5 DAYS OF...

CONDE NAST COLLEGE

VOGUE

Regeneration

After a year where the global heating has really hit home,
political turmoil has been rife and the cost of living crisis has
changed how we live, it's time to regenerate.

To grow. To change. To rethink our institutions and how they
serve us. To move into a new era of sustainability that fits with
our view of the future. To speak to a new audience who've
not felt part of the discourse.



40 SAVA S 340371020 LSVN IAANOD



THE ULTIMATE MUSE
DIANA THE MUSICA 4
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5 DAYS OF...

Christmas is a time when exercise gets
moved down the priority list. By
collaborating with Girlfriend Collective,
we change that, putting it back in focus
INn a fresh, sustainable and inclusive way.
Because exercise is universal and it
should e portrayed that way. A shoot
that feels high end and joyful, whilst
remaining affordable and chic. Getting
you back in the gym.

Shot in a black studio by fashion
ohotographer . Making
sure we capture the movement.
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https://kintzing.com/artist/sophie-jones/

5 DAYS OF...

Power Dressing

From Beatniks to Gen Z,
Brogues are back as the It
Shoe for Winter.

- Seen on runways from designers such as Miu
Miu and Alexander McQueen, the brogue is
nDack but with a twist.

- Playing on the non-conformist essence of
the Beatniks, who favoured loafers in the
1950s, Gen Z are remaking the brogue for
themselves.

- Paired with micro mini shorts and sheer
tights to make a high contrast statement.

- Thanks to brogues being loved by bankers,
there's no shortage of vintage versions to
add to your Christmas list.
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5 DAYS OF...

Through the lardis

Ncuti Gatwa’'s pathway to
the Dr has blazed a trail for
black, queer actors.

- Speaking from his London home, Ncuti tells
Vogue about his groundbreaking role as the
new Dr Who. The first queer black actor to be
selected to play the doctor.

- We talk to him about playing a role in the
regeneration of the BBC, bringing in a
younger audience who might not have
watched Dr Who before.

- Fashion plays a huge role in the show, and we
get into the 60s and vintage clothing as well
as his recent Elle 2023 Style Award and his
trademark ‘elegant glamour with a hint of
KiNnk'.
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KERRY _ MAIYA

QUANSAH-

E LSS BREED

DIANA
PRINCESS OF WALES

5 DAYS OF...

The Ultimate Muse

From Monarchy to Musical,
when will we let Diana Rest In
p e a C e * LAMBERT JACKSON AND CUFFE & TAYLOR PRESENT

- Diana: The Musical comes to the Eventim D I A N A

Apollo in December 2023, featuring Kerry Ellis A e o e o D
(Anything Goes) and Maiya Quansah-Breed (Six = N -
the Musical) as the 19 year old Diana.

- ‘Bringing her story to life with humour and
satire’, we watch Diana look back on herself as a
19 year old from the perspective of having just
signed her divorce papers, with a future filled
with opportunity’

- Showing a new audience Diana’s legacy

- Thinking about how we frame Diana’s legacy in
2023, and why we keep regenerating her after
she changed the monarchy forever.

YAN

withn DENISE WELCH as THE QUEEN
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5 DAYS OF...

BACKTO THE
FUTURE

As Winter 2023 approaches, let 77T 2 % BOTTEGA VENETA .
futuristic silhouettes, metallic ;A I
colours and sustainable brands

regenerate your wardrobe for the
festive season..
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5 DAYS OF...

BOLD
STROKES

This party season we're
changing up graphic liner with
unexpected lines and an olive
green pop to bring us back to
nature. Rethinking your base to
feel natural and sustainable, so
you skin looks great at every
event you grace your presence
with.




Our Bold Strokes Brands

Medik8 Hydr8 B5 Liquid
Rehydration Serum

1 INITKA
Medik8 ORG ANIC

5 DAYS OF...

Summer Fridays Light
Aura Vitamin C + Peptide
Eye Cream

LIQUID
FOUNDATION

- Erborian BB Cream

Serum

SSSSSSS

Liquid Rehydration
SSSSS

Concealer 45ml

INKA Organic Ligquid
Foundation

Shiseido Kajal Inkartist
Liquid Eyeliner

Glossier Wowder
Weightless finishing
powder

Dior Couleur Couture in
Lucky Clover
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5 DAYS OF...
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Art of the now

"...the creation of original and high-quality content, leading our readers to what will happen next.”

Vogue x teamLab & ArtAngel

Since we are targeting Gen-Z, we'll be
collaborating with teamLab and Artangel
to connect our audience to a new era of
interactive and visually impactful art and
fashion. An article within our issue will
focus on the concept of viewing art
through a new perspective. The printed
style/visuals will match this idea.

They will also be present and visible in our
launching event by offering specific places
dedicated to virtual/augmented reality
experiences within the art realm. Bringing
old works to life through AR.

To promote it, a TikTok filter will be created
for our event, to give TikTok users a sneak
peek of what is yet to come in the new
Issue and for our collab with TEAM LAB &
ArtAngel.

TikTok

teamLabX

teamLabkPlanets_ -

TOKYO 1

3

he cultural zeitgeist. Today, laments
industry being the face of ex-
and frivolity have been replaced
v the championing of social and envi-
nmental causes. Designers continue
dedicate themselves to luxury, but
ey’ re makingsure they address some
powerful concerns along the way: Are
we contributing to social causes? What
is the provenance of a collection? Is a
design environmentally sustainable or
simply sucking up our resources? The
results are real, and they bring with
them an optimism, a desire to go be-
yond the surface. Here are just some of
the labels demonstrating that it's
cool—and easy—to care.

ADAZANDITON

Designer Ada Zanditon read Vogue
and National Geographic with equal
enthusiasm when she was a child;
today, her eponymous ready-to-wear
line strikes the perfect balance be-

o o LA -
2770 VOGUE INDIA OCTOBER 2012 www. vogue. in

Tickets for Sep-Nov
Now on sale
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The fashion industry
has always enjoyed
. acasual decadence,
t‘ but a growing global
conscience has led
to a new sense of
responsibility. DAL
CHODHA brings
you the labels
that are building a
better world

e S A

tween the two seemingly opposite
worlds. “I was always fascinated by
the history of couture and the infinite
possibilities of clothes as a wearable
form of art,” she relates, citing the dis-
covery of Grace Jones and stage per-
former Klaus Nomi as a turning point.

As a student at the London College
of Fashion, Zanditon read the research
done by a friend on the fashion indus-
try’s environmental impact. “Some of
the ideas were really innovative, but a
lot of the sentiment was literal and slo-
gan driven,” she says. “As a designer,
you make many decisions that are at
first aesthetic, but ultimately what fol-
lows is a huge impact all along the sup-
ply chain.” Her label uses organic and
natural fabrics, as well as innovative
waste-reducing and energy-conscious
solutions, to create the kind of stand-
out collections that earned her the
Masters of Linen—Creativity award in
Paris back in 2009,

Zanditon scores equally on design,

RN B PO G B g

quality and ecological awareness.
“Sustainability and design are not en- 3
emies or opposite forces,” she says. &4
Her fabrics are coloured with AZO-free &
dyes, cloth is cut to optimise efficiency
and minimise waste, and when non- 3
natural materials are to be used, much
effort is spent on finding an ethical op-
tion. For the designer, sustainability as
a core business practice across all lev-
els of design is the beginning of a revo-
lution. “In the future, it won't even %
matter whether or not the buyer cares.
They’ll be consuming sustainably any-
way.” Adazanditon.com

Vogue loves: The funky printed
dresses and sculptural constructions.

FROM SOMEWHERE
In 1997, Orsola de Castro and Filippo -
Ricci set out to develop a viable, sus-
tainable fashion line. “We wanted to
create a long-lasting collaborative spir-
it between designers, manufacturers,
supply chains, mills, farmers and > |

“..TeamLab seeks to transcend these
boundaries in our perception of the
world, of the relationship between
the self and the world, and of the
continuity of time...”.
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5 DAYS OF...
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IRL Art of the now

Launch Event at the Tate Britain

- Our theme of regeneration is at the core of our
event

- Fresh take on an iconic institution Tate Britain

- Moving art installations (The Lady of Shallot and
Carnation, Lily, Lily & Rose)

- Virtual Try ons

- Guest list can experience the virtual world together

- Vogue World members can go into
the Metaverse

NEVER
MISS A
VOGUE
MOMENT
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5 DAYS OF...

Key Points 1o Remember

e Presentations should be about 10 minutes

e Communicate your ideas clearly, using
reference images, mood boards and mock
UpSs.

e Consider titles for content as well. -
CONNECTION

e Explain WHY, not just what...

e Have at least one image for each element

e [ry and speak clearly and slowly - don't
panic!

L
o
L
-
-
(@)
o
-
0
e
p 4
\w
@)
p4
O
o




5 DAYS OF...

CONDE NAST
COLLEGE

For further information or support, please visit:

WWW.CONDENASTCOLLEGE.AC.UK

The information in this presentation is confidential and property of Condé Nast College;
it cannot be used, duplicated or disclosed by other persons or companies.
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5 DAYS OF...
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Option 2

Party

It's been a long, difficult year. With a lot of bad news on the
horizon that makes us feel not the best about the state of the
world.

Our theme calls for a celebration of epic proportions. And
we're so ready for it.

Let's look at how we collectively celebrate now, how to throw
the best party, how to recover, who's the most fun and of
course how to make your entrance.
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© Rihanna Instagram



-

f&)

i .

i YT
B N

- S L

ARYZ Ao P Vo giii

Nats -

¥R
oL
AR

. .\\fj

N

4
S Ng \»E‘ .
. s e |

A
* 13
— 35

40 SAvA S 30371100 LSVN AANOD



5 DAYS OF...
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Brief: Cover

Creative Direction students,
should come up with a
cover concept.

e \Who will be on the cover?

e \What would they be
wearing?

e How would they be shot
and styled?

P
2o

ADWOA ABOAH
Photographed by Steven Meisel

Zayn Malik
Cara Delevingne
GWENDOLINE CHRISTIE
Zadie Smith
Naomi Campbell
Sadiq Khan
Steve McQueen
MILLIE BOBBY BROWN
Skepta
Victoria Beckham
Peter Blake
JOURDAN DUNN
Salman Rushdie
Letitia Wright
John Galliano
GRACE CODDINGTON
Christopher Bailey
Glenda Jackson
KATE MOSS

>




5 DAYS OF...
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Cover

Who will be on

What would
they be
wearing~

the cover??

How would
they e shot
and styled?

Cover Lines

What's the
overall content
theme?

Are they
relevant for
the Vogue
audience?

What are the
key
messages’?

s it topical /
current?

Who is your
audience?



5 DAYS OF...
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VOGUES SECOND REF
ON THE NEW
FRENCH CLOTH

IN THE U.S. A
LOOKS IN THE LEA

THE NI
AMERIC

THE ELIGIBLE BACHELO
\\D BY CLEVELAND AMORY—"

IN
BALL PARK’

Cover Inspiration

®
MAY
MEET THE WORLD’S
YOUNGEST FEMALE
PRIME MINISTER
/ WAYS
SUMMER STYLE NOW:
L-I:A\OS-P PDATE PLAYFUL PRINTS,
GODDESS GOWNSS,
SE ASON’ S THE LUXE

WHITE TUX

DRESS

SEP

GOES
GLOBAL

THE LOOKS,
' DESIGNERS,

Y/ AND STARS
REDRAWING

C e FASHION’S MAP
, BEAUTY
: COMES

OF AGE

THE CASE FOR
18+ MODELS

—_
Yy

LUEVERYONE'Sy.
\VOICE ¢
SOUNTS”

JUNE
2020

ONE WOMAN |

WEIGHS IN ON "’

BODY POSITIVITY J
b

LT AT FASHION’S
ECO

EVOLUTION

. ¢
y o 44 |

%4, )

1 ¢ k)

“If a great deal of kindness comes
out of this, then that will be a plus”
N THE ACTOR ON LIFE, LOVE AND QUARANTINE

JuLy
£2.10

9777

RO RINCESS U
|H OF WALESK

ew portraits

0262"213036

A Canva template has
been created for you to
use:

Link



https://www.canva.com/design/DAFtq94zTuk/k-lFs58hqpb2iTAd5DKUiw/edit?utm_content=DAFtq94zTuk&utm_campaign=designshare&utm_medium=link2&utm_source=sharebuttonkMucMbww/edit

Ideas for the Cover

Location
Shot in Antelope Canyon, Nevada a place that
feels alien

5 DAYS OF...

Styling
A Bode suit - vintage inspired but with a
modern feel OR orange culture suit?
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Photographer T
Tvler Mitchell
A new guard of fashion photographers,
communicating personality, depth and the

black experience.

Audience

Millennial women who maybe have watched
Dr Who in the past but don't watch it anymo
due to lack of fashion and inspirational actors

Key message

All change please

We welcome a new ear of a qgueer, Black,
fashion forward Dr.
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https://www.tylermitchell.co/photography
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5 DAYS OF...
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We have created this slide template for you and your
group to collaborate on in the run up to the final
presentations that take place on Friday.

Each person in the group has access to this slide
template.

This is a live collaborative space - make sure you each
bookmark the link to this so you can access this again
and again during the week. Work on this document
collaboratively online.

We have included all the instructions from the briefing
here as a reminder for you.

In the run up to Friday, you can can start to capture
ideas here.

You might also consider creating a WhatsApp group for
you to talk about ideas during the week.

Slide template instructions

On Friday, you should review your ideas together.

Once you have agreed on your ideas, you can
collaboratively work on creating slides for each
idea/element.

Once your presentation is ready, make sure either to
delete or hide all the instruction slides.

Make sure also to create a new cover slide for your
group - perhaps start with your cover concept.

You can then use these slides as a group to present your
final concept to your peers and tutors on Friday
afternoon.

At the end of the course, you might consider
downloading this slide deck as a PDF so you have a
record of your for for future.
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5 DAYS OF...

Brief: ‘Theme

AS a group, you should come up

WIth a strong, relevant, and
2 THE

current theme for this issue. ATGTE 08 UTSIDER

., o8 HOW BILLIE EILISH

REINVENTED
POP STARDOM

e \What's the overall content
theme?

e \What are the key messages?

e Are they relevant for the
Vogue audience?

CLASSIC GETS coot
PRETTY GETS PUNK
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Advertorial

5 DAYS OF...

IMAGES This would be a section of the magazine that would
ook as though it Is a part of the magazine, in the
nouse style.

e Product/brand you will advertise
e [heme of advertorial
e \Why is this product relevant?

However it Is an advertisement for a brand created by
the magazine.

Think about the style of this advertorial and make
sure it is appropriate for VOGUE magazine.

What products would be appropriate for VOGUE?

Create a mood board or a mock up double page.

X £ AL =2
D L .- -
il . SR
* e A «? ) o - -

Al

Bix ‘.'-’-‘.,_“ SN R
'\d\z‘atw“ PPN ) RWW P P 5 “' : i Caen Mg
€ OB AT RO A AT A £ N N WLt

(1T
O
w
-
-
O
O
-
7))
g
Z
‘W
&)
Z
O
O




o
v
3
&)
n

l I{ : Brief: Written Content

Fashion Feature

Come up with ideas that
Nnave a strong topical hook
s the idea appropriate for a
longer plece of writing?

ASSISTANT

VWhat to include:
e Picture/stoillustrate the topic

" o Article title
. e Brief description about the angle &
content

W! The New
FRONT LINE

CONDE NAST COLLEGE

Celebrating courage in the face of adversity



Written Content

5 DAYS OF...

Interview

Who I1s new and topical?
Who has a film / book /
album / exhibition out?

VWhat to include:

e Picture of the interviewee

e Article title

e Brief description about the angle &
content

-
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Written Content

5 DAYS OF...

Non-Fashion Feature

Consider the following
categories:

o Arts & Culture

e [Nteriors

e Technology

e Food & Drink

e Motoring

VWhat to include:

e Picture/stoillustrate ideas

e Article title

e Brief description about the angle &
content
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5 DAYS OF...

Brief: A Main Fashion
Editorial Shoot

Create a moodboard for a main fashion editorial shoot concept
and include your choice of:

Photographer

Stylist

Model

Selection of looks - use A/W 2022 runway shots (Vogue.com)
Hair and makeup ideas

_ocation

fin a studio give examples of studio based shoots you have
found inspiring
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Main Fashion Editorial Who would be

your
ohotographer?

5 DAYS OF...

Who would be

your model?
Themes

Mood

Audience YOUR MOODBOARD Who would be

your stylist?

Wisdom Kaye

Where?

Would it be in a

studio or on Hair and makeup
location? ideas
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Brief: A Main Beauty
Editorial Shool

Create a moodboard for a main fashion
editorial shoot concept and include your
choice of:

Photographer
Stylist
Model
election of current beauty looks A/W
2022
.- Hair and makeup ideas
- Location
- If In a studio give examples of studio
based shoots you have found inspirin
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Main Beauty Editorial Who would be

your
ohotographer?

Themes Who would be
your model?

Mood

Audience YOUR MOODBOARD Who would be

your stylist?

Where?

Would it be In a
studio or on
location?

Hair and makeup
ideas




5 DAYS OF...
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Collaborator IMAGES

e Picture of brands
collaborator

COLLABORATION

e |magesto help
Illustrate why you
chose this brand?

Who would be your brand collaborator?
e A Fashion Brand?

e A Car brand?
e A Gaming brand?

How are the relevant to your issue?
Will a written feature about be included?
How would they be involved?

e Providing garments for shoots?
e Making advertising space?




Launch Event

5 DAYS OF...

LAUNCH EVENT MZTL/{ ClbOth. .

A brief description of your concept for the launch Capacity”

event of this issue. ,
Location?

Theme?
This should be something that people can attena Audience?

and Interact with, something highly shareable on
soclal media channels as this is high value for the
magazine / Condé Nast.

Promotion?

Collaborators?
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Ideas for Beauly Editorial
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Silver metallic hair

y,
o

__

Bold eyeliner with touch
of green

fa Repubb
i

Location: olive grove,

calling back to theme of (
regeneration and ...
concept of peace

1T MIET

PIU GRANDI

PALOMA

Ll

i

-

S

O

|_

é’ Lighting- Makeup artist,

r Focusing on Cutierrez

Z the eyes of ,
O the model. Photographer, Daniel

Sannwald




