SBORN HI

A creatwe agency for a
CONNECTED WORLD

We're not just another agency

At Born HI, we're a little different.

In fact, we're a lot different.

Sharing your brand with the world is our obsession and communicating your unique narrative with the
right people is how we do it. Tell us your needs and we'll find the best way to tell your story via an
integrated approach that involves mainline, digital, social and experiential marketing.



We can help you with

INTEGRATED
MARKETING SERVICES

BRANDING | DIGITAL CONTENT | SOCIAL MEDIA | VIDEO PRODUCTION

MEDIA AND
PERFORMANCE

SEO | PPC | E-COMMERCE | MEDIA (ATL, BTL, DIGITAL)



Partnered with top business houses
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We have been around and done work we are proud of.

And 1t’s only the beginning
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CASE STUDY
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CASE STUDY

>3BORNHI S

TRUST (TS WHAT WE LD

Designed to reflect a kaleidoscope of culinary delights, these books were curated with the sole purpose of
exploring and celebrating food and the role Salarpuria Sattva plays in this journey. Through these books, we
have created a canvas to display the potential and opportunity for recreation, entertainment and of course,
food and beverage.

We give to you, The Valley, Youtopia and The Souk, all a representation of the unique ways in
which Salarpuria Sattva showcases the many facets of our glorious culture
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CASE STUDY

SBORNHI it

Bhartiya City has its own certified Special Economic Zone (SEZ) spanning 3.7 million sq ft of built up
area. An easy walk from the residential and retail realm, it is located strategically for a good work-life
balance, and offers a range of business-ready offices and infrastructure that can support both smaller

businesses and larger corporations.

Focusing on a lush, urban park landscaped with trees and water gardens, the combination of offices,
alfresco cafés and sports' area strikes a design balance between an orderly, businesslike environment
for corporations and a relaxing, collegial retreat for employees. BCIT is an integral part of the city, not an
afterthought. So people can have a stress-free walk to work, a productive day at the office and then be
home in just moments. We believe this is life how it's meant to be lived, and worked
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CASE STUDY

SATTVA

BBORNHI  yillGLOBAL cITY

Sattva Global City is a business park with a clientele of Accenture, MindTree, Sonata, Emphasis onboard.
The ask from the advertising agency was to market Global City as a community with it's futuristic ame-
nities, low-carbon and sustainable practices, residential options in the neighbourhood, and recruitment
spots like universities and colleges.

Sattva comes from a legacy of building remarkable corporate spaces and residential real estate.
With this legacy, the foundation was laid, we market them on linkedin and reach out to potential clients



Plus points:

Communication: Accessibility, functionality, large open spaces, built-to-suit (customised)
workspaces, low carbon and sustainable practices (healthy work-life balance), chillers,
lighting, ventilation and more.

1.4 lakhs is the capacity | 5 million saleable sq ft | Pedestrian culture | Metro connectivity (250m
away) | Low Carbon & Green



SATTVA SATTVA
WORK | CREATE | ACHIEVE | ,

GROW | INNOVATE | SUCCEED
DO IT YOUR WAY
'.'""t b

¢ Top-notch connectivity -.’{;}‘a § Million saleable sq Nt

- oy Low Carbon &
i 14 Lakhs cepecity flﬁ Sustainable work culture

Customised workspace solutions



CBRE India

STRATEGY &
DIGITAL PLAN
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Agenda

- Category Understanding

- Competition Understanding
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Commercial Real Estate Category

- Well organised and highly competitive and is anticipated to
expand at a CAGR of almost 13%

- Rising economy, digitalization, growth in the IT/ ITeS sector
and varied government reforms (industrial corridors, FDI policy,
RERA, REITs) have resulted in higher demand for the
commercial real estate space.

- Substantial growth in the retail and hospitality sectors

- Expansion has been accelerated by the steadily rising
demand from renters from a variety of industries.

- Class-A offices occupy more than 61 per cent of the office
space, followed by Class-B and Class-C offices with 32 per
cent and 7 per cent, respectively.

- Commercial real estate industry's outlook projections for 2022:
Office, I&L: Supply pipeline, Retail are on high growth trajectory

- Real Estate Investment is likely to increase by 5—10%,
and ESG considerations will take priority during due diligence.

- Flexible Spaces: Core + flex, Co-living spaces are going to see
growth too.




Competition

Analysis




JLL India

We’ve done it!

JLL facilitates divestment of
a 53,000 sq ft land parcel for
a large corporate bank in
Bangalore, India. The
property was acquired by
Indraprastha creations LLP.

)L 2
- L

Brand Tagline- Shaping the future for a better world.
Brand Tonality- Simple and informative
Content Buckets-

- Informative and educative content- Linkedin first

- Blogs
| — ] L

Renew. Relocate. P - [Events
Redesign. — . )
Have you Lrl’\]dia will be In_dustrial_housing St_udent h.ousivg - Toplcal and Key Occaslons

- e global data will be a big will be university
made the ChOIce? centre hubin alternative real -led in the future

the comingyears estate asset class instead of . . . .

Leoinofice hiimneilys @ilegei - Media interactions and brand video- YouTube

- Stakeholder Testimonials

xxxxxxxxxx
JLL (Moderator)

wo TS Content format- Static, Vidoes, GIF’s and carousels

We will soon Congratulations Sandip!
Cha nge the Way Trade Tower, Woxsen University’s
you look fora strtupincubator ecosystem appoints

home. Forever, " ' Note- Linkedin first approach, each platform has its own objective

Platforms- Linkedin, Twitter, Facebook and Youtube

SRV G

Key Takeaway; Simple and snackable content understood by everyone



JLL e
@O 1,592,800 followers
6d-®
An uncertain road ahead for the economy, monetary policy and geopolitics is
impacting real estate investment. While some sectors are performing better than
others, investors overall remain cautious. Read more -
http://co.jll/sOYU50LHUbO

#JLLTrendslInsights #gdi #realestateinvestment #economicheadwinds

Real estate investors have become
more cautious amid a challenging

macroeconomic outlook

JLL
O 1,592,801 followers
w-®
Improving quality of life is the number one reason that employees state for
quitting their job today. So how can you help your employees to feel engaged
and supported at work? http://co.jl/M15L50LC4UP

#businessfit #office #workplace #officetrends #futureproof #sustainability

)

I
‘ Motivate and support your
people in the new hybrid world

jll.co.uk/getbusinessfit (@)JLL

4 E\RW

JLL LN J
@I 1,592,801 followers

3w-®
As millions of electric vehicles hit the road, real estate must accelerate plans to
meet the growing need for charging infrastructure. Find out how building owners
can benefit from EV market growth: http://co.jll/eoKV50LqygT

#JLLTrendslnsights #electricvehicles #EVcharging #RealEstate

Real estate will become a critical host

of charging stations amid a surge in
electric vehicle use

From finding a new office, to negotiating lease terms, to workforce models and
workplace experience, we're partnering with clients at every stage in their

workplace strategy. Leverage our market knowledge and vast agent network to ste
explore suitable options for your business: http://co.jll/9Kef50K4q35

Kaushlendra Vikram Singh

#JLLIndia #OfficeLeasing #Coworking #HybridWork #CommercialRealEstate

Your organisation is unique and

JLL coe
O 1,592,800 followers
d-®
In an effort to keep up with hybrid working, companies are turning to new data
sources focused on their people's experiences. Find out more about the key
metrics that they’re looking at: http://co.jll/4G7a50LLKLW

#JLLTrendsInsights #futureofwork #workplace #hybridworking

@i 13

Companies looking to bring the best out
of'their people have to ask deeper
questions on the human experieéhce and
how itimpacts performance at the
workplace.

NI ERUELE!

Director of Work Dynamics Research, EMEA,
JLL

0 o5 6 reposts
JLL o
(N108 1,592,800 followers
3d - Edited - ®

Have you noticed any "quiet quitters" at work since the phenomenon gained
mass media attention?

Find out what some forward-thinking HR departments are doing to address the
issue - http://co.jlI/EwCI50LJfo4

#JLLTrendsInsights

(88

"Quietiquitting" is the latest buzzword

to emerge amid major changes to
how we work




ANAROCK
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Y BE THE REASON
SOMEONE FEELS
WELCOMED,

AND SUPPORTED.

MODERATOR THE SPEAKERS

2;
IS
Anuj Puri Alok Nanda Darshan Mehta Irfan Razack

Jad Ellawn

ANAROCK proudly associates with ANﬁ\BQCK
BPTP Ltd. s
as a Strategic Partner for Gurugram & Faridabad Projects

A Qrai
“¥Kolkata

Retail Summit
Retail Convention o Easter ndia

We Welcome

ANAROCK

VALUES OVER VALUE

As The Presenting Partner For
Kolkata Retail Summit 2022

18 November 2022
The Park Hotel, Kolkata

Register Now

For More Details, Contact:
Rekha Dey, 9007842345, rel iinetin or visit wwwiolkatarainetin

[, CREDAT A4S

INDIA WAREHOUSING:
SUNRISE SECTOR

ANAROCK

Anarock

Brand Tagline- Values Over Value
Brand Tonality- Simple and Informative
Content Buckets-

- Blogs and Events

- Organization content

- Key projects and onboarding
- Topical and key occasions

Content format- Static, Vidoes, GIF’s and carousels

Platforms- Linkedin, Twitter, Facebook, Instagram and
Youtube

Note- Content is replicated across all platforms



Knight
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Your partners in property

Mentorship Program 2022

P49 Knight
S Frank

MEET THE LEADERS AT

LA Conference on Corporate
7 Real Estate  New Age Workplace

/&= Management - 3" Edition With a combination of rapid

urbanisation and digitisation,
there is a toss-up between the
e-commerce and brick and
mortar stores. Eventually both
shall co-exist. The industry will
have to work on the training and
development of manpower to
provide international level
services to the consumer.

Knight
n Frar?k

Did you know that ﬁ“GHTlFRANK'NAREDCO
between January and October 2022 Real Estate

; Sentiment Index
Hyderabad recorded property s ey

registrations worth INR 27509 er P — \
- '\ N

Knight and Frank

Brand Tagline- Your Partners in Property
Brand Tonality- Functional and Simple

Brand Property- The View; publication that takes a fresh and
enlightened look at the people, places and properties shaping the
world.

Content Buckets-

- Key Projects and events

- Partners on board

- Conclaves and webinars

- Topicals and Key occasions

Content format- Static, videos and GIFs
Platforms- Linkedin, Twitter, Facebook, Instagram and Youtube

Note- Content is replicated across all platforms
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“II CUSHMAN &
llllAh WAKEFIELD

Transactions de bureaux

Cushman and Wakefield
SR SUPPLY CHAIN AIX-MARSEILLE T3 2022

TRENDS'TO WATCH e Brand Tagline- Life is what we make it

What do these mean for CRE?

Brand Tonality- Functional, Simple and informative

76 700 m2 = 41700 m2

+37% en un an 3 g +11% en un an B
172 transactions : S ® 132 transactions i & Content Buckets_
- Podcast
REGISTER TODAY &

Cushman & Wakefield N me - Do you know content
Has Net Zero Target )
Approved by the Science BRIGHT - Events and forums
Based Tard cigiitiative © 7 INSIGHT - Topicals and Key occasions

The Legal Sector Advisory Group
2022 GLOBAL WEBINAR

CUSHMAN & &=/ CUSHMAN &
WAKEFIELD f | \ WAKEFIELD
— g e-v; 3

- Awards and accreditations
- Blogs and educative content

”ll CUSHMAN &
il WAKEFIELD

THAT WE HAVE BEEN AWARDED

peLIGHTED o AvoUNCE Py Content format- Videos, Static, Carousels

AVTAR® & § seramount

Platforms- Facebook, Instagram, Linkedin, Youtube and
Twitter

EXEMPLARS.
MOST INCLUSIVE

Note- Content is replicated across all platforms




i India Office Market
savils — statistics - @3 2022

Hyderabad Market Snapshot - @3 2022
NI T T T Savilis|
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DECENT WORK AND
OPEN
ECONOMIC GROWTH HOUSE

Anand Niketan
South Delhi
The Resurgent Flex s
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Savills India

Brand Tagline- Be the real estate adviser of choice in the markets we serve
Brand Tonality- Simple, Functional and informative
Content Buckets-

- #Savills Roundup- Fortnight review of latest trends and happenings
- Webinars and Events

- Key projects and Upcoming properties

- Topicals and Key occasions

- Awards and accreditations

- Blogs, quarterly reports and Whitepaper

Content format- Static, Videos and Shorts
Platforms- Facebook, Instagram, Linkedin, Youtube and Twitter

Note- Facebook content is replicated on instagram, rest all platforms have
focussed platform content



Client Speak

CBRE India

Brand Vision- Realizing Potential in Every Dimension

Brand Tonality- Functional and educative

Tl J1 |
-

T

. 1 L=
Chennai: - {f || |[[f Content Buckets-
€ Fastes rowing a h \Z
Data Center Market (B =
in India & 1y L A .

‘ Annual Gonciave on Indian Real Estate - Reports and Analysis
é - Key projects

- Events and panel discussions
- Employee stories and achievements

SUCCCSSﬁlll}’ e - Topical and key occasions
Closed ——————————— INR350crores . :

CBRE is delighted to announce the successful i 3 Content format- Static and VideOS

stment of a prime 10-acre land parcel in
Id, Bengaluru. This marguee transaction

ook e Platforms- LinkedIn and Twitter

Note- Content is replicated across platform




LinkedIn Followers Engagement Avg. Eng/Post%

CBRE India 75K 3834 24 0.212%
JLL India 265K 3.102 22 0.053%
Key Observation- Savills India has highest
Knlght Frank India 75K 1440 23 0.086 engagement rate
Anarock 66K 3708 71 0.079%
Savills India 30K 1439 21 0.226%
Cushman Wakefield 963K NA NA NA

Followers Engagement Tweets Avg. Eng/Tweet%
CBRE India 7.8K 174 24 0.092%
_ Key Observation- Anarock has highest
JLL India 32K 5 3 0.005%
engagement rate

Cushman Wakefield 35K 495 3 0.47%

Knight Frank 9.3K 3 2 0.016%
Anarock 6K 229 54 0.060%

Savills India 328 33 36 0.279%



Facebook Followers Engagement Avg. Eng/Post%

CBRE (Global) 557K 562 3,705 37 0.003%
JLL India 160K 427 NA 4 0.067% Key Observation- CBRE has strong
community globally
Cushman K 116 6 0.034%
Wakefield 37 409 9 0347
Knight Frank 18K 241 819 13 0.098%
Anarock 12K 1,273 9,115 72 0.142%
Savills India 342 29 2,256 30 0.283%

Youtube Followers AVg'ViEélego' (l;ate/ Channel Views

(0}
CBRE Global 9K 0.039% 2 475
JLL India 3K 0.017% 2 9

Key Observation- Knight Frank is the

Cushman Wakefield 5K 0.029% 12 1288 most active brand YouTube
Knight Frank 14K 0.008% 30 340K
Anarock 2K 0.617% 3 597

Savills India 415 0% 10 71



Key Takeaways

e Content
Big Ideas and IP’s drives higher engagement
Simple and relevant conversation to make category understanding simple for everyone
Snackable Content for quick reads
Educative and informative content is key communication pillar in the category
Blogs, whitepaper and collaborative reports are popular content buckets

e Platform
O Linkedin community can grow for CBRE India (Cushman Wakefield and JLL India)
O Engagement across all platforms need to increase
O Focussed platform approach

CBRE
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Understanding




Who are we Talking To

Large Corporates

(HNI | CXO
Professionals,
Entrepreneurs)
Investors,

Businessmen,
32-48 years, M+F, Metros &
Tier-1 Markets

CRE Industry, Real
Estate Industry
Stakeholders and

experts
25-44, M+F, Metros & Tier-1
Markets

Government Bodies
Infrastructure and
Investment related

governing bodies
35-54, M+F, Metros & Tier-1
Markets

Employees and key
stakeholders @CBRE
22-35, M+F, Metros & Tier-1
Markets




What do they Seek

Consultation &
Investment
opportunities

Social Benefit & Value, Culture &
Welfare Initiatives Community

Industry specific
knowledge




Customised Message to Each Consumer

Advisory and
Investment

Thought leadershlp on
RE opportunity,
investments and
footprint in the

country

Announcing brand’s

initiatives & growth

Proud part of CBRE
community and
Culture




Our Understanding

of the Brand




CBRE - Operating every dimension of commercial
Real Estate

Integrated a.nd Data Domain Experts Technology Driven
led services

Research Oriented C“Stmfllsed
Solutions



Setting the Context




Setting the Agenda

Building Stronger Digital Footprint for CBRE India:

e Driving Brand Campaigns for Higher Brand Resonance
Thought Leadership with Human Interest stories
Industry owned and collaborated IP’S for higher Visibility
Humanising the Brand (women at CBRE SHEROES, CBRE Changemakers)
New Age Content: snackable and relevant content, Video, infographics and carousel first approach
Building Digital Conversations with Key Stakeholders and

CBRE

Employees




Brand Zone

Your Edge in Real Estate




Brand Zone

Your Edge in Real Estate

Global Insights and Create end to end

Deep Market & Domain Real Estate Solutions
Understanding for Tomorrow

CBRE is the world’s largest commercial real estate services and investment company, with the #1 global market position in leasing,
property sales, outsourcing, property management and valuation.




Campaign one




Concept Note

CBRE sees more so that you can be more. From instilling confidence
in today’s decisions to re-imaging tomorrow’s spaces, we thrive in
delivering customized solutions that promises a better
environment, a better future.

We pride ourselves on being the best in the industry. Our team’s global
outlook and expertise, combined with our extensive pool of market
knowledge, smart technology and data ensures the seamless service we're
famed for.




Building A Future Together

Showcasing how CBRE is redefining the way of life with Customised
Commercial Real Estate Solutions and empowering customers
to achieve more and align with sustainable future.

Your business, like every business, is deeply intertwined with
environmental, social, and governance (ESG) concerns.
That’s why we aim to waste less as we build more, keeping the future in
mind.




Building A Future Together-
Key Communication Pillars

Market Knowledge Customised real estate
and Data driven solutions across
insights various industries

Sustainable Future Legacy and our

Solutions culture




Building A Future Together- Content Pegs

Market Knowledge

and Data driven
insights

Customised real estate
solutions across
various industries

Workplaces; present
and future and Infrastructure
for new work culture

Expertise and success stories

Sustainable Future

Solutions

Legacy and our

culture

Sustainable Real estate
solutions

Interaction with employees
and key stakeholders

Integrated customised
Industry specific Solutions
like Data Centers, life science

Events and other industry
forums

Eco friendly and future ready
Solutions

Organisation culture, value
and ethos

Government Projects and
collaborations

Services and Consultant
advisory

CSR initiatives

Organisation growth over the
years






https://docs.google.com/file/d/18T3j-wU_GnCvxthIkUX9uj05At--xaQV/preview

Express Insights

Certified Built
Environment in India

Certified
Green Office

stock grew
by 177%.

LEED enjoys greater
pie of total certified
stock in India

Peripheral locations
crowded with
certified green stock

Cities leading

in terms of
certified completed
stocks

Sustainability Certifications
give green projects, rental edge
over non-certified projects.

0% 20% 40% 60% 80% 100%

REIT assets of certified green
stock to grow with evolving policy Read more
and regulatory ecosystem. in our detailed report

CBRE

9%




What do Chennai,
New Delhi and
Hyderabad

have iIn common with
Osaka, Hanol

and Taipei ?

On Emerging Data Centers to know more




Key Industry Sectors
That Drove Leasing Activity

15%

Infrastructure,
Real Estates &
Logistics:

15%

Flexible
Space
Operators:

34% 17%

Tech: BFSI

12%

Engineering *
Manufacturing:

1%

Research,
Consulting
Analytics:

02%

Life
Sciences:

*Share in Q1 2022 CBRE

Platform- LinkedIn, Twitter and Facebook



Chennai 2030:
Expanding Horizons

LiVC NOW Read Here




Podcast

Platform- LinkedIn and Spotify


https://docs.google.com/file/d/15rKvUoBZzS_CFDaG7hqZSVOFeSg_Htwn/preview

PARTNER SUMMIT
D parTh 2023




In Conversation with

Shri Ashwini Vaishnaw Anshuman Magazine

(Hon'ble Minister of MeitY ¢Chairman & CEO - India, South East Asia,
Middle East & Africa

The Future of PropTech
in Rising India

Platform- LinkedIn and Facebook

“As the trend of ‘Work Anywhere,

Live Anywhere’ garners traction amongst
the working populace, the demand for
rental housing will be on uptick.”

Gurjot Bhatia

Read the key takeaways for 2023
The Changing India Report




The Real Deal

India Market Monitor
Q3 2022




Platform- LinkedIn, Twitter
and Facebook

CBRE appointed

as the consultant for
PM’s Multi-Modal
Logistics project




CBRE Cares

“Turn Around Waste
(TAW)’ Waste Recycling
Programme was
responsible for collection
of dry waste.

The quantum of dry waste collected
during the year was about 70,900 MT
from 1,067 wards.

Platform- LinkedIn,
Twitter and Facebook




Pre-pandemic

Key findings
From our employee happiness study

October 2021

March 2022

July 2022

Good qualitv of life /
work-life balance

Working in a company
that su orts my health
and wellbeing

Finding a sense of
purpose in my work

Being visible, rewarded
and recognized






https://docs.google.com/file/d/19mV4rf2GHdBOko5FBtt7660LIYq-a09I/preview

Summarising Content Roadmap

Social Sketch : Mentors

A short video based on the profile of the
mentors and some lead investors at
CBRE — which will showcase the
diversity and wealth of experience.

Promotional

Property

Investment advice
Property management
Real estate investments

Event Amplification

Thought Leadership

Knowledge Sharing
Awards & Accolades
Industry Participation
Global Communication

Success Stories (mentor)

Thought leadership content
(ghost-written) on relevant topics
that can be published on editorials
like ET etc.

CBRE Partner Summit is the perfect platforms for generating maximum buzz
and online visibility. The social amplification on Twitter (supported by FB and
LinkedIn) will involve a variety of content - pre event and during. This will be
in the form of capsule content around the session/speakers/interviews and

sound bytes.

Factoids

There is a glut of data and information
that can be packaged into compelling
factoids and mini infographic for social
consumption.

Authored Thought
leadership (Sponsored)*

Thought leadership content
(ghost-written) on relevant topics
that can be published on editorials
like ET etc.

Brand Properties

RE-Design

RE-Connect

RE-Energise

REsilience 10K

RE WorkSpaces

2023 Outlook Event Series

Success ‘Stories’

Success stories can lend themselves into
snackable ‘social content’. A 3 frame gif
of how an entity transformed itself and
how the association with CBRE helped.

Twitter activity

Ask an expert: Thought Leader and a Twitter
influencer shall take part in a tweetchat to
engage with the audience and answer
questions related to real estate ecosystem,
using a CBRE branded hashtag.

CSR

Highlighting our ongoing efforts to
support people and the planet through
sound business practices.




Campaign Two




Concept Note

CBRE hold a legacy of partnering with Fortune 100 Companies and holding the trust
of 100+ countries.

We are one of the world’s largest commercial real estate and investment firms, we
recognise the potential of our clients, partners and professionals and assist them to
prosper into more renowned businesses with our end-to-end solutions,
sustainable practices and an inclusive culture.



WE HELP PEOPLE

THRIVE. Becar






https://docs.google.com/file/d/1e1Pz544Ms2XlBdiJp8u0iswjIfrIOy-T/preview

Recommended Way Forward




Strategic Way Forward

Driving Brand Resonance

Through Leadership; Building Brand IP
Humanising the Brand
Driving Strategic Relationships

Sustainability and CSR

Brand Campaigns, Awards, Industry Participation and Events

Video first Approach, Snackable Content (Carousels and Infographics) and
People Stories, The Weekly Take

Expertise, insight, and a valuable perspective, Blogs, White papers and
Content Syndication

Large Corporates, Government, Investment firms and Institutions

Key projects, Solutions and Key Initiatives



Branded IP’s and Properties- Online and Offline

S. No Property Name Description Audience

1 RE-Design Creating video series on CBRE Design Collective Decision makers
Platform bringing together Industry futures leaders to throw light on topics surrounding CRE. CRE TedX |Government institutions

2 RE-Future . . . . . .
platform which will make the category accessible and interesting for the masses and officials

. Podcast series with CBRE India Top leaders talking about its contribution towards sustainable CRE

3 RE-Energise Masses
ecosystem.

4 2023 Outlook Event Series Amplifying ’.the annual f01:ecast eve.nt .digitally and making it in(%ustry the most awaited event which talks Decision makers
about realising tomorrow's potential in the category and sketching a roadmap for the same

5 CII-CBRE City Events Conference in each city going digital (pre event and live event) Industry stakeholders

6 RE Flexi Workspace Video series of covering offline event and creating digital capsules of the same All stakeholders

7 CBRE Cares Branded series showcasing how the initiative is contributing towards the betterment of the society CSR

3 RE Circle Exc.:luswe. ecosystem (furated for category leaders to connect, collaborate and share their visions to build Industry stakeholders
an inclusive community CRE Leaders

9 RE Metaverse CBRE advisory and brokerage services in the metaverse setup All Stakeholders




Branded IP- RE Future: Strategic partner to Future Ready
Cities, ecosystems and Infrastructure

Platform for CBRE India and various Government
leaders/ bodies to demonstrate some ambitious projects
and possibilities of building a Better Tomorrow for India.

Showcasing Future First properties which are built with
Deep domain knowledge and expertise, Innovation and
Technology and the ones which are going to solve larger
problems for the ecosystem and the Country.

One of it’s kind platform making the category inclusive
for the Government bodies and officials.

Targeted: Government bodies and officials and recognizing
their contribution towards the category

- Economic development in the State/ city and being
future Ready

- Infrastructure development by the Government

- Focussed Policy Initiatives for Businesses to thrive

- Forefront of Technology and Innovation



Targeting Specific Sectors- Government

#CBRERealEstateMonitor in #REReports and Whitepapers #REDigitalEcosystem Approach for

(3 L3
PO C C with vari vernmen .
association with Indian Government =~ With various gove ent Government in CRE
mstitutions
Boston Consulting Group (BCG) see Deloitte + Follow  «--
13(,14730,529 followers i S l \
’ Organisations are shifting from a traditional resilience approach to a broader and

The November edition of India Economic Monitor highlights that India's FY23 more forward-looking #organisational resilience approach. p— 000
GDP is forecasted to grow between 6.5% to 7.0% YoY. GST collections recorded ~.see more 1y | ] \ ' —_— 1

the second-highest value since inception, crossing the Rs 1.5 trillion 1 ...see more Deloitte's 2022 Global Resilience Report - 6 pages

The four key A : I =
takeaways from N
Deloitte’'s 2022

India Economic
Monitor

NOVEMBER 2022

HIGHLIGHTS

Global Resilience
Report

Boston Consulting Group (BCG) eoe Boston Consulting Group (BCG)
a 3,474,521 followers 3,474,521 followers

T 6d - Edited - ® 5 Edied - ©
"Food security has never been a bigger issue than
& LAST CALL COMING SOON @ today.”
S 82 5 reposts ;
- T, It's time to put the finishing touches on your Last week at #COP27 we caught up with Jim Andrew,
e o I e proposals. You have just five days to apply to the Al a BCG alumnus and current Chief Sustainability
i for the Planet Call for Solutions. Officer at PepsiCo, to talk about the business case for
(5 Like @ Comment r‘:] Repost 1 Send regenerative #agriculture. Help to make more
1/6 @ fﬁ;ﬁ:;:sﬁlréw%?f:cigit‘:,iilﬁ;im:t: public, or  Watch the full conversation here: https://inkd.in/ infOI' ed decisions
nonprofit, with solutions at any maturity stage, as long ehqbhzZp
as it is ready for a first pilot. #foodsecurity #sustainability w’ith all data and

Apply here: https://on.bcg.com/3GLAMO5

technology at CBRE
disposable

g

[l €€ Fern Pais and 286 others 12 reposts

S @

cee 161 4 comments - 10 reposts Like Comment Repost Send

to help leaders make informed decisions.




Sector based Targeting- Government

Government-
Seek- Scale and Capability Key Events/Forums to be part of
Solution Provided- Global tech and support T
1 Economic Times ACETECH - New Delhi 8-11th Dec 2022
ReaChlng Out- 2 CII Goa Conference on Clean Renewable Energy - 14th Dec 2022

-  Case Studies (Previous work and Scalability) Transforming Industry, Hospitality & Real Estate

- White Papers and research collaborations 3 Annual Conference of Infrastructure Finance in India 15th Dec 2022
- Growth of Real Estate and economy of India Mumbai
- Uplifting community/sectors

4 Global Real Estate Congress- Mumbai Feb 2023
- Technology interventions @events and
Trade fairs 5 International Real Estate Expo- Mumbai Apr 2023
- Industry Webinars with Government officials ) ) . )
6 Retail Leadership Summit- Mumbai 22-23rd Feb 2023

- Brand IP- RE Connect

- Consultation and guidance on Digital, Data 7 Other Forums; India Retail and Food Forum- Mumbai 13-14th Sep 2023 & Dec
analytics and speciality skills 2023

- Ideas/Recommendations that will transform
the public sector

- Act as an enable between government and key
industry stakeholders



Branded IP - RE Circle

An exclusive ecosystem curated for category leaders to
connect, collaborate and share their visions to build an
Inspired Future.

TedX like platform which recognises some of the most
influential people and their inspiring stories of building an
Inspired Future.

Platform will give CBRE India access to the influential
leaders, policy-makers, CX0Os, entrepreneurs, etc.

Perfect platform to unite the brand with its key Category
stakeholders.

Partner with ET Realty and target stakeholders from
ITES/ Retail, Hospitality and more.

HOB
NOB

SPON ’




Sector based Targeting- IT and ITES

#REFutureOfIndia; Future of
Workspace Ecosystem and
factors that will affect them

———-

Asia's energy transition is well underway, creating substantial opportunity for
green growth and business-building in the region's energy sector.

We've identified five shifts that can help smoothen the path towards net-zero,
and explore how organizations can balance both sides of the energy supply-
demand equation to accelerate green growth. Learn more here:
https://inkd.in/gZ_imPGu

#FutureofAsia #FoA #NetZero #GreenBusinessBuilding

SHIFT3
Increasing the
investment in energy
transition hardware

ll 3/5 commmw oo &

#REPrespectives; CBRE
Takes on IT industry trends

Boston Consulting Group (BCG) e
3,473,732 followers
3w - Edited - ®

Operating expenses (SG&A costs) have continued to grow over the past decade.

To stay competitive, it's imperative for businesses to optimize their cost
position.

&3 https://Inkd.infeC6nHZi

#BCGExecPerspectives #CEOsDilemma

SG&A:! Costs Have Grown 1.9x Since
2009, That Didn’t Affect Margin Due to
Price Increase

NORMALIZED VOLUME, INDEX (2009 = 100) A 2009-2021
1.9x
Revenue
1.8x
0, - O
Margin
1.4x
0 <

2009 2011 2013 2015 2017 2019 2021

Federal Reserve Bank of Minneapolis; Social Security Administration.

#CBREReportsAndWhitePapers;
What the IT industry is looking for in
CRE

Boston Consulting Group (BCG) e
3,473,744 followers
3mo-®

A great global migration is in the making. Around 40% of the world's digital
talent pool is hunting for new jobs, according to BCG research, with many
workers open to changing locations. And competition for their services has never
been hotter.

But what exactly is this mobile digital workforce looking for when exploring new
opportunities? And what factors influence their decision about where to move?
Find out in our report: https://Inkd.in/gjtJN9k3

#BCGinIndia #25yearsofBCGinindia #DigitalTalent #PeopleStrategy #hiring

What is Digital Talent looking for? - 4 pages

What Is
Digital Talent
Looking For?




Sector based Targeting- SMEs

SME Success Stories

square &
Detroit, Michigan

— = @ square &  Meet Victoria and

| Michael, owners of @icecreamsocial,
an ice cream truck and mobile social
media agency in Detroit, MI.

Losing their jobs at the height of the
pandemic pushed Victoria and
Michael to revisit an idea they had
back in 2017: an ice cream themed
social media business. They found a
53-year-old Good Humor truck close
to where Michael grew up, restored it,
and started selling ice cream out the
window every afternoon. Together,
they hope to keep the traditional ice
cream truck experience alive in their

ﬁ MY,
v

community.
'\p@ M% Read more about Ice Cream Social
\\\ and the social media services they

Zeciph 238 likes

square @
Metuchen, New Jersey

square & Inside @terraceplantshop,
located in Metuchen, New Jersey,
lush house plants cover every corner
of the store. The depth of green
transports customers to another
place, surrounding them with calm —
and life — serving as a living altar for
what was lost.

Watch “Dear Dad" on IGTV or
YouTube, and read Peter’s full story at
squ.re/deardad.

Dear Dad was directed and
photographed by Red Gaskell
(@redgaskell) for @evenoddfilms. Red
is a Filipino/Chinese-American
filmmaker and photographer, and

SO QY N

1,149 likes

(© Add a comment

SMEs News and Updates

jason@calacanis.com & @Jason - Jul 14

Some thoughts on how | spot winning founders — for angel investors & for
founders wondering if they have what it takes.

gTHIS WEEK IN

)\‘ STARTUPS
\\ 300 Cancas

This Week in Startups: China cracks down on US IPOs, winning foun...
Show This Week in Startups, Ep China cracks down on US IPOs,
winning founder qualities, Ask Jason: accelerators, investing | E1244...
& podcasts.apple.com

~ = A ~ ~

Industry Predictions

. McKinsey & Company

29 ollowers

®

At the beginning of the year, we asked global journalists, media executives,
columnists, commentators, and media critics what they thought would dominate
news headlines in 2022 £ see more

1d - Edi

2022 media predictions:

Were they right? \Wha )S_ next for
web3 in

real estate!

CBRE Industry Explainers; Key Sector’s
Unwrap for SMEs

McKinsey & Company e
4,902,032 followers
w-®

The next revolution in industry isn’t just about new technology. To thrive in
Industry 4.0, entire sectors of the economy will need to reskill workers and make
processes more sustainable and efficient. This article from our McKinsey
Explainers series shows you what 4IR leaders have accomplished and what's
next.

Get it now on our Insights app kdhttps://Inkd.infeAUXmFHJ

#McKExplainers

What is '
Industry 4.0? '

Simply...

Industry 4.0, also known as
the Fourth Industrial 4 ¢
Revolution, is the next phase A

in digitizing the manufacturing
sector, driven by advances in
data and connectivity, ¢
analytics, human-machine ~
interaction, and robotics.

But you might have more
questions ...




Sector based Targeting- SMEs

Key SME Events and Properties
SME’s

Seek- Knowledge and Money P ..
Solution Provided- World Class solution at @
competitive prices

gicict sank Emerging India Awards
Business Banking ikt "

N

Reaching Out-
- Video Property; Informative content hub for

SMEs where we partner with different ——
consultants to create content (also get ’
Government officials to be mentors here)

@iciciBank 88

INDIA BUSINESS C

SUMMIT Znvergence

March 2023
ragati Maidan, .

- CBRE Chatbot for SMEs; answer FAQs SME5 o St \2“ e ;.535
- Collaborate with SME Events, >ELITE o g e S

Workshops and Seminars (Financial
Express) or SME Awards (ICICI Bank)

SME Events

|||||||||

uuuuuuuuu




Branded IP - RE Retail

Featuring Retail Properties handled and advised by CBRE
and create a Linkedin/ Podcast series on various topics
related to Retail and key stakeholders from Retail.

Partner with ExchangeqMedia to create this
Youtube series highlighting key projects and people from
the Fraternity.

Building thought Leadership on Retail Ecosystem of the
Future.

Building Retail Thought Leadership Platforms, Powered
by CBRE data and Insights across various Retail Events
and Seminars. India Retail Forum, India Food Forum,
India Retail Summit.

From finding a new office, to negotiating lease terms, to workforce models and
workplace experience, we're partnering with clients at every stage in their
workplace strategy. Leverage our market knowledge and vast agent network to
explore suitable options for your business: http://co.jli/9Kef50K4q35

Kaushlendra Vikram Singh

#JLLIndia #OfficeLeasing #Coworking #HybridWork #CommercialRealEstate

Your orgahisation is unique and
so are your real estate needs.

5 comments - 6 reposts



Branded Property- RE Metaverse

CBRE advisory and brokerage services in the
metaverse setup

How does this help;

1. Strategic planning; scenario modelling and the
design of spaces and operations for consumers before
committing capital to physical outcome

2. Transactional; 3D tours of properties or land for
consumer experiences

3. Empowering consumers with augmented
solutions, remote support and data insights;
creating opportunities for a range of VR / AR focused
products and services

4. Consultation and advisory services; Consulting

firms/business/organisation for all metaverse
transaction along with virtual property development,
property management and marketing services

Australian Open
-134,74 8-
. v
o

8HOH

/
/
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Personal Linkedin Branding-

Anshuman Magazine




Analysing Content of Top Industry leaders

Anshul Jain

- Personal view
and take on
key projects
and industry
updates

- Media
Interaction

- Company
Culture and
key initiatives

- Experience at
key events and
meets

- Wishes on
topical and
key occasion

Ramita Arora

Key takeaways
from industry
reports

Key speaker for
various panel
discussions
Topical and
Key Occasions

Chris Marriott

PR articles and
media interactions
Leadership and
other events

Key takeaways
from industry
reports and trends
Company Culture
and key initiatives
Personal view and
take on key
industry trends

Ramesh Nair

Leadership and
other events
Personal view and
take on key
projects, industry
updates and key
trending
discussions
Company Culture
and key initiatives
Topical and key
occasions

Anuj Puri

Key takeaways
from industry
reports and
trends

Key speaker for
various panel
discussions and
events

Topical and Key
Occasions

Anshuman Magazine

Personal view on
key reports and
industry update
Topical and key
occasions

Events and Panel
discussions
Other key
trending topics




Key Observations from Industry specific LinkedIn
Pages

Personalised and honest conversations on key topics, trends and industry
intelligence

Organisation Culture and Key Initiatives

PR and media interactions

Key events and panel discussions talking about what made the whole exercise
interestings

Personalised wishes on key and topical and key occasions




Anshuman Magazine Brand Way Forward

India 2030

India Globally in
finance and economical
landscape

India; Emerging
investment Market
Government
Infrastructure
conversation

Evolving role of flexible
workspaces

Era of D2C brands
Value creating
company culture
Changing dynamics of
Indian Retail,
hospitality and logistic
companies

Sustainable and
inclusive growth
Indian Startup culture

Consumer

Ever changing face of
Indian consumers
Talk About Money
Evolving role of flexible
workspaces
Consumer Pulse;
Spending pattern of
consumers

tailoring
communications and
digital efforts of
marketing

Key trends affecting
and inspiring
consumer behaviour

New India (Tier 2
and 3)

various industries

- Why are these cities

new loci of growth

and startup India
campaigns on these
cities

- How are these cities
emerges as cConsumers,
education and business

hubs

forefront of digital
evolution

- Emerging growth

engines of Indian
Economy

Sunrise destination for

Impact of Digital India

How these cities are at

Innovation and

technology

Logistic, warehousing
and data centers
PropTech

Life Sciences and data
centers the

Digital Business
builders and
consultations

IT architects & digital
solution builders
Global flows in connect
world and its
importance

Value from Al

ESG and

Sustainability

India Readiness for
ESG

emerging global
trends, circular
economy, urban
landscape & more.

Net Zero/Zero Carbon
practises; Both
Government and
business

India’s tangible steps to
transition to a net-zero
economy

Clean Hydrogen Supply
system

Decarbonising all
industries

Food Security



Anshuman Magazine Brand Way Forward

Up-close series with AM where shares his take on
Evolution of Indian economy and Consumer Economy
Future of Work , Role or Tier-2, 3, Cities, ESG and
sustainable solutions etc
McKinsey & Compan: Mcl(jnsrs)/’ju?octpany
. pptye i . susdss

34 Edited - ®

Internet searches for the term “metaverse” rose 7,200% in 2021. That's a clear Social c?pl(a\. s‘rr‘m\y defmed,_ is the presence of networks, re\a(}\onshlps, and
within any or, more broadly, or culture.

signal of how much people want to understand the term

Re:thInk

Next big thing?
Signals

of the
metaverse

see more

see more

Social capital:

Build back better
relationships at work

Lareina Yee
‘Senior Partner, Bay Area

. McKinsey
McKinsey & Corhpany

@ NASSCOM

LEADERSHIP FORUM 2023

SHAPING THE e i

TECHADE ki

First HYBRID Edition | Grand Hyatt, Mumbai
IR 27" February &1%- 2% March, 2023

AM’s views on making the most
of opportunities in current times

McKinsey & Company
4,903,458 followers
4d-®

Which chess piece are you? 1

According to Marina Nitze, author of Hack Your Bureaucracy, there's ..see more

“I encourage you to
be the queen on the
chessboard and go
everywhere that you
may need to go to
understand how a

process really
works.”

Marina Nitze
Author, Hack Your Bureaucracy

McKinsey
& Company

Passion and Initiatives

#CEOTalks; Down the journey lane with AM where
he talks various dilemma that one goes through while
building an organization

Boston Consulting Group (BCG)
3,474,345 followers
1w - Edited - ®

How can organizations survive today’s turmoil while reinventing themselves for
the future? Welcome to the CEQ's dilemma.

.see more

surviving today or building for tomorrow?

s

w2 @ o I3

Leading with Resilience: Global Overview

U@ 740 8 comments - 38 reposts

Video Series

Tune in to hear an insightful conversation with
Priyanka Aggarwal, Managing Director and Partner,
co-lead, India Healthcare Practice, BCG India, and Dr.
Sangita Reddy, Joint Managing Director, Apollo
Hospitals Group, on several key themes related to the
future of digital health care in India.

Now streaming on Apple Podcasts | Amazon Music |
Spotify

#BCGinlIndia #25yearsofBCGinindia

#BCGIndiaPodcast #Podcast #digitalhealth
#Healthcarelndustry #healthcare

LEADING WITH
| MpacT
| INNovATION
3 b | INTEGRITY

Leadership
Podcast
Sepies

EPISODE 3

Priyanka Aggarwal Dr. Sangita Reddy
Managing Director & Partner Joint Managing Director
Co-lead, India Healthcare Practice, BCG India Apollo Hospitals Group

Future Gazing: Digital Healthcare in India
Apple Podcast | Amazon Music | Spotify

Podcast Series



Communication Objectives (Twitter + LinkedIN)

To position Mr. Anshuman Magazine as a futurist & thought leader
Establish Mr. Anshuman Magazine as an Visionary who is leading to
to establish Indian CRE as a global powerhouse

Curate an audience network which is constantly updated with his views
and perspectives on what’s going to define and build an conducive economical
culture

Create conversations from his profiles that are in sync with his core
values and belief system

CBRE




Authentic and
Real AM’s

Personality

I’ve realized that ‘life’ itself has
been my greatest mentor. Every
situation is a teacher, all we must
do is be willing to ‘listen, and
CETd

My insight at a recent
@
interview with Iint

CBRE




Office:

Increase in future proofed

0 ) [ buildings via a combination
of leading-edge physical,
N E N human and digital elements
Chennai real estate in 2030:
A snapshot
Industrial &
Retail: Residential: Logistics:
Emergence of new brand Change in product Logistics hubs to emerge
entities; right-sizing of brand alignment; increase in land closer to new infrastructure
portfolios; diversification of acquisition; increased initiatives; increased focus
developer portfolios dependence on alternat on ESG
invesment funds
CBRE




The need of the hour is innovative hybrid
models to derive maximum productivity.
Having the right technology is just a
stepping stone and making it accessible
is a leap into the future.

Read More

CBRE




CBRE

Opening address of the

dress

Employee
and

Stakeholder
Engagement




A milestone
conference for the
industry, where we
deliberated upon the
existing & emerging
trends, and how
investing in

#Tier2 cities is
becoming the new
centres for
#expansion.

Driving PR and Media Relationships

+ October 2022
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Platform Strategy




Focussed Platform Approach

LinkedIn;

/ : Twitter; YouTube- Facebook
Corporate Branding via

Content Repository via video Targeted Outreach via Reach

Awareness, community

Thought Leadership & engagement and key updates content & Frequency

Employee Engagement

Thought and industry
leadership

KOL and influencer
marketing
Community building-
Events, webinars, Panel
discussions etc

Podcast on upcoming
trends and RE
sustainability

Key projects and
associations

LinkedIn Polls and Q&A

Previews of key industry

trends and updates
Fleets for webinars and
events announcements
Twitter Spaces for
discussion and
webinars

Blog post

Twitter communities
for community
building

Humanising content
Coportated videos
Media Interactions
Industry trends and Key
highlights of various
sector- Shorts
Sustainability CRE
Workspaces content

Inclusive, Bigger
Reach and
transactional
relationship

Key projects and
association

Blogs, White papers and
articles

CSR and sustainability
Initiatives



Media Strategy




Digital Action Points

Creating more visibility for CBRE India
e Content

O

Driving brand resonance with social short form content with quick reads
Building Brand IP via Video heavy & OTT unified reach amplification
Amplifying the brand reach through content syndication & native approach
Building Heavy Mid-funnel via relevant self-serve & contextual native

Creating touchbase of client to nurture strategic relations for demand generation

e Platform

O

Linkedin & Social community
YouTube & OTT Aggregators
Financial/Real Estate content syndication tie-ups

Self-served platforms combined with Native




Driving Brand Resonance

PLATFORM SELECTION \ '\\ INVENTORIES CONTENT

'i y e Videos e Brand .
\ e Statics campaigns
> e Casoursals e Awards
m u / e ABM ° Indqs’Fry .
/e Polls Participation
e FEvents

Platform Est Reach  Est. Impressions Est. CTR % Est. Clicks Est. Traffic Est. Views Budget
Social (FB&IG) 3.3M 6M 0.20% 13K 6K 1L 2L
Youtube oM 4M 0.15% 6K 3K 1.2M 3L
LinkedIn 0.3M 0.6M 0.50% 3K 1K NA 2L,

5.6M 10.6M 22K 10K =L



Building Brand IP

PLATFORM SELECTION \ \ ~ INVENTORIES CONTENT

BO

Videos

° e People Stories

\\\ e Stories e Infographics
sonv ) e Short Forms e Brand video
@5 /e Carousels e Brand Services

Platform Inventory Objective Est Reach Est. Impressions Buy Type Buy Rate Est. CTR % Est. Clicks Est. Traffic Est. Views Budget

Youtube CPM Materhead Impact 1.4M 4.2M CPM 350 0.10% 4K 2K 128K 15L

SonyLiv, Zees, Voot | Brand Awareness o
& MX Player & Ad Recall 3.3M 6.6M CPM 300 0.50% 33K 16K 5.3M 20L

OTT Sync




Humanising the Brand with Content Syndication

PLATFORM SELECTION \ \\\ INVENTORIES CONTENT

1IMES
INTERNET ; Advertorial

' ° vertorials :

\, i e Expertise
Tab@la \\ ¢ Artllees e Advices

) * Native e White papers
/e Contextual e Blo pap
gs
Push

ET

£ /

Platform Inventory Objective Est Reach Est. Imp. Buy Type BuyRate Est.CTR % Est. Clicks Est. Traffic Budget
Content Syndication |Advertorial/ spotlight & Impact Views 100K 7M NA NA NA NA 1L 18.5L
ET Rich media/ Standard Impact 1M 1.0 CPM 200 0.15% 1.5K 750 2L
Money Control Native Ads Impact NA NA CPC 15 NA 10K 5K 1.5L
Content Amplification |High Impact Placements Impact 1M 1M vCPM 200 0.15% 1.5K 750 2L,

2.1M 1.4M 13K 106k 24L




Building Strategic Relationship via Performance

Performance mix will build Mid-Funnel & help convert through digital triggers

Platform Est. Leads Est. CPL Budget

108 %833 3L

Google Search

Google - Pmax 192 31,000 6L
Google Display 108 %1,500 3L
Facebook 113 3952 3L
Native 72 ?1,190 2L,
Native 36 32,381 1L
Building LinkedIn 136 33,667 5L
MOFU LinkedIn - ABM
Marketing 38 313,095 5L
LinkedIn- Sales
Navigator 5 33,000 15K
Leads
&

Partnership



SEO Analysis and Strategy




Competition Analysis -

Website and SEO Audit




Source: GOOGLE TRENDS

Google Trends : CBRE VS Competitors

® CBREGroupinc e JLL Cushman & Wakefield @ ANAROCK Property Consultants @ Savills

)

-~ i1~ Yaet 17 s +the MAammor~sinl © myv/actrmont ) Yr ~rtyy
India, Past 12 montl S, Lommercial & invesiment Real P operty

JLL has maximum search volume in past 12 months
(Specific Category: Commercial & Investment Real Property)




Source: GOOGLE TRENDS

Google Trends : CBRE VS Competitors

shman & Wakefield

® CBREGroupInc e JLL C
® ANAROCK Property Consultants @ Savills Haryana 17% 80% 2% 1%
Karnataka 19% 78% 2% 1%
Telangana 30% 68% 2%
Delhi 29% 66% 5%
Maharashtra 25% 70% 5% <1%
Tamil Nadu 29% 67% 2% 2%
West Bengal 21% 73% 6%
Uttar Pradesh 23% 75% 2%
Gujarat 30% 70%
Rajasthan 22% 78%
Kerala 38% 62%

JLL has more visibility across regions




Source: GOOGLE TRENDS

Google Trends : CBRE

20

Telangana 100 Odisha
“ Haryana 78 Uttarakhand 18
Delhi 70 Kerala 14
Karnataka 61 West Bengal 13
Maharashtra 56 Madhya 12
Pradesh
Tamil Nadu 41
Punjab 7
£ sj Andhra 25 .
» Pradesh Bihar 5
'
Gujarat 23 Rajasthan 5
Uttar Pradesh 21

CBRE has highest search from Telangana in comparison with other regions in the past 12 months.




Domain Analysis

Domain/URL Organic search Ahrefs ratings Referring domains Backlinks

Target Keywords Traffic UR DR AR Total Dofollow Gov  Edu Total

cbre.co.in ¥ 8997 38194 — 49 773,353 948 541 3 6 335,443

jl.co.in 28,437 136929 — 63 200,373 1,465 863 4 4 181,659 CBRE India has low Authority score in

knightfrank.co.in v 1083 4372 — 46 1,025407 429 25 0 0 157,716 comparison to the JLL & cushman
wakefield

anarock.com v 1,001 7254 — 48 839,032 610 330 0 1 9,662

savills.in 1,376 3471 — 31 4,015,528 339 134 0 1 3,143,912

cushmanwakefield.com v 109620 174823 — 82 9,596 18,600 15,339 33 172 1,653,211

Traffic Analysis

Root domain v Root domain v Root domain v Root domain v Root domain v
® cbre.co.in jll.co.in @ knightfrank.... anarock.com savills.in Compare Cancel
Target Visits Unique Visitors Pages / Visit Avg. Visit Duration Bounce Rate

@ cbre.co.in 25.7K 4151% 23.9K 48.87% 1.4 432.93% 06:49 1150.92% 87.3% V8.47% -

JLL has maximum traffic, with 82K unique
jil.co.in 89.6K 143.03%  82.4K L 40.46% 12 42.28% 03:40 2.22% 89.93% +0.4% - monthly visitor Whereas knight and frank

has Maximum user spending time (9 min)
with very low bounce rate (44%)

@ knightfrank.co.in 5.8K 1129.89% 45K 176.83% 2.4 V13.73% 09:12 1380% 44.44% 15.56% -

anarock.com 6K ¥ 67.91% 46K 1 62.69% 1.7 $1.75% 06:28 ¥ 68.2% 5714% 10.96% -

savills.in 956 ¥73.99% 858 164.98% 21 ¥v63.4% 01:41 1 44.2% 69.32%  35.98% -



Source: SEMRUSH

Traffic Sources

All devices | Oct 2022

80K

60K
B 40K

20K

0 smn fA— | ==
Direct Referral Search Social Paid

8 cbreco.in B jll.co.in knightfrank.co.in anarock.com savills.in

JLL has maximum traffic coming from search indicating strong SEO




SEO Audit

SEO FACTORS Value (If any) Status ACTION (if any)

Google Indexed pages 7,690 Poor Can be improved!

e o e e ey g (o 6,610 Poor Can be improved!

WWW)

Domain Authority 33/100 Poor Can be improved!

Avg. Monthly Traffic 48.1k Poor Can be improved!

Total backlink 335K Good Can be improved!

Canonical Issue Not Found Good https://www.cbre.co.in and https://cbre.co.in resolve to the same URL.

Duplicate Home Page Not Found Good All Okay

Title Not Optimized Poor Need to optimize according to our targeted keywords

Breadcrumbs Missing Poor Need to incorporate the breadcrumbs with microformats for all internal pages

Custom 404 Error Page et Poor Ilj:geéi to create a custom 404 error page and all non-existing pages should be redirected on this error

Social Plugin et Poor Only Twitter & Llnkedln Linked. Need to incorporate other social plugins like facebook, youtube etc. in
terms of user experience.

Heading Tags Missing Poor Need to optimize heading tags for better optimization of heading when user views the results.

Alt (Image) Tags Missing Poor Need to add alt tags for better optimization of images

Meta Description Missing Poor lglrfgi?l éo add meta description according to our targeted keywords to convey relevant results in search

Microformats for breadcrumbs |Missing Poor Need to add microformats to structure the data visibility in search engine.

Rich Snippets Missing Poor Need to add the rich snippets in site that will helps crawler for better indexing.

Schema Codes s Poor Need to add Schema code for company Logo, address etc. that will help crawler for better understand the
site content

Url Structure Optimized Good All URLs are good and optimized.

Blog Missing Poor We are unable to locate the Blog URL. Blogs help to achieve keywords ranking & drive traffic.

Google Analytics Implemented Poor Need to incorporate the google analytics script (TTC) to all website to track the site.

Sitemap.html Not Optimized Poor Need to optimize the Html sitemap it will helps user in understanding the structure of website.

Sitemap.xml Implemented Good It is already added.

Robots.txt Implemented Good It is already added.




Overall Website Score

' 4 C =
On-Page SEO Links Usability Performance Social
[ ]

Backlinks Profile
Global Commercial Real Estate Services | CBRE India
www.cbre.co.in v
Ahrefs Rank UR . DR Backlinks Referring domains Organic keywords Organic traffic Traffic value
771,602 508 490 335K:2] 861 11.6K -1« 48.2K $5.6K

& o  Recent391K Recent 964 PPC 0 PPC $0
B Historical 24.4M Historical 2.35K

T

External websites that direct users to
your site are known as referring
domains

CBRE India needs to be optimized for

maximum search engine visibility

CBRE India has low count of referring

domains compared it to its competitors
along with huge drop in backlinks as well




SEO AUDIT

Organic Traffic

Organic traffic 49,812 /month Alltime  Oneyear Last 30 days Export v
CBRE India organic traffic is going down
| 21Nov22 month on month
Organic keywords 10,594 Export v
e Keyword rankings are dropping month
Total 10,594 on month
#11-100
#-10 1,754
#1-3 726




Core Web Vitals

Mobile Desktop

)8 66

Performance
Performance
Values are estimated and may vary. The performance score is calculated

Values are estimated and may vary. The performance score is calculated 20 g iSRS T e AR
directly from these metrics. See calculator.
lirectly from these metrics. See calculator
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Usability is key to maximize available audience and minimize user bounce rates




Key Takeaways

e Website
o Low SOI on search engines as compared to closest competition
o Reducing the bounce rate with redirection of relevant traffic
o Building national presence & traffic through various digital channels

e SEO

Build stronger backlinks & strengthen domain rating on high authority
sites for boosting organics
Addition of Blogs on website to create widespread roots in the search engine

Reducing Technical errors by implementing breadcrumbs to strengthen the
technical SEO & User navigation

Leverage Google Discover to increase visibility & SOV on second screen

CBRE




SEO Strategy




12-Month SEO Roadmap

Month — 3-12

Activity Deliverable
Initial WebSite Analysis One Time
Competitive Analysis Report Monthly
Keyword Research & Mapping One Time
Initial Ranking Report Monthly
Content Optimization Ongoing
Landing Page Analyzer Ongoing
Robots.txt Optimization One Time
Google Analytics Tracking Code One Time
Google/Bing Webmaster Tools One Time
XML Sitemap Creation One Time
HTML Sitemap Creation One Time
Optimization of Title Tags and Meta Tags Ongoing
Implementation of Heading Tags H1/H2 One Time
URL Rewriting (User Friendly) One Time
Website Load Time Speed Optimization One Time
Create Blogspot and Wordpress Account OneTIme
Article Writing & Submission 10 Posts
Article Bookmarking 40
Social Bookmarking 50
Blog Writing for Off-Page 5 posts
Blog Writing for Website 3 posts
Guest Blogging (Paid activity) 10 Posts
Blog Post Social Bookmarking 30
Activity Invoice for Month - 2
Image Optimization Ongoing
Anchor Tag Optimization Ongoing
Hyperlinks Optimization Ongoing
Local Search Engine Submission Monthly
RSS Feed Creation Ongoing
Article Writing & Submission 10 Posts
Article Bookmarking 40
Social Bookmarking 50
Blog Writing for Off-Page 5 posts
Blog Writing for Website 3 posts
Guest Blogging (Paid activity) 10 Posts
Blog Post Social Bookmarking 30
Keywords Ranking Report Monthly
Google Analytics Report Monthl
Activity Invoice For Month - 3-12
Article Writing & Submission 10 Posts
Article Bookmarking 40
Social Bookmarking 50
Blog Writing for Off-Page 5 posts
Blog Writing for Website 3 posts
Guest Blogging (Paid activity) 10 Posts
Keywords Ranking Report Monthly
Google Analytics Report Monthly




Traffic Growth Plan

Increase Traffic

Traffic Increase by Month 48,100 (Ahref Traffic)
Percentage

4th Month

20% 57,720
5th Month
6th Month

30% 62,530
7th Month
8th Month

35% 64,935
oth Month
10th Month

40% 67,340
11th Month

12th Month 45% 69,745



Source: GOOGLE

Sample Keywords : CBRE.CO.IN KEYWORD PLANNER

real estate investments 8100 property consultants 1600
investment management 5400 property management companies 1600
property management 3600 invest in real estate 1300
commercial property 2900 land investment 1000
facility management services 2900 properties for lease 1000
real estate consultants 2900 property management services 1000
commercial property for sale 2400 commercial land 720
commercial real estate 2400 commercial property investment 720
investment property 2400 facility service 720
real estate properties 2400 real estate management 720
facility management companies 1600 commercial real estate agency 590
invest in indian real estate 1600 commercial real estate investing 590
industrial real estate agency 590
commercial land for sale 480
commercial property for sale near me 480




Source: GOOGLE

Sample Keywords : CBRE.CO.IN TRENDS

investment management companies 480 best real estate investments 170
buy commercial property 390 commercial space for lease 170
commercial buildings for sale 320 facilities company 170
industrial land 320 industrial realestate 170
industrial land for sale 320 leasing management 170
office space for lease 320 real estate consulting services 170
properties for lease near me 320 asset management real estate 140
asset management services 260 best investment properties 140
commercial property for lease 260 commercial land for sale near me 140
good real estate investments 260 commercial property management 110
invest in real estate online 260 commercial real estate for sale 110
office space for sale 260 commercial retail properties 110
real estate investment companies 260 commercial space for sale near me 110
residential investors 260 investment management service 110
commercial space for sale 210 investment property for sale 110




Sample Keywords : CBRE.CO.IN

Keyword Search Volume

Source: GOOGLE
TRENDS

office space buy 110
office space solutions 110
property investment company 110
real estate investment group 110
real estate leasing 110
real estate property management 110
office space for sale near me 90
property consultancy services 90
real estate consulting firms 90
commercial real estate services 70
financial and real assets 70
best facilities management companies 50
commercial rental property for sale 50
facility management services companies 50
industrial land for sale near me 50

office space for lease near me 50
office space investment 50
real estate consulting companies 50
real estate investment management 50
buy land for investment 40
data center facility management 40
office buildings for sale 40
real estate property consultant 40
best land investments 30
commercial office space for lease 30
office space on lease 30
property investment consultant 30
real estate asset management companies 30
best commercial property investments 20
commercial building real estate 20




Thank You

CBRE




