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Mastercard's 'True Name' wins Cannes Brand Experience and Activation
Grand Prix

(Mastercard)

By: Alexandra Jardine June 29, 2020, 12:01 PM

Mastercard's "True Name" campaign has won one of two Brand Experience and Activation Grand Prix at Cannes, adding
to its stash of Lions so far.
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Cannes Lions pick: Mastercard's 'True Name'
June 24 2021

Agency
McCann NY

The spot shows the discrimination
trans and non-binary people face
when the name on their bank cards
does not reflect their identity.

Mastercard shined a light on the humiliation
and discrimination trans and non-binary
people face when purchasing items with a
bank card. 

The spot, created by McCann New York,
shows an actor nervously paying for items
in a store. The voice-over explains the real
threat of trans and non-binary people being
harassed, denied services or a!acked
because the name on their bank card
doesn’t reflect their true identity. 

To combat this, Mastercard launched its
True Name feature, which allows nonbinary
and transgender customers to put their
chosen names on their cards. The
campaign won its first Grand Prix at Cannes
for Brand Experience and Activation Jury.

Watch on

True Name™ by Mastercard
Watch later Share
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Cannes Lions: See all of the 2021 Grand Prix winners
Campaign US rounded up some of the top winners at the International Festival of Creativity.

Cannes Lions 2021 looked different this year, as creativity was fueled during Zoom chats instead of in-person
brainstorming sessions due to the pandemic. 

Although the way ads were created shifted, innovative work was born despite limited production and months of
lockdowns around the world. From Burger King’s “Moldy Whopper” to Bodyform’s “Womb Stories,” some of the year’s
best creative work was honored at the Festival.

Check out some of the Cannes Lions’ Grand Prix winners below.

Brand Experience and Activation

Burger King's "Stevenage Challenge" by David Madrid and David Miami

Watch on

BURGER KING - STEVENAGE F.C.
Watch later Share

Mastercard’s “True Name” by McCann New York.

Watch on

True Name™ by Mastercard
Watch later Share

Creative Data

Warner Music Group’s “Saylists” by Accenture Interactive’s Rothco

Watch on

Warner Music Group - Saylists (case study)
Watch later Share

Creative Strategy 

Cheetos Popcorn’s “Can’t touch this Cheetos” by Goodby Silverstein & Partners

Watch on

Cheetos Super Bowl Commercial 2020 MC Hammer Can't Touch This
Watch later Share

Design

H&M’s “Loop” by AKQA

Watch on

Cannes Lions 2021 - H&M Loop
Watch later Share

Superunion’s “Notpla”

Watch on

Meet Work: NOTPLA, a sustainable packaging product made of plants a…
Watch later Share

Direct

Burger King's "Stevenage Challenge" by David Madrid and David Miami

Watch on

BURGER KING - STEVENAGE F.C.
Watch later Share

Entertainment Lions

Tinder’s “Swipe Night” by 72andSunny

Watch on

Tinder Swipe Night case
Watch later Share

Sinyi Realty’s “In Love We Trust” by Dentsu Mcgarrybowen Taiwan

Watch on

SINYI REALTY - IN LOVE WE TRUST
Watch later Share

Entertainment Lions for Music

Lil Nas X’s “Old Town Road” by Pre!ybird

Watch on

Lil Nas X - Old Town Road (OYcial Movie) ft. Billy Ray Cyrus
Watch later Share

Mercado Libre’s “Feed Paradise” by Gut Agency, São Paulo

Watch on

Feed Parade Music Video feat. Gloria Groove
Watch later Share

Entertainment Lions for Sport

Ascis’ “Eternal Run” by Edelman and Unit9

ASICS | Eternal Run

House of Lapland’s "Salla 2032" by Africa DDB

Watch on

Salla 2032 - Full Film
Watch later Share

Health Grand Prix for Good

Bodyform and Libresse’s “Womb Stories” by AMV BBDO

Watch on

Bodyform: #wombstories
Watch later Share

Health & Wellness

Beco’s “Steal Our Staff” by TBWA/London

Watch on

Video unavailable
This video is no longer available because the YouTube account
associated with this video has been terminated.

Media

City of Chicago’s “Boards of Change” by FCB

Watch on

City of Chicago - Boards of Change (case study)
Watch later Share

Telenor Pakistan’s “Naming the Invisible by Digital Birth Registration” by Ogilvy Pakistan

Watch on

A06 015 00406 NAMING THE INVISIBLE BY DIGITAL BIRTH REGISTRATI…
Watch later Share

Outdoor 

Burger King’s “Moldy Whopper” by INGO, David Miami and Publicis Romania

Watch on

Burger King features moldy Whopper in new ad
Watch later Share

Heinken’s “Shu!ers” by Publicis Milan

Watch on

Heineken - Shutter Ads (case study)
Watch later Share

Renault’s “Electric Village” by Publicis Conseil

Watch on

Electric Village - Appy | Renault Group
Watch later Share

Pharma

Woojer and Claire’s Place Foundation’s “Sick Beats” 
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by Mariah Cooper
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Woojer and Claire’s Place Foundation’s “Sick Beats” 

Watch on

This video is private

PR

AB InBev’s “Contract for Change” by FCB Chicago and FCB New York

Watch on

This video is private

Lebanese Breast Cancer Foundation’s “The Bread Exam” by McCann Paris

Watch on

The Bread Exam - Case Study
Watch later Share

Print/Publishing

Dove’s “Courage Is Beautiful” by Ogilvy Toronto and Ogilvy London

Watch on

Dove | Courage is Beautiful
Watch later Share

Social & Influencer 

Reddit’s “Superb Owl” by R/GA

Watch on

Reddit Super Bowl Commercial
Watch later Share

Burger King's "Stevenage Challenge" by David Madrid and David Miami
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Cannes Lions announces day four
award winners
Brand Experience and Activation Lions, Creative Business Transformation Lions,
Creative Effectiveness Lions, Creative eCommerce Lions, Mobile Lions, Innovation
Lions and Radio & Audio Lions

24 June 2021

Cannes Lions has announced the award winners in the penultimate day of Cannes Lions Live,
running from 21-25 June 2021. The Brand Experience and Activation Lions, Creative Business
Transformation Lions, Creative eCommerce Lions, Creative Effectiveness Lions, Mobile
Lions, Innovation Lions, and Radio & Audio Lions winners were all announced in the Awards
Show, streamed from Cannes, France.

Experience Track, in partnership with Amazon

In the Brand Experience and Activation Lions, honouring creative, comprehensive brand
building through experience design, activation, immersive, retail and 360° customer
engagement, 75 Lions were awarded by the jury from 2,352 entries received: 11 Gold, 19
Silver and 43 Bronze. The jury awarded two Grands Prix: ‘True Name’ for Mastercard,
McCann New York, USA, the campaign that empowered transgender and nonbinary
cardholders to use their True Name®. Jury President, Vicki Maguire, Chief Creative Officer,
Havas, UK, described it as a piece of work that “touches you, that hits something, that you
feel before you actually comprehend it.” The second Grand Prix - the third of the week for
this work - was presented to ‘Stevenage Challenge’ by DAVID, Madrid / DAVID, Miami for
Burger King.

The new Creative Business Transformation Lions, which celebrate the creativity that drives
businesses forward received 202 entries and awarded 9 Lions: 1 Gold, 3 Silver and 4 Bronze.
The inaugural Grand Prix went to ‘Act for Food’ by Marcel, Paris for Carrefour, a worldwide
programme of actions for the food transition to improve health and make our food system
better for farmers and the planet.

In the Creative eCommerce Lions, which recognise creative, commercial ecommerce,
payment solutions and innovation, 336 entries were received and 15 Lions presented: 2
Gold, 4 Silver and 7 Bronze. Two Grands Prix were awarded to: ‘Tienda Cerca’ by draftLine,
Bogota, Colombia, for AB InBev, a hyper-local ecommerce platform supporting small
businesses and consumers through the pandemic. The second Grand Prix went to: FCB
Inferno, London’s ‘Raising Profiles’ for The Big Issue / LinkedIn, which connected Big Issue
magazine sellers with customers through the LinkedIn platform during lockdown.

Communication Track, in partnership with Microsoft

In the Mobile Lions, celebrating device-driven creativity, 898 entries were received and 34
Lions awarded: 7 Gold, 11 Silver and 15 Bronze. A second Grand Prix of the week was
awarded to 'Naming the invisible by Digital Birth Registration' by Telenor Pakistan,
Islamabad / Ogilvy Pakistan, Islamabad, for Telenor Pakistan. Mobile Lions Jury President,
Andrew Keller, VP, Global Creative Director, Facebook, called it a “beautifully ambitious
project” adding: “I love that the work is sustainable, this isn’t a campaign that’s here today,
gone tomorrow, it’s something that’s going to drive continued change for Pakistan in an
incredibly powerful way and we were all blown away and beyond inspired by this piece.”

The Radio & Audio Lions, celebrating creativity that is wired for sound, received 886 entries
and 34 Lions were honoured: 6 Gold, 9 Silver and 14 Bronze. The Grand Prix went to ‘SICK
BEATS’, by Area 23, an FCB Health Network Company, New York for Woojer, which also took
the Pharma Grand Prix as the first music-powered airway clearance vest revolutionizing
therapy for children with cystic fibrosis.

Innovation Track

From 161 entries received in the Innovation Lions, which honour ground-breaking innovation,
technology and problem solving, 5 Lions were awarded: 1 Silver, 3 Bronze and the Grand Prix
went to ‘Degree Inclusive’ by Wunderman Thompson, Buenos Aires for Unilever, this
innovative deodorant is designed specifically for people with visual impairment and upper
extremity impairment.

Impact Track

The Creative Effectiveness Lions that celebrate the measurable impact of creative work,
received 141 entries and 11 Lions were awarded: 3 Gold, 3 Silver and 4 Bronze. The Creative
Effectiveness Grand Prix went to ‘Nike Crazy Dreams’ by Wieden+Kennedy, Portland for
Nike.

Across Cannes Lions Live, today’s content highlights include The Daily Agenda / History In
The Making: End Malaria Now with Malaria No More UK and Dentsu discussing how they
leveraged creativity and collaboration to tackle humanity’s oldest and deadliest disease. In
the Virtual Experience platform, Amazon presents ‘From Sapiens to Amazon: How
Storytelling Shapes Society and Marketing’ with Amazon's Neil Lindsay and Sapiens author
Yuval Noah Harari, discussing the transformative power of storytelling to progress societies
and brands.

All LIONS members receive complimentary access to Cannes Lions Live as part of their
membership. Buy your LIONS Membership.
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