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- Category Understanding 

- Competition Understanding 

- Consumer Understanding

- Understanding Brand Zone 

- Recommended Campaign 

- Creative Execution 

- Social Media Strategy 

- Digital Strategy   

Agenda 



Category 
Understanding



Commercial Real Estate Category 

- Well organised and highly competitive and is anticipated to 
expand at a CAGR of almost 13%

- Rising economy, digitalization, growth in the IT/ ITeS sector 
and varied government reforms (industrial corridors, FDI policy, 
RERA, REITs) have resulted in higher demand for the 
commercial real estate space.

- Substantial growth in the retail and hospitality sectors
- Expansion has been accelerated by the steadily rising 

demand from renters from a variety of industries.
- Class-A offices occupy more than 61 per cent of the office 

space, followed by Class-B and Class-C offices with 32 per 
cent and 7 per cent, respectively.

- Commercial real estate industry's outlook projections for 2022: 
Office, I&L: Supply pipeline, Retail are on high growth trajectory 

- Real Estate Investment is likely to increase by 5–10%, 
and ESG considerations will take priority during due diligence.

- Flexible Spaces: Core + flex, Co-living spaces are going t0 see 
growth too. 



Competition
Analysis



JLL India

Brand Tagline- Shaping the future for a better world.

Brand Tonality- Simple and informative 

Content Buckets- 

- Informative and educative content- Linkedin first 

- Blogs 

- Events 

- Topical and Key occasions 

- Media interactions and brand video- YouTube 

- Stakeholder Testimonials 

Content format- Static, Vidoes, GIF’s and carousels

Platforms- Linkedin, Twitter, Facebook and Youtube 

Note- Linkedin first approach, each platform has its own objective   

Key Takeaway; Simple and snackable content understood by everyone 





Anarock 
Brand Tagline- Values Over Value 

Brand Tonality- Simple and Informative 

Content Buckets- 

- Blogs and Events 
- Organization content 
- Key projects and onboarding 
- Topical and key occasions

Content format- Static, Vidoes, GIF’s and carousels

Platforms- Linkedin, Twitter, Facebook, Instagram and 
Youtube 

Note- Content is replicated across all platforms 



Knight and Frank 
Brand Tagline- Your Partners in Property 

Brand Tonality- Functional and Simple 

Brand Property- The View;  publication that takes a fresh and 
enlightened look at the people, places and properties shaping the 
world.

Content Buckets- 

- Key Projects and events 
- Partners on board
- Conclaves and webinars 
- Topicals and Key occasions 

Content format- Static, videos and GIFs

Platforms- Linkedin, Twitter, Facebook, Instagram and Youtube 

Note- Content is replicated across all platforms 



Cushman and Wakefield 
Brand Tagline- Life is what we make it 

Brand Tonality- Functional,  Simple and informative 

Content Buckets- 

- Podcast 
- Do you know content 
- Events and forums 
- Topicals and Key occasions 
- Awards and accreditations 
- Blogs and educative content

Content format- Videos, Static, Carousels 

Platforms- Facebook, Instagram, Linkedin, Youtube and 
Twitter 

Note- Content is replicated across all platforms 



Savills India
Brand Tagline-  Be the real estate adviser of choice in the markets we serve

Brand Tonality- Simple, Functional and informative 

Content Buckets- 

- #Savills Roundup- Fortnight review of latest trends and happenings 
- Webinars and Events 
- Key projects and Upcoming properties 
- Topicals and Key occasions 
- Awards and accreditations 
- Blogs, quarterly reports and Whitepaper 

Content format- Static, Videos and Shorts 

Platforms- Facebook, Instagram, Linkedin, Youtube and Twitter 

Note- Facebook content is replicated on instagram, rest all platforms have 
focussed platform content  



CBRE India 
Brand Vision- Realizing Potential in Every Dimension

Brand Tonality- Functional and educative 

Content Buckets- 

- Reports and Analysis 
- Key projects 
- Events and panel discussions
- Employee stories and achievements 
- Topical and key occasions 

Content format- Static and  Videos 

Platforms- LinkedIn and Twitter 

Note- Content is replicated across platform 



Followers Engagement Posts Avg. Eng/Post%

CBRE India 75K 3834 24 0.212%

JLL India 265K 3.102 22 0.053%

Knight Frank India 75K 1440 23 0.086

Anarock 66K 3708 71 0.079%

Savills India 30K 1439 21 0.226%

Cushman Wakefield 963K NA NA NA

Key Observation- Savills India has highest 
engagement rate

LinkedIn

Followers Engagement Tweets Avg. Eng/Tweet%

CBRE India 7.8K 174 24 0.092%

JLL India 32K 5 3 0.005%

Cushman Wakefield 35K 495 3 0.47%

Knight Frank 9.3K 3 2 0.016%

Anarock 6K 229 54 0.069%

Savills India 328 33 36 0.279%

Twitter 

Key Observation- Anarock has highest 
engagement rate



Followers Engagement Reach Posts Avg. Eng/Post%

CBRE (Global) 557K 562 3,705 37 0.003%

JLL India 160K 427 NA 4 0.067%

Cushman 
Wakefield 37K 116 469 9 0.034%

Knight Frank 18K 241 819 13 0.098%

Anarock 12K 1,273 9,115 72 0.142%

Savills India 342 29 2,256 30 0.283%

Key Observation- CBRE  has strong 
community globally 

Facebook 

Followers Avg. Eng. Rate/
Video % Video Channel Views

CBRE Global 9K 0.039% 2 475

JLL India 3K 0.017% 2 9

Cushman Wakefield 5K 0.029% 12 1288

Knight Frank 14K 0.008% 30 340K

Anarock 2K 0.617% 3 597

Savills India 415 0% 10 71

Key Observation- Knight Frank is the 
most active brand YouTube 

Youtube



Key Takeaways

● Content 
○ Big Ideas and IP’s drives higher engagement 

○ Simple and relevant conversation to make category understanding simple for everyone

○ Snackable Content for quick reads 

○ Educative and informative content is key communication pillar in the category 

○ Blogs, whitepaper and collaborative reports are popular content buckets 

● Platform
○ Linkedin community can grow for CBRE India (Cushman Wakefield and JLL India)

○ Engagement across all platforms need to increase

○ Focussed platform approach



Consumer 
Understanding



Who are we Talking To

Large Corporates
 (HNI | CXO 

Professionals, 
Entrepreneurs)  

Investors, 
Businessmen, 

 32-48 years, M+F, Metros & 
Tier-1 Markets

CRE Industry, Real 
Estate Industry 
Stakeholders and 
experts 
 25-44, M+F, Metros & Tier-1 
Markets

Government Bodies 
Infrastructure and 
Investment related 
governing bodies 
35-54, M+F, Metros & Tier-1 
Markets

Employees and key 
stakeholders @CBRE 
22-35, M+F, Metros & Tier-1 
Markets



What do they Seek 

Consultation & 
Investment 

opportunities 

Industry specific 
knowledge 

Social Benefit & 
Welfare Initiatives

Value, Culture  & 
Community



Customised Message to Each Consumer :

Advisory and 
Investment 

Thought leadership on 
RE opportunity, 
investments and 
footprint in the 

country 

Announcing brand’s 
initiatives & growth

Proud part of CBRE 
community and 

Culture 



Our Understanding 
of  the Brand 



CBRE - Operating every dimension of commercial 
Real Estate

Integrated and Data 
led services Domain Experts Technology Driven 

Research Oriented Customised 
Solutions 



Setting the Context 



Setting the Agenda 

Building Stronger Digital Footprint for CBRE India: 

● Driving Brand Campaigns for Higher Brand Resonance

● Thought Leadership with Human Interest stories

● Industry owned and collaborated IP’s for higher Visibility

● Humanising  the Brand (Women at CBRE SHEROES, CBRE Changemakers)

● New Age Content: Snackable and relevant content, Video, infographics and carousel first approach  

● Building Digital Conversations with Key Stakeholders and 

Employees



Brand Zone 

Your Edge in Real Estate 



Brand Zone 

Your Edge in Real Estate 

Global Insights and 
Deep Market & Domain 

Understanding
Legacy  

Create end to end 
Real Estate Solutions 

for Tomorrow

CBRE is the world’s largest commercial real estate services and investment company, with the #1 global market position in leasing, 
property sales, outsourcing, property management and valuation.



Campaign one



Concept Note

CBRE sees more so that you can be more. From instilling confidence 
in today’s decisions to re-imaging tomorrow’s spaces, we thrive in 
delivering customized solutions that promises a better 
environment, a better future. 

We pride ourselves on being the best in the industry. Our team’s global 
outlook and expertise, combined with our extensive pool of market 
knowledge, smart technology and data ensures the seamless service we’re 
famed for. 



Building A Future Together 

Showcasing how CBRE is redefining the way of life with Customised 
Commercial Real Estate Solutions and empowering customers 

to achieve more and align with sustainable future.  

Your business, like every business, is deeply intertwined with 
environmental, social, and governance (ESG) concerns.

 That’s why we aim to waste less as we build more, keeping the future in 
mind.



Building A Future Together- 
Key Communication Pillars 

Market Knowledge 
and Data driven 

insights 

Customised real estate 
solutions across 

various industries 

Sustainable Future 
Solutions 

Legacy and our 
culture 



Building A Future Together- Content Pegs 

Market Knowledge 
and Data driven 

insights 

Customised real estate 
solutions across 

various industries 

Sustainable Future 
Solutions 

Legacy and our 
culture 

Workplaces; present                
and future and Infrastructure 

for new work culture 

Government Projects and 
collaborations

Expertise and success stories Interaction with employees 
and key stakeholders 

Events and other industry 
forums

 

Services and Consultant 
advisory 

Sustainable Real estate 
solutions  

Integrated customised 
Industry specific Solutions 

like Data Centers, life science 

Organisation culture, value 
and ethos 

Organisation growth over the 
years 

Eco friendly and future ready 
Solutions 

CSR initiatives 



https://docs.google.com/file/d/18T3j-wU_GnCvxthIkUX9uj05At--xaQV/preview


Platform- LinkedIn and Twitter 





Platform- LinkedIn, Twitter and Facebook 





Podcast

Platform- LinkedIn and Spotify 

https://docs.google.com/file/d/15rKvUoBZzS_CFDaG7hqZSVOFeSg_Htwn/preview




Platform- LinkedIn and Facebook 



India Market Monitor
Q3 2022

The Real Deal



Platform- LinkedIn, Twitter 
and Facebook 



Platform- LinkedIn, 
Twitter and Facebook 





Video 1 
F1:
It is estimated that electrification and energy efficiency would account for 
about 70% of the building-related emission reductions until 2050.

F2:
Energy efficiency and energy codes in buildings are the second-most 
frequently cited actions within all Nationally Determined Contributions 
(NDC)

F3:
“ The need to imbibe ESG principles is not just a moral imperative, but 
also a fiduciary responsibility. , Indian Real Estate’s ESG Landscape and 
its Progress to a Sustainable Future, is an analysis of how ESG would be 
the driving force for Indian CRE stakeholders going forward “

Anshuman Magazine 
Chairman & CEO - India, South East Asia, Middle East & Africa

https://docs.google.com/file/d/19mV4rf2GHdBOko5FBtt7660LIYq-a09I/preview


Summarising Content Roadmap 

Social Sketch : Mentors
A  short video  based on the profile of the 
mentors and some lead investors at 
CBRE – which will showcase the 
diversity and wealth of experience.

Thought Leadership
Knowledge Sharing 
Awards & Accolades
Industry Participation
Global Communication

Factoids
There is a glut of data and information 
that can be packaged into compelling 
factoids and mini infographic for social 
consumption.

Promotional
 
Property 
Investment advice 
Property management 
Real estate investments 

Success ‘Stories’

Success stories can lend themselves into 
snackable ‘social content’. A 3 frame gif 
of how  an entity transformed itself and 
how the association with CBRE helped. 

Event Amplification

CBRE Partner Summit is the perfect platforms for generating maximum buzz 
and online visibility.  The social amplification on Twitter (supported by FB and  
LinkedIn)  will involve  a variety of content  - pre event and during.  This will be 
in the form of capsule content around the session/speakers/interviews and 
sound bytes.

Authored Thought 
leadership (Sponsored)*

Thought leadership content 
(ghost-written) on relevant topics 
that can be published on editorials 
like ET etc.

Twitter activity
Ask an expert: Thought Leader and a Twitter 
influencer shall take part in a tweetchat to 
engage with the audience and answer 
questions related to real estate  ecosystem, 
using a CBRE  branded hashtag. 

Success Stories (mentor)

Thought leadership content 
(ghost-written) on relevant topics 
that can be published on editorials 
like ET etc.

Brand Properties
RE-Design 
RE-Connect
RE-Energise
REsilience 10K
RE WorkSpaces
2023 Outlook Event Series

CSR
Highlighting our ongoing efforts to 
support people and the planet through 
sound business practices.



Campaign Two



CBRE hold a legacy of partnering with Fortune 100 Companies and holding the trust 
of 100+ countries.
We are one of the world’s largest commercial real estate and investment firms, we 
recognise the potential of our clients, partners and professionals and assist them to 
prosper into more renowned businesses with our end-to-end solutions, 
sustainable practices and an inclusive culture.

Concept Note





https://docs.google.com/file/d/1e1Pz544Ms2XlBdiJp8u0iswjIfrIOy-T/preview


Recommended Way Forward 



Strategic Way Forward 

Driving Brand Resonance Brand Campaigns, Awards, Industry Participation and Events 

Humanising the Brand 

Video first Approach, Snackable Content (Carousels and Infographics) and 
People Stories, The Weekly Take  Through Leadership; Building Brand IP

Expertise, insight, and a valuable perspective, Blogs, White papers and 
Content Syndication 

Driving Strategic Relationships Large Corporates, Government, Investment firms and  Institutions 

Sustainability and CSR Key projects, Solutions and Key Initiatives 



Branded IP’s  and Properties- Online and Offline   

S. No Property Name Description Audience

1 RE-Design Creating video series on CBRE  Design Collective Decision makers

2 RE-Future
Platform bringing together Industry futures leaders to throw light on topics surrounding CRE. CRE TedX 
platform which will make the category accessible and interesting for the masses

Government institutions 
and officials 

3 RE-Energise
Podcast series with CBRE India Top leaders talking about its contribution towards sustainable CRE 
ecosystem.

Masses 

4 2023 Outlook Event Series
Amplifying the annual forecast event digitally and making it industry the most awaited event which talks 
about realising tomorrow's potential in the category and sketching a roadmap for the same

Decision makers

5 CII-CBRE City Events Conference in each city going digital (pre event and live event) Industry stakeholders 

6 RE Flexi Workspace Video series of covering offline event and creating digital capsules of the same   All stakeholders 

7 CBRE Cares Branded series showcasing how the initiative is contributing towards the betterment of the society CSR 

8 RE Circle Exclusive ecosystem curated for category leaders to connect, collaborate and share their visions to build 
an inclusive community CRE Leaders

Industry stakeholders 

9 RE Metaverse CBRE advisory and brokerage services in the metaverse setup All Stakeholders 



Platform for CBRE India and various Government 
leaders/ bodies to demonstrate some ambitious projects 
and possibilities of building a Better Tomorrow for India.

Showcasing Future First properties which are built with 
Deep domain knowledge and expertise, Innovation and 
Technology and the ones which are going to solve larger 
problems for the ecosystem and the Country. 

One of it’s kind  platform making the category inclusive 
for the Government bodies and officials.

Targeted: Government bodies and officials and recognizing 
their contribution towards the category 

- Economic development in the State/ city and being 
future Ready

- Infrastructure development by the Government
- Focussed Policy Initiatives for Businesses to thrive 
- Forefront of Technology and Innovation

Branded IP- RE Future: Strategic partner to Future Ready 
Cities, ecosystems and Infrastructure 



Targeting Specific Sectors- Government 
#CBRERealEstateMonitor in 
association with Indian Government 

#REReports and Whitepapers 
with various government 
institutions

#REDigitalEcosystem Approach for 
Government in CRE  

Help to make more 
informed decisions 
with all data and 
technology at CBRE 
disposable  



Government-
Seek- Scale and Capability

Solution Provided- Global tech and support

Reaching Out- 
- Case Studies (Previous work and Scalability) 
- White Papers and research collaborations 
- Growth of Real Estate and economy of India 
- Uplifting community/sectors
- Technology interventions  @events and 

Trade fairs 
-  Industry Webinars with Government officials 
- Brand IP- RE Connect 
- Consultation and guidance on Digital, Data 

analytics and speciality skills 
- Ideas/Recommendations that will transform 

the public sector 
- Act as an enable between government and key 

industry stakeholders 

Sector based Targeting- Government 

S.no Event Name Month 

1 Economic Times ACETECH - New Delhi 8-11th Dec 2022

2 CII Goa Conference on Clean Renewable Energy - 
Transforming Industry, Hospitality & Real Estate

14th Dec 2022

3 Annual Conference of Infrastructure Finance in India 
Mumbai

15th Dec 2022

4 Global Real Estate Congress- Mumbai Feb 2023

5 International Real Estate Expo- Mumbai Apr 2023 

6 Retail Leadership Summit- Mumbai  22-23rd Feb 2023 

7 Other Forums; India Retail and Food Forum- Mumbai 13-14th Sep 2023 & Dec 
2023

Key Events/Forums to be part of



An exclusive ecosystem curated for category leaders to 
connect, collaborate and share their visions to build an 
Inspired Future.

TedX like platform which recognises some of the most 
influential people and their inspiring stories of building an 
Inspired Future. 

Platform will give CBRE India access to the influential 
leaders, policy-makers, CXOs,  entrepreneurs, etc. 

Perfect platform to unite the brand with its key Category 
stakeholders. 

Partner with ET Realty and target stakeholders from 
ITES/ Retail, Hospitality and more.

Branded IP - RE Circle  



Sector based Targeting- IT and ITES 
#REFutureOfIndia; Future of 
Workspace Ecosystem and 
factors that will affect them 

#REPrespectives; CBRE 
Takes on IT industry trends 

#CBREReportsAndWhitePapers; 
What the IT industry is looking for in 

CRE 



Sector based Targeting- SMEs 
SME Success Stories 

SMEs News and Updates 

CBRE Industry Explainers; Key Sector’s 
Unwrap for SMEs 

Industry Predictions 



Sector based Targeting- SMEs  

SME’s 

Seek- Knowledge and Money

Solution Provided- World Class solution at 
competitive prices

Reaching Out- 
- Video Property; Informative content hub for 

SMEs where we partner with different 
consultants to create content (also get 
Government officials to be mentors here)

- CBRE Chatbot for SMEs; answer FAQs 
- Collaborate with SME Events, 

Workshops and Seminars  (Financial 
Express) or SME Awards (ICICI Bank)

Key SME Events and Properties 



Featuring Retail Properties handled and advised by CBRE 
and create a Linkedin/ Podcast series on various topics 
related to Retail and key stakeholders from Retail. 

Partner with Exchange4Media to create this 
Youtube series highlighting key projects and people from 
the Fraternity. 

Building thought Leadership on Retail Ecosystem of the 
Future. 

Building Retail Thought Leadership Platforms, Powered 
by CBRE data and Insights across various Retail Events 
and Seminars. India Retail Forum, India Food Forum, 
India Retail Summit. 

Branded IP - RE Retail  



CBRE advisory and brokerage services in the 
metaverse setup 

How does this help; 
1. Strategic planning; scenario modelling and the 

design of spaces and operations for consumers before 
committing capital to physical outcome

2. Transactional; 3D tours of properties or land for 
consumer experiences

3. Empowering consumers with augmented 
solutions, remote support and data insights; 
creating opportunities for a range of VR / AR focused 
products and services

4. Consultation and advisory services; Consulting 
firms/business/organisation for all metaverse 
transaction along with virtual property development, 
property management and marketing services

Branded Property- RE Metaverse 



Personal Linkedin Branding- 
Anshuman Magazine 



Anshul Jain 
- Personal view 

and take on 
key projects 
and industry 
updates 

- Media 
Interaction 

- Company 
Culture and 
key initiatives 

- Experience at 
key events and 
meets 

- Wishes on 
topical and 
key occasions 

Ramita Arora 
- Key takeaways 

from industry 
reports 

- Key speaker for 
various panel 
discussions

- Topical and 
Key Occasions 

Chris Marriott 
- PR articles and 

media interactions 
- Leadership and 

other events 
- Key takeaways 

from industry 
reports and trends 

- Company Culture 
and key initiatives 

- Personal view and 
take on key 
industry trends 

Ramesh Nair 
- Leadership and 

other events 
- Personal view and 

take on key 
projects,  industry 
updates and key 
trending 
discussions

- Company Culture 
and key initiatives 

- Topical and key 
occasions 

Anuj Puri 
- Key takeaways 

from industry 
reports and 
trends 

- Key speaker for 
various panel 
discussions and 
events 

- Topical and Key 
Occasions 

Analysing Content of Top Industry leaders 

Anshuman Magazine 
- Personal view on 

key reports and 
industry update

- Topical and key 
occasions 

- Events and Panel 
discussions 

- Other key 
trending topics 



Key Observations from Industry specific LinkedIn  
Pages  

● Personalised and honest conversations on key topics, trends and industry 

intelligence 

● Organisation Culture and Key Initiatives 

● PR and media interactions 

● Key events and panel discussions talking about what made the whole exercise 

interestings

● Personalised wishes on key and topical and key occasions  



Anshuman Magazine Brand Way Forward 

India 2030

- India Globally in 
finance and economical 
landscape

- India; Emerging 
investment Market  

- Government 
Infrastructure 
conversation 

- Evolving role of flexible 
workspaces 

- Era of D2C brands 
- Value creating 

company culture 
- Changing dynamics of 

Indian Retail, 
hospitality and logistic 
companies 

- Sustainable and 
inclusive growth 

- Indian Startup culture

Consumer New India  (Tier 2 
and 3) 

Innovation and 
technology 

ESG and 
Sustainability 

- India Readiness for 
ESG 

-  emerging global 
trends, circular 
economy, urban 
landscape & more.

- Net Zero/Zero Carbon 
practises; Both 
Government and 
business 

- India’s tangible steps to 
transition to a net-zero 
economy

- Clean Hydrogen Supply 
system 

- Decarbonising all 
industries

- Food Security  

- Logistic, warehousing 
and data centers

- PropTech  
- Life Sciences and data 

centers the 
- Digital Business 

builders and 
consultations 

- IT architects & digital 
solution builders

- Global flows in connect 
world and its 
importance 

- Value from AI 

- Ever changing face of 
Indian consumers  

- Talk About Money 
- Evolving role of flexible 

workspaces 
- Consumer Pulse; 

Spending pattern of 
consumers 

- tailoring 
communications and 
digital efforts of 
marketing 

- Key trends affecting 
and inspiring 
consumer behaviour

- Sunrise destination for 
various industries 

- Why are these cities 
new loci of growth

- Impact of Digital India 
and startup India 
campaigns on these 
cities 

- How are these cities 
emerges as consumers, 
education and business 
hubs

- How these cities are at 
forefront of digital 
evolution 

- Emerging growth 
engines of Indian 
Economy 



Anshuman Magazine Brand Way Forward 

Up-close series with AM where shares  his take on 
Evolution of Indian economy and Consumer Economy 

Future of Work , Role or Tier-2, 3, Cities, ESG and 
sustainable solutions etc  

AM’s views on making the most 
of opportunities in current times   #CEOTalks; Down the journey lane with AM where 

he talks various dilemma that one goes through while 
building an organization

Participation in key Leadership forums                        
(Media and Industry)  

Passion and Initiatives   

Video Series 

Podcast Series 



Communication Objectives (Twitter + LinkedIN)

● To position Mr. Anshuman Magazine as a futurist & thought leader 
● Establish Mr. Anshuman Magazine as an Visionary who is leading to 

to establish Indian CRE as a global powerhouse 
● Curate an audience network which is constantly updated with his views 

and perspectives on what’s going to define and build an conducive economical 
culture 

● Create conversations from his profiles that are in sync with his core 
values and belief system .



Authentic and 
Real AM’s 
Personality  



Vision and 
Expertise





Employee
and 
Stakeholder 
Engagement



Driving PR and Media Relationships



Platform Strategy



Focussed Platform Approach 

LinkedIn;
Corporate Branding via 
Thought Leadership & 
Employee Engagement

- Thought and industry 
leadership 

- KOL and influencer 
marketing

- Community building- 
Events, webinars, Panel 
discussions etc 

- Podcast on upcoming 
trends and RE 
sustainability 

- Key projects and 
associations 

- LinkedIn Polls and Q&A

YouTube- 
Content Repository via video 

content

Twitter;
Awareness, community 

engagement and key updates 

Facebook 
Targeted Outreach via Reach 

& Frequency

- Inclusive, Bigger 
Reach and 
transactional 
relationship 

- Key projects and 
association 

- Blogs, White papers and 
articles 

- CSR and sustainability 
Initiatives 

- Humanising content 
- Coportated videos 
- Media Interactions 
- Industry trends and Key 

highlights of various 
sector- Shorts 

- Sustainability CRE 
- Workspaces content 

- Previews of key industry 
trends and updates 

- Fleets for webinars and 
events announcements 

- Twitter Spaces  for 
discussion and 
webinars  

- Blog post 
- Twitter communities 

for community 
building 

-



Media Strategy



Digital Action Points 
Creating  more visibility for CBRE India
● Content 

○ Driving brand resonance with social short form content with quick reads

○ Building Brand IP via Video heavy & OTT unified reach amplification

○ Amplifying the brand reach through content syndication & native approach

○ Building Heavy Mid-funnel via relevant self-serve & contextual native

○ Creating touchbase of client to nurture strategic relations for demand generation

● Platform
○ Linkedin & Social community

○ YouTube & OTT Aggregators
○ Financial/Real Estate content syndication tie-ups

○ Self-served platforms combined with Native



Driving Brand Resonance

● Videos
● Statics
● Casoursals 
● ABM
● Polls

● Brand 
campaigns

● Awards
● Industry 

Participation
● Events 

PLATFORM SELECTION INVENTORIES CONTENT

Platform Est Reach Est. Impressions Est. CTR % Est. Clicks Est. Traffic Est. Views Budget

Social (FB&IG) 3.3M 6M 0.20% 13K 6K 1L 2L

Youtube 2M 4M 0.15% 6K 3K 1.2M 3L

LinkedIn 0.3M 0.6M 0.50% 3K 1K NA 2L

5.6M 10.6M 22K 10K 7L



● Videos
● Stories
● Short Forms
● Carousels

● People Stories
● Infographics
● Brand video
● Brand Services

PLATFORM SELECTION INVENTORIES CONTENT

Building Brand IP

Platform Inventory Objective Est Reach Est. Impressions Buy Type Buy Rate Est. CTR % Est. Clicks Est. Traffic Est. Views Budget

Youtube CPM Materhead Impact 1.4M 4.2M CPM 350 0.10% 4K 2K 128K 15L

OTT Sync
SonyLiv, Zee5, Voot 

& MX Player
Brand Awareness 

& Ad Recall
3.3M 6.6M CPM 300 0.50% 33K 16K 5.3M 20L

4.7M 10.8M 37K 18K 5.4M 35L



Humanising the Brand with Content Syndication

● Advertorials
● Articles
● Native
● Contextual 

Push

● Expertise
● Advices
● White papers
● Blogs

PLATFORM SELECTION INVENTORIES CONTENT

Platform Inventory Objective Est Reach Est. Imp. Buy Type Buy Rate Est. CTR % Est. Clicks Est. Traffic Budget

Content Syndication Advertorial/ spotlight & Impact Views 100K 7M NA NA NA NA 1L 18.5L

ET Rich media/ Standard Impact 1M 1.0 CPM 200 0.15% 1.5K 750 2L

Money Control Native Ads Impact NA NA CPC 15 NA 10K 5K 1.5L

Content Amplification High Impact Placements Impact 1M 1M vCPM 200 0.15% 1.5K 750 2L

2.1M 1.4M 13K 106k 24L



Building Strategic Relationship via Performance

Platform Est. Leads Est. CPL Budget

Google Search 108 ₹833 3L

Google - Pmax 192 ₹1,000 6L

Google Display 108 ₹1,500 3L

Facebook 113 ₹952 3L

Native 72 ₹1,190 2L

Native 36 ₹2,381 1L

LinkedIn 136 ₹3,667 5L

LinkedIn - ABM 
Marketing

38 ₹13,095 5L

LinkedIn- Sales 
Navigator

5 ₹3,000 15K

808 3.4K 28L

Building 
MOFU

Leads 
& 

Partnership

Performance mix will build Mid-Funnel & help convert through digital triggers



SEO Analysis and Strategy  



Competition Analysis -
Website and SEO Audit 



JLL has maximum search volume  in past 12 months 
(Specific Category: Commercial & Investment Real Property)

Google Trends : CBRE VS Competitors
Source: GOOGLE TRENDS



JLL has more visibility across regions 

Google Trends : CBRE VS Competitors

Region CBRE Group Inc JLL Savills Cushman & Wakefield anarock

Haryana 17% 80% 2% 1%

Karnataka 19% 78% 2% 1%

Telangana 30% 68% 2%

Delhi 29% 66% 5%

Maharashtra 25% 70% 5% <1%

Tamil Nadu 29% 67% 2% 2%

West Bengal 21% 73% 6%

Uttar Pradesh 23% 75% 2%

Gujarat 30% 70%

Rajasthan 22% 78%

Kerala 38% 62%

Source: GOOGLE TRENDS



CBRE has highest search from Telangana in comparison with other regions in the past 12 months.

Google Trends : CBRE

Region CBRE Group Inc

Telangana 100

Haryana 78

Delhi 70

Karnataka 61

Maharashtra 56

Tamil Nadu 41

Andhra 
Pradesh

25

Gujarat 23

Uttar Pradesh 21

Region CBRE Group Inc

Odisha 20

Uttarakhand 18

Kerala 14

West Bengal 13

Madhya 
Pradesh

12

Punjab 7

Bihar 5

Rajasthan 5

Source: GOOGLE TRENDS



CBRE India has low Authority score in 
comparison to the JLL & cushman 

wakefield

Domain Analysis Source: AHREF

Traffic Analysis

JLL has maximum traffic, with 82K unique 
monthly visitor Whereas knight and frank 
has Maximum user spending time (9 min) 

with very low bounce rate (44%)



JLL has maximum traffic coming from search indicating strong SEO 

Traffic Sources
Source: SEMRUSH



SEO Audit
SEO FACTORS Value (If any) Status ACTION (if any)

Google Indexed pages 7,690 Poor Can be improved!
Google Indexed pages (with 
www) 6,610 Poor Can be improved!

Domain Authority 33/100 Poor Can be improved!
Avg. Monthly Traffic 48.1k Poor Can be improved!
Total backlink 335K Good Can be improved!

Canonical Issue Not Found Good https://www.cbre.co.in and https://cbre.co.in resolve to the same URL.

Duplicate Home Page Not Found Good All Okay

Title Not Optimized Poor Need to optimize according to our targeted keywords

Breadcrumbs Missing Poor Need to incorporate the breadcrumbs with microformats for all internal pages

Custom 404 Error Page Missing Poor Need to create a custom 404 error page and all non-existing pages should be redirected on this error 
page.

Social Plugin Missing Poor Only Twitter & Linkedin Linked. Need to incorporate other social plugins like facebook, youtube etc. in 
terms of user experience.

Heading Tags Missing Poor Need to optimize heading tags for better optimization of heading when user views the results.

Alt (Image) Tags Missing Poor Need to add alt tags for better optimization of images

Meta Description Missing Poor Need to add meta description according to our targeted keywords to convey relevant results in search 
engine.

Microformats for breadcrumbs Missing Poor Need to add microformats to structure the data visibility in search engine.

Rich Snippets Missing Poor Need to add the rich snippets in site that will helps crawler for better indexing.

Schema Codes Missing Poor Need to add Schema code for company Logo, address etc. that will help crawler for better understand the 
site content

Url Structure Optimized Good All URLs are good and optimized.

Blog Missing Poor We are unable to locate the Blog URL. Blogs help to achieve keywords ranking & drive traffic.

Google Analytics Implemented Poor Need to incorporate the google analytics script (TTC) to all website to track the site.

Sitemap.html Not Optimized Poor Need to optimize the Html sitemap it will helps user in understanding the structure of website.

Sitemap.xml Implemented Good It is already added.

Robots.txt Implemented Good It is already added.



CBRE India needs to be optimized for 
maximum search engine visibility

Overall Website Score

External websites that direct users to 
your site are known as referring 

domains

Backlinks Profile

CBRE India has low count of referring 
domains compared it to its competitors 

along with huge drop in backlinks as well



Organic Traffic

CBRE India organic traffic is going down 
month on month

Keyword rankings are dropping month 
on month

SEO AUDIT 



Core Web Vitals

Usability is key to  maximize available audience and minimize user bounce rates

Mobile Desktop 



Key  Takeaways

● Website 
○ Low SOI on search engines as compared to closest competition
○ Reducing the bounce rate with redirection of relevant traffic
○ Building national presence & traffic through various digital channels 

● SEO 
○ Build stronger backlinks & strengthen domain rating on high authority 

sites for boosting organics
○ Addition of Blogs on website to create widespread roots in the search engine
○ Reducing Technical errors by implementing breadcrumbs to strengthen the 

technical SEO & User navigation
○ Leverage Google Discover to increase visibility & SOV on second screen



SEO Strategy  
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Month Activity Deliverable

Month - 1

Initial WebSite Analysis One Time
Competitive Analysis Report Monthly

Keyword Research & Mapping One Time
Initial Ranking Report Monthly
Content Optimization Ongoing

Landing Page Analyzer Ongoing
Robots.txt Optimization One Time

Google Analytics Tracking Code One Time
Google/Bing Webmaster Tools One Time

XML Sitemap Creation One Time
HTML Sitemap Creation One Time

Optimization of Title Tags and Meta Tags Ongoing
Implementation of Heading Tags H1/H2 One Time

URL Rewriting (User Friendly) One Time
Website Load Time Speed Optimization One Time
Create Blogspot and Wordpress Account OneTIme

Article Writing & Submission 10 Posts
Article Bookmarking 40
Social Bookmarking 50

Blog Writing for Off-Page 5 posts
Blog Writing for Website 3 posts

Guest Blogging (Paid activity) 10 Posts
Blog Post Social Bookmarking 30

Month - 2

Activity Invoice for Month - 2
Image Optimization Ongoing

Anchor Tag Optimization Ongoing
Hyperlinks Optimization Ongoing

Local Search Engine Submission Monthly
RSS Feed Creation Ongoing

Article Writing & Submission 10 Posts
Article Bookmarking 40
Social Bookmarking 50

Blog Writing for Off-Page 5 posts
Blog Writing for Website 3 posts

Guest Blogging (Paid activity) 10 Posts
Blog Post Social Bookmarking 30

Keywords Ranking Report Monthly
Google Analytics Report Monthly

Month – 3-12

Activity Invoice For Month - 3-12
Article Writing & Submission 10 Posts

Article Bookmarking 40
Social Bookmarking 50

Blog Writing for Off-Page 5 posts
Blog Writing for Website 3 posts

Guest Blogging (Paid activity) 10 Posts
Keywords Ranking Report Monthly
Google Analytics Report Monthly



Traffic Growth Plan

Traffic Increase by Month
Increase Traffic 

Percentage
48,100 (Ahref Traffic)

4th Month
20% 57,720

5th Month

6th Month
30% 62,530

7th Month

8th Month
35% 64,935

9th Month

10th Month
40% 67,340

11th Month

12th Month 45% 69,745



Sample Keywords : CBRE.CO.IN
Keyword Search Volume

real estate investments 8100

investment management 5400

property management 3600

commercial property 2900

facility management services 2900

real estate consultants 2900

commercial property for sale 2400

commercial real estate 2400

investment property 2400

real estate properties 2400

facility management companies 1600

invest in indian real estate 1600

Source: GOOGLE 
KEYWORD PLANNER

Keyword Search Volume

property consultants 1600

property management companies 1600

invest in real estate 1300

land investment 1000

properties for lease 1000

property management services 1000

commercial land 720

commercial property investment 720

facility service 720

real estate management 720

commercial real estate agency 590

commercial real estate investing 590

industrial real estate agency 590

commercial land for sale 480

commercial property for sale near me 480



Sample Keywords : CBRE.CO.IN
Keyword Search Volume

investment management companies 480

buy commercial property 390

commercial buildings for sale 320

industrial land 320

industrial land for sale 320

office space for lease 320

properties for lease near me 320

asset management services 260

commercial property for lease 260

good real estate investments 260

invest in real estate online 260

office space for sale 260

real estate investment companies 260

residential investors 260

commercial space for sale 210

Source: GOOGLE 
TRENDS

Keyword Search Volume

best real estate investments 170

commercial space for lease 170

facilities company 170

industrial realestate 170

leasing management 170

real estate consulting services 170

asset management real estate 140

best investment properties 140

commercial land for sale near me 140

commercial property management 110

commercial real estate for sale 110

commercial retail properties 110

commercial space for sale near me 110

investment management service 110

investment property for sale 110



Sample Keywords : CBRE.CO.IN
Keyword Search Volume

office space buy 110

office space solutions 110

property investment company 110

real estate investment group 110

real estate leasing 110

real estate property management 110

office space for sale near me 90

property consultancy services 90

real estate consulting firms 90

commercial real estate services 70

financial and real assets 70

best facilities management companies 50

commercial rental property for sale 50

facility management services companies 50

industrial land for sale near me 50

Source: GOOGLE 
TRENDS

Keyword Search Volume

office space for lease near me 50

office space investment 50

real estate consulting companies 50

real estate investment management 50

buy land for investment 40

data center facility management 40

office buildings for sale 40

real estate property consultant 40

best land investments 30

commercial office space for lease 30

office space on lease 30

property investment consultant 30

real estate asset management companies 30

best commercial property investments 20

commercial building real estate 20



Thank You 


