
On the Rocks Brand 
Education

Rocco Milano: Co-Founder & 
Global Brand Ambassador
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▪OTR Brand Education

▪ Q3 National Program Review

▪ Q3 Local Incentive Review

▪ Closing Comments

Agenda
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OUTLINEI N T R O D U C I N G

THE OTR ESPRESSO MARTINI
B R A N D  A S S E T S  

C l i c k a b l e  L i n k s  H e r e  &  O n  S e l l  S h e e t

DAL BrandMuscle Sell Sheet Sampling Guide T&L Activation 

Guide

MEDIA SUPPORT

Significant media investment to help create 
buzzworthy moments around our introduction of the 
Espresso Martini.

• E-Commerce: 
Paid efforts to drive 
consumer awareness and 
encourage trial across key 
retailers

• Social Media: 
Paid and organic content 
to introduce the new 
innovation and drive 
awareness.  

M A R K E T I N G  S U P P O R T

CLICK ME

CAFFEINE CONTENT: approximately 3mg per 2.5 oz. serving*

*Caffeine information to be used where necessary to inform consumers vs. as a selling point.
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The newest addition to our lineup of classic cocktails is the OTR Espresso Martini. A little 

dark and a little daring, this fan favorite is made with rich espresso coffee liqueur and ultra-

smooth EFFEN® Vodka. 

375ml available now, 200’s and 100’s available September 1

https://dal.beamsuntory.com/dam/searchresults
https://rel4.instantimpact.com/POS/ItemDetails.aspx?tid=247919
https://connect.beamsuntory.com/CONNECT/brands/rtd/ontherocks/_layouts/15/WopiFrame.aspx?sourcedoc=/CONNECT/brands/rtd/ontherocks/Brand%20Documents/Americas%20All/Selling%20Resources%20ORG/Brand%20Support/Brand%20Sell%20Sheets/OTR_Espresso%20Martini%20Launch%20Sell%20Sheet_2022%20PPT.pptx&action=default
https://connect.beamsuntory.com/CONNECT/brands/rtd/ontherocks/Brand%20Documents/Americas%20All/Selling%20Resources%20ORG/Brand%20Support/Brand%20Sell%20Sheets/OTR_SamplingGuide_2022%20PDF.pdf
https://connect.beamsuntory.com/CONNECT/brands/rtd/ontherocks#:~:text=OTR_TravelLeisure_ActivationGuide_2022%20PPT
https://instagram.com/otrcocktails
https://www.facebook.com/OTRcocktails
https://www.pinterest.com/OTRCocktails/
https://twitter.com/OTRcocktails
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OTR National  
Program
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On the Rocks

OFF PREMISE ON PREMISE

Market
Total # Accounts 

in KPI Saleable 

Universe OFF

Accs +6 

PODS
Goal Act PODS Bal % Ach

Total # 

Accounts in 

ON

Goal Act PODS Bal % Ach

Ohio Low Proof 3,336 78 1,600 503 (1,097) 31.4% 210 88 42 (46) 47.7%

Oklahoma 630 25 1,206 169 (1,037) 14.0% 201 172 79 (93) 45.9%

Arizona 371 56 603 404 (199) 67.0% 482 174 210 36 120.7%

Kentucky 744 38 1,266 242 (1,024) 19.1% 153 102 49 (53) 47.9%

Washington 303 23 552 179 (373) 32.4% 292 200 160 (40) 80.0%

NV - SGWS 466 61 603 505 (98) 83.7% 285 175 144 (31) 82.3%

Delaware 291 47 760 359 (401) 47.2% 98 41 22 (19) 53.7%

Nebraska 445 27 597 197 (400) 33.0% 99 59 11 (48) 18.6%

Tier 3 Total 6,586 355 7,187 2,558 (4,629) 35.6% 1,820 1,011 717 (294) 70.9%
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Q3: On The Rocks – Travel & Leisure
2

1
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Concept: Drive OTR in priority channels, focusing efforts on Travel & Leisure 

Timing: July - Aug

KPIs: Off-Prem – Distribution & Display

•Q2-Q4 OTR Rewards Shopper Program

• Evergreen Display & Print

• Suite of tools to support multiple 

locations in-store

Off Premise On Premise/Non-Premise

“Hotels report being understaffed amid 'revenge travel' phase of pandemic” – Yahoo Finance

• “After laying off or furloughing tens of thousands of employees during the height of the pandemic, the hospitality industry is struggling to find staff 

during the peak summer travel season”. 

• More than 130,000 positions are open nationwide - understaffing may negatively affect hotel results, guest experiences, and customer loyalty

• Bars are closing earlier but customers still want quality craft cocktails 

• On The Rocks is the perfect WIN-WIN solution for Hotels, Consumers, SGWS, and BSI
Yahoo Article Link
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6-Bottle Counter Unit

Quantity: 10

4-Shelf Cyclone Rack

Quantity: 15

Branded Golf Balls

Quantity: 48

https://connect.beamsuntory.com/CONNECT/brands/rtd/ontherocks/_layouts/15/WopiFrame.aspx?sourcedoc=/CONNECT/brands/rtd/ontherocks/Brand%20Documents/Americas%20All/Selling%20Resources%20ORG/Program%20Sell%20Sheets/OTR-2022-Promo-SellSheet-4.11%20PPT.pptx
https://finance.yahoo.com/news/hotels-understaffed-revenge-travel-183153817.html?guccounter=1


We’re Investing $5.1MM in H2 Media Across Key Channels

12X Media Spend in H2 2022 vs H1 2022 
H1 Media Spend = $412K
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Bottle Republic Main End Cap 

NJ Joe Canals Lawrenceville 

OTR East Region Mass Displays

NJ Adelphia’s Wine & Liquor 

NJ Wine Outlet

Florida Leuken’s Tampa 100cs
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NJ Witty’s 100 Case Display

NJ Kelly’s Liquors 100 Case Display

OHLP Kroger Columbus #853

OHLP Kroger Columbus #538

MA Oakdale Liq Mass Display

Metro New York Q2 Sweeps Pics

OTR East Region Mass Displays
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On The Rocks
Q3 Incentive
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Q3 On The Rocks Local Incentive
Off Premise Program Details:
• Distribution Incentive: 

• Sales Rep earns $15 per YTD Unsold POD (From National Program Target List)

• $25 Kicker when account achieves 6+ PODs in Q3 (Target List)

• Promos: 

• Buy 1 cs Daquiri 375mls, 1 cs Daquiri 200ml get 1 cs Combo 200ml for $1 1xtouch

• Buy 1 cs of OTR 200ml & get 1 btl JBW 175 for $5 1xtouch 

• Display Incentive: 

• 5+ case Display earn $75 

• Cold Box Incentive: 

• $25 per Cold Box Placement 

• DM Incentive: 

• $750 DM Bonus if National Program is Achieved

On Premise Program Details:
• Distribution Incentive:

• $40 per POD YTD Unsold (From National Program Target List)

• Promo: Buy 1 case OTR 200ml get 1 btl Jim Beam White Liters for $1

• DM Incentive: 

• $500 DM Bonus if National Program is Achieved 
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Variety Packs

Coming in Q4: Winter Collection Variety Pack

•Cosmo, Espresso Martini, OF, Aviation

•Sizes: 4x200ml

• In-Field: 9/1 

•MSRP: $25.99

Taste of The Tropics 4x200ml

• Huge upside opportunity for 

revenue and displays

• Marg, Mai Tai, JPM, Daquiri

• MSRP: $25.99

• $119.83/cs 2 case QD

• Available Inventory: 115 cases

6x6 200ml Variety Pack 

• Marg, Cosmo, Aviation, OF, 

Mai Tai, JPM

• MSRP: $39.99

• $179.75/cs 2 case QD 

• Available Inventory: 349 cs

6x10 100ml Variety Pack

• Marg, Aviation, OF, MT, JPM, Cos

• MSRP: $21.99

• $166.24/cs 1 case QD 

• $120/cs 2 case QD 

• Available Inventory: 67 cases 

6x8 200ml Variety Pack 

• Marg, Cosmo, Aviation, OF, Mai 

Tai, JPM

• MSRP: #39.99

• Pricing: $239.66/cs 2 cs QD 

• Available Inventory: 242 cases
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Calls to Action
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• Drive Distribution in Target Accounts for Q3 
National Program

• On Premise: Target Travel & Leisure Accounts 

• Think Outside the Box for Activation 

• Festivals, Non-Premise Events, & Sampling Opportunities

• Drive Volume with Seasonal LTOs

• Gain Key Cold Box placements & Displays in high 
traffic areas  



THANK YOU


