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I developed a campaign for the Planned Giving Department that promoted Charitable Gift 
Annuities, a giving vehicle used by the Planned Giving team.  
 
The goal was to increase the number of “hot” or “warm” leads from 7 or 8 in a year to 20 to 25. 
We accomplished that goal with a strategy that included: 
A direct mail campaign  
promotion in the quarterly Planned Giving e-newsletter 
a form specific to this project that allowed recipients to request more information 
follow-up emails to recipients who opened the link to the form. 
 
I devised the strategic campaign, developed a timeline, wrote the copy and created the 
newsletter and emails. 
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E.			Results	from	March	2022	Follow-up

       
A. Postcards for June, September, December and March
B. Planned Giving quarterly newsle4er promo
C. Form to request informa0on

D. Follow up email
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