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Facebook

This is the most popular video post with the most 

views and average completion time.

This is the most popular post 

with the most shares, clicks and 

overall reach.

*Note: The numbers gathered 

for 2018 started in March. 



Facebook

• The majority of your Facebook fans are located in the United States and India. After that is 

Brazil, Israel and Mexico. 

• Most of your fans are men between the ages of 18 – 44 with the majority being between 

25 - 34. 

• The page has lost over 250 fans since the beginning of 2019. This may be due to 

disabled accounts.

• The page has gained over 200 fans in the same time period.

Fan Demographics

Post Topics

• The most topics you shared on Facebook are:

• Mobile

• Apps

• Security

• Mobile devices

Engagement

• Traffic has decreased 10% from the same time in the previous year.

• Reactions are down 12% from the same time in the previous year. 

• Shares are down 22% from the same time in the previous year.

• Comments are down 49% from the same time in the previous year.



LinkedIn

These are the most popular posts with the most 

reactions and impressions.



LinkedIn

• Page follower count is up 169% from the same time in 2018.

• The majority of your LinkedIn followers are located in Sao Paolo, Brazil followed by the 

DFW area.

• Most of your LinkedIn followers work in information technology, sales and engineering. 

These followers may be entry level or senior executives.

• Your followers work in the following industries:

• Information Technology and Services

• Computer and Network security

• Computer software

• Telecommunications

• Your LinkedIn followers mostly work in large enterprise companies with 10,000 + 

employees. The second largest group of followers works for companies with 51 – 200 

employees.

Fan Demographics

Posts & Engagement

• The number of posts have increased 21% since the same time in 2018.

• Overall page engagement has increased 68% from the same time in the previous year.

• Reactions are up 70%

• Shares are up 53%

• Comments are up 305%!

• Clicks are down 14% from the same time in the previous year. 



Twitter

These are the most popular 

tweets with the most clicks and 

impressions.



Twitter

• The majority of your Twitter followers are located in the United States. 

• Most of your fans are men (81%) who are interested in science and technology.

• The page has lost 311 followers since the beginning of 2019 but that may be due to 

suspended accounts.

Fan Demographics

Post Topics

• The most topics you shared on Twitter are:

• Mobile

• Mobile devices

• Attacks

• Apps

• Security

Engagement

• Overall engagement has increased 35% from the same time period in 2018.

• Traffic has decreased 37% from the same time in the previous year.

• Likes have increased 18% from the same time in the previous year. 

• Retweets have increased 71% from the same time in the previous year.

• Replies are up 15% from the same time in the previous year.



YouTube

This is the most popular 

video with the most 

impressions and views.

This is the most clicked 

video after seeing an 

impression.



YouTube

• The majority of your YouTube followers are located in the United States. 

• Most of your viewers are men (84.8%) but female viewers tend to watch your videos 

longer on average. Average age is 25 – 34 years old.

• Over 50% of video views are done on a mobile device and 52% are watching embedded 

videos from external websites and apps.

• Your channel has gained over 662 followers since the beginning of 2019.

Fan Demographics

Engagement

• Your top playlists are Zimperium Webinars followed by Hacking Videos and Whiteboard 

Videos.

• Watch time has increased 153% since the beginning of 2019.

• Average view duration has decreased 44% in that time.

• Impressions have increased 52%.

• Views have increased 348%.



Google Business

Notes & suggestions:

• Finish filling out hours and other business 

information.

• The account is currently suspended. Click here to 

learn more. 

• Business should be verified to read and respond 

to reviews.

• Consider setting up Google Advertising to find out 

which keywords are being used to find your 

business. 

• Add more photos of building, inside and outside.

• Add phone number.

https://support.google.com/business/answer/4569145?hl=en


Google Analytics

Social media referrals to your site/ 

Jan – October 31, 2019

(6.13% of total website visitors):

• YouTube: 58% of social media visitors

• Twitter: 19.68% of social media visitors

• Facebook: 10.51% of social media visitors

• LinkedIn: 5.96 % of social media visitors

• Reddit: 

• Blogger:

• Quora:

• Naver: 

• Stack Exchange:

• Wordpress:

Referrals to your site/ Jan – October 

31, 2019 (% of total visitors)

• Direct: 37.44%

• Organic: 21.59%

• Google/Paid Search: 16.34%

• YouTube: 3.3%

• Demandbase/Paid: 1.8%

• AdRoll/Paid: 1.26%

• LinkedIn/Paid: 1.16%

• Twitter: 1.15%

• Blog: 1.05%



Google Analytics

• Most of your website visits are from the U.S. (37.7%) followed by India (10.25%).

• Most of your visits are from men (85.4%) between the ages of 25 – 34.

• Of your website visitors, their interests are:

• Consumer electronics/mobile phones

• Software/Business & Productivity Software

• Internet

• Your visitors tend to be looking for good deals and consider themselves “Technophiles.”

• Most of your visitors hit your website only once (84.6%) but 15.3% are returning visitors.

Fan Demographics

Acquisition and Engagement
• Website visits are steady at an average of 41812 each month.

• Page views average 73900 each month with steady increase since January.

• Bounce rate is decreasing in recent months.

• Acquisition of audience:

• Direct – 37%

• Organic – 22%

• (Other) – 21.9%. Includes Google, Demandbase, Adroll, LinkedIn, Quora

• Referral – 10.7%. Includes github, thehackernews.com

• Social – 5.9%

• Paid Search

• Email



Social Media Suggestions

Facebook
• Consider your audience. Facebook followers are looking for more relatable and consumer-friendly 

content. While your business isn’t B2C, it helps to speak consumer language on that platform.

• Add “Our Story” to your Facebook page. 

• Share more posts and photos from your business so your followers get to know your personality better. 

Examples are speaking events, your team at work, holiday parties and other ways that reveal how your 

business operates.

• Post once per day or every 2 – 3 days.

LinkedIn
• Encourage executives to be thought leaders and write short informative blogs/posts on LinkedIn. Then 

share them to the LinkedIn company page.

• Share posts about corporate culture and internal events occasionally to encourage followers and job 

seekers.

• Post once per day or every 2 – 3 days.

Twitter
• Your posts received some uplift by tagging another large Twitter account, MobileIron. Continue tagging 

other companies and partners with a larger following.

• Pay attention to relevant hashtags and jump on them, if possible and only if they’re relevant.

• Share owned and earned content multiple times. Also, go back and share old posts if they’re evergreen 

or still relevant in any way.

• Post multiple times per day.



Social Media Suggestions
Overall Best Practices for Social Media
• Consider the audience of each social platform to determine what you’re sharing and the tone of each 

post. For instance:

• Facebook is more consumer facing. They want to know what your company is about and how what 

you do affects them in their daily lives.

• LinkedIn is more professional and made for human resources. They’ll also want to know what 

your company is about, your company culture, what you stand for, any awards or mentions in 

articles or news stories, etc. You’ll be appealing to executives, business owners and job seekers.

• Twitter is the hot place for the latest news. You can share a variety of posts there but keep in mind 

how quickly it updates. Make sure you’re using powerful headlines.

• YouTube features how-to videos. Keep up the great webinars and share more content that is 

easily consumable.

• Content consists of promoting blogs, webinars, posts on media hits, going to trade shows, commenting 

on relevant news. Keep doing this!

• Your audience tends to be young male professionals who are interested in technology. They’ll want to 

know what’s hot, what’s trending, and if something is going to affect their jobs or their lives.

• Define goals in Google Analytics to measure social media conversions.

• Engage with your community on each platform. Listen to social conversations and chime in. 

• Listen for social mentions and engage, share or RT with your comments.

• There’s no rule on how often to post/day but consider how fast each stream updates. Twitter is the 

fastest so more posts per day are recommended.

• Engage with larger companies to get uplift. Your posts that tagged MobileIron were retweeted or shared 

by them.

• Your YouTube audience reacts to hacker videos. Try these to see if they work on other social networks.

• Make sure each of your platforms has consistency in branding.

• Fix any links to social platforms from your website. (Facebook link is broken.)

• Fill out any services pages or profile information on every social network.



Q&A
Thank You!
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