
IZZY PAYNE’S
PORTFOLIO

COPYWRITING | CONTENT | SOCIAL | STRATEGY



HELLO,
I’M IZZY.
I’m an intuitive and creative writer, content creator and
strategist with four years of editorial and marketing
experience.

I specialise in crafting compelling copy that tells unique
brand stories and ultimately converts sales. I’ve worked with
an array of FMCG and lifestyle brands creating bespoke
content strategies, curating their tone of voice, and
leveraging SEO to write copy for their websites. 
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EDUCATION
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ENGLISH LITERATURE & JOURNALISM BA(HONS)

The University of Lincoln

CREATIVE WRITING & PUBLISHING MA

The University of Lincoln
In partnership with The Guardian newspaper.

PRIVATE + CONFIDENTIAL IZZY PAYNE PORTFOLIO 2024



Co
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COPYWRITING
Crafting compelling copy to persuade target
audiences and drive product sales. From
blogs and articles to web and product copy.

TONE OF VOICE
Building detailed tone of voice decks that
convey brand personality and build a strong
web presence. 

CONTENT WRITING
Writing insightful content that leverages SEO
and best practices to educate consumers and
build audiences. 

STRATEGY 
Creating content and social media strategies, devising and
implementing intricate content calendars, and creating posts that
convey brand personality and drive traffic. 
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DIGITAL
COMMUNICATIONS
MANAGER @
Neverbland

HEAD OF
COMMUNICATIONS 
@ Peak Moods 

COPYWRITER +
PR EXECUTIVE 
@ Neverbland



+ LOTS OF SUCCESSFUL PROJECTS
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FREELANCE
COPYWRITER 
@ KHWS

STAFF WRITER 
@ The Human
Perspective 



PORTFOLIO

PROJECT
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PROJECT
01
Sarson’s Vinegar is a heritage brand with a rich history and iconic products. Their
socials had become stale and repetitive with little engagement, relying on staged
product images and ad-like posts for their channels. 

They wanted to refresh their approach to social media, create a more consistent
TOV across channels, and become a hub for foodies and vinegar enthusiasts alike. 

I created a detailed TOV and content strategy outlining a new content approach
across all their platforms. This fed the creation of a social media strategy, which
focused on becoming part of wider food industry conversations and trends to
boost followers and build audience engagement.

CLIENT : SARSON’S VINEGAR
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Duration: 6 months
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PROJECT
02
The Little Gym is an expanding children’s gymnastics facility that has 50+
locations across the UK and Europe. They specialise in “play-based learning”,
encouraging children’s development through fun activities. 

They needed to clarify their TOV and make it more consistent across their
socials and websites. I started by leading workshops with key stakeholders in
the business to get a feel for their brand personality, before putting together a
detailed TOV deck and brand guidelines that reflected their values. I ensured a
smooth transition into the new TOV by managing their socials and creating
content aligned with their new strategy.

RESULTS: Average social media engagement rate increased by 4%, followers
by 2000%, page & post reach by 82%, and impressions by 134% in the first 6
months.

CLIENT : THE LITTLE GYM
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Duration: 6 months +
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THE LITTLE
GYM

optimised
captions for
maximum
engagement 
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bespoke social
media content for
Instagram,
Facebook,
Linkedin + TikTok

powerful paid ads



THE LITTLE
GYM
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RECENT ANALYTICS
(October 2024)



PROJECT
03
Peak is a revolutionary functional beverage brand that
uses powerful nootropic ingredients to control your mood.

I created and managed content across all channels. This
meant writing copy for their social media posts, blog
articles, thought leadership pieces, product and ad copy,
and weekly email newsletters.

RESULTS: Since working with PEAK they have gone on to
be featured in publications such as Hunger Magazine,
Metro, and LS:N, as well as partnering with Notting Hill
Carnival this summer. 

CLIENT : PEAK MOODS
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Duration: 12 months
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THE AGE OF
ADRENALINE IS OVER

CLIENT : PEAK MOODS

Read the full article here

building brand awareness
educating consumers 
growing audiences

https://peakmoods.com/blogs/mind-journal/jacked-up


META ADS
Engaging, impactful and effective paid ad copy.

CLIENT : PEAK MOODS
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PROJECT
04
B!POD is a dynamic product that allows users to vacuum-seal
their food in bespoke containers, preventing food waste and
promoting sustainability. 

I leveraged SEO best practices to create bi-monthly blogs for
B!POD’s website to educate consumers and improve their
website’s ranking on Google. 

RESULTS: Traffic increased by 22%, and engagement
increased by 28%.

CLIENT : B!POD 
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Duration: 3 months
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YOUR EASTER
WITH B!POD
CLIENT : B!POD

Written as part of their Seasonal
Celebrations blog series, this article
focused on how B!POD is the secret
weapon of every sustainably minded
chef.   

Read the full article here

seasonal hook 
promotional content 
recipe creation 

https://bipod.it/blogs/news/your-easter-with-b-pod


PROJECT
05
Neverbland is a London-based agency that specialises in
creating bespoke web experiences and impactful digital
marketing campaigns. 
 
I joined Neverbland in 2022 as a Copywriter and PR Executive
before progressing to Digital Communications Manager in
2023. I am responsible for writing original, SEO-optimised
copy for the Neverbland blog and socials, as well as creating
copy for client websites and channels. The content I have
created for the Neverbland website ranges from casual,
humorous blogs to informative thought leadership pieces on
trending industry topics. 

CLIENT : NEVERBLAND 
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Durations: 12 months +
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FANCY A PINT?
CLIENT : NEVERBLAND 
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Neverbland needed to publish
a blog to build awareness of
their newest client relationship:
Wye Valley Brewery. 

Rather than write a standard
LinkedIn post announcing a
new client, I chose to create a
narrative piece that draws
people in with brevity and a
little wit. 

Read the full article here

clear tone of voice 
humourous writing 
brand awareness building 
engaging subject

https://neverbland.com/blog/fancy-a-pint


12 BREWS OF XMAS
CLIENT : NEVERBLAND 
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Play the game here:

As part of an annual Christmas
project at Neverbland, I wrote
the product descriptions for 12
different beers, each of which
had a fun festive name.  

accurate product descriptions 
clear tone of voice 
word-play and wit 

https://12brewsofxmas.neverbland.com/


PROJECT
06

CLIENT : VIVE SKINCARE 

20

Durations: 4 months
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Vive is a CBD skincare brand that offers a range of
products specially developed with ageing skin in

mind.

They needed to refresh their website and educate
their audience on the power of their products. I

conducted a full website audit before rewriting their
homepage, product and landing page copy to be

clearer and more engaging to the consumer. I also
wrote weekly blogs to help inform target consumers

of the benefits of their CBD formulas, improve Google
rankings and ultimately drive sales.   



WINTER
SKINCARE: 
KEEP YOUR SKIN
GLOWING ALL
YEAR ROUND
WITH VIVE
CLIENT : VIVE SKINCARE 
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Written as part of Vive’s push
for brand awareness and
consumer education, I wrote
this blog to enlighten the
consumer on how best to take
care of their ageing skin with
Vive products. 

informative and accurate 
educating consumers 
promotional content
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LANDING PAGES
CLIENT : VIVE SKINCARE 

Examples of the concise and accurate landing
page copy written for Vive’s website. 
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LET'S
WORK
TOGETHER izzypayne98@gmail.com

www.izzypayne.com
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