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Our Vision

● Promote gender equality by creating a once in a lifetime championship 

atmosphere that is comfortable for athletes and fans 



Demographics Behind the Women’s Tournament Numbers

● Who’s already attending?

○ 72% viewers are Female

○ 71% of viewers are under 50 years old

○ 26% are 1st time attendees

● Potential attendees?

○ 35% feel ‘very informed’ about upcoming sporting 

events 

○ 63% are also college men’s basketball fans 

○ 44% have attended the women’s basketball 

championship in the past 

Source: Performance Research



NCAA Total Madness Joint Final Four





Media Rights ● The media rights deal that covers the 

Women’s NCAA Basketball tournament 

was created in 2001

● This deal was renewed in 2011, and 

remains the current deal until today

● This deal is outdated, as it was created 21 

years ago

Source : NCAA External Gender Equity Review. 
Kaplan Hecker & Fink LLP



Media Rights

● The women’s basketball could make significantly more revenue if its media rights were separated and sold 
by itself.

● In 2024, the current media rights deal with ESPN expires, and the NCAA should look to separate women’s 
basketball and increase revenue with a new media rights deal.

● Currently, the women’s basketball tournament is combined with all 20 other women’s NCAA championships

Source : NCAA External Gender Equity Review. 
Kaplan Hecker & Fink LLP



Sponsors ● Coca-Cola
● Buffalo Wild Wings
● Great Clips



Coca-Cola The Coca-Cola mission statement is: 

○ To refresh the world in mind, body, and spirit.
○ To inspire moments of optimism and happiness 

through our brands and actions.
○ To create value for making a difference.

● Will be the sponsor of our fan village and 
concert

● The Coca-Cola Company Global Women’s 
Leadership Council

● Gender Parity effect

Source : The Coca Cola Company



Buffalo Wild Wings Buffalo Wild Wings mission statement is: 

● WOW people every day, by being 
○ guest driven 
○ team-focused 
○ community-connected
○ dedicated to excellence 

● Will host players and coaches for a team dinner
● Meal equity for the Men’s and Women’s teams

Source : World Wide Wings



Great Clips Great Clips Mission statement is: 

● We pride ourselves on making it easy for 
customers to get a great haircut at a great price 
at a time and place that’s convenient for them

● Pop Up shop for all athletes and coaches 
participating in Total Madness

● Offer haircuts to all races and genders
● “Look good, play good.” 

Source : Great Clips



Promotional 
Synergy 

● Understanding the importance of March 

Madness

● Creating a new Identity 

● The “Total Madness” Idea 

● Create excitement for a new event



Budget ● Gender Equality

● Strive for cost efficiency 

● Feasible 

● Major Expenses

● Revenue Generation 



2027 Projected Tournament Revenue

30.57% Total Increase from  2019 Pre-COVID to 2027 Total Madness

Source: Statista (In millions of dollars)



2027 Projected Tournament Breakdown



2019 Final 
Four 
Pre-COVID 
Budget

Source : NCAA External Gender 
Equity Review. Kaplan Hecker & Fink 
LLP



2027 
Equality 
Based 
Budget

Source : NCAA External Gender Equity 
Review. Kaplan Hecker & Fink LLP



2027 Equality Based Budget Breakdown



Questions?


