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Goal: Identify strategic naming structures among aspirational brands in the 
marketplace. 

Findings: Brands offering similar products as maurices use women’s 
names across the board. 

Proposal: Based on my findings, it would suggest using midwestern 
women’s names for tops and dresses categories. (Flora, Florence, Laura, 
Adelaide, Harriet)

Alt. Opt. – Use northwestern bird names for tops/dresses to create a niche 
naming structure that fits well with our brand. (Wren, Loon, Warbler)

Summary
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Findings: Uses elevated/high-end women's names throughout all 
categories

Sézane
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Findings: Uses emotional names for tops category 

aerie
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Findings: Uses women's names throughout all categories

Nation LTD
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Findings: Uses benefit-driven names throughout most categories

Athleta
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Findings: Wilfred brand uses unique women’s names for sweater category 

Aritzia
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