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Inbound Marketing
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Inbound marketing is a strategy and associated tools & processes 
focused on content creation, search engines and social media, 
engineered to drive awareness and attraction of our business and 
feed our sales funnel with the best prospects.

• Get found online by more qualified visitors
• Convert more visitors into leads
• Nurture leads with discipline and consistency
• Close leads efficiently
• Make smart marketing investments guided by analytics

Inbound Marketing
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What’s Involved
• SEO (Search Engine Optimization) strategy for the right keywords
• Blog development and postings – 3x a week
• Offer development based on where our prospects are in the funnel

Top – Educational Tip sheets, presentations
Middle Case studies, white papers
Bottom Prototypes, samples, activity analysis

•  Landing Page creation and links on homepage
• Regular HTML email distributions based on where our prospect is in the sales 

funnel
• Social media interaction
• Metrics analysis and activity adjustments
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Hubspot
Our on-line tool used to coordinate:
• Blogging
• Offer development
• Landing pages
• Social media interaction
• SEO keywords
• Analysis of activities
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Hubspot Analysis Tools
Hubspot lets us view our traffic:
• Who’s viewed our site (company, pages, how long)
• Source (Google, Bing, direct)
• Social media interaction
• Keywords/Blog response
• Versus our competitors

Can tie activity to web search
• Meetings/Tech showcases
• Tradeshows
• Samples
• Calls/VM/Emails
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Why Blog? 
• Grow the Stream of Organic Search Traffic

– Search engines look for fresh content (Search Engine Optimization)
– People search via keywords not typically companies by name

• Position Serigraph as an Expert
– Educate prospects and customers on key processes/products

• Demonstrate Creativity
• Build trust by demonstrating we “walk the talk”
• Initiate conversations with readers and customers
• Drive traffic through links
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Social Media Pages
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Results: Website Visits

What this really tells us is that the majority of traffic is coming from those using 
search engines based on their needs.  Our blog/social media is driving the traffic.  
Before this initiative, only 15-20% of our traffic came from search engines. 

Before program – average visits/month were 350
Current average visits/month are 1,055

1,318 Visits in March
66% from Organic Search/SM 

vs. 33% Direct
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Results: Leads
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Results: Leads/Visits
• Hooters
• BSH Home Appliances
• Global Franchise Group
• Kimberly Clark
• JoAnn Stores
• Do it Best
• Cold Stone Creamery
• Sony PlayStation
• Panera Bread
• Temple Island
• Fuddruckers

• Coca-Cola
• Rent a Center
• L’Oreal
• Rock Tenn
• Alcone Marketing
• T-Mobile
• Robert Bosch Tools
• Yankee Candle
• Red Square Agency
• Microsoft
• RaceTrac/Raceway
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How we compare to competitors

Traffic Rank: Compared to millions of sites on the internet
Lower number is better
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