org/ppai-newslink/final-report-sustainability-surges-in-2022-ppai-sales-volume-estimate/#:~:text=Perhaps%20the%20most%20glaring%20number,highest%20number%20in%20promo's%20history.
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The survey also quizzed distributors on the future
scope of promotional items and the responses were
nothing short of optimistic.

« Around 70% of the survey respondents believe that 2023
sales numbers will beat last year's.

« Larger distributors are more hopeful about the future, with
89% of them expecting higher sales over 64% of smaller
distributors who felt the same.

Know Your Target Audience

The general notion was that only bigger companies
budgeted promotional products to increase brand
recall. However, according to PPAI's latest findings, this

could not be any farther from the truth.

According to PPAI's report, the larger part of 2022's
promotional product sales came from companies in the
range of USD 1M-2.5M (in annual sales). This clearly
indicates the increasing interest of mid-sized companies
in the promo space.

Below is a list of the leading industries in this space and
the top promo products from each category.
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The Real Estate industry is one of the biggest consumers of custom promotional products. Branded
merchandise like pens, door hangers, key chains, and fridge magnets are often distributed at
events and open houses for attracting prospective property buyers.

The battle for customer loyalty and retention has always been aggressive in the world of Finance.
This is mostly due to a steady influx of competent players in the market.

Corrslirz)gny 2017 2018 2019 2020 2021 2022 gc:fn%ez :
<$250K $1,697,870,003 $1,728,413,057 $1,978,883,063 $1,773,390,538 $1,750,167,778 $1,652,454,815 $5.6%
$250K-9500K  $1,753,476,883 $1,826,290910 $2,009,047 831 $1.471,523,054 $1,796,178,054 $1,683,550,862 3%
$S00K-$1M  $2,520,331,225 $2,574,805,007 $2,272,053,820 $2,606,9452334 $2,429,955,220 §2,853,283,342  +17.4%
SIMS25M  $3,820,451,352 $4,864,590,762 $4,329,090.085 $3,615,116,424 $3,447,371,505 $6,765907,801  +67.0%
$2.5M+ $13493,850947  $13,752479,103  $13634,410069  $10,150,136,798  $12,654,262,859 $1642282680  +73%
Total $23,285980,409  $24746578839  $24223484868  $19,617,112,147  §22,077935415  $25522,419472  +156%

Source: PPAI 2022 Sales Volume Report
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Most Finance companies leverage promotional products as a way to incentivize customers or just
to market their brand. Items like pens, mugs, and business card holders are popular choice in the
industry.

Educational institutions are well-known for leveraging branded promotional products to draw
students of all ages. Many of them distribute promotional apparel and stationery items at expos,
college fairs, alumni meets, and workshops as a go-to marketing hack.

The Insurance sector has penetrated almost every aspect of a consumer’s life. Thus promotional
products are a hot tool for Insurance firms to market their brands. Some of the items used by
insurance companies are mugs, pens, sticky notes, and bags.

Despite being an essential service, Healthcare and Pharma companies are quite familiar with the
allure of customized promo items. Patient-friendly products like pill cases, thermometers, first aid
kits, and sanitizers are often retained in households for a long time and are a great way to build
brand recall.

This industry heavily relies on building connections and references for donations and support. Hence
customized promotional items like wristbands, t-shirts, and tumblers are a smart and affordable way
for NGOs to spread brand awareness and promote their cause.

The data presented in this paper clearly indicates that even with the many benefits of going digital-
first, promotional products are not going anywhere. In the next section, we discuss some strategies
to optimize digital marketing campaigns with the help of promotional products.

Get the Best Out of Your Promotional Product Campaigns

One can not ignore the fact that the future of marketing is digital. However, with so much going
on online, how do you cut through the digital noise and make your brand stand out?

According to PPAI, 88% of customers can recall the brand printed on promotional merchandise. To
top it, 76.2% of recipients can recall the specific product, brand, and even the messaging.

Why not incorporate the best of both worlds?

Branded promo products that are one of a kind and have practical usability can help you create
lasting impressions. Here are a few ways you can spruce up your digital campaigns with the help of
promotional products.

Instead of working on just another campaign that gets lost in the digital vortex, aim on building
a deeper connection with your customers. Here's how social media management platform Buffer
monitors its customers on Twitter and makes the extra effort to delight them.


https://ppai.org/
https://buffer.com/resources/community-delight/
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The performance of digital ads may be easier
to track but they are not always the winning
formula to secure quality marketing qualified
leads (MQLs). Many things can go wrong, like
a lack of connection with messaging, or not
building a user-friendly website.

Instead, humanize your digital campaigns and
encourage action by incentivizing customers
with tailored promotional swag. You can keep
it engaging by conducting polls, surveys, or
contests, which leads to them winning some
branded goodies. This provides the added
allure of receiving free merchandise while
educating the customer about your services.

It goes without saying that influencer
marketing is a highly effective method for
brands to promote themselves. According to
HubSpot, the US influencer market was valued
at USD 16.4B last year. Also, 72% of Gen Z and
Millennials follow influencers on social media.

Nicole Miller
Director of People, Buffer

Select a group of influencers based on your
target audience demographics. Send out your
upcoming promo merchandise and have them
post on social media. Your influencer can also
do unboxing videos to create hype before your
products hit the shelves.

We live in an increasingly tech-savvy society
with over 86% of the global population using
smartphones. Thus, it is only logical to switch to
tech promotional items over traditional ones.
You can choose from a range of sticky wallets,
fitness bands, stylus pens, mouse pads, power banks, and many more.

To increase visibility and brand recall, add your digital address to your merchandise. You can stamp
your email address, website URL, or social handles.

Another great option is to print QR codes on specific products like luggage tags. When customers
scan the code, you could trigger an automatic email or direct them to your website or social pages.


https://buffer.com/resources/community-delight/
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Here's a list of the most popular
promotional products in the market based
on the latest industry trends.

Hottest Promotional Products
to Watch Out for

The pandemic brought forth the
possibility of a remote yet productive
workforce. Since then, many employee-
centric companies have invested in
making their employees comfortable
while working out of the office. This
creates a great opportunity to opt for
promotional products that cater to the
remote workforce.

Perhaps, the only silver lining of the
pandemic was the evolution of a more
health-conscious mindset. The new
generation is constantly striving to find
a balance between work and life. Come
up with ideas that suit the everyday
needs of the fitness enthusiasts.

As indicated in PPAI's latest report, the
increasing sales of sustainable promo
products come with heaps of benefits
for environment-friendly companies.

A close look at 2022's sales numbers
shows that compared to the previous
years, smaller companies kept pace
with their larger counterparts in the last
year when it came to opting for greener
measures.

Some ideas for promotional products
can be recycled and reasonably sourced
apparel, stationeries, and homeware.

Whether you are targeting nature
lovers or city hoppers, there's a lot you

13% 13%
11%
10%

2019 2020

13%

2021

1%

2022
Source: PPAl 2022 Sales Volume Report
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Go Local

Supporting local
businesses is

a huge trend

that most
conscientious
consumers are
passionate about.
It is a great driver
for the economy
and helps keep small businesses afloat. Items
can include any promotional product that is
made and sourced locally.
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Stand Out from the Crowd

Are you looking to level up your marketing
game, build brand recognition, and establish

a personal connection with your customers?
Then promotional products can be an effective
and economical tool in your marketing
arsenal. By integrating promotional swag into
your digital campaigns, you can humanize
your brand and build sustainable customer
relationships.




About Office Beacon

Office Beacon is a pioneer in the remote
staffing space. It has provided premium virtual
assistants and top remote talent to over 4,000
businesses that have since seen success and
growth with outsourcing.

When you find yourself not having the time
for sales and other revenue-generating
activities, it's time to outsource. Go to the
trusted and proven - Office Beacon.

We offer subject matter experts with years
of experience in the promotional products
industry. Whether you are looking for top-
notch Graphic Designers, App Developers,
Customer Support, or Data Entry Reps, we've
got the creme de la creme for you.
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