
Showcase our workplaces

The videos would be where a portion of the budget
would be allocated, I would want to make sure that the
company was equally represented with interviews from
staff across the salary range and with varied roles.

I would also want to organise some photography of the
location and the workers there. Both in formal settings
and in social ones, such as after work drinks or a team
lunch. Are there areas of the locations that display the
values and culture of the offices? Can we showcase free
perks as well as office desks in a creative and interesting
way.

These photographs and videos would allow potential
candidates to peek inside the office spaces, feel that
they have met the team and get a sense of the culture
on offer.

This content could also be repurposed across social
platforms to help drive engagement and interest in
particular roles.

I have gone into further detail of the map design on the
second page.

Star design

My proposal for this scenario is to add an interactive map to the careers page using the HEINEKEN branding 
 and the star from the logo to represent the office locations around the UK. These stars, when selected, would
turn to the 'highlight' colour on the website and change the copy on the right hand side to discuss the
location. 

I would use this space to showcase video interviews with members of the location and high quality
photographs detailing the different work areas available. 

Current logo

Stars change colour when interacted with
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Tone of voice and language

Utilising the bold green of the HEINEKEN logo as
inspiration for the colour for the map and the red star to
represent the locations of the offices. 

This dynamic interactive addition to the website would
provide a space to display everything that a potential
candidate would want to know about the locations.

I have also included a separate "working from home"
star underneath the map. This could be used as an
opportunity to showcase the work undertaken to
ensure your employees were able to work safety during
the COVID-19 pandemic, and how remote working is
now part of the company approach.

The video place holders and image carousel play on the
design for the rest of the page and also incorporate the
bold green. 

The tone of voice on the page continues the light and playful, matching the rest of the site.

This filler text would be in place next to the map before the candidate had picked a location. It could be used to
outline the latest development in the onboarding process or explain how to use the map correctly.
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Below is an example of the layout and the kind of information that this map format could be used to convey to
potential candidates. I would also suggest putting a local email address for them to submit their CV if they
would like to work in that particular location as well as someone they can get in touch with.
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