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—Hana April Chughtai, founder, Hana April Inc.

When you’re determining décor priorities you need to consider your audience. Who’s going to notice or 
appreciate what you’ve put into the décor? In my opinion, lighting is still the most transformative décor 
element and is in every proposal I write. —Todd Pinzuti, owner, Bungalow 6 Design and Events

Lighting’s become more accessible and affordable with LED and better operated light fixtures that 
don’t require a lot of labor. I push lighting over any other type of décor as its the most transformative. 
Potentially 30-35 percent of your décor budget is spent on lighting. —Todd Pinzuti, owner, Bungalow 6 
Design and Events
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in event décor right now is 
confetti. What’s even trendier? Confetti that 
gives back. 

In August 2018, Kylee Leonetti founded 
Leonetti Confetti, a confetti company that 
employs women from Wayside Recovery 
Center, a mental health care facility for women 
with co-occurring substance abuse and men-
tal health problems. 

Finding steady, flexible employment while 
in recovery is nearly impossible, so Leonetti 
wanted to provide an opportunity that could 
serve as a bridge for women in recovery prepar-
ing to reenter the workforce.

“We have five women working with us 
right now. The nature of the job makes 
it easy to stay with it if they want to, but 
they can also leave whenever they’re 

‘ready,” Leonetti says. “We provide 
everything they need in a kit, so all they have 
to do is cut the confetti.”

Leonetti Confetti only employs women 
from Wayside, which is where they have all 
their meetings. However, Leonetti says during 
the winter, she drives to different sober houses 
to make it easier for the women.

Though confetti might not be the cheapest 
option for an event, Leonetti says the mis-
sion of her company often offsets the cost 
for planners.

“We’ve been noticing a trend where people 
are really only interested in adding value to 
their events in ways that give back. What really 
leaves a lasting impression is doing something 
that makes a difference,” she says.

In addition to giving back to women in 

recovery, Leonetti Confetti sells biodegradable 
confetti made of recycled paper. “It’s not super 
cheap, but it’s sustainable and it gives back,” 
Leonetti says. “One-hundred percent of the 
money—and then some—goes to the women.”

For autumn events, Leonetti says confetti 
can be a great option to spruce up tables. 
“When flowers are kind of hard to find in the 
fall, sometimes it’s just easier to have some 
confetti. In a pinch, it can really add to a table,” 
she says.

Get Connected
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Nothing livens up a place quite like a 
beautiful display of fresh flowers and 
greenery. With the rise of plants walls, 
which have been sprouting up every-
where from office buildings to restau-
rants, planners can get creative with 
these installations to serve multiple 
purposes at their event.

“People love the unique styling of 
plant walls along with the option to 
have photo backdrops,” says Melissa 
Stratton, owner and creative director 
of Sadie’s Couture Floral. “A lot of our 
clients use plant walls for opportunities 
to hang their logo or messages on them 
along with photo backdrops.” To save 
money, Stratton says planners can rent 
or create their own boxwood panels for 
live plant walls.

Other trends Stratton predicts this 
fall are rusty tones with small accents 

of greenery and textured modern 
designs. “I’m anticipating more moody 
tones with modern textures and small-
er hints of greenery,” she says. “We 
are also seeing meeting planners add-
ing more floral in their stage designs. 
We’re creating floral arrangements for 
podiums, sides of stages and the back 
of stages.”

When it comes to staying on budget, 
Stratton recommends that clients be up 
front about their ideal budget with the 
designer. “They should come up with 
stylish options for you. Pick a floral 
company that represents the style you 
are looking for.”

Get 
Connected

—Emma Geary, client manager, Girl Friday
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