


HOW TO
BECOME
POPULAR

According to Professor Mitch
Prinstein, there are two very
different routes to obtaining social
status. In his book, The Popularity
lllusion, he explains that the first
type reflects what most scientists
would regard as ‘status’. Prinstein
defines status as “not a measure
of how well liked a person is, but
rather of his or her dominance,
visibility, power and influence.” The
other type of popularity is what
he describes as ‘likeability’, which
are those people who are beloved
by their peers because they make
“others feel good, and included
and valued.”

The first type of popularity is
something we so often see with
playground bullies, who use
aggressive tactics such as physical
violence, spreading rumours and
gossip or ostracising others to
maintain their dominant position
in the school’s social hierarchy.
Although they may appear to be
‘popular’ with others, researchers
have found that only 35% of those
who were ranked as high in status
were also ranked as highly likeable
by their peers.

Another problem with this type of
popularity is that it is essentially
fickle. As we so often see with
celebrity culture, one day you
are king of the castle, and unless
you can maintain your position
at the top, somebody else will
come along, and you are suddenly
old news. What we should
be cultivating is ‘likeability’, a
much more sustainable type of
popularity, where our value as
a person is dictated by intrinsic
qualities such as kindness and
generosity, rather than extrinsic
factors such as our appearance,
who we're dating or how much
money we have.
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STATUS IS
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